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EBOOK ONLY FRENCH EDITION The Event Safety Guide is the United States’ first published safety guidance directed
specifically at the live event industry. Culled from existing life safety standards and the insight of top professionals within the event
industry, The Event Safety Guide compiles the best operational practices currently available in the live event industry in a single
easily referenced manual. The guide is not a “how-to book” or a complicated set of standards. Rather, it is intended to help busy
industry professionals know what safe workplace practices might be, heighten their understanding of the importance of safety in
everything they do, and apply these best practices in their daily work. Designed for field use, The Event Safety Guide is
categorically organized and written in straightforward and easily understood language. Thirty-nine chapters and five appendixes
address a broad range of subjects relevant to most events, including emergency planning, weather preparedness, and fire safety,
as well as specific technical issues such as pyrotechnics, rigging, and temporary staging. Included appendixes provide additional
resources, including helpful planning checklists and information on the National Incident Management System (NIMS) Incident
Command System (ICS). All referenced standards are thoroughly cited within the text to ensure readers know precisely where to
turn for additional information. Whether you’re a seasoned veteran or just starting out in the event industry, you’ll find The Event
Safety Guide to be an indispensable reference when planning your next event.
#1 NEW YORK TIMES BESTSELLER • NATIONAL BOOK AWARD WINNER • NAMED ONE OF TIME’S TEN BEST
NONFICTION BOOKS OF THE DECADE • PULITZER PRIZE FINALIST • NATIONAL BOOK CRITICS CIRCLE AWARD
FINALIST • ONE OF OPRAH’S “BOOKS THAT HELP ME THROUGH” • NOW AN HBO ORIGINAL SPECIAL EVENT Hailed by
Toni Morrison as “required reading,” a bold and personal literary exploration of America’s racial history by “the most important
essayist in a generation and a writer who changed the national political conversation about race” (Rolling Stone) NAMED ONE OF
THE MOST INFLUENTIAL BOOKS OF THE DECADE BY CNN • NAMED ONE OF PASTE’S BEST MEMOIRS OF THE
DECADE • NAMED ONE OF THE TEN BEST BOOKS OF THE YEAR BY The New York Times Book Review • O: The Oprah
Magazine • The Washington Post • People • Entertainment Weekly • Vogue • Los Angeles Times • San Francisco Chronicle •
Chicago Tribune • New York • Newsday • Library Journal • Publishers Weekly In a profound work that pivots from the biggest
questions about American history and ideals to the most intimate concerns of a father for his son, Ta-Nehisi Coates offers a
powerful new framework for understanding our nation’s history and current crisis. Americans have built an empire on the idea of
“race,” a falsehood that damages us all but falls most heavily on the bodies of black women and men—bodies exploited through
slavery and segregation, and, today, threatened, locked up, and murdered out of all proportion. What is it like to inhabit a black
body and find a way to live within it? And how can we all honestly reckon with this fraught history and free ourselves from its
burden? Between the World and Me is Ta-Nehisi Coates’s attempt to answer these questions in a letter to his adolescent son.
Coates shares with his son—and readers—the story of his awakening to the truth about his place in the world through a series of
revelatory experiences, from Howard University to Civil War battlefields, from the South Side of Chicago to Paris, from his
childhood home to the living rooms of mothers whose children’s lives were taken as American plunder. Beautifully woven from
personal narrative, reimagined history, and fresh, emotionally charged reportage, Between the World and Me clearly illuminates
the past, bracingly confronts our present, and offers a transcendent vision for a way forward.
Capitalizing on over 20 years of experience producing diverse events and series, All Out Events brings you information on
marketing, organizing, hiring, course, design, volunteer management and more. Whether it's your first event or 100th, you'll find
tips inside this event book for race and event directors for the entire process. We guide you from start to finish with information on:
Founding your own event business Working for other people as an event producer or race director Choosing and working with a
non-profit Working with land managers and authorities Choosing your course Branding, marketing, and developing your website
Seeking sponsorship Budgeting Hiring and managing staff Race/event day preparation
Recent years have seen dramatic changes to the events industry. The influence of social media and global communications
technology, increased focus on environmental sustainably and social responsibility, and changes to the economic and cultural
landscape have driven rapid expansion and increased competition. Special Events: Creating and Sustaining a New World for
Celebration has been the event planner’s essential guide for three decades, providing comprehensive coverage of the theory,
concepts and practice of event management. The new Eighth Edition continues to be the definitive guide for creating, organizing,
promoting, and managing special events of all kinds. Authors, Seungwon “Shawn” Lee and Joe Goldblatt, internationallyrecognized leaders and educators in the industry, guide readers through all the aspects of professional event planning with their
broad understanding of diverse cultures and business sectors. This definitive resource enables current and future event leaders to
stretch the boundaries of the profession and meaningfully impact individuals, organizations, and cultures around the globe. Global
case studies of high-profile events, such as the PyeongChang Winter Olympic Gamesand theNorway’s Constitution Day annual
event, complement discussions of contemporary issues surrounding safety, security, and risk management. Each chapter includes
“Ecologic,” “Techview,” and/or “Secureview,” mini-case studies, a glossary of terms, plentiful charts, graphs, and illustrations,
and links to additional online resources.
Contemporary events management is a diverse and challenging field. This introductory textbook fully explores the multidisciplinary
nature of events management and provides the student with all the practical skills and professional knowledge they need in order
to succeed in the events industry. It introduces every core functional area of events management, such as marketing, finance,
project management, strategy, operations, event design and human resources, in a vast array of different event settings from sport
to political events. This new edition has been updated to include: • New and updated content on developments in technology, risk
management and event volunteering. • New and updated case studies that include emerging economies. • New industry voices by
international practitioners. Every topic is brought to life through vivid case studies, personal biographies and examples of best
practice from the real world of events management. Written by a team of authors with many years’ experience of working in the
events industry, Events Management: An Introduction is the essential course text for any events management programme.
The application of electricity for the theatre or a concert stage is not the same as for a residence or commercial building. Electricity
for the Entertainment Electrician & Technician provides you with the fundamentals of theory of electricity as well as the latest
guidelines and tips for how to stay safe, current and meet the needs of the entertainment industry. Written by an ETCP
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(Entertainment Technician Certification Program) trainer this reference supports practicing technicians and provides new
technicians the assistance needed for a successful career in the entertainment industry. * The only reference on electricity for the
entertainment industry professional! * Written by an ETCP (Entertainment Technician Certification Program) trainer and seasoned
professional * Free additional practice problems and animations at www.electricityentertainmenttech.com
This must-have guide to special event production looks deep behind the scenes of an event and dissects what it is that creates
success. It analyses the process - the planning and business aspects - to provide a unique guide to producing a variety of events
from weddings to festivals. It explains thoroughly budgeting and resource concerns, planning and cost projections and the role of
the well-crafted proposal. This new edition has been significantly updated to include: Three new chapters: Event Design,
Information Technology and Sustainability and Event Production. Updated and new case studies from USA, Canada , India,
Russia and Malaysia. New Industry Voice feature, including an interview with industry experts from around the world commenting
on their experiences of event planning and production. New content on: technology, volunteers, venues and PR and marketing.
Enhanced online resources including: PowerPoint lecture slides, checklists, glossaries, additional questions and challenges, web
links, sample contract templates, production schedule templates, and evaluation forms. Incorporating pedagogical features, this
easy-to-read book is packed with photographs, diagrams, flow charts, checklists, sample forms, and real-life examples. It steps
through the whole process from the creativity and proposal at the outset, to budgeting, the contract and risk management with
event follow up to conclude. A must have resource for event planners, managers, caterers and students. This text is part two of a
two book set - also available is Special Events Production: The Resources (978-1-138-78567-0). This book offers an in - depth
guide to the technical aspects of a big event such as lighting and audio systems, visual presentation technology, special effects
and temporary outdoor venues.
The Fundamentals of Event Design aims to rethink current approaches to event design and production. The textbook explores the
relationship between event design and multiple visitor experiences, as well as interactivity, motivation, sensory stimuli and cocreative participation. Structured around the key phases of event design, the book covers all the critical dimensions of event
concepting, atmospherics, the application of interactive technologies, project management, team leadership, creative marketing
and sustainable production. The concepts of authenticity, creativity, co-creation, imagineering and storytelling are discussed
throughout, and practical step-by-step guidance is provided on how to create and deliver unique and memorable events. The
chapters include industry voices offering real-life insight from leading international event practitioners and individual and/or team
assignments to stimulate learners’ creativity, visualisation and problem solving. This is the first textbook in event design that
integrates areas of anthropology, social psychology, management, marketing, graphic design and interactivity. Focusing on
bringing theory into practice, this is essential reading for all Events Management students.
Art is just art, sport just sport, a message just a message, products just products and music mere music - until you add an audience. Whether
you're in the sport, entertainment, arts, marketing, government or the not-for-profit business, creating the most value and impact with a live
event, pavilion or exhibition starts with The Facts Of Live.
Festival and Special Event Management, 5th edition continues the comprehensive overview of the theory and procedures associated with
festivals and special events established in previous editions. The new edition of this market-leading text introduces developments and
professional tools, and considers the globalisation and subsequent internationalisation of event management. The role of marketing and
communication, environmental planning, the increasing role of governments through the creation of event strategies, and the different
perspectives of event management are all discussed. This edition aims to embrace and extend the growing body of knowledge relating to
event management by tracking many of the recent changes and developments in the field. This offers students a current, relevant textbook
for their study and professional reference.
This book provides events management students with an accessible and essential introduction to project management. Written by both
academics and industry experts, Events Project Management offers a unique blend of theory and practice to encourage and contextualise
project management requirements within events settings. Key questions include: What is project management? How does it connect to
events management? What is effective project management within the events sector? How does academic theory connect to practice? The
book is coherently structured into 12 chapters covering crucial event management topics such as stakeholders, supply chain management,
project management tools and techniques, and financial and legal issues. Guides, templates, case study examples, industry tips and activity
tasks are integrated in the text and online to show practice and aid knowledge. Written in an engaging style, this text offers the reader a
thorough understanding of how to successfully project manage an event from the creative idea to the concrete product. It is essential reading
for all events management students.
A companion to "Special Events Production: The Resources," this text analyzes the process of event planning to provide a unique guide to
producing events. It explains budgeting and resource concerns, planning and cost projections, and the role of the well-crafted proposal.
Our role as event professionals is to create experiences steeped in trust, where our audiences feel their participation in our event was the
best use of their time and financial investment and our stakeholders see the value from investing in worthwhile events. This requires our
event designs to bring out the best in human nature by making intentional decisions based on the knowledge available about our participants
and their needs. Deeply understanding how human beings respond in live event environments is our new currency. The seven intentions
include developing stronger event processes, understanding how to make the most of the available technology and data including digital
marketing, designing to optimize the experience through immersive, brain-friendly design, and creating sustainable, wellness-driven events.
At the end of this book, any event professional will have a deep range of new ideas and applicable tools to drive stronger, measurable results.
Practical tools and expert advice for professional event planners Before planning an event, there is much that must be done behind the
scenes to make the event successful. Before any thought is even given to timing or location of the event, before the menus are selected and
the decor designed, there are proposals to be written, fees and contracts to be negotiated, and safety issues to be considered. This book
takes you behind the scenes of event planning and explains every aspect of organizing and strategic planning. This book will be of value to
both the professional event planner and to clients who are dealing with planners. Its comprehensive coverage includes: how to prepare
winning proposals, and how to understand them if you are the client; how to determine management fees; negotiating contracts; safety
issues; designing events in multicultural settings; and new technology that makes operations more efficient (such as online registration and
response management, database project management tools). The book also includes practical tools such as sample letters of agreement,
sample layouts for client proposals, forms, and checklists. Professional event planner Judy Allen offers first-time or professional event
planners all the top-class advice they need to make their special events come off without a hitch.
This must-have guide to special event production resources looks deep behind-the-scenes of an event and dissects what it is that creates
success. It analyses the resources and is an extensive reference guide to the technical details of the technical aspects of a big event. It
provides a thorough grounding on the specifications and performance of lighting and audio systems, visual presentation technology, special
effects and temporary outdoor venues. Incorporating pedagogical features, this easy-to-read book is packed with photographs, diagrams,
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flow charts, checklists, sample forms, and real-life examples. The vast varieties of audio-visual technologies, outdoor venues, décor and
staging are presented. This text is Part two of a two book set - also available is Special Events Production: the process (ISBN
9780750682435). Also available is a companion to both texts is a website packed with toolkits resources, and additional information.
This bestselling all-in-one guide to the event planning business is back and better than ever, fully updated and revised to reflect the very
latest trends and best practices in the industry. This handy, comprehensive guide includes forms, checklists, and tips for managing events, as
well as examples and case studies of both successful and unsuccessful events. Judy Allen (Toronto, ON, Canada) is founder and President
of Judy Allen Productions, a full-service event planning production company.

THE WILEY EVENT MANAGEMENT SERIES The essential guide to making your events extraordinary Practical
strategies for designing and decorating special events Event planners need professional-caliber information that explains
how to decorate a venue for a special event—from assessing the client's decor needs and objectives to staying within a
budget. Art of the Event serves as the ultimate guide to designing and decorating events and celebrations, from eight to
8,000 guests. Written by James C. Monroe, a Certified Meeting Professional (CMP) and Certified Special Events
Professional (CSEP) with decades of experience in special event design and decoration, Art of the Event is divided into
three comprehensive parts to help readers redefine the modern profession of event design: Principles, Processes, and
Practices: examines aesthetics, the design process, and professional practices The Decorative Elements: describes the
various decorative elements that are used in special events and discusses how to use them in practical and specific ways
The Universe of Special Events: describes various types of events that the designer is asked to create and discusses the
different requirements of each, including nonprofit events, corporate events, social events, weddings, fairs, and parades
THE WILEY EVENT MANAGEMENT SERIES—Series Editor, Dr. Joe Goldblatt, CSEP THE WILEY EVENT
MANAGEMENT SERIES provides professionals with the essential knowledge and cutting-edge tools they need to excel
in one of the most exciting and rapidly growing sectors of the hospitality and tourism industry. Written by recognized
experts in the field, the volumes in the series cover the research, design, planning, coordination, and evaluation methods
as well as specialized areas of event management.
"Provides those involved in the conduct of events in regional Australia with a comprehensive insight into the event
management process." - preface.
The Management of Event Operations: project management, planning and customer satisfaction provides an introduction
to the management of operations for the event planner and venue provider. Taking an holistic view of an event
enterprise, it links the traditional topics within operations management to present a coherent and hands-on approach
specifically for the events manager. The approach is pragmatic and is dictated by practical consequences and
considerations, which are so important to an event manager who balances many views and needs from diverse
stakeholders.
Create measurable events for your clients and your company Need to add some punch to your annual awards dinner?
Assigned to produce the volunteer appreciation event? Thinking about a career as an event planner? Results-Driven
Event Planning: Using Marketing Tools to Boost Your Bottom Line reveals the process of building an event your
attendees will love and applying marketing concepts to measure success. You'll learn to foresee the problems you can
avoid and recognize potential hazards before they happen. Valuable tips will save you time, money, and the heartache of
disappointment when you don't reach your goal. Learn the process of event production from the initial concept to postevent reporting. The practical application of marketing techniques to the world of events makes perfect sense--you can
reach your goals time and again. Professional event planner Ingrid E. Lundquist, CSEP shows you how to: - Build an
event plan - Develop strategies to reach your target audience - Implement risk management - Identify budget line items Prove and evaluate results Today's business marketing mix demands events that work, this in depth book provides the
information you need to capitalize on the shared experience and bring measurable results to you next event.
From staffing to set-up, Special Events Medical Services (SEMS) prepares EMS personnel to properly plan for and
manage medical response at any type of special event in their community. This concise, highly interactive continuing
education course consists of the SEMS textbook and online course. Since no two special events are alike; SEMS covers
the basic principles to apply when planning for and working at any type of special event, including: Preplanning First aid
station planning and set-up Communications Safety concerns Mass-casualty considerations Chapters on specific types
of events include weather and outdoor events, stadium and mega-events, equestrian events and rodeos, and extreme
and combat sports events. The SEMS online course walks students through the process of creating an emergency
medical response plan and implementing it during a special event. An access code for the SEMS online course is printed
on the inside front cover of this textbook. Providing standby services for special events requires specialized knowledge
and skills beyond initial EMS training. With special events medical services training, new and seasoned EMS personnel
alike can ensure a timely and appropriate medical response regardless of the special event size or type."
Whether you want to break into this burgeoning industry, or you simply need to plan an event and don’t know where to
start, there’s something for all would-be event planners in Event Management For Dummies. Packed with tips, hints and
checklists, it covers all aspects of planning and running an event – from budgeting, scheduling and promotion, to finding
the location, sorting security, health and safety, and much more. Open the book and find: Planning, budgeting and
strategy Guests and target audience Promoting and marketing events Location, venue and travel logistics Food, drink,
entertainment and themes Security, health and safety, permissions, insurance and the like Tips for building a career in
event management
Introduction to Show Networking covers the basics of how Ethernet networks provide a platform for entertainment control
and audio/video media distribution for concerts, theatre productions, corporate and special events, cruise ship revues,
wrestling shows, houses of worship, museum presentations, fountain spectaculars—any kind of show presented live for an
audience. The book’s bottom-up approach was designed with show technicians in mind, starting with the basics and
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then moving up through cables, network switches, and layering, and on through Ethernet, and network components like
TCP, UDP, IP and subnet masks, all with a practical focus. More advanced concepts are introduced, including broadcast
storms and VLANs, along with show networking best practices. Closing out the book is a network design process
demonstrated through practical, real-world examples for lighting, sound, video, scenic automation, and show control
networks. An appendix covering binary and hexadecimal numbers is also included. This easy-reading book draws from
Huntington’s Show Networks and Control Systems, the industry standard since 1994, but is completely re-focused,
reorganized, and updated.
Special Event ProductionThe ProcessRoutledge
Freelancer's Guide to Corporate Theatre and Event Production (tentative title) will bring you up to speed on the ever
changing and growing industry of Corporate Theatre. Written by one of the industry's leading designers, this book uses a
candid and straight-forward style to guide you through the process of designing a successful event. Learn the
fundamentals of venue selection, rigging, lighting, audio, video, and scenic design with informative diagrams and detailed
illustrations. With the help of this book you will learn how to plan, design, and execute events of any size. Additionally,
you will be armed with a strong knowledge of common mistakes, tips and tricks, and industry standards that will allow you
to build and train a production team prepared for just about anything.
The Practical Guide to Organising Events is a short, accessible and practical guide on how to successfully plan and
organise a variety of event types in a wide range of contexts. The core sections of the text are logically structured around
the key stages of event management – pre-event, on-site and post-event – offering essential practical insight and
guidance throughout the whole process. Topics covered include proposal writing, budget, funding and sponsorship,
health and safety, security and evaluation. This is a fundamental resource for all events management students running
and organising an event as part of their degree programme. It is also a book for anybody who just happens to be tasked
with organising an event such as an office party, a social networking event, Christmas party or family wedding. Based on
experience, using real-life case studies and anecdotal examples, The Practical Guide to Organising Events ultimately
makes the business of events management appealing, understandable and achievable.
"Our theater world is so much better with this book in it, and even better with Cary and Jay at the helm." –David Stewart,
Director of Production for the Guthrie Theater The Production Manager’s Toolkit is a comprehensive introduction to a
career in theatrical and special event production for new and aspiring professionals, given by expert voices in the field.
The book discusses management techniques, communication skills, and relationship building tactics to create effective
and successful production managers. With a focus on management theory, advice from top production managers provide
insights into budgeting, scheduling, meetings, hiring, maintaining safety, and more. Through interviews and case studies,
the history and techniques of production management are explored throughout a variety of entertainment venues:
theatre, dance, opera, and special events. The book includes references, tools, templates, and checklists; and a
companion website contains downloadable paperwork and links to other useful resources such as unions, venues, and
vendors.
Running a successful sporting event—whether it’s a local event, state championship, or international
competition—requires the knowledge and skills to plan, organize, promote, lead, and communicate effectively. Managing
Sport Events, Second Edition With Web Resource, will prepare readers to manage events with ease, guiding them
through the entire process, from event conception to postevent evaluation. Merging research findings with best practices,
Managing Sport Events, Second Edition, presents the key principles of event management to prepare students to enter
the field with the skills needed to immediately engage in event production and evaluation. With updated references
throughout, the second edition emphasizes practical application by offering plenty of contemporary examples and
learning opportunities for students: New industry profiles at the beginning of each chapter showcase professionals putting
theory into practice Added sections address emerging trends and topics, such as sustainability and event security
Examples show how new technologies can be utilized for event management and event presentation Scenarios
highlighting recreational and community events better represent smaller-scale events such as a local 5K run or a youth
basketball tournament Case studies and learning activities at the end of each chapter allow students to put theory into
practice A new web resource offers mini case studies with multiple-choice questions that provide immediate feedback to
help students gauge their comprehension Managing Sport Events, Second Edition, leads students through the reality of
what it takes to conduct a successful event. Starting with event conception and development, the text then addresses key
planning areas, including staffing, budgeting, marketing, promotion, sponsorship, and legal and risk management. It then
moves into key operational areas such as services, logistics, and on-site management, and it concludes the process with
postevent duties and considerations. Managing Sport Events, Second Edition, integrates the traditional business
segments of sport management with the unique requirements of event management. This guide is an essential resource
for current and future professionals working in parks and recreation, tourism and hospitality, and sports at all
levels—youth, high school, college, amateur, minor league, professional, and international competition.
Andrea Michaels is literally one of the backbones of the special events industry. Launching her business when there was
no formalized or defined marketplace, she was and still is a trailblazer, pioneering the way for others to follow. Always on
the cutting edge of the business, she has stacked up a pile of firsts (and 50 prestigious awards) in her legendary career from initiating corporate branding and messaging into events and interactive themes that create experiences for the
guests to entering the international market ahead of her colleagues and incorporating never-before-used technology into
her events, just to name a few. That alone should make her extraordinary, but she runs much deeper. Noted as one of
the most caring and giving educators of our time, she has traveled the world to teach others not just her art and craft but
to help them learn from her own mistakes. How did this genius evolve? Why is she so revered by all her peers? What
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does she know that we dont? Reflections of a Successful Wallflower can only be compared to reading Andreas diaries.
This first inductee into the industry Hall of Fame shares, openly and candidly, not only the public wunderkind but the inner
woman. Discover the workings of one of the foremost event producers in the world. Youll laugh; youll cry; youll be in
disbelief and fascinated at the same time. She is a storyteller, and her stories and her life are great lessons for
everyone.What Her Peers Are Saying ..."She is a leader, mentor and educator to virtually the entire industry. Andrea
Michaels has set the extraordinary standard against which all special event professionals strive to be measured!" -Steve
Kemble, Americas Sassiest Lifestyle Guru"This book is a life lesson, a success road map and a laugh-out-loud look into
one of the great business and creative minds working today." - John Klymshyn, Author of How To Sell Without Being A
JERK! and The Ultimate Sales Managers Guide"Meet Andrea Michaels and enjoy, learn and sometimes marvel at the
stories she tells from her more than 30 years in the event production business. Her stories are entertaining at their
surface, but read deeply and find the lessons to be learned planning events vicariously through Andreas accounts. By the
end of this fun read, it will be apparent how it is that Andrea Michaels seems to have never met a sows ear she couldnt
make into a silk purse. Its that special talent -- no, its her Gift that has made her such a sought-after producer and guest
speaker at event conferences worldwide. "Youll laugh at some of her stories, a few might raise some ire at the incredible
unreasonableness of some of her clients, but all will inspire you to look beyond the task toward the what marvelous thing
can this become if..." -Robert Abbott, Director - Corporate Marketing Communication, Mueller Co."Andrea has such
fascinating stories to tell ... I think this will be essential reading for anyone who is in the business and can relate to all her
experiences and how she lived and laughed through them." -James D. Murphy, Vice President, Asia Pacific
Operations,George P. Johnson"Andreas work is truly outstanding and whilst she is imitated by many, she is equaled by
few." -Sally Webb, Managing Director, The Special Event Company, London, England and North Carolina.
From three design partners at Google Ventures, a unique five-day process--called the sprint--for solving tough problems
using design, prototyping, and testing ideas with customers.
America's premier corporate event planners reveal the seven secrets of successful planning for every occasion, on any
budget Whether it's the company's annual party, a product launch, or a fund-raising gala, planning a major event is a
daunting task. Now the industry leaders who organized major events for the 1996 Olympics and for several Fortune 500
corporations make it easy for you. In seven simple steps, they share the proven secrets behind any successful
function--and show you how to: Choose the right venue at the best price Create an organized event book Book
entertainment, staff, and caterers Develop an ideal menu and theme Manage behind-the-scenes operations and security
Make every event a smashing success
Event Studies is the only book devoted to developing knowledge and theory about planned events. It focuses on event
planning and management, outcomes, the experience of events and the meanings attached to them, the dynamic
processes shaping events and why people attend them. This title draws from a large number of foundation disciplines
and closely related professional fields, to foster interdisciplinary theory focused on planned events. It brings together
important discourses on events including event management, event tourism, and the study of events within various
disciplines that are able to shed light on the roles, importance and impacts of events in society and culture. New to this
edition: New sections on social and intangible influences, consumer psychology and legal environment, planning and
policy framework to reflect recent developments in the field Extended coverage of philosophy and research methods and
how they can best be used in event studies; social media as a marketing tool; and the class and cultural influences of
events New and additional case studies throughout the book from a wide range of international events Companion
website to include PowerPoint slides and updated Instructor’s Manual including suggested lecture outlines and
sequence, quizzes per chapter and essay questions.
Across the world each year events of every shape and size are held: from community events, school fairs and local
business functions through to the world’s largest festivals, music events, conferences and sporting events. As well as
causing celebration and giving voice to issues, these public parties use up resources, send out emissions and generate
mountains of waste. Events also have the power to show sustainability in action and every sustainably produced event
can inspire and motivate others to action. Written by a leader in event sustainability management, this book is a practical,
step-by-step guide taking readers through the key aspects of how to identify, evaluate and manage event sustainability
issues and impacts and to use the event for good – it's for events of any style and scale, anywhere in the world. Now in
its third edition, this is the indispensable one-stop guide for event professionals and event management students who
want to adjust their thinking and planning decisions towards sustainability, and who need a powerful, easy-to-use
collection of tools to deliver events sustainably.
This must-have guide to special event production looks deep the behind-the-scene of an event, and dissects what it is
that creates success. It analyses the process - the planning and business aspects to provide a unique guide to producing
events. It explains thoroughly, budgeting and resource concerns, planning and cost projections and the role of the wellcrafted proposal. Incorporating pedagogical features, this easy-to-read book is packed with photographs, diagrams, flow
charts, checklists, sample forms, and real-life examples. It steps through the whole process from the creativity and
proposal at the outset, to budgeting, the contract and risk management with event follow up to conclude. This text is Part
one of a two book set - also available is Special Events Production: the resources (isbn 987 07506 85238).'
Unlike a studio production, many factors can adversely affect your television sports shoot including weather, lighting, and
natural sound. A successful shoot is dependent on extensive planning, careful budgetting, technology, location, and a
thorough understanding of the intricacies of the sport itself. With so much at stake, why not learn from an expert? In
Television Sports Production, Fifth Edition Jim Owens walks you through the planning, set-up, directing, announcing,
shooting, and editing involved with covering a sports event. This manual gives you the tools to effectively cover sports
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ranging such as football, soccer, and basketball. Tips and advice on using mobile units, cameras, audio equipment, and
lighting rigs will enable you to produce live or recorded coverage like an expert and capture professional-quality footage
on the first take. After all, there are no instant replays! This new edition has been updated to include: Techniques used by
producers to capture the essence of individual Tips on shooting in 3D, 5D, 4k and 8K Coverage using surround sound
and the second screen Extras such as camera and microphone diagrams and an easy-reference glossary
Events Feasibility and Development: From Strategy to Operations describes the latest tools and techniques used for the
strategic growth of the event industry around the world. It illustrates how events and festivals are assets to countries,
companies and their people. This book answers two fundamental questions faced by all events planners and organizers:
"how do I justify this event to the client?" and "why are we spending money on this event?" This book is supported by
video presentations for teaching and training. Events Feasibility and Development: From Strategy to Operations unpicks
core issues such as: Developing a viable events program for the company or region Forecasting models and return on
investment Operational integrity and its feasibility Integrating all the management processes to ensure best practice
International case studies and examples are used throughout with practical insights and supporting theory. Case studies
include: crowd number forecasting, planning a torch relay around the world, getting the most out of volunteers, and
examples are drawn from around the world, from Scotland to Saudi Arabia to Sydney.
Praise for Practical Negotiating: Tools, Tactics & Techniques "Practical Negotiating is an innovative, resourceful, and-as
its name implies-practical guide to the art and science of negotiating. Unlike many books on negotiating, which are filled
with theories and anecdotes, this one is rich with examples, tactics, and tips, which makes it the indispensable book
when you are going into any negotiation." —Terry R. Bacon, President, Lore International Institute and author of What
People Want: A Manager's Guide to Building Relationships That Work "There is something in this book for the most
experienced negotiator and the novice. Gosselin's no-nonsense prescriptions and recommendations will hit home and
give you new ideas for the most difficult of negotiating situations. Anyone in the business world will want this great bible
of?effective negotiating right near their desk and phone!" —Dr. Beverly Kaye, CEO and founder, Career Systems
International and coauthor of Love' Em or Lose'Em: Getting Good People to Stay "Gosselin has written a thoughtful,
engaging, and practical guide on a topic of increasing importance to leaders and organizations. There is something here
for anyone who wants to learn how to deal more effectively with the inevitable conflicts that occur in working with clients,
customers, and colleagues." —Peter Cairo, PhD, Partner, Mercer Delta Consulting and coauthor of Why CEOs Fail: The
17 Behaviors That Can Derail Your Climb to the Top and How to Manage Them "Forget the image of negotiation being a
battlefield.?Gosselin guides you in the development of a road map so both sides become winners and leave the table
victorious. His writing is just like his training-clear, concise, and practical. You can apply the process immediately. A
handbook for life, it's practical, thoughtful, and insightful." —Steven Myers, Manager, Lighting Education and Sales
Training, Philips Lighting Company "Skip the workshops and buy Practical Negotiating. After field-testing the content
through decades of experience, Gosselin has packed this useful book with processes that work and great questions and
worksheets that force the material to become real and personal. Practical Negotiating will change your thinking about
negotiating, and more importantly, will change your behavior. Highly recommended." —Steve Hopkins, Publisher,
Executive Times "Gosselin is a most articulate and engaging businessman, and this, coupled with a keen intellect and
sharp observation of behavior (and a great sense of humor!) make this a must-read. His deep understanding of effective
models of negotiation and their practical application make him one of the leaders in this field." —Keith G. Slater, former
director of International Development, Ingersoll Rand "This book is aptly titled as it provides the practical 'how to' for
planning and executing effective negotiations. It's rich with examples, exercises, and reusable tools." —Dr. Rita Smith,
Dean, Ingersoll Rand University
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