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For the Principles of Marketing course. Ranked the #1 selling introductory marketing
text, Kotler and Armstrong's Principles of Marketing provides an authoritative and
practical introduction to marketing. The Tenth Edition is organized around a managing
customer relationships framework that is introduced in the first two chapters, and then
built upon throughout the book. Real world applications appear in every chapter and
every vignette is new or has been updated. The text is complemented by an extensive
ancillary package, from all new videos on VHS, online, and DVD to a new Presentation
Manager CD-ROM for instructors.
Marketing: An Introduction is intended for use in undergraduate Principles of Marketing
courses. It is also suitable for those interested in learning more about the fundamentals
of marketing. This best-selling, brief text introduces marketing through the lens of
creating value for customers. With engaging real-world examples and information,
Marketing: An Introduction shows students how customer value-creating it and
capturing it-drives every effective marketing strategy. The Twelfth Edition reflects the
latest trends in marketing, including new coverage on online, social media, mobile, and
other digital technologies. MyMarketingLab for Marketing: An Introduction is a total
learning package. MyMarketingLab is an online homework, tutorial, and assessment
program that truly engages students in learning. It helps students better prepare for
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class, quizzes, and exams-resulting in better performance in the course-and provides
educators a dynamic set of tools for gauging individual and class progress. This
program will provide a better teaching and learning experience-for you and your
students. Improve Results with MyMarketingLab: MyMarketingLab delivers proven
results in helping students succeed and provides engaging experiences that
personalize learning. Guide Student's Learning: The text's active and integrative "Road
to Learning Marketing" presentation helps students learn, link, and apply major
concepts. Encourage Students to Apply Concepts: A practical marketing-management
approach provides in-depth, real-life examples and stories that engage students with
basic marketing concepts and bring the marketing journey to life. Cover New Marketing
Trends and Technology: Every chapter of this edition features revised and expanded
discussions on the explosive impact of exciting new marketing technologies. Note: You
are purchasing a standalone product; MyMarketingLab does not come packaged with
this content. If you would like to purchase both the physical text and MyMarketingLab
search for ISBN-10: 0133763528/ISBN-13: 9780133763522. That package includes
ISBN-10: 0133451275/ISBN-13: 9780133451276 and ISBN-10: 0133455122/ISBN-13:
9780133455120. MyMarketingLab is not a self-paced technology and should only be
purchased when required by an instructor. Note: MyMarketingLab is not a self-paced
technology and should only be purchased when required by an instructor.
This casebook complements and accompanies Philip Kotler and Gary Armstrong's
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Principles of Marketing by providing 37 cases on Asian companies operating in Asia
and/or outside Asia, as well as about non-Asian companies operating within Asia.
For undergraduate principles of marketing courses. This ISBN is for the bound
textbook, which students can rent through their bookstore. An introduction to marketing
using a practical and engaging approach Marketing: An Introduction shows students
how customer value -- creating it and capturing it -- drives effective marketing
strategies. The 14th Edition reflects the major trends and shifting forces that impact
marketing in this digital age of customer value, engagement, and relationships, leaving
students with a richer understanding of basic marketing concepts, strategies, and
practices. Through updated company cases, Marketing at Work highlights, and revised
end-of-chapter exercises, students are able to apply marketing concepts to real-world
company scenarios. This title is also available digitally as a standalone Pearson eText,
or via Pearson MyLab Marketing which includes the Pearson eText. These options give
students affordable access to learning materials, so they come to class ready to
succeed. Contact your Pearson rep for more information.
An introduction to marketing concepts, strategies and practices with a balance of depth
of coverage and ease of learning. Principles of Marketing keeps pace with a rapidly
changing field, focussing on the ways brands create and capture consumer value.
Practical content and linkage are at the heart of this edition. Real local and international
examples bring ideas to life and new feature 'linking the concepts' helps students test
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and consolidate understanding as they go. The latest edition enhances understanding
with a unique learning design including revised, integrative concept maps at the start of
each chapter, end-of-chapter features summarising ideas and themes, a mix of mini
and major case studies to illuminate concepts, and critical thinking exercises for
applying skills.
This easy to use resource opens windows to the world of marketing through cases that
are vibrant and engaged, links that allow you to explore topics in more detail and
content to encourage relating theory to practice. Recognizing the importance of ongoing
technological and social developments and the increasing connectedness of
consumers that has profound implications for the way marketing operates and students
learn, the 5th edition demystifies key technologies and terminology, demonstrating
where and how emerging digital marketing techniques and tools fit in to contemporary
marketing planning and practice. The new edition has been fully updated to include:
New case studies and examples, offering truly global perspectives. Even more content
on digital marketing integrated throughout, including key issues such as social media,
mobile marketing, co-creation and cutting-edge theory. A new and fully streamlined
companion website, featuring a range of resources for students and lecturers. Focus
boxes throughout the text such as Global, Research, B2B and Ethical - all with a
greater emphasis on digital communication - reinforce key marketing trends and relate
theory to practice. Each chapter also ends with a case study revolving around topics,
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issues and companies that students can relate to. The new edition comes packed with
features that can be used in class or for self-directed study.

Features of the fourth edition of The Marketing Plan Handbook include: Your
Marketing Plan, Step-by-Step - This new feature guides you through the
development of an individualized marketing plan, providing assistance in
generating ideas, and challenging you to think critically about the issues. Model
of the Marketing Planning Process - A new conceptual model of the planning
process serves as an organizing figure for the book. The model helps you
visulize the connections between the steps and to focus on the three key
outcomes of any marketing plan: to provide value, to build relationships, and to
make a difference to stakeholders. Sample Marketing plan - the updated sample
plan for the SonicSuperphone, a multimedia, multifunction smartphone, illustrates
the content and organization of a typical marketing plan. Practical Planning Tips Every chapter includes numerous tips that emphasize practical aspects of
planning and specific issues to consider when developing a marketing plan.
Chapter Checklists - Prepare for planning by answering the questions in each
chapter's checklist as you create your own marketing plan. There are 10
checklists in all, covering a wide range of steps in the planning.
For undergraduate courses on the Principles of Marketing. An introduction to the
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world of marketing using a proven, practical, and engaging approach Marketing:
An Introduction shows students how customer value--creating it and capturing
it--drives every effective marketing strategy. Using an organization and learning
design that includes real-world examples and information that help bring
marketing to life, the text gives readers everything they need to know about
marketing in an effective and engaging total learning package. The Thirteenth
Edition reflects the latest trends in marketing, including new coverage on online,
social media, mobile, and other digital technologies, leaving students with a
richer understanding of basic marketing concepts, strategies, and practices. Also
Available with MyMarketingLabTM This title is also available with
MyMarketingLab--an online homework, tutorial, and assessment program
designed to work with this text to engage students and improve results. Within its
structured environment, students practice what they learn, test their
understanding, and pursue a personalized study plan that helps them better
absorb course material and understand difficult concepts. NOTE: You are
purchasing a standalone product; MyMarketingLab does not come packaged with
this content. If you would like to purchase both the physical text and
MyMarketingLab search for: 0134472497 / 9780134472492 Marketing: An
Introduction Plus MyMarketingLab with Pearson eText -- Access Card Package
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Package consists of: 013414953X / 9780134149530 Marketing: An Introduction
0134132351 / 9780134132358 MyMarketingLab with Pearson eText -- Access
Card -- for Marketing: An Introduction
To maximise this publications core strengths, the authors have included revised
concepts, features, and examples throughout to maintain timely coverage of
current marketing trends and strategies.
This best-selling annual guide, with its distinctive style, honest commentary and
comprehensive coverage, is perfect for island veterans and novice hoppers alike.
Fully updated to provide the most complete guide to the Greek Islands including
candid boat write-ups, timetable and itinerary maps for each ferry, route maps for
ferries to the major islands and ports and detailed town and port maps.
Marketing attempts to influence the way consumers behave. These attempts
have implications for the organizations making the attempt, the consumers they
are trying to influence, and the society in which these attempts occur. We are all
consumers and we are all members of society, so consumer behavior, and
attempts to influence it, are critical to all of us. This text is designed to provide an
understanding of consumer behavior. This understanding can make us better
consumer, better marketers, and better citizens. A primary purpose of this text is
to provide the student with a usable, managerial understanding of consumer
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behavior.-Pref.
Rediscover the fundamentals of marketing from the best in the business In
Marketing 5.0, the celebrated promoter of the “Four P’s of Marketing,” Philip
Kotler, explains how marketers can use technology to address customers’ needs
and make a difference in the world. In a new age when marketers are struggling
with the digital transformation of business and the changing behavior of
customers, this book provides marketers with a way to integrate technological
and business model evolution with the dramatic shifts in consumer behavior that
have happened in the last decade. Following the pattern presented in his
bestselling Marketing X.0 series, Philip Kotler covers the crucial topics necessary
to understand modern marketing, including: · Artificial Intelligence for marketing
automation · Agile marketing · “Segments of one” marketing · Contextual
technology · Facial recognition and voice tech for marketing · The future of
Customer Experience (CX) · Transmedia storytelling · The “Whatever-WheneverWherever” service delivery · “Everything-As-A-Service” business model ·
Internet of Things and blockchain for marketing · Virtual and augmented reality
marketing · Corporate activism Perfect for traditional and digital marketers, as
well as students and teachers of marketing and business, Marketing 5.0
reinvigorates the field of marketing with actionable recommendations and unique
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insights.
NOTE: Before purchasing, check with your instructor to ensure you select the
correct ISBN. Several versions of Pearson's MyLab & Mastering products exist
for each title, and registrations are not transferable. To register for and use
Pearson's MyLab & Mastering products, you may also need a Course ID, which
your instructor will provide. Used books, rentals, and purchases made outside of
Pearson If purchasing or renting from companies other than Pearson, the access
codes for Pearson's MyLab & Mastering products may not be included, may be
incorrect, or may be previously redeemed. Check with the seller before
completing your purchase. For undergraduate courses on the Principles of
Marketing. An Introduction to the World of Marketing Using a Proven, Practical,
and Engaging Approach Marketing: An Introduction shows readers how customer
value—creating it and capturing it—drives every effective marketing strategy. Using
an organization and learning design that includes real-world examples and
information that help bring marketing to life, the text gives readers everything
they need to know about marketing in an effective and engaging total learning
package. The Thirteenth Edition reflects the latest trends in marketing, including
new coverage on online, social media, mobile, and other digital technologies,
leaving readers with a richer understanding of basic marketing concepts,
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strategies, and practices. Personalize Learning with MyMarketingLab
MyMarketingLab is an online homework, tutorial, and assessment program
designed to work with this text to engage students and improve results. Within its
structured environment, students practice what they learn, test their
understanding, and pursue a personalized study plan that helps them better
absorb course material and understand difficult concepts.
Today's headlines report cities going bankrupt, states running large deficits, and
nations stuck in high debt and stagnation. Philip Kotler, Donald Haider, and Irving
Rein argue that thousands of "places" -- cities, states, and nations -- are in crisis,
and can no longer rely on national industrial policies, such as federal matching
funds, as a promise of jobs and protection. When trouble strikes, places resort to
various palliatives such as chasing grants from state or federal sources, bidding
for smokestack industries, or building convention centers and exotic attractions.
The authors show instead that places must, like any market-driven business,
become attractive "products" by improving their industrial base and
communicating their special qualities more effectively to their target markets.
From studies of cities and nations throughout the world, Kotler, Haider, and Rein
offer a systematic analysis of why so many places have fallen on hard times, and
make recommendations on what can be done to revitalize a place's economy.
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They show how "place wars" -- battles for Japanese factories, government
projects, Olympic Games, baseball team franchises, convention business, and
other economic prizes -- are often misguided and end in wasted money and
effort. The hidden key to vigorous economic development, the authors argue, is
strategic marketing of places by rebuilding infrastructure, creating a skilled labor
force, stimulating local business entrepreneurship and expansion, developing
strong public/private partnerships, identifying and attracting "place compatible"
companies and industries, creating distinctive local attractions, building a servicefriendly culture, and promoting these advantages effectively. Strategic marketing
of places requires a deep understanding of how "place buyers" -- tourists, new
residents, factories, corporate headquarters, investors -- make their place
decisions. With this understanding, "place sellers" -- economic development
agencies, tourist promotion agencies, mayor's offices -- can take the necessary
steps to compete aggressively for place buyers. This straightforward guide for
effectively marketing places will be the framework for economic development in
the 1990s and beyond.
This book offers the most current applied, resourceful and exciting text for the
introductory marketing course.
Note: If you are purchasing an electronic version, MyMarketingLab does not
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come automatically packaged with it. To purchase MyMarketingLab, please visit
www.MyMarketingLab.com or you can purchase a package of the physical text
and MyMarketingLab by searching for ISBN 10: 0133257835 / ISBN 13:
9780133257830. Principles of Marketing has been recognized as the gold
standard of Marketing texts due to it's accessibility and breadth anchored by solid
academic grounding, while continuing to be engaging and relevant. The ninth
Canadian edition of Principles of Marketing has been thoroughly revised to reflect
the major trends and forces impacting marketing in this era of customer value
and relationships.
The forms, letters, and other tools included in Marketing Kit For Dummies, 3rd
Edition enable readers to start a successful marketing program from the
beginning. The expert tips and information presented in the book take some of
the mystery out of marketing and explain, step-by-step, how to implement and
execute a successful marketing strategy. Note: CD-ROM/DVD and other
supplementary materials are not included as part of eBook file.
"In a fast-changing, increasingly digital and social marketplace, it's more vital
than ever for marketers to develop meaningful connections with their customers.
Principles of Marketing helps students master today's key marketing challenge: to
create vibrant, interactive communities of consumers who make products and
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brands an integral part of their daily lives. To help students understand how to
create value and build customer relationships, Kotler and Armstrong present
fundamental marketing information within an innovative customer-value
framework. Thoroughly revised to reflect the major trends impacting
contemporary marketing, the 17th Edition is packed with stories illustrating how
companies use new digital technologies to maximize customer engagement and
shape brand conversations, experiences, and communities." -For Principles of Marketing courses that require a comprehensive text Help students
learn how to create customer value and engagement In a fast-changing, increasingly
digital and social marketplace, it's more vital than ever for marketers to develop
meaningful connections with their customers. Principles of Marketing helps students
master today's key marketing challenge: to create vibrant, interactive communities of
consumers who make products and brands an integral part of their daily lives. To help
students understand how to create value and build customer relationships, Kotler and
Armstrong present fundamental marketing information within an innovative customervalue framework. Thoroughly revised to reflect the major trends impacting
contemporary marketing, this edition is packed with stories illustrating how companies
use new digital technologies to maximize customer engagement and shape brand
conversations, experiences, and communities. Also available with MyMarketingLab
This title is also available with MyMarketingLab–an online homework, tutorial, and
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assessment program designed to work with this text to engage students and improve
results. Hands-on activities and exercises enable students to better understand and
master course concepts, and the skills required to be successful marketers today.
NOTE: You are purchasing a standalone product; MyMarketingLab does not come
packaged with this content. If you would like to purchase both the physical text and
MyMarketingLab search for ISBN-10: 0133973107 / ISBN-13: 9780133973105. That
package includes ISBN-10: 0133795020 / ISBN-13: 9780133795028 and ISBN-10:
0133862097 / ISBN-13: 9780133862096. MyMarketingLab should only be purchased
when required by an instructor.
This is the definitive textbook for the planning and implementation of programs
designed to bring about social change. The authors take key marketing principles and
show readers how to apply them to campaigns and efforts to improve health, decrease
injuries, protect the environment, build communities, and enhance financial well-being.
Social marketing has grown in its sophistication and application to a wider array of
social problems, and the Fourth Edition captures the momentum and excitement of this
burgeoning field.
Understand the next level of marketing The new model for marketing-Marketing
3.0-treats customers not as mere consumers but as the complex, multi-dimensional
human beings that they are. Customers, in turn, are choosing companies and products
that satisfy deeper needs for participation, creativity, community, and idealism. In
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Marketing 3.0, world-leading marketing guru Philip Kotler explains why the future of
marketing lies in creating products, services, and company cultures that inspire,
include, and reflect the values of target customers. Explains the future of marketing,
along with why most marketers are stuck in the past Examines companies that are
ahead of the curve, such as S. C. Johnson Kotler is one of the most highly recognized
marketing gurus, famous for his "4 P's of Marketing" In an age of highly aware
customers, companies must demonstrate their relevance to customers at the level of
basic values. Marketing 3.0 is the unmatched guide to getting out front of this new tide
sweeping through the nature of marketing.
"For Principles of Marketing courses that require a comprehensive text" Help students
learn how to create customer value and engagement In a fast-changing, increasingly
digital and social marketplace, it's more vital than ever for marketers to develop
meaningful connections with their customers. Principles of Marketing helps students
master today's key marketing challenge: to create vibrant, interactive communities of
consumers who make products and brands an integral part of their daily lives. To help
students understand how to create value and build customer relationships, Kotler and
Armstrong present fundamental marketing information within an innovative customervalue framework. Thoroughly revised to reflect the major trends impacting
contemporary marketing, this edition is packed with stories illustrating how companies
use new digital technologies to maximize customer engagement and shape brand
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conversations, experiences, and communities. Also available with MyMarketingLab
This title is also available with MyMarketingLab-an online homework, tutorial, and
assessment program designed to work with this text to engage students and improve
results. Hands-on activities and exercises enable students to better understand and
master course concepts, and the skills required to be successful marketers today.
NOTE: You are purchasing a standalone product; MyMarketingLab does not come
packaged with this content. If you would like to purchase both the physical text and
MyMarketingLab search for ISBN-10: 0133973107 / ISBN-13: 9780133973105. That
package includes ISBN-10: 0133795020 / ISBN-13: 9780133795028 and ISBN-10:
0133862097 / ISBN-13: 9780133862096. MyMarketingLab should only be purchased
when required by an instructor.
Since 1969, Philip Kotler's marketing text books have been read as the marketing
gospel, as he has provided incisive and valuable advice on how to create, win and
dominate markets. In KOTLER ON MARKETING, he has combined the expertise of his
bestselling textbooks and world renowned seminars into this practical all-in-one book,
covering everything there is to know about marketing. In a clear, straightforward style,
Kotler covers every area of marketing from assessing what customers want and need in
order to build brand equity, to creating loyal long-term customers. For business
executives everywhere, KOTLER ON MARKETING will become the outstanding work in
the field. The secret of Kotler's success is in the readability, clarity, logic and precision
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of his prose, which derives from his vigorous scientific training in economics,
mathematics and the behavioural sciences. Each point and chapter is plotted
sequentially to build, block by block, on the strategic foundation and tactical
superstructure of the book.
MARKETING: THE CORE, 2/e by Kerin, Berkowitz, Hartley, and Rudelius continues the
tradition of cutting-edge content and student-friendliness set by Marketing 8/e, but in a
shorter, more accessible package. The Core distills Marketingâ€™s 22 chapters down to
18, leaving instructors just the content they need to cover the essentials of marketing in
a single semester. Instructors using The Core also benefit from a full-sized
supplements package. The Core is more than just a "baby Kerin"; it combines great
writing style, currency, and supplements into the ideal package.

Marketing has changed forever—this is what comes next Marketing 4.0: Moving
from Traditional to Digital is the much-needed handbook for next-generation
marketing. Written by the world's leading marketing authorities, this book helps
you navigate the increasingly connected world and changing consumer
landscape to reach more customers, more effectively. Today's customers have
less time and attention to devote to your brand—and they are surrounded by
alternatives every step of the way. You need to stand up, get their attention, and
deliver the message they want to hear. This book examines the marketplace's
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shifting power dynamics, the paradoxes wrought by connectivity, and the
increasing sub-culture splintering that will shape tomorrow's consumer; this
foundation shows why Marketing 4.0 is becoming imperative for productivity, and
this book shows you how to apply it to your brand today. Marketing 4.0 takes
advantage of the shifting consumer mood to reach more customers and engage
them more fully than ever before. Exploit the changes that are tripping up
traditional approaches, and make them an integral part of your methodology. This
book gives you the world-class insight you need to make it happen. Discover the
new rules of marketing Stand out and create WOW moments Build a loyal and
vocal customer base Learn who will shape the future of customer choice Every
few years brings a "new" marketing movement, but experienced marketers know
that this time its different; it's not just the rules that have changed, it's the
customers themselves. Marketing 4.0 provides a solid framework based on a realworld vision of the consumer as they are today, and as they will be tomorrow.
Marketing 4.0 gives you the edge you need to reach them more effectively than
ever before.
A Down-to-Earth Approach James Henslin shares the excitement of sociology in
Essentials of Sociology: A Down-to-Earth Approach, 11/e. With his acclaimed
"down-to-earth" approach and personal writing style, the author highlights the
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sociology of everyday life and its relevance to students' lives. With wit, personal
reflection, and illuminating examples, Henslin stimulates students' sociological
imagination so they can better perceive how the pieces of society fit together. In
addition to this trademark down-to-earth approach, other distinctive features
include: comparative perspectives, the globalization of capitalism, and visual
presentations of sociology. MySocLab is an integral part of the Henslin learning
program. Engaging activities and assessments provide a teaching a learning
system that helps students see the world through a sociological lens. With
MySocLab, students can develop critical thinking skills through writing, explore
real-world data through the new Social Explorer, and watch the latest entries in
the Core Concept Video Series. Revel from Pearson is a new learning
experience designed for the way today's students read, think, and learn. Revel
redesigns familiar and respected course content and enriches it for today's
students with new dynamic, rich-media interactives and assessments. The result
is improved student engagement and improved learning. Revel for Henslin will be
available for Fall 2014 classes. This program will provide a better teaching and
learning experience-for you and your students. It: Personalizes Learning with
MySocLab: MySocLab is an online homework, tutorial, and assessment program.
It helps students prepare for class and instructor gauge individual and class
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performance. Explores a A Down-to-Earth Approach: This title highlights the
sociology of everyday life and its relevance to students' lives. Improves Critical
Thinking: Features throughout help build critical thinking skills. Understands
Social Change: An important theme of the text, social change over time,
examines what society was previously like, how it has changed, and what the
implications are for the present and future. ALERT: Before you purchase, check
with your instructor or review your course syllabus to ensure that you select the
correct ISBN. Several versions of Pearson's MyLab & Mastering products exist
for each title, including customized versions for individual schools, and
registrations are not transferable. In addition, you may need a CourseID,
provided by your instructor, to register for and use Pearson's MyLab & Mastering
products. Packages Access codes for Pearson's MyLab & Mastering products
may not be included when purchasing or renting from companies other than
Pearson; check with the seller before completing your purchase. Used or rental
books If you rent or purchase a used book with an access code, the access code
may have been redeemed previously and you may have to purchase a new
access code. Access codes Access codes that are purchased from sellers other
than Pearson carry a higher risk of being either the wrong ISBN or a previously
redeemed code. Check with the seller prior to purchase.
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This new edition of Financial Management continues to emphasise on the
theories, concepts, and techniques that aid in corporate decision making, Apart
from updating the chapters with recent developments in the subject, it presents to
the readers several new cases and examples, along with new-age tools like
'excel' for problem solving.
This is one of the first books to probe deeply into the art and science of branding
industrial products. The book comes at a time when more industrial companies
need to start using branding in a sophisticated way. It provides the concepts, the
theory, and dozens of cases illustrating the successful branding of industrial
goods. It offers strategies for a successful development of branding concepts for
business markets and explains the benefits and the value a business, product or
service provides to industrial customers. As industrial companies are turning to
branding this book provides the best practices and hands-on advice for B2B
brand management.
MarketingAn IntroductionPrentice Hall
Pharmaceutical Marketing will provide students and new industry professionals
with a thorough overview of the general principles of marketing including
marketing as a process, marketing effectives in the pharmaceutical environment,
and coverage of marketing brand and generic drugs with special emphasis on
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direct-to-consumer advertising and the impact of social media and technology.
Two unique chapters of the text are Chapter 10 Social Media, which addresses
exactly what Social Media is, how it is currently being used within the industry,
and how it should be used from the manufacturer’s perspective; and Chapter
The New 4 P’s of Pharmaceutical Marketing takes a unique look at how the
Internet and mobile technology has shaped the pharmaceutical industry and
shifted the promotion paradigm to these current “P’s” - Predictive
modeling/analysis, Personalization, Peer-to-peer networking and Participation.
Pharmaceutical Marketing examines the current pharmaceutical marketing
environment from both an academic and practical perspective with a focus on
providing practical applications of all material discussed according to the
perspectives of various market segments including industry, community, and
institutional pharmacy, as well as the practicing pharmacist. Key Features •
“Case in Points” - Multiple examples per chapter illustrate key concepts with a
real-life or hypothetical example • Discussion Questions – 10 questions per
chapter to facilitate active learning and student participation • Unique Chapters Social Media and The New 4 P’s of Pharmaceutical Marketing * Each new text
includes an access code for the Student Companion Website. Electronic and
eBook formats do not include access to the Companion Website.
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