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The Essential Guide To Online Marketing
Explains digital and analog signals and DSP applications using everyday examples and simple diagrams, including digital signal
collection, filtering, analysis, and how digital signal processing works in modern electronic devices.
Here is the essential how-to guide for communicating scientific research and discoveries online, ideal for journalists, researchers,
and public information officers looking to reach a wide lay audience. Drawing on the cumulative experience of twenty-seven of the
greatest minds in scientific communication, this invaluable handbook targets the specific questions and concerns of the scientific
community, offering help in a wide range of digital areas, including blogging, creating podcasts, tweeting, and more. With step-bystep guidance and one-stop expertise, this is the book every scientist, science writer, and practitioner needs to approach the Wild
West of the Web with knowledge and confidence.
Divorce guidance you can count on Divorce is never easy, but with the information in Nolo's Essential Guide to Divorce, you can
make the process as simple, inexpensive, and conflict-free as possible. With compassion and expertise, family law attorney Emily
Doskow explains how to make divorce less painful by helping you: minimize day-to-day conflict with your spouse work with lawyers
or mediators without breaking the bank avoid costly, exhausting court battles, and stay calm and make good decisions. You’ll learn
about your legal rights and options for resolving tough divorce-related issues, including: child support and custody alimony
property division, and drafting a marital settlement agreement. The 8th edition is completely updated with the latest state rules on
divorce, such as property division and grounds for divorce.
The Essential Guide to Visual Communication is a concise introduction to the evolution, theory, and principles of visual
communication in contemporary society. This guide helps students develop the skills they need to become critical consumers of
visual media by examining images through the lens of visual rhetoric. Students see how images influence and persuade
audiences, and how iconic images can be repurposed to communicate particular messages. Images selected and discussed
throughout the text highlight examples of visual communication from earlier generations and the current digital environment that
students encounter in their everyday lives.
EmarketingThe Essential Guide to Digital MarketingPorcupine Press Trading Under Dgr Writing & Resear
This book is a novel treatment of Operations Management. It takes a fresh insight to this increasingly important topic, exploring
fundamental principles equally applicable to service and manufacturing situations. The book adapts a strategic stance by providing
a framework for effective decision making and is aimed at practising managers who need to design working processes, manage
change and make decisions within a strategic framework. The framework and supporting case vignettes allow the practitioner to
grasp essential concepts quickly in a range of different operational contexts. "Bamford and Forrester have done an excellent job in
creating a concise, salient, and appealing approach - they have captured the essential elements of designing processes, products
and work organizations; exploring approaches to operations planning and control; managing change through effective project
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management and technology transfer; and then managing quality and improvement strategies". —Professor Rob Handfield,
Professor of Supply Chain Management, North Carolina State University, USA "This is an excellent concise text that introduces
students to all of the key areas - it's an invaluable aid for students in understanding all of the major aspects of operations and their
importance to the success of businesses". —Professor Steve Brown, Professor of Management, University of Exeter Business
School, University of Exeter, UK "For today's or tomorrow's business leaders this text has well structured invaluable content ready
for immediate adoption. Follow the guide, put it into practice, and the rewards will follow". —Mr Vernon Barker, Managing Director,
First TransPennine Express, First Group Plc, UK "This book combines technical theory 'book smarts' with real life experience
'street smarts' in a flowing read". —Mr Stephen Oliver, Vice President Marketing & Sales, Vicor Corporation, Boston, USA
Essential Guide to Fitness for the Fitness Instructor addresses SIS30315 – Certificate III in Fitness. The text is mapped to all core
units and 12 electives of the qualification, and contains rich foundation content on Anatomy, Physiology, and Nutrition, as well as
Fitness orientation, programming, WHS and equipment. The structure of the text highlights learning outcomes and contains an
abundance of application cases, activities and quizzes. Strong content on fitness for specific markets and populations supports the
volume of learning for the core unit Recognise and apply exercise considerations for specific populations, including chapters on
older populations, a NEW chapter on children and adolescents, community fitness, and facilitating groups. Coverage on gym
programs, group exercise, water-based fitness, and endurance training introduces students to the instruction of these varied types
of fitness training. Premium online teaching and learning tools are available on the MindTap platform. Learn more about the online
tools cengage.com.au/mindtap
NLP (Neuro-Linguistic Programming) has helped millions to overcome their fears, increase their confidence, and achieve greater
success in their personal and professional lives and relationships. Now, from the company that created NLP: The New Technology
of Achievement—one of the bestselling NLP books of all time—comes NLP: The Essential Guide to Neuro-Linguistic Programming.
This user-friendly guide, written by three seasoned NLP Master Practitioners and coaches, leads you on a personal journey in
using and applying NLP in everyday life. Through their real-life stories, you will experience the NLP strategies you need to achieve
specific results in business and in life. As you read NLP: The Essential Guide, you'll find yourself thinking in new ways and
applying the techniques to your own personal challenges and opportunities for greater satisfaction.
With behind-the-scenes anecdotes from the halls of power, real-world case studies, and tips from successful industry players, this
book equips readers with the tools they need to navigate the complex world of music copyright, showing how creator, technology,
and communities can work together to support a healthier music ecosystem.
Addresses some of the key questions at the heart of new educational technologies. The authors look at options that are available to
institutions considering the addition of distance learning to their programs, strategies for integrating new equipment with existing equipment,
and ways of fostering a positive learning environment without face-to-face contact. Includes many case studies. Paper edition (unseen),
$29.95. Annotation copyrighted by Book News, Inc., Portland, OR.
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Review: "This book is a fantastic guide to online marketing, and the Internet in general. As a marketing practitioner, I've been finding my way
own way through the online world for some time now but have always wondered if what I was doing was 'correct' and it would take me ages
to find out what I needed to know through researching online articles, blogs, etc. I found this book to be fairly concise and focused. The
references to other online articles that it includes are vast and can they be very absorbing. The best part about this is that it is written by
someone that clearly has vast experience in the field and, unlike with some online articles, you get the feeling that what is advised is really
'best practice'. I'd recommend this book for anyone interested in digital marketing." Adam Butchart, Digital Marketing student Blurb: We love
the Internet. We love digital and the connected world that we live in. We have spent the last six months gleaning every bit of knowledge, skill
and opinion from the creative minds at Quirk. The result is a textbook borne out of more than 12 years of practical experience in the world of
digital. For the reader, this translates into applicable insight into marketing in an ever-changing space. This book brings you: 22 Chapters
Updated content throughout All new case studies $480 of vouchers* Used by brands, creative agencies and students across the world,
Quirk's eMarketing textbook sets the standard for all things digital. "Since we published the last edition of the book, it has become
increasingly obvious that the various elements of digital marketing work hand in hand, not just benefiting each other through coordination, but
actually relying on each other for success." - Rob Stokes (Founder and Group CEO, Quirk) In order to reflect this change, we have
restructured the book to mirror our four key agency disciplines: Think, Create, Engage and Optimise. This simplified way of thinking about the
digital space makes it easier for students and professionals to benefit from the insights shared.
This is a vital text to help you with the competency assessment in the UK Foundation Programme giving practical advice in an easy to follow
format. It advises new doctors on note-keeping, time management/organisation, communicating with colleagues, the structure of the NHS,
and how to deal with the ethical and legal issues they face when on-call. Also looks at emotional intelligence, learning styles or how different
personality types can work together more effectively.
THE ESSENTIAL GUIDE TO BECOMING A MASTER STUDENT, 5th Edition, was written with you in mind. Beginning with an introduction to
higher education, you will learn about Master Student Qualities -- the attitudes and behaviors that lead to success in the classroom and
beyond. Tools such as the Discovery Wheel, the Discovery/Intention Journal Entries, Power Process articles, and the Kolb Learning Style
Inventory guide you through self-assessment and discovery, creating a foundation from which to build solid strategies for academic growth.
This brief text invites you to put new ideas into action immediately and select additional strategies as you plan for your future. The fifth edition
includes a new chapter focused on information literacy to help you navigate the constant streams of information you face every day.
Important Notice: Media content referenced within the product description or the product text may not be available in the ebook version.
This book is the crown gem of the Society of Children's Book Writers and Illustrators publications. It contains virtually all the information you
will need about writing and illustrating for the children's book market. It will help you chart your creative work from inception all the way
through the process of publishing and marketing.THE BOOK includes the latest market reports, articles on social media, discussions of
emerging publishing options, and up-to-the-minute directories of everything from agents to book reviewers to relevant blog sites. Timesensitive material contained in THE BOOK is updated regularly on our website, scbwi.org.The SCBWI staff takes great pride in presenting
you with this invaluable tool that will optimize your career, whether you are already well published ora newcomer to the field. Use it as your
primary reference and workbook.THE BOOK is available to current SCBWI members only. Make sure when you order your copy that your
name in the shipping address matches your member name so that we can confirm your membership. Members may only order one book at a
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time.
Winner of the 2018 James Beard Foundation Cookbook Award in "Reference, History, Scholarship" Winner of the 2017 André Simon Drink
Book Award Winner of the 2018 International Association of Culinary Professionals (IACP) Cookbook Award for "Wine, Beer & Spirits" From
Peter Liem, the lauded expert behind the top-rated online resource ChampagneGuide.net, comes this groundbreaking guide to the modern
wines of Champagne--a region that in recent years has undergone one of the most dramatic transformations in the wine-growing world. This
luxurious box set includes a pullout tray with a complete set of seven vintage vineyard maps by Louis Larmat, a rare and indispensable
resource that beautifully documents the region’s terroirs. With extensive grower and vintner profiles, as well as a fascinating look at
Champagne’s history and lore, Champagne explores this legendary wine as never before.
The Essential Guide to Classroom Practice has been written with two questions in mind. These are the questions that are most important to
all practitioners who seek to improve the quality of learning in their classrooms – what strategies work? and, how do we implement them?
Covering all the areas that are key to effective teaching and learning, this text consists of over 200 practical strategies that secondary
teachers can adopt and apply within their classroom. These strategies range from simple tools to improve the quality of questioning, to
principles that can shape the whole approach to learning. Key topics covered include: The five-part lesson plan Developing thinking skills
How to engage learners Encouraging collaborative learning Challenging and supporting Feedback and assessment A key feature of this book
is the handy collection of ‘Top 10s’ that appear in each chapter, such as 10 ways to use data in the classroom and 10 ways to streamline
your marking. The book clearly explains the benefit of each approach described and offers additional guidance on using websites and digital
tools effectively in the classroom. Packed full of ideas, the book offers a one stop shop for busy teachers.
The Essential Guide to Doing Your Research Project 2e is the ultimate companion to successfully completing your research project. Warm
and pragmatic, it gives you the skills and the confidence needed to succeed no matter what happens along the way. The book guides you
through every step of your research project, from getting started to analysing data and writing up. Each stage is clearly set out, highlighting
best practice and providing practical tips and down-to-earth advice for actually doing research. Key features include: Fully developed
companion website including podcasts, worksheets, examples of real projects and links to journal articles Chapter summaries Boxed
definitions of key terms Full glossary Suggestions for further reading Bursting with real world examples and multidisciplinary case studies, this
book addresses the key questions posed by anyone hoping to complete a research project. It is the must-have textbook every student needs.
Available with Perusall—an eBook that makes it easier to prepare for class Perusall is an award-winning eBook platform featuring social
annotation tools that allow students and instructors to collaboratively mark up and discuss their SAGE textbook. Backed by research and
supported by technological innovations developed at Harvard University, this process of learning through collaborative annotation keeps your
students engaged and makes teaching easier and more effective. Learn more.
This comprehensive and state-of-the art approach to video processing gives engineers and students a comprehensive introduction and
includes full coverage of key applications: wireless video, video networks, video indexing and retrieval and use of video in speech processing.
Containing all the essential methods in video processing alongside the latest standards, it is a complete resource for the professional
engineer, researcher and graduate student. Numerous conceptual and numerical examples All the latest standards are thoroughly covered:
MPEG-1, MPEG-2, MPEG-4, H.264 and AVC Coverage of the latest techniques in video security "Like its sister volume "The Essential Guide
to Image Processing," Professor Bovik’s Essential Guide to Video Processing provides a timely and comprehensive survey, with
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contributions from leading researchers in the area. Highly recommended for everyone with an interest in this fascinating and fast-moving
field." —Prof. Bernd Girod, Stanford University, USA * Edited by a leading person in the field who created the IEEE International Conference
on Image Processing, with contributions from experts in their fields. * Numerous conceptual and numerical examples *All the latest standards
are thoroughly covered: MPEG-1, MPEG-2, MPEG-4, H.264 and AVC. * Coverage of the latest techniques in video security
This book will be vital reading for anyone doing research, since using the web to find high quality information is a key research skill. It
introduces beginners and experts alike to the most effective techniques for searching the web, assessing and organising information and
using it in a range of scenarios from undergraduate essays and projects to PhD research. Nigel Ford shows how using the web poses
opportunities and challenges that impact on student research at every level, and he explains the skills needed to navigate the web and use it
effectively to produce high quality work. Ford connects online skills to the research process. He helps readers to understand research
questions and how to answer them by constructing arguments and presenting evidence in ways that will enhance their impact and credibility.
The book includes clear and helpful coverage of beginner and advanced search tools and techniques, as well as the processes of:
@!critically evaluating online information @!creating and presenting evidence-based arguments @!organizing, storing and sharing
information @!referencing, copyright and plagiarism. As well as providing all the basic techniques students need to find high quality
information on the web, this book will help readers use this information effectively in their own research. Nigel Ford is Professor in the
University of Sheffield's Information School.
The second edition of Essential Guide to Blood Groups is a pocket-sized book containing four-color text together with schematic figures and
tables. The book comprises an introduction to blood groups, followed by chapters on techniques, information on various blood groups,
antibodies, quality assurance in immunohaematology, and it concludes with chapters on troubleshooting in the laboratory, and FAQs. It also
covers the serology, inheritance, biochemistry and molecular genetics of the most important blood group systems.
Marketing in a Digital World consists of nine essays on how the digital revolution has affected marketing theory and practice. Leading
marketing scholars, including several editors of premier academic journals, provide fresh insights for both scholars and managers seeking to
enhance their understanding of marketing in a digital world.
Virtual care is the new normal. Are you prepared? In this comprehensive guide, therapist and certified telemental health trainer Joni
Gilbertson discusses the entire virtual treatment process, from intake to termination (and beyond). Drawing from her own successful online
practice, in addition to training thousands of professionals on telemental health, Gilbertson's straightforward, conversation style allows
clinicians to see themselves in her case examples and clinical decision making. Designed with both the seasoned and newly minted therapist
in mind, this guidebook provides a map to the essentials of a successful online practice, including: - Platforms that are both HIPAA-compliant
and user-friendly - An ethical roadmap for navigating dilemmas common to virtual care - Up-to-date information on virtual care best practices
and laws - Must-have risk management safeguards for your license, your practice, and your client - Customizable, legally sound forms,
including informed consent, release of information, emergency plans, and more
With virtually nonexistent oversight, the internet can easily become the judge, jury, and executioner for anyone’s reputation. Digital attacks
and misinformation can cost you a job, a promotion, your marriage, even your business. Whether you’ve done something foolish yourself,
are unfairly linked to another’s misdeeds, or are simply the innocent victim of a third-party attack, most of us have no idea how to protect our
online reputation. How to Protect (Or Destroy) Your Reputation Online will show you how to: Remove negative content from search results.
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React and respond to an online attack. Understand and manage online reviews. Use marketing strategies to both improve your online
reputation and bolster your bottom line. How to Protect (or Destroy) Your Reputation Online is an indispensable guidebook for individuals and
businesses, offering in-depth information about popular review sites like Yelp, TripAdvisor, and Angie’s List. John also shows you how to
deal with revenge porn, hate blogs, Google’s “right to be forgotten” in Europe, the business of online complaint sites, even the covert ops of
reputation management.
Award-winning comic book letterer, and founder of Blambot.com, NATE PIEKOS, provides you with the most in-depth tips and techniques
ever published on the subject of digital comic book lettering . . . from creating your own lettering templates, emotive dialogue, and dynamic
sound effects . . . to developing design skills and building a lettering career in the comic industry.
Ever wanted to get your business featured in publications like Forbes, National newspaper websites, magazines and trade journals? Perhaps
you've noticed the rise of blogging and wondered how your business can tap into this ready-made network of highly influential people to boost
your credibility and get in front of your perfect target audience? In this groundbreaking book, the superstar Digital PR team from Exposure
Ninja break down step-by-step their process for getting any business in any market coverage in the most relevant online publications.
Whether you want to build credibility to become an authority, drive traffic to your website or attract the sort of links that turbocharge ranking,
this book will walk you through the process. You will discover: How businesses of all size - from 1 person to 100,000 people - can utilise
Digital PR for free publicity. How to identify the perfect market to maximise the impact of your Digital PR. How to generate ideas and angles
for stories that publications will bite your hand off for. The 'secret underworld' of Sponsored Content and how to utilise it for maximum profit.
How to use Content Marketing to spread your reach through infographics, articles, and videos. How to find and connect with the most
influential bloggers in your market and have them sing your praises publicly to their audience. How to use contests to boost your social media
following (including one example that generated over 3,000 entries for less than the price of three cups of coffee). How and why to use live
events to explode your online visibility (clue: the strategies in this section won't have even occurred to your competitors). How to create and
manage a workable digital PR campaign in whatever time you have available, whether it's 20 minutes per week or 8 hours per day. How to
use two hashtags on Twitter to 'unlock' a hidden world of journalists desperate to write about you (clue: see an example of this strategy where
we sent 3 tweets which got us featured in Forbes, The Telegraph, and The Guardian websites in less than 2 weeks). What most businesses
don't realise is that journalists, editors, and bloggers are crying out for good stories to write about. Provided that you understand exactly what
they are looking for and how to position your business in a way that makes you interesting, rather than have to push push push, these
gatekeepers will be coming to you asking for more! About The Authors Charlie and Luke head up Exposure Ninja's Digital PR team. With
years of experience running campaigns for businesses in every imaginable market (and even some unimaginable ones!), they have
developed a set of simple, easy-to-follow systems that mean any business can get the sort of visibility online that previously seemed out of
reach.Tim Cameron-Kitchen is a 5-time bestselling author and Head Ninja at Exposure Ninja. Having helped tens of thousands of businesses
to improve their online visibility and attract more customers from the Internet, he is one of the UK's leading Digital Marketing authorities and
now runs the 65-strong digital marketing company Exposure Ninja. Who Is This Book For? Whether you are a solopreneur looking for free
advertising or a large multinational wanting to develop a Digital PR strategy to tap into the new generation of online authorities, this book will
guide you through the processes that Exposure Ninja uses day in, day out to get coverage for their clients in any market. From e-commerce
stores to tradesmen, the range of strategies covered in this book means that whatever you sell and to whomever you sell it, you'll find the
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perfect angle for you.Hidden ExtrasThis book comes with FREE lifetime updates and a digital marketing review worth £198. Details inside.
"We are all DigiMarketers now - or we should be. The authors have for the first time provided a lucid, hype-free, business-based and practical
guide to the new age of marketing: it is a kind of digital Baedeker, which should be on every businessman's book-shelf." —Miles Young,
Chairman, Ogilvy & Mather Asia Pacific "The digital frontier is now the center of our universe. As Kent Wertime and Ian Fenwick show,
marketers must seize this digital opportunity to accelerate their market growth." —John A. Quelch, Senior Associate Dean and Lincoln Filene
Professor of Business Administration, Harvard Business School "Too many advertisers are stuck in the primordial soup when it comes to their
digital marketing strategy. However, they need to evolve fast if they are to survive in a multi-channel landscape. This timely book acts like an
Origin of the Species, steering hesitant brand owners through the complexities of the digital ecosystem. An impressive blend of academic
theory, professional insight and practical advice." —Paul Kemp-Robertson, Co-founder & Editorial Director, Contagious
www.contagiousmagazine.com "DigiMarketing: The Essential Guide to New Marketing & Digital Media is a clear call for companies to evolve
their marketing practice. This book is essential reading for anyone seeking a roadmap to the future of business." —Dipak C. Jain, Dean,
Kellogg School of Management "The rise of conversational media new forms of distribution - from blogs to mobile platforms - challenge
traditional approaches to marketing, and require every business to have a transition plan. Kent Wertime and Ian Fenwick have written a book
that is required reading for any marketers interested in successfully making that transition." —John Battelle, CEO and Founder, Federated
Media Publishing and Author, The Search "Kent Wertime and Ian Fenwick have written the definitive guide to marketing in the digital age. But
Digimarketing does more than educate marketing professionals. It describes the new media landscape brilliantly, making it an essential read
for anyone who hopes to understand the most important technological revolution of the past fifty years. I wore out three yellow highlighters
before realizing that every sentence and every paragraph is worth committing to memory." —Norman Pearlstine, Former Editor-in-Chief, Time
Inc. and Managing Editor, The Wall Street Journal, Senior Advisor, Telecommunications & Media, The Carlyle Group
In spite of the proliferation of online learning, creating online courses can still evoke a good deal of frustration, negativity, and wariness in
those who need to create them. The second edition of Essentials of Online Course Design takes a fresh, thoughtfully designed, step-by-step
approach to online course development. At its core is a set of standards that are based on best practices in the field of online learning and
teaching. Pedagogical, organizational, and visual design principles are presented and modeled throughout the book, and users will quickly
learn from the guide’s hands-on approach. The course design process begins with the elements of a classroom syllabus which, after a series
of guided steps, easily evolve into an online course outline. The guide’s key features include: a practical approach informed by theory clean
interior design that offers straightforward guidance from page one clear and jargon-free language examples, screenshots, and illustrations to
clarify and support the text a checklist of online course design standards that readers can use to self-evaluate. a Companion Website with
examples, adaptable templates, interactive learning features, and online resources: http://essentialsofonlinecoursedesign.com Essentials of
Online Course Design serves as a best practice model for designing online courses. After reading this book, readers will find that preparing
for online teaching is a satisfying and engaging experience. The core issue is simply good design: pedagogical, organizational, and visual.
For more of Marjorie Vai in her own words, listen to this 2011 interview from the On Teaching Online podcast:
http://onteachingonline.com/oto-16-essentials-of-online-course-design-with-marjorie-vai/

Shows parents how to tell if their children are languishing under a bad teacher and what they can do about it
Page 7/12

Read Online The Essential Guide To Online Marketing
An Essential Guide to Electronic Material Surfaces and Interfaces is a streamlined yet comprehensive introduction that covers the
basic physical properties of electronic materials, the experimental techniques used to measure them, and the theoretical methods
used to understand, predict, and design them. Starting with the fundamental electronic properties of semiconductors and electrical
measurements of semiconductor interfaces, this text introduces students to the importance of characterizing and controlling
macroscopic electrical properties by atomic-scale techniques. The chapters that follow present the full range of surface and
interface techniques now being used to characterize electronic, optical, chemical, and structural properties of electronic materials,
including semiconductors, insulators, nanostructures, and organics. The essential physics and chemistry underlying each
technique is described in sufficient depth for students to master the fundamental principles, with numerous examples to illustrate
the strengths and limitations for specific applications. As well as references to the most authoritative sources for broader
discussions, the text includes internet links to additional examples, mathematical derivations, tables, and literature references for
the advanced student, as well as professionals in these fields. This textbook fills a gap in the existing literature for an entry-level
course that provides the physical properties, experimental techniques, and theoretical methods essential for students and
professionals to understand and participate in solid-state electronics, physics, and materials science research. An Essential Guide
to Electronic Material Surfaces and Interfaces is an introductory-to-intermediate level textbook suitable for students of physics,
electrical engineering, materials science, and other disciplines. It is essential reading for any student or professional engaged in
surface and interface research, semiconductor processing, or electronic device design.
A complete introduction to the basic and intermediate concepts of image processing from the leading people in the field Up-to-date
content, including statistical modeling of natural, anistropic diffusion, image quality and the latest developments in JPEG 2000 This
comprehensive and state-of-the art approach to image processing gives engineers and students a thorough introduction, and
includes full coverage of key applications: image watermarking, fingerprint recognition, face recognition and iris recognition and
medical imaging. "This book combines basic image processing techniques with some of the most advanced procedures.
Introductory chapters dedicated to general principles are presented alongside detailed application-orientated ones. As a result it is
suitably adapted for different classes of readers, ranging from Master to PhD students and beyond." – Prof. Jean-Philippe Thiran,
EPFL, Lausanne, Switzerland "Al Bovik’s compendium proceeds systematically from fundamentals to today’s research frontiers.
Professor Bovik, himself a highly respected leader in the field, has invited an all-star team of contributors. Students, researchers,
and practitioners of image processing alike should benefit from the Essential Guide." – Prof. Bernd Girod, Stanford University, USA
"This book is informative, easy to read with plenty of examples, and allows great flexibility in tailoring a course on image
processing or analysis." – Prof. Pamela Cosman, University of California, San Diego, USA A complete and modern introduction to
the basic and intermediate concepts of image processing – edited and written by the leading people in the field An essential
reference for all types of engineers working on image processing applications Up-to-date content, including statistical modelling of
natural, anisotropic diffusion, image quality and the latest developments in JPEG 2000
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Insights, ideas, and inspiration to keep student learning at the center of instructional coaching Student-Centered Coaching is an
evidence-based model of professional learning that focuses on student outcomes. Grounded in the latest research and over ten
years of field experience, The Essential Guide for Student-Centered Coaching introduces the philosophy and core practices for
Student-Centered Coaching. Designed to accompany other books on Student-Centered Coaching, the authors provide a clear
vision for how coaching can promote both teacher and student learning. Readers will find An emphasis on how coaching can be
asset-based and focused on equity Current research in adult learning and professional development Examples of how to integrate
curriculum into coaching cycles Anecdotes that illustrate what Student-Centered Coaching looks like across grade levels and
content areas
A complete author's toolkit: The guide that demystifies every step of the publishing process. No matter what type of book you want
to write—fiction, nonfiction, humor, sci-fi, romance, cookbook, children's book—here is how to take an idea you're passionate about,
develop it into a manuscript or proposal, get it published, and deliver it into the hands and hearts of readers. Includes interviews
with dozens of publishing insiders—agents, editors, besteslling authors, and booksellers. Real-life success stories and the lessons
they impart. Plus sample proposals and query letters, a resource guide, and more. Updated to cover ebooks, self-publishing,
digital marketing, the power of social media, and more. This complete author's toolkit includes information on:- locating, luring, and
landing an agent - perfecting your pitch - the nuts and bolts of a book proposal - conquering the query letter - finding the right
publisher for YOU - four steps to reaching readers online - making Amazon work for you - kickstarting your Kickstarter campaign the ins and outs of ebooks - 10 things you should have on your author website - turning rejection into a book deal - new frontiers in
self-publishing
A practical guide to laboratory diagnosis and treatment of hemostatic disorders. This concise book covers all you need to know to
manage thrombotic and bleeding disorders, distilling the most clinically up-to-date information, and including the latest treatment
strategies for key conditions and diseases. Essential Guide to Blood Coagulation covers both the stable and the acute stages of
hereditary and acquired bleeding and thrombotic disorders. Faced with a bleeding patient, it may be difficult to determine whether
blood loss is due to a local factor or an underlying hemostatic defect. There are a range of laboratory tests which can be
performed to identify the cause of bleeding in a patient. This book highlights the tests that can be used in the laboratory to aid
diagnosis. Originally published in Swedish, Essential Guide to Blood Coagulation, has been revised to include the latest treatment
strategies available for patients and will help clinicians to expand their knowledge of hemostatic disorders.
"An essential guide for anyone hungry to learn how journalism should be practised today, and will be tomorrow. Hill and Lashmar
encapsulate the transformative impact technology is having on journalism, but anchor those changes in the basic principles of
reporting." - Paul Lewis, The Guardian "As the news business transforms, Online Journalism is a fantastic new resource for both
students and lecturers. Informative, straightforward and easily digested, it’s a one-stop shop for the skills, knowledge, principles
and mindset required for journalistic success in the digital age." - Mary Braid, Kingston University Online and social media have
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become indispensible tools for journalists, but you still have to know how to find and tell a great story. To be a journalist today, you
must have not only the practical skills to work with new technologies, but also the understanding of how and why journalism has
changed. Combining theory and practice, Online Journalism: The Essential Guide will take you through the classic skills of
investigating, writing and reporting as you master the new environments of mobile, on-demand, social, participatory and
entrepreneurial journalism. You will also develop must-have skills in app development for smartphones and tablets, as well as
techniques in podcast, blog and news website production. What this book does for you: Tips and advice from leading industry
experts in their own words QR codes throughout the book to take you straight to multimedia links A fully up-to-date companion
website loaded with teaching resources, detailed careers advice and industry insights (http://onlinejournalismguide.com/)
Exercises to help you hone your skills Top five guided reading list for each topic, so you can take it further Perfect for students
throughout a journalism course, this is your essential guide!
Behind Google's deceptively simple interface is immense power for both market and competitive research—if you know how to use
it well. Sure, basic searches are easy, but complex searches require specialized skills. This concise book takes you through the
full range of Google's powerful search-refinement features, so you can quickly find the specific information you need. Learn
techniques ranging from simple Boolean logic to URL parameters and other advanced tools, and see how they're applied to realworld market research examples. Incorporate advanced search operators such as filetype:, intitle:, daterange:, and others into
your queries Use Google filtering tools, including Search Within Results, Similar Pages, and SafeSearch, among others Explore
the breadth of Google through auxiliary search services like Google News, Google Books, Google Blog Search, and Google
Scholar Acquire advanced Google skills that result in more effective search engine optimization (SEO)
Netnography is an adaptation of ethnography for the online world, pioneered by Robert Kozinets, and is concerned with the study
of online cultures and communities as distinct social phenomena, rather than isolated content. In this landmark third edition,
Netnography: The Essential Guide provides the theoretical and methodological groundwork as well as the practical applications,
helping students both understand and do netnographic research projects of their own. Packed with enhanced learning features
throughout, linking concepts to structured activities in a step by step way, the book is also now accompanied by a striking new
visual design and further case studies, offering the essential student resource to conducting online ethnographic research. Real
world examples provided demonstrate netnography in practice across the social sciences, in media and cultural studies,
anthropology, education, nursing, travel and tourism, and others.
The author explores the various industry initiatives and standard bodies that are defining open set-top box technologies, describes
the operating systems and middleware products available, and looks at the servers and technologies that are needed to support
broadband Internet, intranet and TV-centric applications.
All you need to know about becoming a doctor in the UK This book contains all the help you need to become a doctor. From
applying to medical school through to choosing your specialty, you can find out: How to choose a medical school How to get into
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medical school How to survive as a medical student All about electives What life is like as a doctor As well as easy to follow
information on choosing, getting into - and surviving - medical school, junior doctors in different specialties provide unique insight
with firsthand accounts of what the job is like in real life, to help you plan and decide your future career path. Included in this fully
updated third edition is the latest information on admission tests, an admission table with practical details about each medical
school (as well as greater coverage of graduate medical schools), making this now even more comprehensive for everyone
planning a career in medicine.
This book is a complete guide to Forest School provision and Nature Pedagogy and it examines the models, methods, worldviews
and values that underpin teaching in nature. Cree and Robb show how a robust Nature Pedagogy can support learning, behaviour,
and physical and emotional wellbeing, and, importantly, a deeper relationship with the natural world. They offer an overview of
what a Forest School programme could look like through the year. The Essential Guide to Forest School and Nature Pedagogy
provides ‘real-life’ examples from a variety of contexts, sample session plans and detailed guidance on using language, crafting
and working with the natural world. This accessible resource guides readers along the Forest School path, covering topics such
as: the history of nature education; our sensory system in nature; Forest School ethos and worldview and playing and crafting in
the natural world. Guiding practitioners through planning for a programme, including taking care of a woodland site and preparing
all the essential policies and procedures for working with groups and nature, this book is written by dedicated Forest School and
nature education experts and is essential reading for settings, schools, youth groups, families and anyone working with children
and young people.
The core skills required to be a good Qualitative Research Consultant (QRC) are the same for online qualitative as they are for inperson research. Clear research objectives, an effective screening questionnaire, an unbiased discussion guide and insightful
analysis are the foundation of any good qualitative research study.If you are new to your career in qualitative research, learning
how to do online qualitative is a foundational skill, as important as learning how to do in-person research. Learning at least some
of these approaches is a stepping stone to the new tools that will continue to come along.If you're a seasoned QRC,
congratulations! Whether you've ignored, dabbled-in, or fully embraced online qualitative research, this book will help you. From
learning about the types of tools at your disposal, to planning your first online study, this extensive guide will help you understand
the sequence of steps to follow, timing, and costs involved. It will also help you manage all of the useful insights you will
gather--making your job of sharing information with your client that much easier and your reports that much more robust.Looking
five years ahead, it seems obvious to us that most researchers will be offering their clients new ways and new approaches using
online methods. Don't be left behind with nothing to offer but old ideas and expensive pricing. Offering your clients the option of
online qual is a way for you to welcome them into the future. This book will help you embrace the future with confidence.
Essential Guide to Reading Biomedical Papers: Recognising andInterpreting Best Practice is an indispensable companion to
thebiomedical literature. This concise, easy-to-follow text gives aninsight into core techniques and practices in biomedical
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researchand how, when and why a technique should be used and presented inthe literature. Readers are alerted to common
failures andmisinterpretations that may evade peer review and are equipped withthe judgment necessary to be properly critical of
the findingsclaimed by research articles. This unique book will be aninvaluable resource for students, technicians and researchers
inall areas of biomedicine. Allows the reader to develop the necessary skills to properlyevaluate research articles Coverage of over
30 commonly-used techniques in the biomedicalsciences Global approach and application, with contributions fromleading experts
in diverse fields
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