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This challenging book reflects the intense discussion that is taking place on the nature of public relations and how it
develops and supports management strategy. It links models and theories of strategic management to the PR function
and discusses how globalization and the Internet are changing organizational PR strategy. This new and updated version
of Public Relations Strategy explains how PR lies at the heart of sound, ethical corporate communication as a core
strategic management function. The new edition explores the following topics: - PR as strategic and issues management
- the governance role of PR within organizations - attaining and maintaining reputation - internal communication as PR
strategy - online/offline media relations - research matters: exploration and evidence - managing ethics and evaluation in
PR programming Including many new international case studies, this fully updated, third edition of Public Relations
Strategy is a useful addition to the thinking practitioner's library, and an invaluable learning tool for students undertaking
examinations in PR and related disciplines.
Engaging Employees through Strategic Communication provides a detailed overview of employee communication and its
evolution as a tool to drive employee engagement and successful change management. Approaching the subject with the
philosophy that internal audiences are essential to the success of any strategic communication plan and business
strategy—particularly as they relate to driving change—Mark Dollins and Jon Stemmle give readers a working knowledge
of employee communication strategies, skills, and tactics in ways that prepare students for careers in this rapidly
expanding field. Providing the tools necessary to evaluate the impact of successful employee communication campaigns,
they put theory and cutting-edge research into action with practical examples and case studies sourced from awardwinning entries judged as best-in-class by the International Association of Business Communicators (IABC), the Public
Relations Society of America (PRSA), PRWeek, and PRNews. The book is ideal for undergraduate and graduate
students in internal, corporate, or employee communication courses and will be a useful reference for practitioners who
want to understand how to carry out effective employee communication engagement and change-management
campaigns.
'This has always been the definitive text for PR in Australia. Public Relations: Theory and Practice is the complete
companion for new and not-so-new practitioners. I'll be keeping a copy on my bookshelf.' - Tracy Jones, FPRIA former
president, Public Relations Institute of Australia Public relations is a dynamic and rapidly growing field which offers a
variety of career paths. Whether you're building the public image of an organisation, developing news and social media
strategies, or managing issues for a company or political party, you need strong communication skills and a sound
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understanding of public relations processes. In this widely used introduction to professional practice, leading academics
and practitioners outline the core principles of public relations in business, government and the third sectors. They show
how to develop effective public relations strategies and explain how to research, run and evaluate a successful public
relations campaign. Drawing on a range of communication and public relations theories, they discuss how to work with
key publics, using all forms of media for maximum impact. It is richly illustrated with examples and case studies from
Australia, New Zealand, Asia and other countries. Public Relations has been substantially revised and includes newly
written chapters on social media, tactics, integrated marketing communication, risk and crisis communication, public
relations history, corporate and investor public relations, and law, as well as a new glossary of theoretical terms.
Thousands of public relations (PR) students and professionals have relied on this authoritative text to understand the key
role of research in planning and evaluating PR campaigns. Revised and expanded to reflect today's emphasis on
standards-based practice, the third edition has a heightened emphasis on setting baselines, creating benchmarks, and
assessing progress. Stacks presents step-by-step guidelines for using a wide range of qualitative and quantitative
methods to track output, outtakes, and outcomes, and shows how to present research findings clearly to clients. Every
chapter features review questions and a compelling practice problem. PowerPoint slides for use in teaching are provided
at the companion website. Instructors requesting a desk copy also receive a supplemental Instructor's Manual with a test
bank, suggested readings, and case studies. New to This Edition: *Chapter on standardization, moving beyond the prior
edition's focus on best practices. *Chapter on different types of data sets, with attention to the advantages and
disadvantages of using Big Data. *Addresses the strategic use of key performance indicators. *Covers the latest content
analysis software. Pedagogical Features: *Each chapter opens with a chapter overview and concludes with review
questions. *End-of-chapter practice problems guide readers to implement what they have learned in a PR project.
*Appendix provides a dictionary of public relations measurement and research terms. *Supplemental Instructor's Manual
and PowerPoint slides.
Clearly explains the basic concepts, strategies, and tactics of today’s public relations practice Public Relations:
Strategies and Tactics uses real-world case studies and examples to explain the basic concepts and theory behind
modern public relations practice. This comprehensive text is grounded in scholarship and includes references to
landmark studies and time-honored public relations techniques. The writing is geared to undergraduates, and many
colorful charts and photos are used to enhance major concepts.
This second edition of Erica Weintraub Austin and Bruce E. Pinkleton’s popular text, Strategic Public Relations
Management, helps readers move from a tactical public relations approach to a strategic management style. Building on
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the first edition, it demonstrates skillful use of research and planning techniques, providing updated research methods
that make use of the Internet and programs aiding data entry and analysis. This version also expands its focus to
communication program planning more broadly. Chapters in the book cover such critical topics as: *creating a framework
for planning; *identifying the elements of a campaign; *determining research needs and developing the research plan;
*gathering useful data for strategic guidance; *making research decisions; and *applying theory to professional practice.
This book is valuable as a text in public relations management and communication campaigns courses, while also
serving as a reference for practitioners. It introduces readers to the tools necessary for developing and presenting
comprehensive, effective, and accountable public relations plans, ensuring they are well prepared for managing and
executing communication campaigns.
The seventh edition of the pioneering guide to generating attention for your idea or business, packed with new and
updated information In the Digital Age, marketing tactics seem to change on a day-to-day basis. As the ways we
communicate continue to evolve, keeping pace with the latest trends in social media, the newest online videos, the latest
mobile apps, and all the other high-tech influences can seem an almost impossible task. How can you keep your product
or service from getting lost in the digital clutter? The seventh edition of The New Rules of Marketing and PR provides
everything you need to speak directly to your audience, make a strong personal connection, and generate the best kind
of attention for your business. An international bestseller with more than 400,000 copies sold in twenty-nine languages,
this revolutionary guide gives you a proven, step-by-step plan for leveraging the power of technology to get your
message seen and heard by the right people at the right time. You will learn the latest approaches for highly effective
public relations, marketing, and customer communications—all at a fraction of the cost of traditional advertising! The latest
edition of The New Rules of Marketing & PR has been completely revised and updated to present more innovative
methods and cutting-edge strategies than ever. The new content shows you how to harness AI and machine learning to
automate routine tasks so you can focus on marketing and PR strategy. Your life is already AI-assisted. Your marketing
should be too! Still the definitive guide on the future of marketing, this must-have resource will help you: Incorporate the
new rules that will keep you ahead of the digital marketing curve Make your marketing and public relations real-time by
incorporating techniques like newsjacking to generate instant attention when your audience is eager to hear from you
Use web-based communication technologies to their fullest potential Gain valuable insights through compelling case
studies and real-world examples Take advantage of marketing opportunities on platforms like Facebook Live and
Snapchat The seventh edition of The New Rules of Marketing and PR: How to Use Content Marketing, Podcasting,
Social Media, AI, Live Video, and Newsjacking to Reach Buyers Directly is the ideal resource for entrepreneurs, business
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owners, marketers, PR professionals, and managers in organizations of all types and sizes.
With nearly thirty years of experience as both a public relations teacher and practitioner, Barbara Diggs-Brown has
written a text based on her unwavering belief that to practice effective public relations today requires strategic thinking
and audience focus, which can only be accomplished by listening and hearing audiences through formative, process, and
evaluative research. In addition to highlighting audience-focused principles and techniques of audience research and
recurring assessment, STRATEGIC PUBLIC RELATIONS: AN AUDIENCE-FOCUSED APPROACH is based on the
premise that public relations is a management function, one coordinated with an organization's other management
divisions. Intended for undergraduate courses in PR, serving both majors in the field and nonmajors, this text provides a
comprehensive survey of PR's foundations, processes, tactics, and contexts. Important Notice: Media content referenced
within the product description or the product text may not be available in the ebook version.
Combining the practical approach of a trade book with fundamental principles and theories, PUBLIC RELATIONS
WRITING: STRATEGIES & STRUCTURES, 11th Edition, equips readers with the essential techniques and methods
needed to write with understanding -- and purpose. The book thoroughly explains the different styles and techniques
behind writing principles. Taking a decidedly strategic focus, the Eleventh Edition guides readers through a logical
progression of PR writing. After exploring the roles and responsibilities of the PR writer, the book provides
comprehensive coverage of writing principles, preparing to write, writing for select audiences and—finally—writing for crisis
situations. The new edition also includes a new chapter on writing for social media, which focuses on the latest
information in this changing arena. Important Notice: Media content referenced within the product description or the
product text may not be available in the ebook version.
Discovering Public Relations introduces students to the field of PR in a practical, applied, and hands-on way that
prepares them for the modern workplace. Author Karen Freberg guides students through the evolution of contemporary
PR practices with an emphasis on social media, digital communication, creativity, and diversity. Understanding that
innovation alone can’t create success, Freberg shows students how to use, choose, and implement evidence-based
practices to guide their strategic campaigns. The text will transform today’s students into tomorrow’s successful PR
professionals by giving them the tools to think creatively, innovate effectively, and deploy research-backed tactics for
successful campaigns.
Sandra Oliver's study reflects the intense discussion that is taking place on the nature of public relations and its role in
developing and supporting management strategy. It is written for seasoned PR practitioners and students.
Cases in Public Relations Strategy draws on original, real-world case studies to provide students with a strategic
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approach to meeting the needs of a client before, during, and beyond a campaign. Using the RACE (Research, Action
Planning, Communication, and Evaluation) model, students explore successful contemporary campaigns and evaluate
best practices in all major areas of public relations activity. This practical, client-oriented text shows students how to
systematically evaluate and adapt to the needs of a particular client—whether big or small, global or local, for-profit or
nonprofit—in order to launch the most effective campaign. Each case includes a brief introduction focused on
fundamentals and core competencies, and all cases have been carefully selected to present a wide range of client types.
In addition to the lessons from professionals in the case studies, a section on PR consulting and an appendix on
advancing your PR career give students the knowledge and skills they need for success in the field. Give your students
the SAGE edge! SAGE edge offers a robust online environment featuring an impressive array of free tools and resources
for review, study, and further exploration, keeping both instructors and students on the cutting edge of teaching and
learning. Learn more at edge.sagepub.com/stjohn.
Developed for advanced students in public relations, Cases in Public Relations Management uses recent cases in public
relations that had outcomes varying from expected to unsuccessful. The text challenges students to think analytically,
strategically, and practically. Each case is based on real events, and is designed to encourage discussion, debate, and
exploration of the options available to today's strategic public relations manager. Key features of this text include
coverage of the latest controversies in current events, discussion of the ethical issues that have made headlines in recent
years, and strategies used by public relations practitioners. Each case has extensive supplemental materials taken
directly from the case for students' further investigation and discussion. The case study approach encourages readers to
assess what they know about communication theory, the public relations process, and management practices, and
prepares them for their future careers as PR practitioners. New to the second edition are: 27 new case studies, including
coverage of social media and social responsibility elements New chapters on corporate social responsibility (CSR) and
activism End-of-chapter exercises Embedded hyperlinks in eBook Fully enhanced companion website that includes:
Instructor resources: PowerPoint presentations, Case Supplements, Instructor Guides Student resources: Quizzes,
Glossary, Case Supplements
Social Media for Strategic Communication: Creative Strategies and Research-Based Applications Second Edition
teaches students the skills and principles needed to use social media in persuasive communication campaigns. This
book combines cutting edge research with practical, on-the-ground instruction to prepare students for the real-world
challenges they’ll face in the workplace. By focusing on strategic thinking and awareness, this book gives students the
tools they need to adapt what they learn to new platforms and technologies that may emerge in the future. A broad focus
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on strategic communication – from PR, advertising, and marketing, to non-profit advocacy—gives students a broad base
of knowledge that will serve them wherever their careers may lead. The Second Edition features new case studies and
exercises and increased coverage of diversity and inclusion issues and influencer marketing trends. INSTRUCTORS:
Your students save when you bundle Social Media for Strategic Communication, Second Edition with Freberg?s Portfolio
Building Activities in Social Media, Second Edition featuring 125 real-world activities across various social media
platforms. Order using bundle ISBN 978-1-0718-6142-4.
The PR Masterclass is written by former newspaper, magazine and digital journalist Alex Singleton, who is now a
prominent PR trainer and consultant. It reveals the secrets of effective PR and shows how to put in place a practical,
reliable and successful media strategy for your product, business or activity – one that delivers the greatest results.
Through the book, you get to discover how to develop and pitch effective newsworthy material, regardless of your
budget. The PR Masterclass is aimed at PR professionals as well as small business owners and entrepreneurs
implementing a PR strategy. "PR can do more for your money than any other marketing tool. But very few people
understand how to use it. Alex does because he has been at the receiving end. So will you if you read this remarkably
practical book." —Drayton Bird, author, Commonsense Direct and Digital Marketing "The lessons contained within The PR
Masterclass should be plastered over the walls of organisations seeking to utilise the media effectively for their
campaigns. This book is a must-have reference point." —Ryan Bourne, CityAM columnist and Head of Economic
Research, Centre for Policy Studies "This is an important book about public relations and how the media is changing.
Singleton is a straight-talking journalist-turned-practitioner who pulls no punches. He calls on the industry to grow up and
adopt the rigour of a professional discipline. It's a call to action that I wholly heartedly support. You should read The PR
Masterclass if you're new to public relations or work in the profession and want to continue doing so." —Stephen
Waddington, European director, Ketchum, and 2014 President of the Chartered Institute of Public Relations (CIPR)
"Provides all you need to know about securing press coverage." —Fraser Seitel, O'Dwyer's PR magazine "Every page is
packed with insight and practical advice." —Steve Harrison, co-founder, Harrison Troughton Wunderman "Written in a nononsense style, every chapter contains a mine of information about the subject. What's more, it's clear that Alex knows
the business inside out. This is the kind of book you need to have close at hand. Do what it says, and you'll be miles
ahead with your PR." —James Hammond, brand consultant "Alex Singleton's book on public relations strategy is an
excellent practical guide to the real world of PR." —Ray Hiebert, Editor, Public Relations Review
Mainstream public relations overvalues noise, sound and voice in public communication. But how can we explain that
while practitioners use silence on a daily basis, academics have widely remained quiet on the subject? Why is silence
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habitually famed as inherently bad and unethical? Silence is neither separate from nor the opposite of communication.
The inclusion of silence on a par with speech and non-verbal means is a vital element of any communication strategy; it
opens it up for a new, complex and more reflective understanding of strategic silence as indirect communication. Drawing
on a number of disciplines that see in silence what public relations academics have not yet, this book reveals forms of
silence to inform public relations solutions in practice and theory. How do we manage silence? How can strategic silence
increase the capacity of public relations as a change agent? Using a format of multiple short chapters and practice
examples, this is the first book that discusses the concept of strategic silence, and its consequences for PR theory and
practice. Applying silence to communication cases and issues in global societies, it will be of interest to scholars and
researchers in public relations, strategic communications and communication studies.
Clearly explains the basic concepts, strategies, and tactics of today's public relations practice Public Relations: Strategies
and Tactics uses real-world case studies and examples to explain the basic concepts and theory behind modern public
relations practice. This comprehensive text is grounded in scholarship and includes references to landmark studies and
time-honored public relations techniques. The writing is geared to undergraduates, and many colorful charts and photos
are used to enhance major concepts.
Public Relations: The Basics is a highly readable introduction to one of the most exciting and fast-paced media
industries. Both the practice and profession of public relations are explored and the focus is on those issues which will be
most relevant to those new to the field: The four key phases of public relations campaigns: research, strategy, tactics and
evaluation. History and evolution of public relations. Basic concepts of the profession: ethics, professionalism and
theoretical underpinnings. Contemporary international case studies are woven throughout the text ensuring that the book
is relevant to a global audience. It also features a glossary and an appendix on first steps towards a career in public
relations making this the book the ideal starting point for anyone new to the study of public relations.
Getting a public relations campaign or programme off the ground can seem an overwhelming task. But, as with any project, the
secret of success lies in good planning and effective management. This fully updated second edition of Planning and Managing
Public Relations Campaigns provides a blueprint for all practitioners. It describes how to initiate and manage the ongoing
development of a programme in a structured way to benefit both the organization and its clients. Practical and easy to read, the
book takes the form of a step-by-step guide, covering many vital areas including: the public relations function; starting the planning
process; research and analysis; setting objectives; strategy and tactics; timescales and resources; evaluation and review. Packed
with numerous case studies, the book demonstrates a 10-point plan for ensuring successful campaigns and programmes. By
using the techniques presented here, public relations practitioners will be able to drive events instead of being driven by them.
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Endorsed by the Institute of Public Relations, Planning and Managing Public Relations Campaigns is vital reading for students,
practitioners or managers who want a definitive guide to the planning and management process.
This new edition continues to give students a foundation in the principles of digital audience engagement and data metrics across
platforms, preparing them to adapt to the quickly evolving world of digital media. It takes students through the processes of social
listening, strategic design, creative engagement, and evaluation, with expert insights from social media professionals. Thoroughly
updated, this second edition includes: • new strategies to guide students in the initial campaign planning phase • added content
on influencers, social care teams, and newsjacking • coverage of research evaluation, the implications of findings, and articulating
the ROI • expanded discussion of ethical considerations in campaign design and data collection and analysis. The book is suited
to both undergraduate and post-graduate students as a primary text for courses in social/digital media marketing and public
relations or a secondary text in broader public relations and marketing campaign planning and writing courses. Accompanying
online resources include chapter reviews with suggestions for further resources; instructor guides; in-class exercises; a sample
syllabus, assignments, and exams; and lecture slides. Visit www.routledge.com/9780367896201
"This book is a blueprint for the practice of marketing communications, advertising, and public relations in a digital world where the
consumer has taken control"-The author with over five decades of professional and academic experience has considerably revised and updated every chapter
of the book to present, contemporary diverse public relations and media practices. As a result, the new edition contains the best of
previous editions and at the same time replaces all the dated material with new figures and advanced information. Subjects like
Mass Communication, Public Relations, Journalism, Advertising, Media Studies, Event Management, PR 2.0 New Model and eight
case studies including Mahatma Gandhi World's Greatest Communicator — all in one make this edition truly unique and the only
textbook of this type in India. The other key topics that have been given attention in the book include PR as a Strategic
Management Function; Communication Models: History of Indian PR; Standards and Ethics in PR; Corporate Communications;
PR in Government, Public Sector and NGOs; Global PR; Internet and Social Media; Multimedia PR Campaign and PR into the
Future. Learning Tools • Students learning tools such as Chapter Opening Preview, Relevant Case Problems in the Text, End of
the Chapter Summary for quick understanding, Review Questions for practice, the Glossary and traits needed for success in PR
career are added value to this edition. The text is a must read for every student, faculty and practitioners of Mass Communication,
Media Relations, Journalism, PR & Advertising and all management disciplines.
Public Relations Planning provides students with an in-depth understanding of the steps involved in planning and executing a
successful PR campaign. Taking a strategic approach to the subject, the author brings years of practical experience to the project,
helping students see how it all fits together in reality. The book goes beyond an introductory discussion of the theory of PR
planning, incorporating material from cutting-edge research in the field. A discussion of the psychological aspects of
communication, material on in-house/employee communication, as well as a chapter dedicated to discussing how social media
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strategies fit into a PR campaign, give students a real edge when it comes to executing an effective campaign. Plenty of global
examples and a companion website featuring PowerPoint slides, a test bank, and answer key for end-of-chapter questions round
out this excellent resource for students of public relations and corporate communication.
This concise text provides an accessible introduction to Artificial Intelligence and Intelligent User Interfaces (IUIs) and how they are
at the heart of a communication revolution for strategic communications and public relations. Intelligent user interfaces are where
users and technology meet - via computers, phones, robots, public displays etc. They use AI and machine learning methods to
control how those systems interact, exchange data, learn from and develop relations with users. The authors explore research and
developments that are already changing human/machine engagement in a wide range of areas from consumer goods, healthcare
and entertainment to community relations, crisis management and activism. They also explore the implications for public relations
of how technologies developing hyper-personalized persuasion could be used to make choices for us, navigating the controversial
space between influence, nudging, and controlling. This readable overview of the applications and implications of AI and IUIs will
be welcomed by researchers, students and practitioners in all areas of strategic communication, public relations and
communications studies.
Unleash Your Secret Weapon for Restoring Trust: Open, Honest Communications! Most PR books tell you how to "spin" your
message. People are sick of that! Spin Sucks will teach you how to communicate honestly, responsibly, openly, and
authentically...and truly earn the trust of your customers, stakeholders, investors, and communities. Top PR thought leader and
blogger Gini Dietrich runs the number one PR blog in the world, spinsucks.com, where she shares cutting-edge tips and tools for
effective, ethical communications. Now, she's integrated all she's learned into a complete, actionable guide for every business
leader who understands there are new rules to communications, but don't know what to do. No matter what your organization
does, Dietrich will help you: Share your story more powerfully--without sex, extortion, or "truth-stretching" Humanize your
organization, even if you don't have outsized personalities Tell the truth, using the best techniques honed by centuries of
storytellers Overcome whisper campaigns, anonymous attackers, and trolls Create fresh, honest content that's compelling to both
humans and Google Systematically prepare yourself to engage more successfully online Clarify and close gaps between your
message and your customer's perception Celebrate your brand ambassadors Master seven steps for handling online criticism, and
transforming critics into fans Keep others from stealing your great content Learn actionable lessons from others' successes (and
failures) Develop more positive, productive agency (or client) relationships Converge paid, owned, earned, and shared media--and
get more value from all of them spinsucks.com
The second edition of Pitch, Tweet, or Engage on the Street offers a modern guide for how to adapt public relations strategies,
messages, and tactics for countries and cultures around the globe. Drawing on interviews with public relations professionals in
over 30 countries as well as the author’s own experience, the book explains how to build and manage a global public relations
team, how to handle global crisis communication, and how to practice global public relations on behalf of corporations, non-profit
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organizations, and governments. It takes readers on a tour of the world, explaining how to adapt their campaigns for Asia-Pacific,
Europe, the Middle East, the Americas, and Sub-Saharan Africa. Along the way, readers are introduced to practitioners around the
globe and case studies of particularly successful campaigns. This new edition includes updates to country profiles to reflect
changes in each local context, as well as expanded coverage of social media and the role of influencer engagement, and a brandnew chapter on global crisis communication. The book is ideal for graduate and upper-level undergraduate public relations
students, as well as practitioners in intercultural markets.
Winner of the 2019 Textbook & Academic Authors Association’s The Most Promising New Textbook Award How can public
relations play a more active role in the betterment of society? Introduction to Strategic Public Relations: Digital, Global, and
Socially Responsible Communication prepares you for success in today’s fast-changing PR environment. Recognizing that
developments in technology, business, and culture require a fresh approach, Janis T. Page and Lawrence Parnell have written a
practical introductory text that aligns these shifts with the body of knowledge from which the discipline of public relations was built.
Because the practice of public relations is rooted in credibility, the authors believe that you must become ethical and socially
responsible communicators more concerned with building trust and respect with diverse communities than with creating
throwaway content. The authors balance this approach with a focus on communication theory, history, process, and practice and
on understanding how these apply to strategic public relations planning, as well as on learning how to create a believable and
persuasive message. Key Features Chapter-opening Scenarios capture your attention by discussing current PR challenges—such
as the Wells Fargo cross-selling, VW emissions cover-up, and P&G’s “Like a Girl” campaign—and thus frame the chapter content
and encourage active reading. At the end of the chapter, you explore various aspects of socially responsible communication to
“solve” the PR challenge. Socially Responsible Case Studies in each chapter illustrate the key responsibilities of a modern public
relations professional such as media relations, crisis communications, employee communications, applied communications
research, and corporate and government-specific communications. Each case features problem-solving questions to encourage
critical thinking. Social Responsibility in Action boxes feature short, specific social responsibility cases—such as Universals’
#NoFoodWasted, Nespresso in South Sudan, and Merck’s collaboration with AIDS activists—to highlight best practices and
effective tactics, showing the link between sound public relations strategy and meaningful social responsibility programs. Insight
boxes spark classroom discussion on particularly important or unique topics in each chapter. Personality Profile boxes will inspire
you with stories from PR veterans and rising stars such as the U.S. CEO of Burson-Marstellor, the Chief Communication Officer of
the United Nations Foundation, and the Executive VP at HavasPR.
Public relations is operating in an increasingly challenging and complex environment. Pressures from outside the organisation
include new accountabilities, empowered stakeholders, increased public cynicism and a new communication landscape. Internally,
there are increasing demands to demonstrate a return on investment, alongside a requirement to coach and counsel senior
managers exposed to these environmental pressures. This context requires public relations professionals to be able to clearly
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articulate and demonstrate their own contribution to organisational effectiveness. This textbook provides public relations leaders
with a framework to do this, as well as a checklist of essential capabilities which they must acquire and exhibit if they are to
operate at the highest levels of any organisation. This short textbook is suitable for aspiring practitioners, MBA and other masters
qualifications in public relations - especially for those students who wish to pursue a successful career as a professional PR
specialist able to operate strategically at the top of successful organisations.
This volume reflects the intense discussion that is taking place on the nature of public relations and its role in developing and
supporting management strategy. It is aimed at seasoned PR practitioners and students who struggle with questions concerning
overall management strategy.
Clearly explains the basic concepts, strategies, and tactics of today's public relations practice Public Relations: Strategies and
Tactics uses real-world case studies and examples to explain the basic concepts and theory behind modern public relations
practice. This comprehensive text is grounded in scholarship and includes references to landmark studies and time-honored public
relations techniques. The writing is geared to undergraduates, and many colorful charts and photos are used to enhance major
concepts. MySearchLab is a part of the Wilcox/Cameron/Reber program. Research and writing tools, including access to
academic journals, help students understand critical thinking in even greater depth. To provide students with flexibility, students
can download the eText to a tablet using the free Pearson eText app. ALERT: Before you purchase, check with your instructor or
review your course syllabus to ensure that you select the correct ISBN. Several versions of Pearson's MyLab & Mastering
products exist for each title, including customized versions for individual schools, and registrations are not transferable. In addition,
you may need a CourseID, provided by your instructor, to register for and use Pearson's MyLab & Mastering products. Packages
Access codes for Pearson's MyLab & Mastering products may not be included when purchasing or renting from companies other
than Pearson; check with the seller before completing your purchase. Used or rental books If you rent or purchase a used book
with an access code, the access code may have been redeemed previously and you may have to purchase a new access code.
Access codes Access codes that are purchased from sellers other than Pearson carry a higher risk of being either the wrong ISBN
or a previously redeemed code. Check with the seller prior to purchase. -Describes the principles of public relations practice. Explains the techniques used to carry out the principles. Defines the ethical
standards professionals should adopt.
Public Relations Campaigns: An Integrated Approach introduces you to the process of creating public relations campaigns using a
hands-on approach that emphasizes the tools you will need when working in the industry. Authors Regina M. Luttrell and Luke W.
Capizzo present real examples and current case studies to help you develop practical skills for creating more effective PR
campaigns. You are given multiple opportunities to practice and build your skills throughout the book by learning how to
incorporate the PESO model—Paid media, Earned media, Social media, and Owned media. The PESO model helps students
understand the importance of creating integrated campaigns that coordinate PR efforts with both advertising and marketing. Key
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Features The book offers a timely focus on the PESO model and its use in integrated campaigns, providing students with an
understanding of today’s best practices in PR. Numerous case studies and exercises throughout the book aid in a deeper
understanding of how research, perspective, and insights can be leveraged in public relations campaigns. Real-world information
including sample PR plans with budgets prepare students for success in their future careers.
This is the eBook of the printed book and may not include any media, website access codes, or print supplements that may come
packaged with the bound book. Updated in a 10th edition, Public Relations: Strategies and Tactics, Tenth Edition, clearly explains
to students the basic concepts, strategies, and tactics of today’s public relations practice. This comprehensive text is grounded in
scholarship and includes references to landmark studies and time-honored public relations techniques. The tenth edition
emphasizes the application of the Internet and social media for programs and campaigns.
Strategic Planning for Public Relations is in its fifth edition of offering an innovative and clear approach for students looking to learn
how to develop public relations campaigns. It is a text intended for those serious about entering the rapidly changing professions
of public relations and strategic communication. Ronald Smith shows how to implement pragmatic, research-driven strategic
campaigns used in public relations practice, and draws from his years of experience as a professional in the industry and his years
of teaching in the classroom. The approach used in this text is a threefold pattern: first, readers are exposed to new ideas, then
see them in use, before finally being showed how to apply those ideas themselves. Complex problem-solving and decision-making
processes in strategic communication and public relations are turned into a series of easy-to-follow steps, flexible enough to be
applicable to myriad situations and organizations in the real world. This new fifth edition follows the same format as previous
editions and includes numerous timely and real-world examples of cases and current events, along with classic cases that stand
the test of time. It includes new research on opinions and practices within the discipline and covers several recent, award-winning
public relations campaigns.
Designed to give the reader extra support in order to succeed, our Study Edition of Wilcox'sPublic Relations: Strategies and
Tacticsoffers perforated chapter practice tests at the end of the book, an optional Practice Test Solutions Manual, and an
Instructor's Testing Manual with solutions to the practice tests. Containing the same engaging and effective features that have
madePublic Relations: Strategies and Tacticssuch a success, the Study Edition offers an additional bonus: perforated chapter
quizzes. Because the answers to the practice tests are not included in the Study Edition, the tests can serve as quizzes or
homework. The Practice Test Solutions Manual (ISBN: 0-205-50728-X), containing the answers, can be packaged with the Study
Edition. Also included with this option is our Tutor Center Access Card to provide the reader with extra study support from our
qualified Tutor Center professionals by phone, fax, email, and the Internet. With either ordering option, readers get a valuable and
effective study system not found in other books! Using real-life case studies,Public Relations: Strategies and Tacticshelps the
reader better understand the basic concepts, strategies, and tactics practiced in public relations today. The book presents an
engaging and comprehensive overview of the principles, concepts, and methods of public relations.
Page 12/14

Download Ebook Public Relations Strategies Tactics Edition
Designed to support the paradigm shift in media and communication, this book presents the basic tenets of strategic
communication and its foundational disciplines of advertising, public relations, and marketing communications. Drawing on the
latest research in the field, the text introduces students to the theories of strategic communication while at the same time outlining
how to apply them to everyday practice. To facilitate learning and tie concepts to practice, each chapter includes introductory focus
questions, a contemporary global case study, a career profile of a current practitioner, end-of-chapter discussion questions, and
features that highlight how research methods can be applied to strategic communication practice. Principles of Strategic
Communication is ideal as a core text for undergraduate students in strategic communication courses within media,
communication, marketing, and advertising programs. The accompanying online support material features chapter summaries,
useful links to examples of strategic communication in action, suggested further reading, and practice test questions. Instructors
will find an instructor’s resource manual that includes sample syllabi, class activities, lecture topics, and a test bank. Please visit
www.routledge.com/9780367426316.
Communication and relationships sit at the centre of our hyper-connected lives, and their effective management is a strategic
necessity for all organisations today. As the communication and public relations industries continue to grow globally, they offer a
dynamic career for those with the right skills and knowledge. Jane Johnston and Leanne Glenny show how strategic
communication and public relations plug into the social, economic and political world, creating crucial links between organisations
and people. They explain how communication professionals build partnerships, motivate and engage stakeholders, manage
content, media and planning, develop reputations, and troubleshoot crisis communication. Strategic Communication is a complete
introduction to the fundamentals of communication and public relations for the next decade. It presents innovative and creative
approaches to deliver 100 tools and tactics, over 30 theories and models, and three levels of strategy that underpin successful
communication. The authors include examples from around the world, from private sector, public sector and not for profit
organisations.
In this updated edition of the successful Public Relations Handbook, a detailed introduction to the theories and practices of the
public relations industry is given. Broad in scope, it; traces the history and development of public relations, explores ethical issues
which affect the industry, examines its relationships with politics, lobbying organisations and journalism, assesses its
professionalism and regulation, and advises on training and entry into the profession. It includes: interviews with press officers and
PR agents about their working practices case studies, examples, press releases and illustrations from a range of campaigns
including Railtrack, Marks and Spencer, Guinness and the Metropolitan Police specialist chapters on financial public relations,
global PR, business ethics, on-line promotion and the challenges of new technology over twenty illustrations from recent PR
campaigns. In this revised and updated practical text, Alison Theaker successfully combines theoretical and organisational
frameworks for studying public relations with examples of how the industry works in practice.
This successor to the successful Search Strategies in Mass Communication provides a conceptual approach to informationPage 13/14
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gathering and practical methods for navigating through information tools and techniques.
Public Relations Strategies and TacticsPearson Higher Ed
First published in 2004. Routledge is an imprint of Taylor & Francis, an informa company.
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