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Market segmentation is crucial for NTOs and DMOs in making sure their
resources are used in the most effective way. Media selection, destination
positioning, branding, editorial, visuals, etc. depends on the segments identified
as the most important. Monitoring and managing target tourism segments has
become a critical function.
Marketing in Travel and Tourism aims to guide and support readers through the
complexities of tourism marketing in the 21st Century. It sets out clear
explanations of marketing principles and concepts adapted from mainstream
services marketing, and goes on to illustrate the range of applications currently
practised in the modern visitor economy. Now in its fourth edition, and reprinted
almost every year since 1988, each chapter of the book has been updated to
include current evaluations of all the key developments in marketing, especially
consumer centric marketing and the now focal role of the Internet in the
marketing mix. The chapters on communicating with cutomers have been
extensively rewritten to take account of e-marketing and related marketing
developments in tourism that are pulled together in a forward looking Epilogue.
This fully revised edition includes: full colour interior with pedagogic features such
Page 1/25

File Type PDF Tourism Analysis A Handbook 2nd Edition
as discussion questions and exercises to encourage further exploration of key
areas new material on the role of e-marketing, motivations and consumer
behaviour five in-depth international case studies, including Tourism New
Zealand and Agra Indian World Heritage Site, along with 17 mini cases to
contextualise learning a companion website:
www.elsevierdirect.com/9780750686938, packed with extra resources such as
Power Point slides and interactive multiple choice questions to aid teaching and
learningMarketing in Travel and Tourism provides a truly international and
comprehensive guide to marketing in the global travel industry, an indispensible
text for all students and lecturers.
Tourism AnalysisA HandbookLongman Publishing Group
Handbook of Tourism Economics: Analysis, New Applications and Case Studies
provides an up-to-date, concise and readable coverage of the most important
topics in tourism economics. It pays attention to relevant traditional topics in
tourism economics as well as exciting emerging topics in this field — topics which
are expected to be of continuing importance. In doing this, it takes account of
advances in economic thought, analysis and applied methods.Contributions
provide applications of economic analysis to tourism policy and constructive
assessment of contemporary thought about tourism economics. The handbook
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includes several in-depth case studies such as the contribution of tourism to
economic development in selected countries including China, India, Japan and
Australia, Portugal and Fiji. Coming from diverse countries (both industrialised
and developing) and established in the field of tourism economics, travel and
management, many of the contributors have been consultants to governments,
private organisations, and international bodies, including the UN World Tourism
Organisation, the OECD and UNEP. Experts contributing to this volume include
the President of the International Association of Tourism Economics, as well as
its Secretary-General, the Secretary-General of the Tourism Research Centre
(Association of Tourism Research Institutes), the Founder-Fellow of the
International Academy for the Study of Tourism and the former Director of the
UK's Centre for Social and Economic Research on the Global Environment
(CSERGE).
The measurement of tourism is not an easy task. The Economics of Tourism
Destinations provides a succinct guide to the economic aspects of tourism for
students and practitioners alike to decipher the methods of measurement of
supply, demand, trends and impacts. In nine chapters, The Economics of
Tourism Destinations takes the reader through the economic characteristic of the
tourism sector, to methods of measurement, tourism demand and supply,
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impacts and forecasting all with the focus on tourism destinations. International
case studies are used throughout including tourism surveys in the UK and other
European countries, congress centre in Bruges and income generation in several
destinations. Aimed at year three undergraduates and postgraduate students,
this text is suitable for those on master levels courses and practitioners already in
the industry.
Intends to advance knowledge and sense-making skills in interpreting cultural,
organizational, and personal influences relating to tourism and hospitality
behaviors. This title looks at how explicit tourism assessments are being
conducted and how to go about accomplishing prescribing and applying
advanced assessment metrics.
Sports Tourism: Participants, Policy and Providers is an unparalleled text that
explains sports tourism as a social, economic and cultural phenomenon that
stems from the unique interaction of activity, people and place. Unlike other texts,
it establishes sports tourism as a unique area that produces its own unique
issues, concerns and controversies. Extensively revised with cutting edge new
material based on the latest research in the field, this edition uses recent
international case studies to illustrate how theory is used in practice. The text
tackles the complex and distinctive issues this sector faces from three
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viewpoints: participants: examining the profiles, motivations and behaviour
patterns of sports tourists to create a participation model policy: analyzes the
response by policy makers to this phenomenon and the problems of achieving
integration between two sectors with historically different cultures providers: their
motivations, aims, objectives and strategies. Now in its second edition, this book
is an essential resource for those studying, teaching or working in sports tourism.
Management Science in Hospitality and Tourism is a timely and unique book
focusing on management science applications. The first section of the book
introduces the concept of management science application in hospitality and
tourism and related issues to set the stage for subsequent sections. Section II
focuses on management science applications with conceptual pieces, empirical
applications, and best practices with examples coming from different parts of the
world and settings. The last section ends with a chapter focusing on challenges
and future research directions. This book goes beyond revenue management
topics and presents a broad range of topics in management science applications
as they relate to hospitality and tourism cases. Researchers and students in
hospitality and tourism will find this book very useful since it contains chapters on
data analytics, e-commerce and technology, revenue and yield management,
optimization methods, resource allocation, goal programming, dynamic
Page 5/25

File Type PDF Tourism Analysis A Handbook 2nd Edition
programming, Markov chain models, trends analysis and detection, measuring
potential and attractiveness in tourism development, performance measures and
use of indices in hospitality and tourism, and more. There is a heightened interest
in these areas of business applications in today’s data-driven business
environment, and this book addresses that interest. This book is the only
comprehensive text on management science applications in hospitality and
tourism. It will help managers and hospitality and tourism students as future
managers to develop an in-depth understanding of the importance of data
analysis, interpretation, and generating information, and intelligence for decision
making. It covers a broad range of applications representing different geographic
regions of the world.
Modern Advances in Tourism Research provides a thorough assessment of stateof-the-art academic research in this field of economic science. The authors start
by scoping the scene of tourism research. They progress to a comprehensive
analysis of themes of particular interest for researchers and academics interested
in the workings of the tourism markets, such as new analysis frameworks in
tourism economics and new operational tools in tourism research.
'Forecasting tourism demand' is a text that no tourism professional can afford to
be without. The tourism industry has experienced an overwhelming boom over
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recent years, and being able to predict future trends as accurately as possible is
vital in the struggle to stay one step ahead of the competition. Building on the
success of 'Practical Tourism Forecasting' this text looks at 13 methods of
forecasting and with a user friendly style, 'Forecasting Tourism Demand' guides
the reader through each method, highlighting its strengths and weaknesses and
explaining how it can be applied to the tourism industry. 'Forecasting Tourism
Demand' employs charts and tables to explain how to: * plan a forecasting
project * analyse time series and other information * select the appropriate
forecasting model * use the model for forecasting and evaluate its results Ideal
for marketing managers and strategic planners in business, transportation
planners and economic policy makers in government who must project demand
for their products among tourists. Executives who rely on forecasts prepared by
others will find it invaluable in assisting them to evaluate the validity and reliability
of predictions and forecasts. Those engaged in analysing business trends will
find it useful in surveying the future of what has been called the largest industry in
the world.
This book aims to move beyond the business/social science debate by
highlighting the diversity and richness of tourism research via case studies that
cross the quantitative and qualitative divide. A key feature of the book is the
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integration of theory with practice. It considers a wide range of research issues,
approaches and techniques, and includes contributions from both experienced
and new researchers.
On its original publication, Tourism Analysis was the first major text devoted to
the tools and practice of tourism research. This second edition has been
thoroughly revised and updated with current World Tourism Organization
definitions and industry concepts, to present the most advanced thinking about
the structure of the tourism in the nineties and beyond. The text focuses on the
uses, relationship to other research methods and procedure of the more
important quantitative methods used by tourism planners, researchers and
consultants. A candid critique of the strengths and weaknesses of each method
provides practical advice on the best procedures to follow and potential pitfalls to
avoid. The material is presented in a clear step-by-step and easy-to-use format,
with illustrated tables, figures and international examples throughout. New
sections for this edition include benefit-cost analysis, indicators of sustainable
development, survey designs, and the use of secondary data sources for tourism
planning and marketing. Tourism Analysis is an essential course text for students
of tourism and related degrees and a standard reference for all those involved in
market planning, consultancy and product assessment in tourism research.
Page 8/25

File Type PDF Tourism Analysis A Handbook 2nd Edition
The papers in this book cover issues related to the development of novel
statistical models for the analysis of data. They offer solutions for relevant
problems in statistical data analysis and contain the explicit derivation of the
proposed models as well as their implementation. The book assembles the
selected and refereed proceedings of the biannual conference of the Italian
Classification and Data Analysis Group (CLADAG), a section of the Italian
Statistical Society. ?
This book explores and challenges the relationship between tourism and
development and establishes a conceptual link between the discrete yet
interconnected disciplines of tourism studies and development studies. This
revised and expanded second edition provides not only a comprehensive
theoretical foundation in development studies but also a critical analysis of
contemporary themes and issues relevant to the study of tourism and its potential
contribution to development. The second edition contains new chapters on the
following topics: • Tourism and Poverty Reduction • Cultural Heritage, Tourism
and Socio-economic Development • Tourism, Climate Change and Development
• Human Rights Issues in Tourism Development • Tourism, Development and
International Studies
This three volume reference series provides an authoritative and comprehensive
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set of volumes collecting together the most influential articles and papers on
tourism, heritage and culture. The papers have been selected and introduced by
Dallen Timothy, one of the leading international scholars in tourism research. The
first volume 'Managing Heritage and Cultural Tourism Resources' deals primarily
with issues of conservation, interpretation, impacts of tourism and the
management of those impacts. Sold individually and as a set, this series will
prove an essential reference work for scholars and students in geography,
tourism and heritage studies, cultural studies and beyond.
The Economic Geography of the Tourist Industry bridges the gap between
tourism research and economic geography by bringing together leading
academics in geography, planning and tourism. The authors explain tourism's
definitions and examine whether tourism can be categorized as an industry. They
provide detailed analyses of key sectors, such as tour operators, airlines and the
hotel industry from a broad international perspective. The book also explores
issues such as business cycles, labour dynamics, entrepreneurship and the role
of the state in tourism and concludes that the production of tourism-related
services has characteristics commonly associated with 'harder' production
sectors, such manufacturing and producer services.
Through a series of case studies that involve past conflict in China, the United
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States, The South Pacific and Europe, the nature of battlefield sites as tourist
locations are explored. As places of past conflict and individual acts of heroism,
these sites are places of story telling. How are these stories told? And for what
purposes are the stories told? The acts and modes of interpretation are many,
ranging from a discourse conducted through silences to the more complex
nuanced story telling told through re-enactments of past battles. The book also
asks where is the battle-field? - as case studies relate to conflicts that ranged
over several hundreds of miles, to, on the other hand, acts of local civil
disturbance that subsequently achieved mythic values in a history of national
identity. The book is divided into 'acts', these being 'Acts of Resource
Management', 'Acts of Silence', 'Acts of Discovery and Rediscovery', 'Acts of
Imagination' and 'Acts of Remembrance' and embrace examples as diverse as
an re-enactment of past battles on a New Zealand rural town cricket pitch to the
towering strength of the aircraft carrier USS Yorktown, and from the Straits of
Taiwan to the centre of Canada.
Presents a different approach to the study of tourism, considering issues such as
the changing world order, destination marketing, tourism ethics and pro-poor
tourism. This book highlights the ongoing threats from terrorism and health
scares faced by the tourism industry, and discusses the related security and risk
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management strategies.
Marine ecotourism is a major growth area within ecotourism, itself a rapidly
expanding area within tourism as a whole. The activity has been attracting
increasing attention, both from the popular media and from professionals and
academics with an interest in tourism’s potential to contribute to sustainable
development. However, there is a growing consensus that far too often the term
has been used merely as a tool for capitalising on the good intentions of tourists,
without the industry itself having to make fundamental changes to their products
or to the way they go about their operations. This has often been to the detriment
of local environments, economies and host communities. Yet the ideal of
ecotourism, as it is properly understood, is to present local communities with a
sustainable development alternative – one that works to the benefit of local
ecosystems, local economies and local people. The purpose of the first section of
this book is therefore to introduce the concept of marine ecotourism and to draw
out some of the key issues involved in ensuring that marine ecotourism is
developed in a genuinely sustainable manner. The second section then
discusses some practical experiences of planning and managing marine
ecotourism from around the world, identifying common problems and discussing
what might constitute good practice in addressing those problems.
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The measurement of tourism is not an easy task. In the last decade there has
been a growing interest in the tourism world in new methods to measure demand
and supply of tourism. Fully revised and updated, The Economics of Tourism
Destinations, Second Edition provides a succinct guide to the economic aspects
of tourism for students and practitioners alike to decipher the methods of
measurement of supply, demand, trends and impacts. This book emphasizes
new aspects such as measurement of tourism (e.g. Tourism Satellite Account),
supply trends, competition models, macro evaluation of tourism projects and
events and the role of tourism in a development strategy. Each chapter combines
theory and practice and international case studies are provided.
The Encyclopedia of Ecotourism provides an expert, state-of-the-art and
comprehensive knowledge base of the rapidly growing global ecotourism sector.
It is divided into eight major sections, and contains 41 chapters, individually
authored by international researchers and practitioners in ecotourism. Each
chapter combines theory and practice in a complementary way. The scope of the
encyclopedia includes definitions and other contextual material, regional
perspectives, venues, impacts, planning and management considerations, and
issues associated with ecotourism businesses, research and training.
Tourism has often been described as being about ‘selling dreams’, tourist
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experiences being conceptualized as purely a marketing confection, a socially
constructed need. However, the reality is that travel for leisure, business,
meetings, sports or visiting loved ones has grown to be a very real sector of the
global economy, requiring sophisticated business and marketing practices. The
Routledge Handbook of Tourism Marketing explores and critically evaluates the
current debates and controversies inherent to the theoretical, methodological and
practical processes of marketing within this complex and multi-sector industry. It
brings together leading specialists from range of disciplinary backgrounds and
geographical regions to provide reflection and empirical research on this complex
relationship. The Handbook is divided in to nine inter-related sections: Part 1
deals with shifts in the context of marketing practice and our understanding of
what constitutes value for tourists; Part 2 explores macromarketing and tourism;
Part 3 deals with strategic issues; Part 4 addresses recent advances in research;
Part 5 focuses on developments in tourist consumer behaviour; Part 6 looks at
micromarketing; Part 7 moves on to destination marketing and branding issues;
Part 8 looks at the influence of technological change on tourism marketing; and
Part 9 explores future directions. This timely book offers the reader a
comprehensive synthesis of this sub-discipline, conveying the latest thinking and
research. It will provide an invaluable resource for all those with an interest in
Page 14/25

File Type PDF Tourism Analysis A Handbook 2nd Edition
tourism and marketing, encouraging dialogue across disciplinary boundaries and
areas of study. This is essential reading for Tourism students, researchers and
academics as well as those of Marketing, Business, Events Management and
Hospitality Management.
The consumption of culture is one of the most important aspects of tourism
activity. Cultural tourism includes experiencing local culture, traditions and
lifestyle, participation in arts-related activities, and visits to museums, monuments
and heritage sites. This book reviews a wide range of qualitative and quantitative
research methods applied to the field of cultural tourism, including surveys,
mystery tourist visits, visitor tracking, grand tour narratives, collage, researchercreated video, photo-based interviews, ethnographic and actor-network
approaches. It provides a practical guide on how to conduct research as well as a
discussion and evaluation of the methods.
Tourism, with its wide-ranging impact, needs to be managed effectively – but
how? This book advocates taking a business approach to tourism that
encourages greater collaboration between stakeholders in the practical
assessment of tourism options. The approach places key business management
functions and stakeholders at the forefront of tourism initiatives. The business
management functions of planning, organising, leadership and control are the
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filters through which tourism opportunities are viewed, while the stakeholder
groups of customers, residents, industry and government set the agenda for
appropriate tourism development. Tourist destinations must engage in realistic
assessments of their abilities to meet the needs and expectations of tourism
stakeholders and then act on these assessments so their goals and objectives
can be achieved. A new model for bridging stakeholder gaps is presented as a
template for how communities can understand and make the most of their
tourism resources. The Bridging Tourism Gaps Model is a practical tool to help
destinations focus on the important factors in developing and maintaining tourism
as a beneficial and vital part of their communities. This book builds on the
success of Tourism: A Community Approach and the subsequent tourism
planning experiences of both authors to advance strategic planning in tourism.
This book provides the reader with guidelines and approaches in the development of tourism
that respond to community desires and needs. Planning techniques applicable to both
developed and underdeveloped countries address tourist attractions, urban tourism, large
resorts, and limited special interest tourism.
This book goes beyond the methods usually covered in introductory textbooks on quantitative
methods in tourism. It considers key issues in data selection, approaches to factor and cluster
analysis and regression before covering advanced topics including structural equation
modelling, maximum likelihood estimation, simulation and agent-based modelling. The result is
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a guide to quantitative methods in tourism that de-mystifies both simple and apparently
complex techniques and makes them more accessible to tourism researchers.
This undergraduate text introduces the tourism industry, with sections on planning, developing,
and controlling tourism destinations, tourism marketing and promotion, factors influencing the
tourism market, and the characteristics of travel. Learning features include objectives, chapter
overviews, and summaries, plus a glossary. Mill teaches in the
The marketing of a destination necessitates strategic planning, decision making, and
organization. Effective positioning will result in a strong brand that develops an emotional and
productive two-way relationship. Notwithstanding, destination managers should possess
relevant knowledge and understanding on traditional and contemporary marketing channels to
better engage with prospective visitors. Destination Management and Marketing:
Breakthroughs in Research and Practice focuses on utilizing destination branding and content
marketing for sustainable growth and competitive advantage within the tourism and hospitality
industry, including tools and techniques for travel branding and best practices for better tourism
management strategies. Highlighting a range of topics such as service quality, sustainable
tourism, and competitiveness model, this publication is an ideal reference source for
government officials, travel agencies, advertisers, marketers, tour directors, hotel managers,
restaurateurs, industry professionals including those within the hotel, leisure, transportation,
and theme park sectors, policymakers, practitioners, academicians, researchers, and students.
Marketing in Travel and Tourism aims to guide and support readers through the complexities of
tourism marketing in the 21st C. It sets out clear explanations of marketing principles and
concepts adapted from mainstream services marketing, and goes on to illustrate the range of
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applications currently practised in the modern visitor economy. Now in its fourth edition, and
reprinted almost every year since 1988, each chapter of the book has been updated to include
current evaluations of all the key developments in marketing, especially consumer centric
marketing and the now focal role of the Internet in the marketing mix. The chapters on
communicating with cutomers have been extensively rewritten to take account of e-marketing
and related marketing developments in tourism that are pulled together in a forward looking
Epilogue. This fully revised edition includes: Full colour interior with pedagogic features such
as discussion questions and exercises to encourage further exploration of key areas New
material on the role of e-marketing, motivations and consumer behaviour Five in-depth
international case studies, including Tourism New Zealand and Agra Indian World Heritage
Site, along with 17 mini cases to contextualise learning A companion website:
www.elsevierdirect.com/9780750686938, packed with extra resources such as Power Point
slides and interactive multiple choice questions to aid teaching and learning Marketing in
Travel and Tourism provides a truly international and comprehensive guide to marketing in the
global travel industry, an indispensible text for all students and lecturers. Victor T.C. Middleton,
Independent Management Consultant; Visiting Professor, Oxford Brookes Univeristy and
University of Central Lancashire, UK Alan Fyall, Reader in Tourism Management in the
International Centre for Tourism & Hospitality Research and Deputy Dean Research and
Enterprise in the School of Services Management, Bournmouth University, UK. Mike Morgan,
Senior lecturer in Leisure and Tourism Marketing and program leader for MA European
Tourism Management, Bournmouth University, UK. With Ashok Ranchhod, BSc, MBA, PHd.,
Faculty Research Professor, Southampton Business School, UK, FCIM, Senior Examiner for
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the Strategic Marketing in Practice module and Visiting Professor at Napier University,
Southampton University, University of Angers (France) and MICA (India). Full colour interior
with pedagogic features such as discussion questions and exercises to encourage further
exploration of key areas New material on the role of e-marketing, motivations and consumer
behaviour Five in-depth international case studies, including Tourism New Zealand and Agra
Indian World Heritage Site, along with 17 mini cases to contextualise learning A companion
website: www.elsevierdirect.com/9780750686938, packed with extra resources such as Power
Point slides and interactive multiple choice questions to aid teaching and learning
Provides practical advice on the use of quantitative techniques used in tourism. Thoroughly
revised and updated, the new edition includes new guidelines for domestic and international
statistics produced by the World Tourism Organization. The book provides practical tools for
both market planning as well as for product assessment, especially regional and environmental
planning.
Within the framework of tourism companies and tourist destinations, the question of
sustainability is gaining importance. Tourists are increasingly aware of the importance of
sustainability criteria, awarding greater value to sustainable destinations. Sustainability refers
to a wide range of aspects related to climate change, the economic organization of tourism,
social values or questions, job creation, and the necessary protection of the culture of
destinations and the environment. Therefore, there is a need for studies that consider these
aspects in order to achieve the sustainable development of tourist destinations. Fundamental
to this is discovering to what degree tourism companies and destinations approach these
questions in the strategies they use to deal with problems stemming from their attempts to be
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more sustainable. Conceptual papers and empirical research on the economic, social, cultural,
and environmental aspects related to tourism companies and destinations are welcome.
Studies that analyze how these questions and the concept of sustainability are included in
tourism companies and destinations are necessary in these modern times. This book was
established for these reasons, dedicated to examining sustainability in tourism. The papers
included in this Special Issue can help us to determine the new directions being addressed in
the research on sustainability tourism.
'Tourism and Hospitality in the 21st Century' is a collection of essays which consider the future
of tourism and hospitality. The international team of contributors represent a wide range of
interests involved in tourism and hospitality. Divided into three parts, this book analyses: ·
Global dimensions, patterns and trends -demographic, social, economic and technical ·
Regional development of such areas as Africa, Asia, Europe and America, among others · The
future of various sectors within the industries - such as transport, tourist attractions, coastal
resorts and timesharing. 'Tourism and Hospitality in the 21st Century' is suitable for: senior
personnel in private and public sector tourism and hospitality operations; international and
national official tourism bodies and other organizations; universities and other higher education
institutions; universitties and other higher education institutions; consultancy; finance,
construction and supply industries; and as a reference point for students.

The behavior of tourists - what their motivations are, what impact their behavior has on
the places they visit, the decisions they make - is a fundamental aspect in
understanding the tourism industry as a whole. Contemporary Tourist Behaviour
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provides an in-depth examination of how and why tourists behave as they do, and how
this is perceived by hosts and outside agencies, covering national characteristics of
tourists from around the world, effects of everyday events and governmental and
environmental factors, and tourists' consideration of sustainable principles.
Tourism can be a challenging subject for students because it is both dynamic and
susceptible to economic turbulence and shifts in trends. Tourism: A Modern Synthesis
is an essential textbook for tourism students seeking a clear and comprehensive
introduction to their studies that addresses these challenges. The authors apply a
business approach to the subject, reflecting developments in the teaching and content
of university courses, and the text covers both key principles and contemporary themes
and issues at a global scale. Among the new features and topics included in this fifth
edition are: New and fully updated case studies to reflect current trends and emerging
markets including Africa and Asia. Up-to-date content on disruptive technologies such
as Airbnb, low-cost airlines, the e-travel revolution and future developments. Current
debates in sustainable tourism including the anti-tourism movement, plastic use and the
Sustainable Development Goals. New content on evolving topics such as future
employment, human resource management in tourism and generational marketing.
Fully updated statistics and data. A brand-new Companion Website including an
instructor’s manual, supplementary case studies, weblinks, multiple choice questions
and PowerPoint slides. This is the ideal guide to tourism for students across all levels,
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serving as a point of reference throughout a programme of study.
Many books exist on various aspects of event management, reflecting growing
academic and professional interest, but there has not been a book written on Event
Studies until now. As the event management field expands, there is a growth in
demand for advanced texts, particularly with a multidisciplinary research and theoretical
orientation. Event Studies is the first text to embrace this new direction in the field of
event management providing: * Students and practitioners with an explanation of why
planned events are important from a social/cultural, economic and environmental
perspective. * Readers with an understanding of how various disciplines and other
professional fields view planned events, and the contributions they make to
understanding events. * Research students with a detailed evaluation of research
issues and challenges, and of methodologies and theories applicable to event studies.
The bibliography is extensive and numerous research examples are provided. *
Professionals with a tool to expand their knowledge well beyond the art and science of
producing events to include the philosophical and scientific foundations of event
studies. For the event management student, and for professionals, Event Studies
provides the necessary body of knowledge and theoretical /methodological
underpinnings on the subject of planned events.
The tourism industry, of which the hospitality industry is the core element, is one of the
largest and the fastest growing industries world-wide. According to World Tourism
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Organisation forecasts, the industry will continue to grow and employ more people in
the twenty-first century. In parallel with the growth of the tourism and hospitality industry
world-wide, consumer expectations and demands for quality are rising while consumer
tastes are varying on the one hand, and competition among the firms, both nationally
and internationally, is intensifying on the other. In this business environment of
heightened consumer expectations, distinct market segments that demand unique
products and services, and stiff competition, tourism and hospitality organisations are
looking for ways to excel in service quality, customer satisfaction, competition and
performance. This book takes the view that employees are one of the most, if not the
most, important resources or assets for tourism and hospitality organisations in their
endeavour to provide excellent service, meet and exceed consumer expectations,
achieve competitive advantage and exceptional organisational performance. The
purpose of this book is to emphasise the critical role of employees for tourism and
hospitality organisations and to examine the ways and means of managing their
attitudes and behaviours for the mutual benefit of both parties: tourism and hospitality
organisations and their employees.
Now in its fifth edition, Research Methods for Leisure and Tourism has become the
ultimate reference text for both students enrolled in undergraduate and postgraduate
degrees and practising managers. This book combines comprehensive coverage of a
wide variety of qualitative and quantitative research methods with step-by step
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guidance through research software including Excel, SPSS and NVivo. Key features
Coverage of both qualitative and quantitative research methods, ensuring a balanced
approach to data collection and analysis Practical guidance on conducting research
and writing reports, showing the ‘how’ as well as the ‘what’ Detailed coverage of the
development of conceptual frameworks for research, research design, analytical
methods and the composition of research reports, providing everything required to
conduct a research project International case studies and extensive examples from the
leisure and tourism literature Questions, exercises and further reading for each chapter
Extensive web-based support materials New to this edition The fifth edition has been
fully updated throughout and includes additional material on: Management and policyrelated research methods EndNote bibliographic referencing software Notes on
additional methods including: big data, discourse analysis, multiple correspondence
analysis, netnography/web-based research, people meters For the analysis of
quantitative data, SPSS is updated to version 23 For qualitative data analysis, the guide
to NVivo software is updated to version 11.
Electronic Inspection Copy available for instructors here Tourism is the fourth biggest
industry in the world. What are the key concepts in Tourist Studies? This essential
resource for students of tourism contains concise and authoritative entries on: *
Planning Tourism * Sustainable Tourism * Festivals and Events * Cultural Tourism *
Economics of Tourism * Regeneration * The Experience Economy * Urban Tourism *
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Sex Tourism Shrewdly judged to suit the needs of the modern student, the book offers
the basic materials, tools and guidance for making sense of tourism and gaining the
best results in essays and exams.
Provides a brief historical overview of tourism, but delves deeper to discuss emerging
trends, consumer types, and looks at the way the industry is itself changing and
developing. Companion text: Tourism Dynamics.
This book explores the role of tourism as a potential contributor to socio-economic
development in destination areas. Establishing a link between tourism studies and
development studies, it considers what is meant by 'development', the processes
through which development may be achieved and, in particular, a number of
fundamental issues related to the use of tourism as a development agent. In so doing, it
challenges conventional thinking about the relationship between tourism and
development.
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