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Sun Tzu's Art of War, compiled more than two thousand years ago, is a study of the anatomy
of organizations in conflict. It is perhaps the most prestigious and influential book of strategy in
the world today. Now, this unique volume brings together the essential versions of Sun Tzu's
text, along with illuminating commentaries and auxiliary texts written by distinguished
strategists. The translations, by the renowned translator Thomas Cleary, have all been
published previously in book form, except for The Silver Sparrow Art of War, which is available
here for the first time. This collection contains: The Art of War: This edition of Sun Tzu's text
includes the classic collection of commentaries by eleven interpreters. Mastering the Art of
War: Consisting of essays by two prominent statesmen-generals of Han dynasty China, Zhuge
Liang and Liu Ji, this book develops the strategies of Sun Tzu's classic into a complete
handbook of organization and leadership. It draws on episodes from Chinese history to show in
concrete terms the proper use of Sun Tzu's principles. The Silver Sparrow Art of War: A
version of Sun Tzu's Art of War based on a manuscript of the classic text discovered at a
Chinese archeological site in China's Shandong Province in 1972, which contains previously
unknown fragments. Note: The electronic edition of this book does not contain The Lost Art of
War, as seen in the paperback edition.
What keeps so many of us from doing what we long to do? Why is there a naysayer within?
How can we avoid the roadblocks of any creative endeavor—be it starting up a dream business
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venture, writing a novel, or painting a masterpiece? The War of Art identifies the enemy that
every one of us must face, outlines a battle plan to conquer this internal foe, then pinpoints just
how to achieve the greatest success. The War of Art emphasizes the resolve needed to
recognize and overcome the obstacles of ambition and then effectively shows how to reach the
highest level of creative discipline. Think of it as tough love . . . for yourself.
Nations carry out geopolitical combat through economic means. Yet America often reaches for
the gun over the purse to advance its interests abroad. Robert Blackwill and Jennifer Harris
show that if U.S. policies are left uncorrected, the price in blood and treasure will only grow.
Geoeconomic warfare requires a new vision of U.S. statecraft.
Now that product differences are rapidly and easily copied, or are perceived to be minimal,
differentiating a company's products and services from the competition has become key to
corporate survival. Marketing guru Jack Trout delivers a practical guide for businesses on
developing powerful differentiation strategies.
Health Care Marketing: Tools and Techniques provides the reader with essential tips,
strategies, tools and techniques for successful marketing in the health care industry. Complete
with summary questions and learning objectives, this book is a must-have resource for anyone
interested in health care marketing. Important Notice: The digital edition of this book is missing
some of the images or content found in the physical edition.
This booklet provides an overview of the labor market problems facing Indians and Native
Americans, the most economically disadvantaged ethnic group in the United States. It
summarizes Indian policy, particularly major policies and laws that relate to early trade
restrictions and the exploitation of Indians through trade; their forced removal from their land;
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establishment of the reservation system, land allotments, and assimilation; termination and
relocation policy; and the more recent policies of self-determination. Discussion considers
Indian population and labor force estimates and examines barriers to Indian employment. Lack
of jobs on or near reservations is the greatest problem, but poor education and training,
inadequate English language capability, tribal ties to the reservation, a culture that is not joboriented, and poor housing and health conditions, and inadequate transportation are also cited.
There are many federal programs for Indians, ranging from housing assistance, to health and
transportation services, to education and training for jobs. A number of these programs are
listed. But the report suggests that a high degree of overlap and fragmentation of federal
programs hampers their effectiveness among Indians. Coordination of federal programs and
further federal research, especially on effectiveness of JTPA programs, are recommended.
This report contains 25 references. (DHP).
Health Care Marketing: A Foundation for Managed Quality builds on tradition and delivers the
very latest answers to the whats, whys, and hows of making effective marketing a reality in
your health care organization. Included are journal articles, book chapters, scholarly papers,
editorials, research reports, and case studies, all gathered here in a single timely and
comprehensive source.

Renowned business gurus Al and Laura Ries give a blow-by-blow account of the
battle between management and marketing—and argue that the solution lies not
in what we think but in how we think There's a reason why the marketing
programs of the auto industry, the airline industry, and many other industries are
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not only ineffective, but bogged down by chaos and confusion. Management
minds are not on the same wavelength as marketing minds. What makes a good
chief executive? A person who is highly verbal, logical, and analytical. Typical
characteristics of a left brainer. What makes a good marketing executive? A
person who is highly visual, intuitive, and holistic. Typical characteristics of a right
brainer. These different mind-sets often result in conflicting approaches to
branding, and the Ries' thought-provoking observations—culled from years on the
front lines—support this conclusion, including: Management deals in reality.
Marketing deals in perception. Management demands better products. Marketing
demands different products. Management deals in verbal abstractions. Marketing
deals in visual hammers. Using some of the world's most famous brands and
products to illustrate their argument, the authors convincingly show why some
brands succeed (Nokia, Nintendo, and Red Bull) while others decline (Saturn,
Sony, and Motorola). In doing so, they sound a clarion call: to survive in today's
media-saturated society, managers must understand how to think like
marketers—and vice versa. Featuring the engaging, no-holds-barred writing that
readers have come to expect from Al and Laura Ries, War in the Boardroom
offers a fresh look at a perennial problem and provides a game plan for
companies that want to break through the deadlock and start reaping the
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rewards.
An intriguing look at how past market wisdom can help you survive and thrive
during uncertain times In Wealth, War & Wisdom, legendary Wall Street investor
Barton Biggs reveals how the turning points of World War II intersected with
market performance, and shows how these lessons can help the twenty-firstcentury investor comprehend our own perilous times as well as choose the best
strategies for the modern market economy. Through these pages, Biggs skillfully
discusses the performance of equities in both victorious and defeated countries,
examines how individuals preserved their wealth despite the ongoing battles, and
explores whether or not public equities were able to increase in value and serve
as a wealth preserver. Biggs also looks at how other assets, including real estate
and gold, fared during this dynamic and devastating period, and offers valuable
insights on preserving one's wealth for future generations. With clear, concise
prose, Biggs Reveals how the investment insights of truly trying times can be
profitably applied to modern day investment endeavors Follows the performance
of global markets against the backdrop of World War II Offers many relevant
lessons-about life, politics, financial markets, wealth, and survival-that can help
you thrive in the face of adversity Wealth, War & Wisdom contains essential
insights that will help you navigate modern financial markets during the uncertain
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times that will increasingly define this new century.
In today's competitive business world, you must capture the high ground and
defend it against your rivals. The secret lies in mastering the strategic arts taught
by the ancient Chinese military theorist Sun Tzu. Gerald A. Michaelson's classic
book breaks down Sun Tzu's lessons to help you move from manager to leader
and vanquish your competition. In this fully updated edition, Steven Michaelson
offers new examples drawn from companies ranging from Amazon to Toyota to
Google, putting Sun Tzu at your side for today's business challenges. Here is the
wisdom--tested for twenty-five centuries--that will help you seize the advantage,
storm your competitors' gates, and conquer the marketplace!
The must-read summary of Lou Dobbs's book: “War on the Middle Class: How
the Government, Big Business, and Special Interest Groups are Waging War on
the American Dream and How to Fight Back”. This complete summary of "War
on the Middle Class" by Lou Dobbs, a conservative American media personality,
presents his argument that the American dream is being systematically ruined for
the middle class, who have been abandoned by the administration, which favors
big business. He believes that it is time for reforms to trade policy, business,
immigration, education and health care, taking the power from corporations and
the political elite and giving it back to the people. Added-value of this summary: •
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Save time • Understand how special interest groups are endangering the
American dream • Expand your knowledge of American politics and society To
learn more, read "War on the Middle Class" and discover how giving power and
fortune back to the middle classes could benefit the economy and renew an outof-touch political elite.
Offers revised thinking on management practice, emphasizing tactics, rather than
arbitrary decision making, to guide strategy, and contains step-by-step
procedures for a marketing campaign
This special issue of Review of Marketing Research is unique in that it contains
chapters by marketing legends in their own words. Bagozzi, Hunt, Kotler, Kumar,
Malhotra, Monroe, Sheth, Wind and Zaltman summarize not only their research
but also the salient aspects of their academic life journeys.
Written from the perspective of the healthcare marketing professional, Health
Care Marketing: Tools and Techniques presents a series of 39 essential
marketing tools and demonstrates their application in the health care
environment.Ideal for undergraduate and graduate courses in health care
marketing or health care strategy, the tools cover a broad spectrum of topics
including product development and portfolio analysis; branding and identity
management; target marketing; consumer behavior and product promotions;
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environmental analysis and competitive assessment; marketing management;
and marketing strategy and planning.Each chapter focuses on a specific
marketing tool and can be read as stand-alone presentation of the topic. Step-bystep guidelines take the reader through techniques that range from time-tested
marketing classics to new models that will undoubtedly become classics in time.
Summary: Marketing WarfareReview and Analysis of Ries and Trout's
BookPrimento
*Winners - British Book Design Awards 2014 in the category Best Use of Cross
Media* Get access to an interactive eBook* when you buy the paperback (Print
paperback version only, ISBN 9781446296424) Watch the video walkthrough to
find out how your students can make the best use of the interactive resources
that come with the new edition! With each print copy of the new 3rd edition,
students receive 12 months FREE access to the interactive eBook* giving them
the flexibility to learn how, when and where they want. An individualized code on
the inside back cover of each book gives access to an online version of the text
on Vitalsource Bookshelf® and allows students to access the book from their
computer, tablet, or mobile phone and make notes and highlights which will
automatically sync wherever they go. Green coffee cups in the margins link
students directly to a wealth of online resources. Click on the links below to see
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or hear an example: Watch videos to get a better understanding of key concepts
and provoke in-class discussion Visit websites and templates to help guide
students’ study A dedicated Pinterest page with wealth of topical real world
examples of marketing that students can relate to the study A Podcast series
where recent graduates and marketing professionals talk about the day-to-day of
marketing and specific marketing concepts For those students always on the go,
Marketing an Introduction 3rd edition is also supported by MobileStudy – a
responsive revision tool which can be accessed on smartphones or tablets
allowing students to revise anytime and anywhere that suits their schedule. New
to the 3rd edition: Covers topics such as digital marketing, global marketing and
marketing ethics Places emphasis on employability and marketing in the
workplace to help students prepare themselves for life after university Fun
activities for students to try with classmates or during private study to help
consolidate what they have learnt (*interactivity only available through
Vitalsource eBook)
Marketing Strategy and Competitive Positioning 6e deals with the process of
developing and implementing a marketing strategy. The book focuses on
competitive positioning at the heart of marketing strategy and includes in-depth
discussion of the processes used in marketing to achieve competitive advantage.
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The book is primarily about creating and sustaining superior performance in the
marketplace. It focuses on the two central issues in marketing strategy
formulation – the identification of target markets and the creation of a differential
advantage. In doing that, it recognises the emergence of new potential target
markets born of the recession and increased concern for climate change; and it
examines ways in which firms can differentiate their offerings through the
recognition of environmental and social concerns. The book is ideal for
undergraduate and postgraduate students taking modules in Marketing Strategy,
Marketing Management and Strategic Marketing Management.
Nonprofit Marketing: Tools and Techniques presents a series of 35 essential
marketing tools and demonstrates their application in the nonprofit sector,
referencing myriad diverse entities, including zoological parks, planetariums,
theater companies, medical clinics, workforce development centers, food banks,
and more. Ideal for undergraduate and graduate courses in nonprofit marketing,
promotion, fundraising, and related courses, the text covers a broad spectrum of
topics, including product development and portfolio analysis, branding and
identity management, target marketing, consumer behavior and product
promotions, environmental analysis and competitive assessment, and marketing
management, strategy, and planning. Each chapter focuses on a specific
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marketing tool and can be read as a stand-alone presentation of the topic.
Instructor Resources: Instructor's Manual, PowerPoints, TestBank
"A business book with a difference: clear-cut advice, sharp writing and a
minimum of jargon."Newsweek "Revolutionary! Surprising!"Business Week
"Chock-a-block with examples of successful and failed marketing campaigns,
makes for a very interesting and relevant read."USA Today
The must-read summary of Jack Trout and Steve Rivkin's book: "Repositioning:
Marketing in an Era of Competition, Change and Crisis". This complete summary
of the ideas from Jack Trout and Steve Rivkin's book "Repositioning" shows how
positioning is all about how you differentiate yourself in the mind of prospective
customers – the process of creating mental links so whenever people think about
your product category or line of business, your company’s name will spring to
mind. Repositioning is all about how you adjust and fine-tune perceptions about
your company or your competition in order to make your marketing strategy work.
In their book, the authors explain that you need to constantly keep repositioning,
or you will be left behind. This summary provides readers with the solution to
staying on top of their industries in this era of rapid technological change. Addedvalue of this summary: • Save time • Understand key concepts • Expand your
knowledge To learn more, read "Repositioning" and find out what you can do to
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face today's market and succeed.
The must-read summary of Al Ries and Jack Trout’s book: “Marketing Warfare:
How Corporations Are Applying Military Strategies to Business”. This complete
summary of the ideas from Al Ries and Jack Trout’s book “Marketing Warfare”
shows how important it is for companies to stay ahead of their competitors in
today’s overcrowded market. The authors explain how leaders can adopt military
strategies to use in their operations in order to gain a considerable competitive
advantage. By following their advice, you can use this approach to defend your
business territory and conquer any competitors that threaten your position.
Added-value of this summary: • Save time • Understand the key concepts •
Expand your business knowledge To learn more, read “Marketing Warfare” and
start making use of military strategies to get ahead of the competition and gain
loyal customers.
Apple gets a lot of credit for being an innovative and cool brand. The purity in
design, seamless interaction between hardware and software, as well as, the
unique user-experience are usually its top-three key success factors highlighted.
But, while that might be true, it is not the real secret behind its success: The
underestimated and often overlooked truth lies in the way of how Apple protects
its innovations. The objective of this work is to examine, why having a defense
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system in place, for immediate and appropriate response, is crucial for successful
companies to sustain their profitability and position in the market at the same
time. We will further analyze why leading incumbents fail to respond to offensive
threats and lose their right to exist. Moreover, we will discuss the defensive
strategies and tactics a company might utilize, when under attack. To visualize
the need for and the effectiveness of successful defensive strategies, we will
analyze the way how the Cupertino-based company has succeeded in retaining
its leading position to become the business world’s most valuable brand of
today.
This annotated edition provides the latest, most powerful tactics--and
blunders--of the past two decades.
Practical information for learning how to speak and listen more effectively. With
over half a million copies in print of his “living classic” How to Read a Book in
print, intellectual, philosopher, and academic Mortimer J. Adler set out to write an
accompanying volume on speaking and listening, offering the impressive depth of
knowledge and accessible panache that distinguished his first book. In How to
Speak How to Listen, Adler explains the fundamental principles of
communicating through speech, with sections on such specialized presentations
as the sales talk, the lecture, and question-and-answer sessions and advice on
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effective listening and learning by discussion.
The fifth edition of Marketing Strategy and Management builds upon Michael
Baker's reputation for academic rigor. It retains the traditional, functional (4Ps)
approach to marketing but incorporates current research, topical examples and
case studies, encouraging students to apply theoretical principles and
frameworks to real-world situations.
This bestselling war-faring guide offers a series of principles for improving a
company's understanding of the concept of brand and brand usage based on the
methods used by John Hancock.
Presents guidelines that show managers how to cope with complexities by
focusing on essentials in areas such as management, leadership, marketing,
long-term planning, and motivation.
The author of Positioning and Marketing Warfare summarizes his key ideas
about marketing strategy in an accessible format, discussing the ways in which
"positioning" is an essential concept in marketing.
The must-read summary of Theodore Kinni and Al Ries' book: "Future Focus:
How 21 Companies Are Capturing 21st Century Success". This complete
summary of the ideas from Theodore Kinni and Al Ries' book "Future Focus"
raises an essential question: What are the ingredients of 21st century corporate
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success? Using quantitative and qualitative criteria, the authors have identified a
list of 21 companies that have achieved success. In their book, Kinni and Ries
reveal the qualities that all of these companies have in common and how you can
learn and profit from their example. This summary is an excellent guide for
business owner and executives who want to learn from the best. Added-value of
this summary: • Save time • Understand key concepts • Expand your business
knowledge To learn more, read "Future Focus" and discover how you can learn
from the practices of the most successful companies to guarantee your own
success in the 21st century.
The must-read summary of Ed Michaels, Helen Handfield-Jones and Beth
Axelrod's book: "The War for Talent: Surviving in the Era of Competitive
Recruiting". This complete summary of the ideas from Ed Michaels, Helen
Handfield-Jones and Beth Axelrod's book "The War for Talent" shows that the
key determinant of any organisation’s long-term success is its talent pool.
Research has proved that finding and keeping the best available talent is now of
critical importance in business. In their book, the authors highlight five
imperatives that companies need to act on if they want to secure a sustainable
competitive advantage. This summary is a must-read for any leader who aims to
get the best available talent working in their team. Added-value of this summary:
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• Save time • Understand key concepts • Expand your knowledge To learn
more, read "The War for Talent" and discover the key to winning the war for
talent.
Taking a market orientation approach, Market-Driven Management challenges
the 'functional' role of marketing departments. The author enlarges the market
definition to embrace all the key market players, and examines marketing
strategy, demonstrating how strategic decisions can be implemented at the
operational level. Also available is a companion website with extra features to
accompany the text, please take a look by clicking below http://www.palgrave.com/business/lambin/1e/
The must-read summary of Al Ries and Laura Ries' book: "The Fall of Advertising
and the Rise of PR". This complete summary of the ideas from Al Ries and Laura
Ries' book: "The Fall of Advertising and the Rise of PR" shows that none of the
recent business success stories have spent much money on advertising. Instead,
companies such as Starbucks and PlayStation have invested in public relations.
In their book, the authors explain the key differences between advertising and PR
and why the latter is the only method that reaches the people who really matter.
This summary demonstrates why you should start focusing on PR and what
benefits it could bring for your company. Added-value of this summary: • Save
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time • Understand key concepts • Expand your knowledge To learn more, read
"The Fall of Advertising and the Rise of PR" and discover why so many
companies are choosing to focus on PR and why you should too.
The essential marketing text for business students and professionals--updated
and revised to accommodate rapid changes in the business world. First issued in
1991, Steven Schnaars's text combines a centrist approach to basic theory with
real-world business examples. In clear and focused language, Schnaar focuses
on the three Cs--customers, competition, and changing market trends.
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