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Here is an informative overview of economic psychology as applied to the study of travel and tourism. Economic psychology provides
evidence about the behavior of consumers that is instrumental for the development of economic theory as well as for marketing, consumer
policy, and research on travel and tourism. Economic Psychology of Travel and Tourism stimulates new approaches to the study of travel and
tourism. Chapters contain empirical studies and explore conceptual and theoretical perspectives of the sociopsychological mechanisms that
underlie travel and tourism demand and the economics of destinations. This book is a helpful resource for travel and marketing professionals
and advanced students of tourism. These individuals often have a good background in psychology and in marketing, but little, if any,
knowledge on how the two fields are linked. Economic Psychology of Travel and Tourism helps them see and understand the broader
economic psychological issues that impact both the supply and demand sides of the travel and tourism economy. Economic Psychology of
Travel and Tourism discusses such issues as corporate identity, promotion/advertising, information processing, meaning structure, and
consumer behavior, research, and demand. Specific chapters in this book include: an investigation of the relationship between the way
tourists think to realize their dreams and the tourist industry's potential to make those dreams come true an examination of current literature
related to 4 prevalent topical areas associated with consumer behavior in recreational and touristic contexts an exploratory study to determine
the extent to which friends and/or relatives influence travel decisionmaking processes beyond the role of information provider the
development of a model of decisionmaking associated with long-term, complex purchase processes effects of tour brochures with experiential
information a study of promotion and demand in international tourism Economic Psychology of Travel and Tourism clarifies for readers
applications of psychological theories and methods to the study of travel and tourism phenomena, helping them recognize areas of economic
and social psychology that can help them deal more effectively with fundamental issues underlying the travel and tourism economy.
Professor Bill Faulkner was the father of tourism research in Australia, having spent 20 years in the field, first within government and then in
academe. He was a visionary whose impact on the tourism research field extended well beyond Australia. This work contains a collection of
Faulkner's publications grouped thematically under the headings Methods, Events, Destinations and Research Agenda. The sections
demonstrate how his thinking evolved over time and influenced the intellectual development of the field itself. An introductory chapter
describes Faulkner's life and the contribution that he made to the field of tourism research.
This text explains how anthropology ia a window through which tourism dynamics may be properly analysed and evaluated.
This handbook explores and critically examines both positive and negative impacts of tourism development focusing on the past, present and
future issues, challenges and trends from a multidisciplinary global perspective. Through a comparative approach involving international case
studies, this book explores our understanding of tourism impacts and contributes to the theoretical development on relationships between
tourism impacts and community support for tourism development. This handbook focuses on a variety of geographical locations, drawing
from the knowledge and expertise of highly regarded academics from around the world. Specifically, it explores the adoption and
implementation of various tourism development and impact management approaches in a wide range of global contexts, while identifying
their trends, issues and challenges. It addresses strategies relating to innovation, sustainability and social responsibility, and critically reviews
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the economic, sociocultural, environmental, political and technological impacts of tourism. The text also identifies future trends and issues, as
well as exploring the methods used to study tourism impacts. Conveying the latest thinking and research, this handbook will be a key
reference for students, researchers and academics of tourism, as well as development studies, geography, cultural studies, sustainability and
business, encouraging dialogue across disciplinary boundaries and areas of study.
This work applies the major concepts and research findings from a number of the central areas of psychology to tourism and tourist
behaviour. It looks at individual psychological perspectives and their application to tourism, and the social conceptualizations of the tourist
industry.
Despite a growing contribution to climate change, tourist and traveller behaviour is currently not acknowledged as an important sector within
the development of climate policy. Whilst tourists may be increasingly aware of potential impacts on climate change there is evidence that
most are unwilling to modify their actual behaviours. Influencing individual behaviour in tourism and informing effective governance is
therefore an essential part of climate change mitigation. This significant volume is the first to explore the psychological and social factors that
may contribute to and inhibit sustainable change in the context of tourist and traveller behaviour. It draws on a range of disciplines to offer a
critical review of the psychological understandings and behavioural aspects of climate change and tourism mobilities, in addition to
governance and policies based upon psychological, behavioural and social mechanisms. It therefore provides a more informed understanding
of how technology, infrastructure and cost distribution can be developed in order to reach stronger mitigation goals whilst ensuring that
resistance from consumers for socio-psychological reasons are minimized. Written by leading academics from a range of disciplinary
backgrounds and regions this ground breaking volume is essential reading for all those interested in the effective governance of tourism’s
contribution to climate change now and in the future.
Few forces in contemporary society influence the fortunes of tourism destinations more immediately than sport. From football fans to
kayaking, Sports Tourism Destinations: issues, opportunities and analysis examines the planning, development and management of sport
tourism destinations. With contributions from international experts, this book looks at the dramatic effects sports tourism has on the economy
and future of tourism destinations. Divided into four parts, the book systematically covers: Sports tourism destination analysis: applies
principles of destination resource analysis to the study of sport tourism destinations Destination planning and development: illustrates the
mutually beneficial links between sport, tourism and destination planning. Destination marketing and management: explores theoretical and
applied aspects of sport tourism destination marketing and management Sport tourism impacts and environments: identifies and discusses
critical issues of sustainable development at sport tourism destinations Practical case studies in each chapter illustrate and highlight the links
between sport tourism theory and practice, making this book a vital resource for lecturers and students alike.
Tourism Management: managing for change is a complete synthesis of tourism, from its beginnings through to the major impacts it has on
today's global community, the environment and economy. Provocative and stimulating, it challenges the conventional thinking and generates
reflection, thought and debate. This bestselling book is now in its third edition and has been fully revised and updated to include complete set
of brand new case studies, a new four colour page design to enhance learning and improved online companion resources packed with must
have information to assist in learning and teaching. Tourism Management covers the fundamentals of tourism, introducing the following key
concepts: * The development of tourism * Tourism supply and demand * Sectors involved: transport, accommodation, government * The
future of tourism: including forecasting and future issues affecting the global nature of tourism In a user-friendly, handbook style, each chapter
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covers the material required for at least one lecture within a degree level course. Written in a jargon-free and engaging style, this is the
ultimate student-friendly text, and a vital introduction to this exciting, ever-changing area of study. The text is also accompanied by a
companion website packed with extra resources for both students and lecturers, including learning outcomes for each chapter, multiple
choice questions, links to sample chapters of related titles and journal articles for further reading, as well as downloadable PowerPoint
materials ad illustrations from the text. Accredited lecturers can request access to download additional material by going to
http://textbooks.elsevier.com to request access.
The Geography of Tourism and Recreation presents the first comprehensive introduction to tourism, leisure and recreation and the
relationships between them. This accessible text includes a wealth of international case studies spanning Europe, North America, Australasia
and China. Each chapter highlights the methods used by geographers to analyse recreation and tourism. It also introduces new perspectives
from gender studies and postmodernism and examines key issues including * the demand and supply of recreation and tourism * the role of
public policy, planning and management * the impact of tourism and recreation on urban, rural, mountain and coastal environments * tourism
and recreation in wilderness areas and other peripheral regions. The use of student text features makes it ideal for course use.
International tourism is one of today’s major growth industries necessitating increasingly more sophisticated management techniques. In the
light of this expansion and growing significant economic importance, this book provides a comprehensive overview of international tourism,
placing particular emphasis on the management of tourism. The subject coverage of the book is wide-ranging: the authors examine the
following issues: the impact of environmental issues on tourism management tourism demand and forecasting the key methods of operation
of companies within the industry the functional areas of marketing, finance, organization and staffing research and innovation corporate
strategy. The book will be of value and interest to both students and academics, as well as managers in the fields of tourism, travel,
hospitality and consultancy.
Most tourism theories have been developed from the tourists' perspective, including the seminal work by John Urry, ""The Tourist Gaze"",
which is now a classic text. ""The Host Gaze in Global Tourism"" is a unique book for researchers and students as it is the first to look at the
host gaze from within the host community. It discusses how the gaze is constructed, how it has developed, how it varies between countries
and how the tourism industry can affect it. By looking at the gazes of both Western and non-Western hosts, this book analyses the dynamics
of a host destination and consequences th.
Annotation. Knowledge of consumer psychology and consumer behaviour in relation to tourism is valuable in determining the success of
tourism and hospitality ventures. The book is an edited collection of papers from the 3rd Symposium on Consumer Psychology of Tourism,
Hospitality and Leisure, held in Melbourne, Australia in January 2003. Themes covered by the papers include attitudes, emotions and
information processing; motivation and learning; consumption systems; decision and choice; experience and satisfaction; market
segmentation; attraction and loyalty; and image and interpretation.
"It will be a valuable resource for students and researchers in leisure, recreation and tourism, and to practitioners implementing tourism
programs in developing countries."--BOOK JACKET.
This book addresses many of the key themes that are seen as challenges to achieve sustainability and to mitigate climate change impacts in
the near future, in the tourism sector. In particular it focuses on the economic drivers for growth in tourism as they relate to sustainable
development, low-carbon travel and climate change impacts. A major feature is the integration of climate change and sustainability
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challenges, rather than treating them separately or with sustainability as an add-on. The first group of chapters addresses conceptual issues
concerning the relationships between sustainability, climate change and tourism. The second section considers regional, national and
international responses and initiatives, including those of agencies such as UNESCO World Network of Biosphere Reserves, and the UK's
South West Tourism. The third part provides a range of investigative research, including topics such as air travel and coral reef tourism, and
case studies from locations such as southern Africa, Scandinavia and the Pacific islands. Other research dimensions discussed in the book
are drawn from Brazil, Hawaii, England, Australia and New Zealand. Overall, the book focuses on some of the most crucial challenges facing
tourism in developed and developing countries.
In 1982, when my book The Social Psychology of Tourist Behaviour was published, it was almost possible to review academic research on
tourism. In 1988, in a book of similar scale, such a review is almost impossible. The aim of the present volume is, therefore, to outline a body
of work which adopts a consistent theme and method in exploring the topic of tourism. The approach is one of emphasising tourists' reactions
and behaviours. The work is both behavioural and cognitive, and stems principally from applied traditions in social and environmental
psychology. The examples of tourist studies tend to be Australian, British, and North American, principally because work elsewhere in
psychological studies of tourists is less well organised. The nationality of the researchers should not, however, confine the application of the
research findings, since while the examples may be specific the results are applicable in Brisbane, Bognor or Bogota. The book is intended
not just for academic tourism researchers but also for all psychologists, so that they might note an understudied phenomenon within their
discipline. For leisure researchers it is hoped that it will provide an opportunity for them to see developments parallel to their own research
efforts in studying recreational behaviour. Is it also a volume for tourism managers and executives? In part it is, and the sections such readers
might find of particular interest are Chapters 1, 2, 3 and 9.
'This is an excellent book which significantly contributes to tourism research and education. It takes a rigorous yet readable style to address
twenty five of the most pertinent quantitative and qualitative techniques applied in tourism research. the book will appeal to a wider readership
of social scientists as well as to scholars of tourism as each chapter provides a thorough overview and explanation of the techniques
irrespective of their tourism application.' – Dimitrios Buhalis, Bournemouth University, UK This insightful book explores the most important
established and emerging qualitative and quantitative research methods in tourism. the authors provide a detailed overview of the nature of
the research method, its use in tourism, the advantages and limitations, and future directions for research. Each chapter is structured to
provide information on: the nature of the technique and its evolution; background and types of problems that the technique is designed to
handle; applications of the technique to tourism, including discussion of studies that have used the technique and their findings; advantages
and limitations of the technique conceptually and for policy formulation; and further developments and applications of the technique in tourism
research. Handbook of Research Methods in Tourism will appeal to social scientists, students as well as researchers in tourism who use
quantitative and qualitative research techniques.
Theories within tourism can be difficult, even confusing areas to understand. Developed from the successful Portuguese textbook Teoria do
Turismo, Tourism Theory provides clear and thorough coverage of all aspects of tourism theory for students and researchers of tourism.
Consisting of five sections and over fifty entries, this book covers nine of the most important models in tourism study. The first three sections
examine general concepts in tourism; disciplines and topics; and the tourist, which includes areas such as demand, gaze, psychology and
typologies. A fourth section covers intermediation, distribution and travel, reviewing aspects such as travel agencies, tourist flows and multiPage 4/11
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destination travel patterns. The final section encapsulates the tourism destination itself, covering organizations, the destination image, supply,
seasonality and more. Encyclopedic cross-referencing between entries makes navigation easy, while in-depth analysis, exercises and further
reading suggestions for each of the selected areas provide the context and detail needed for understanding. Entries can be used individually
as a reference, or as part of the whole for a complete introduction to tourism theory.
The Social Psychology of Tourist BehaviourInternational Series in Experimental Social PsychologyElsevier
The rapid expansion of the tourism industry has provided many economic benefits and affected every facet of contemporary societies
including employment, government revenue and cultural manifestations. However, tourism can also be considered a problematic
phenomenon, promoting dependency, underdevelopment and adverse sociocultural effects, especially for developing countries. This
pioneering work provides a comprehensive review of these complex tourism issues from a sociological perspective. Various theoretical and
empirical approaches are introduced and the following issues are discussed: * identifiable and stable forms of touristic behaviour and roles *
social divisions within tourism * the interdependence of tourism and social institutions * the effects of transnational tourism and
commodification on the ecosystem. Featuring international contributions from nine different countries, this book brings together the most
noted theoretical and empirical studies and enriches them with diverse experiences and perspectives.
Containing original and previously unpublished theoretical and empirical studies, Consumer Behavior in Travel and Tourism will give
professionals, professors, and researchers in the field up-to-date insight and information on trends, happenings, and findings in the
international hospitality business arena. A great resource for educators, this book is complete with learning objectives, concept definitions,
and even review questions at the end of each chapter. From this book, readers will understand and learn the needs and preferences of
tourists and how to investigate the process of destination and product selection to help provide customers with products and services that will
best meet their needs. In today's highly competitive business environment, understanding travel behavior is imperative to success. Consumer
Behavior in Travel and Tourism brings together several studies in one volume, representing the first attempt to explore, define, analyze, and
evaluate the consumption of tourist and travel products. This guide offers essential research strategies and methods that enables readers to
determine the wants and needs of tourists, including: discussing and evaluating the main factors that affect consumer behavior in travel and
tourism, such as travel motivation, destination choice, and the consequent travel behavior exploring the various decision-making processes of
consumers that leads to consequent destination choices through case study analysis and marketing suggestions determining customer
expectations of products through a variety of research techniques in order to find ways of improving satisfaction examining selected research
tools, such as product positioning and repositioning and using perceptual maps, to evaluate the market implications of using qualitative and/or
quantitative research techniques detecting and analyzing the relative roles individual, environmental, socioeconomic, and demographic
factors play in choosing travel destinations Full of detailed charts and graphs, Consumer Behavior in Travel and Tourism illustrates key points
to give you a better understanding of important facts and findings in the field.
This book contains a selection of papers from the prestigious Research Committee on International Tourism presented at the World Congress
of the International Sociological Association, Brisbane, Australia, July 2002. It provides a sociological and anthropological critique of existing
tourism theory as well as some directions for its future development and research. While much of the present understanding of the tourist and
tourism is grounded in metaphor (e.g. tourism as a sacred journey, tourism as play, the tourist as a child, etc.) such analogies need to be
linked to transformations in tourism generating and receiving societies. Hence the focus on the tourist and everyday life, socio-psychological
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dimensions of the tourist experience, the tourist and conflicting expectations, and the tourist in a changing world.
Tourism research often tends to overlook both the mundane of the exotic and the exotic of the everyday. However, when acknowledging that
exoticism is not necessarily linked to geographical distance, it is similarly possible to attribute touristic otherness to and experience
unfamiliarity in a geographically proximate environment. This entails a need to rethink the intertwining relationships of meanings of the exotic
and the mundane, as well as the ways people make meaning of their everyday environment through processes of territorialization and
identification in a tourism context. The articles collected in this book cover a range of examples of tourism practices in a context of
geographical proximity where home and away, everyday life and tourism intersect. While the settings, methodologies and concepts vary
considerably, each contribution is an attempt to rethink the hegemonic linear framing of tourism in dichotomies such as familiar and
unfamiliar, nearby and far, host and guest, mundane and exotic. The examples, findings and conclusions of the various authors contribute to
an understanding of tourism that is multiple and relative, to an open-minded and critical attitude towards the institutionalized anchors of our
society - in which tourism takes such a prominent place that it has almost become ordinary. This book was originally published as a special
issue of the Tourism Geographies journal.
Community Development through Tourism examines the development of local communities through the healthy integration of community
planning, business planning and tourism planning. It explores the most pertinent tourism and business theories, moving from strategic
planning to community empowerment and practice. Research-based case studies are used to illustrate how things work in the real world, and
the ways in which various theories can and have been applied. This book will be an important resource for business development managers,
tourism operators and community leaders, as well as students and teachers in courses that incorporate aspects of community tourism into
their business, tourism, social sciences and arts programs.
The Social Psychology of Tourist Behaviour is a seven-chapter book that describes tourists, tourism, and tourist psychology. The book
particularly explores economic, geographical, anthropological, and sociological studies of tourism. Subsequent chapters look into the social
role of tourist; an approach to tourist motivation; social contact between tourists and hosts; and environmental settings of tourist behavior.
The book will be useful for advanced undergraduates, graduate students and relevant practitioners, and in some cases for a rather broader
public in the field of social psychology.
This book deals with the issue of how travel and tourism, if developed in a proper form, can contribute to human transformation, growth and
development, and change human behaviour and our relationship with the world. The volume investigates the experiences offered by travel
and tourism that can change travellers as human beings and their relationships and interactions with natural, socio-cultural, economic,
political and technological environments. The book has been published in two volumes. This first volume focuses on the tourist perspective
and the tourist self. It consists of 16 chapters covering different types of tourism, including: wellness, retreat, religious and spiritual tourism;
extreme sports, backpacking and cultural tourism; WWOOFing and ecotourism; and volunteer and educational tourism. This book is primarily
intended for tourism students and tourism programmes in business and non-business schools. However, it could also appeal to students,
academics and professionals from disciplines that deal with human development and behavioural changes.
The Wiley Blackwell Companion to Tourism presents a collection of readings that represent an essential and authoritative reference on the
state-of-the-art of the interdisciplinary field of tourism studies. Presents a comprehensive and critical overview of tourism studies across the
social sciences Introduces emerging topics and reassesses key themes in tourism studies in the light of recent developments Includes 50
Page 6/11

Read PDF The Social Psychology Of Tourist Behaviour International Series In Experimental Social Psychology
Philip L Pearce
newly commissioned essays by leading experts in the social sciences from around the world Contains cutting-edge perspectives on topics
that include tourism’s role in globalization, sustainable tourism, and the state’s role in tourism development Sets an agenda for future
tourism research and includes a wealth of bibliographic references
The aim of this book is to enhance theoretical and practical understanding of quality management in tourism and hospitality. It provides a
benchmark of current knowledge, and examines the range of research methods being applied to further develop tourism and hospitality
service management research. It is hoped that this book will stimulate new research questions by highlighting tensions and challenges in the
area.
The European Journal of Tourism Research is an interdisciplinary scientific journal in the field of tourism, published by Varna University of
Management, Bulgaria. Its aim is to provide a platform for discussion of theoretical and empirical problems in tourism. Publications from all
fields, connected with tourism such as management, marketing, sociology, psychology, geography, political sciences, mathematics, statistics,
anthropology, culture, information technologies and others are invited. The journal is open to all researchers. Young researchers and authors
from Central and Eastern Europe are encouraged to submit their contributions. Regular Articles in the European Journal of Tourism Research
should normally be between 4 000 and 20 000 words. Major research articles of between 10 000 and 20 000 are highly welcome. Longer or
shorter papers will also be considered. The journal publishes also Research Notes of 1 500 – 2 000 words. Submitted papers must combine
theoretical concepts with practical applications or empirical testing. The European Journal of Tourism Research includes also the following
sections: Book Reviews, announcements for Conferences and Seminars, abstracts of successfully defended Doctoral Dissertations in
Tourism, case studies of Tourism Best Practices. The European Journal of Tourism Research is published in three Volumes per year. The full
text of the European Journal of Tourism Research is available in the following databases: EBSCO Hospitality and Tourism CompleteCABI
Leisure, Recreation and TourismProQuest Research Library Individual articles can be rented via journal's page at DeepDyve. The journal is
indexed in Scopus and Thomson Reuters' Emerging Sources Citation Index. The editorial team welcomes your submissions to the European
Journal of Tourism Research.
What is important to ethical consumers when thinking about going on holiday and how do they incorporate their lifestyle choices into these
holidays? What values inform their lifestyles and how do they satisfy these values on holiday? Do ethical consumers automatically become
ethical tourists or is the situation a little more complex than this? In an attempt to answer these questions, this book explores: The ethical
dilemmas associated with tourism The concerns and motivations of ethical consumers on holiday The role and importance of values in
holiday decision-making This book offers a highly original contribution to the debate surrounding the demand for ethical and responsible
holidays. It explores the consumption concerns of ethical consumers and their motivational values, and offers a detailed examination of how
they manage these values on holiday. This book offers a new and challenging perspective to the study of responsible tourism by providing a
unique empirical insight into how responsible tourists incorporate their norms and values into their holiday decisions. The text will be of
interest to undergraduates, postgraduates and tutors on courses that have tourism and the tourist at their centre, and to academics in other
disciplines such as marketing and consumer behaviour. It will also be highly relevant to the global tourism industry.
Volunteer Tourism is one of the major growth areas in contemporary tourism, where tourists for various reasons seek alternative goodwill
experiences and activities. To meet this demand there has been a surge in volunteer programmes offered in range of destinations organized
by a variety of charities and tour operators which is predicted to continue to grow in the future. Volunteer Tourism provides an in-depth
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analysis of the complex issues associated with traditional and contemporary volunteer tourism. Reflecting the growth in this phenomenon, this
book provides a cohesive collection of chapters written from a range of international expert scholars and researchers. The theoretically rich,
practically applied and empirically grounded contributions are based on current and diverse research in the area. This groundbreaking
volume explores topics which have not been addressed in the literature before, such as the impact on host communities, introducing new
areas and ideas to the field. The diverse range of themes are identified and addressed, including volunteer tourism and sustainability to,
uniquely, the examination of volunteer tourism stakeholders – volunteers themselves, the host-to-guest exchange, and the organizations –
and management of volunteers. These themes are examined in a range of international case studies, demonstrating the wide range of issues
associated with volunteer tourism. This volume is a timely addition offering an innovative approach to the area. Volunteer Tourism will be of
interest to both students and researchers interested in tourism, leisure and development, as well as non-academics, practitioners, NGOs
government officials at all levels.
Routledge Handbook of Tourism and Sustainability from C. Michael Hall, Stefan Gössling, Daniel Scott is one of the winners of the ITB
BookAwards 2016 in the category Specialist tourism literature! Sustainability remains one of the major issues in tourism today. Concerns over
climate and environmental change, the fallout from the global economic and financial crisis, and the seeming failure to meeting UN
Millennium development goals have only reinforced the need for more sustainable approaches to tourism, however they be defined. Given
the centrality of sustainability in tourism curricula, policies, research and practice it is therefore appropriate to prepare a state of the art
handbook on the relationship between tourism and sustainability. This timely Handbook of Tourism and Sustainability is developed from
specifically commissioned original contributions from recognised authors in the field, providing a systematic guide to the current state of
knowledge on this area. It is interdisciplinary in coverage and international in scope through its authorship and content. The volume
commences with an assessment of tourism’s global environmental, e.g. climate, emissions, energy use, biodiversity, water use, land use,
and socio-economic effects, e.g. economic impacts, employment and livelihoods, culture. This then provides the context for sections outlining
the main theoretical frameworks and constructs that inform tourism and sustainability, management tools and approaches, and the
approaches used in different tourism and travel industry sectors. The book concludes by examining emerging and future concerns in tourism
and sustainability such as peak-oil, post-carbon tourism, green economy and transition tourism. This is essential reading for students,
researches and academics interested in the possibilities of sustainable forms of tourism and tourism’s contribution to sustainable
development. Its assessment of tourism’s global impact along with its overviews of sectoral and management approaches will provide a
benchmark by which the sustainability of tourism will be measured for years to come.
This book examines and analyzes tourism consumption and tourist experiences, employing a systematic and case study-driven perspective.
Covering approaches with a wider geographical background, it considers issues like tourism place experience and co-creation, as well as the
behavior of tourists on guided tours, at trade shows and exhibitions, and in museums. Dedicated chapters deal with the aspect of customer
satisfaction in places such as hotels or restaurants. In closing, the book highlights tourist behavior in the context of cultural heritage, regional
and cultural differences and the general frameworks of consumer happiness and responsibility. Given its focus, the book provides a unique
view on the interplay of tourism consumption and tourist experiences, and presents a comprehensive selection of case studies to exemplify
and discuss in detail the frameworks covered and the current state of practice.
This work combines a study of contemporary issues in tourism development with a close examination of approaches to tourism research.
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Looking beyond the much-studied mass tourism industries, leading international academics who are members of the International Academy
for the Study of Tourism, explore new issues raised by emerging tourist destinations such as Ghana, Samoa, Vietnam and India's Bhyundar
Valley. A fascinating work, Contemporary Issues in Tourism Development discusses a wide range of topics such as: * reasons for
development * tourism development as a strategy for urban revitalization * tourism’s links to heritage conservation and regional development
* sustainability and the adverse impacts of development * cultural considerations and community participation * the importance of context for
individual tourism projects.
Customer satisfaction and loyalty in the tourism sector is highly dependent upon the behaviours of front-line service providers. Service is
about people, how they relate to one another, fulfill each other’s needs and ultimately care for each other. Yet surprisingly there are few or
any books which focus on the detailed specifics of the social exchange and interaction between the service provider and customer. Tourist
Customer Service Satisfaction fully explores this relationship by defining the specific kind of verbal and non-verbal messages needed for
successful exchanges, outlining how the service provider ought to behave & cope in a situation as well as detailing positive approaches that
enhance a service provider’s role performance. The book uses encounter theory to examine the customer – provider relationship as well as
drawing on current research and theories from hospitality, tourism, management, psychology bodies of literature. In doing so the book offers
important insight into how employee – centric competitive advantage in this sector can be achieved in various markets. This book is unique in
its approach by focusing on the specifics of the social exchange and interaction between the service provider and customer. It therefore offers
a novel synthesis of knowledge on service satisfaction in the tourism sector which will serve as valuable pedagogical and research reference
for students and academics interested in hospitality and tourism.
One of the leading texts in the field, Tourism Management is the ideal introduction to the fundamentals of tourism as you study for a degree,
diploma or single module in the subject. It is written in an engaging style that assumes no prior knowledge of tourism and builds up your
understanding as you progress through this wide ranging global review of the principles of managing tourism. It traces the evolution and
future development of tourism and the challenges facing tourism managers in this fast growing sector of the world economy. This book is
highly illustrated with diagrams and colour images, and contains short case studies of contemporary themes of interest, as well as new data
and statistics. This fifth edition has been revised and updated to include: new content on: sports, festivals and event tourism, social media
impacts on tourism and the effects of the global economic downturn on tourism, as well as emerging themes in tourism such as slow travel,
dark tourism, volunteer tourism and medical tourism updated case studies on BRIC markets and new case studies from the Middle East and
Asia enhanced tourism and sustainable development coverage, which runs throughout the book as a major theme, highlighting the challenge
of climate change and future tourism growth transport section with more international perspectives from China and South America an updated
companion website with: additional case studies, quizzes, PPTs, further reading, web reading and video links, and longer reflective case
study per chapter to aid both teaching and learning.
In recent years there has been a considerable interest in the cultural aspects of tourism such as the impacts of culture on tourism planning,
development, management, and marketing. However, the focus has been on material forms of culture such as arts, music, or crafts. The
impacts of national culture on tourist behavior and travel decision-making have not been paid much attention. Only in the last two years have
cross-cultural issues begun to generate significant interest among academics. An examination of cultural characteristics and differences is
extremely important to the tourism industry because today’s tourism environment is becoming increasingly international. Information on the
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nature of the cultural differences between international tourists and locals is not readily available in tourism literature. The concept of culture
is very complex and includes such abstract concepts as satisfaction, attitude and loyalty. International Tourism brings these concepts to the
undergraduate student in tourism, as well as students in the related fields of marketing, management, international business, and crosscultural communication. Designed as a textbook, it isorganized and presented in an integrated and relevant way for the benefit of a worldwide
audience.

Tourism is an inherently social phenomenon. Tourists travel with others and experience places and cultures through
interacting with both familiar and unfamiliar others. This volume presents a thorough tour of the social psychological
processes which underpin contemporary travel. The fascinating phenomenon of tourist behaviour deals with topics such
as motivation, destination choice, travellers' on site experiences, satisfaction and learning. This book uses an array of
developing and recently constructed conceptual frameworks to both synthesise what is established, and to create new
insights and directions for further analysis and, ultimately, management action.
This collection of key articles from the most influential journals and books in the field examines what social scientists
mean by the term tourism, and what it means to be a tourist. Carefully selected and introduced by the editor, this material
charts the sociological changes that have occurred in tourism, and the change from the upper-class grand tours of the
late nineteenth-century to the mass tourism of the present day. The collection also assesses the economic impacts of
tourism on local economies, environmental considerations, and whether the growth of tourism is sustainable in a postSeptember 11th world. "Tourism: Critical Concepts in the Social Sciences" is an accessible and comprehensive resource
designed for academics and scholars researching in tourism, globalization, and human geography.
Tourism is arguably one of the largest self-initiated commercial interventions to create well-being and happiness on the
entire planet. Yet there is a lack of specific attention to the ways in which we can better understand and evaluate the
relationship between well-being and travel. The recent surge of scholarly work in positive psychology concerned with
human well-being and flourishing represents a contemporary force with the potential to embellish and augment much
current tourism study. This book maps out the field and then draws links between tourists, tourism and positive
psychology. It discusses topics such as the issue of excess materialism and its fragile relationship with well-being, the
value of positive psychology to lifestyle businesses, and the insights of the research field to spa and wellness tourism.
This volume will interest those who study and practise tourism as well as scholars and graduate students in a range of
disciplines such as psychology, sociology, business and leisure.
What makes life worth living? Many people would argue that it is fulfilling experiences. These experiences are
characterised by feelings of joy and pleasure, positive relationships and a sense of engagement, meaning and
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achievement. Tourism is arguably one of the largest self-initiated commercial interventions to promote well being and
happiness on the global scale but yet there is absence in the literature on the topic of fulfilling tourist experiences from
psychological perspectives. Drawing on insights and theories from the research field of positive psychology (the study of
well being), this is the first edited book to evaluate tourist experiences from positive psychology perspectives. The volume
addresses the important topic of fulfilment through the lens of the world’s largest social global phenomenon tourism. In
doing so, the book refreshes and challenges some aspects of tourist behaviour research. The chapters are grouped
under three broad sections which reflect a range of positive psychological outcomes that personal holiday experiences
can produce, namely; happiness and humour; meaning and self-actualisation and health and restoration. The book
critically explores these fulfilling experiences from interdisciplinary perspectives and includes research studies from wide
range of geographical regions. By analysing the contemporary fulfilling tourist experiences the book will provide further
understanding of tourist behaviour and experience. Written by leading academics this significant volume will appeal to
those interested in Tourism and Positive Psychology.
Tourism affects millions of individuals, numerous societies and environments in multiple, nuanced and overlapping ways.
While it can be viewed as a frivolous leisure pursuit or simply a large industry, with potentially destructive impacts, it
might also be understood in terms of its effects on human fulfilment, the good life and greater well-being. This book calls
for positive tourism, principally grounded in theories from positive psychology (the study of what makes life worth living),
and the development of a body of knowledge that explains what characterises optimal tourist experiences, what enables
host communities to flourish and what encourages workers in tourism to thrive. Through original research studies
reported in this international volume we aim to further develop this knowledge. The intersections between ongoing and
traditionally inspired applications of psychology in tourism and this new thrust in psychological inquiry promise to refresh
and challenge tourism research. This book will appeal to researchers and academics in tourism, leisure, positive
psychology, management and related fields as well as graduate students, professionals and policy makers.
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