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This book provides a management perspective on the full historical, contemporary, and
geographic landscape of hospitality and tourism (H&T) in Africa. In so doing, it critically
assesses and challenges the applicability of Western theories within the African context and
draws attention to the insights offered by African management concepts. A variety of key topics
are examined, including, for example, H&T management practices and management
innovation in Africa, the drivers of and variation in uptake of Western management practices,
policies and strategies to promote the development of H&T organizations, the influence of
management practices on the competitiveness of African countries as tourism destinations,
and areas for improvement of H&T organizations in Africa in the digital age. The approach is
multidisciplinary. Both local and global perspectives are presented by authors from Africa,
Europe, North America, and Asia, with inclusion of intra- and inter-country comparisons. This
book will be essential reading for scholars, students, businesses, and policy makers with an
interest in H&T in Africa.
The Routledge Handbook of Tourism Cities presents an up-to-date, critical and comprehensive
overview of established and emerging themes in urban tourism and tourist cities. Offering sociocultural perspectives and multidisciplinary insights from leading scholars, the book explores
contemporary issues, challenges and trends. Organised into four parts, the handbook begins
with an introductory section that explores contemporary issues, challenges and trends that
tourism cities face today. A range of topics are explored, including sustainable urban tourism,
overtourism and urbanisation, the impact of terrorism, visitor–host interactions, as well as
reflections on present and future challenges for tourism cities. In Part II the marketing,
branding and markets for tourism cities are considered, exploring topics such as destination
marketing and branding, business travellers and exhibition hosting. This section combines
academic scholarship with real-life practice and case studies from cities. Part III discusses
product and technology developments for tourism cities, examining their supply and impact on
different travellers, from open-air markets to creative waterfronts, from social media to smart
cities. The final Part offers examples of how urban tourism is developing in different parts of
the world and how worldwide tourism cities are adapting to the challenges ahead. It also
explores emerging forms of specialist tourism, including geology and ecology-based tourism,
socialist heritage and post-communist destination tourism. This handbook fills a notable gap by
offering a critical and detailed understanding of the diverse elements of the tourist experience
today. It contains useful suggestions for practitioners, as well as examples for theoretical
frameworks to students in the fields of urban tourism and tourism cities. The handbook will be
of interest to scholars and students working in urban tourism, heritage studies, human
geography, urban studies and urban planning, sociology, psychology and business studies.
European Hotel M.I.C.E Directory. Die besten Hotels in Europa. Les meilleurs hôtels d'Europe.
Los mejores hoteles de Europa. I migliori hotel in Europa includes recommanded Hotels,
Tourist and Business Informations The Best Hotels in Europe Directory is available in over
6000 Bookstores, online and offline and in the leading European B2B Corporations, Air-ports
and selected Embassies from our directory: Deutsche Botschaften im Ausland Ausländische
Botschaften in Deutschland by our publishing house: Bod.de European Hotel M.I.C.E
Directory. Die besten Hotels in Europa. Les meilleurs hôtels d'Europe. Los mejores hoteles de
Europa. I migliori hotel in Europa includes recommanded Hotels, Tourist and Business
Informations Meetings, Incentives, Conferences, Exhibitions Meeting planning is a sub-sector
of corporate event planning, however it often gets grouped together under the acronym M.I.C.E
(Meetings, Incentives, Conferences, Exhibitions), which brings together a number of industry
sub-sectors where the types of events are complimentary, share similarities, or are planned by
the same type of event planners. Let's first examine meetings in isolation, then I'll move on to
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explain how this connects to the M.I.C.E sub-sector.
Providing a comprehensive, in-depth analysis of the international conference industry,
Conferences and Conventions: a global industry second edition examines the industry's
origins, structure, economics, career opportunities, and future development. It also explains its
links with the wider tourism industry. Now in its second edition, it is packed with a wealth of
new international case studies covering the city of Melbourne, Queen Elizabeth II conference
centre, London, Abu Dhabi, MCI Group, the Scottish Exhibition and Conference Centre,
Glasgow and team San Jose, California. It also has new sections on: * Market segmentation
and web marketing * Conference and event budgeting * Technology and communications, from
video conferencing to web casting and pod casting * Corporate social responsibility and
sustainable and green events. Conferences and Conventions: a global industry is illustrated
with case studies and examples from around the world, including Great Britain, Canada,
Australasia, Dubai, Greece, Thailand, South Africa, USA, Austria and many other destinations.
It also provides challenging and reflective questions at the end of each chapter so that readers
can test their knowledge and think about the issues raised, accompanied by practical
assignments. Tony Rogers is Executive Director of the British Association of Conference
Destinations and Association of British Professional Conference Organisers, UK
Events Management second edition provides an introduction to the principles and practices
associated with planning, managing and staging events. The book: * Introduces the key
concepts of event planning and management * Discusses the key components for staging an
event, and covers the whole process from creation to evaluation * Examines the events
industry within its broader business context * Provides an effective guide for producers of
events * Contains learning objectives and review questions to consolidate learning Now in its
second edition, this successful text has been fully revised and updated to include new case
studies and chapters on event tourism, project management of events, strategic marketing,
and issues and trends. It is full of real-life case studies which illustrate key concepts and place
theory in a practical context. Examples include the Edinburgh International Festival,
Glastonbury Festival, Vodafone Ball, MTV Awards, Notting Hill Carnival, T in the Park and the
Daily Mail Ideal Home Show. Events Management is the must-have introductory text providing
a complete A-Z of the principles and practices associated with planning, managing and staging
events. Events Management is supported by a website (http://em.worldofevents.net) which
includes updates, downloadable figures form the book and an online ‘history of events’,
together with links to websites and other resources for both students and lecturers.
This textbook introduces the reader to the new and emerging field of Conservation Psychology,
which explores connections between the study of human behavior and the achievement of
conservation goals. People are often cast as villains in the story of environmental degradation,
seen primarily as a threat to healthy ecosystems and an obstacle to conservation. But humans
are inseparable from natural ecosystems. Understanding how people think about, experience,
and interact with nature is crucial for promoting environmental sustainability as well as human
well–being. The book first summarizes theory and research on human cognitive, emotional,
and behavioral responses to nature and goes on to review research on people?s experience of
nature in wild, managed, and urban settings. Finally, it examines ways to encourage
conservation–oriented behavior at both individual and societal levels. Throughout, the authors
integrate a wide body of published literature to demonstrate how and why psychology is
relevant to promoting a more sustainable relationship between humans and nature.

European Hotel Directory - M.I.C.EMeetings, Incentives, Conferences, ExhibitionsBoD
– Books on Demand
As the global tourism industry continues to expand and to become more complex, it is
vital that those in the industry are equipped with a thorough knowledge of all topics
involved. New Tourism Consumers Products and Industry: Present and Future Issues
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provides this comprehensive coverage and more. Written by a team of globally
renowned thinkers and researchers, it not only provides a brief historical overview of
tourism, but delves deeper, to discuss emerging trends, consumer types and looks at
the way the industry itself is changing and developing. It provides the manager of
tomorrow with the ability to look beyond normal planning horizons and identify potential
opportunities from these changes. New Tourism Consumers Products and Industry:
Present and Future Issues is part of a two part set with its companion text, Tourism
Dynamics, Challenges and Tools: Present and Future Issues which takes the reader on
a logical progression to look at issues relating to the external environment in which the
tourism industry functions. Both texts thereby provide the reader with a complete set of
tools and knowledge recognise the key areas of growth and change, and the ability to
use the new tools and technologies available to develop them and maximise business
potential.
Event Management, specifically written for the Diploma of Event Management and
Advanced Diploma of Event Management, is a comprehensive resource for anyone
wanting to build their expertise in professional event management. This edition adopts
a scaffold learning pedagogy, helping students move through the material logically and
efficiently while building on their understanding of tourism, cultural, business and
sporting events.
Conferences and Conventions: A Global Industry 3rd edition provides a comprehensive
introduction to the key elements of the global conference, convention and meetings
industry. It examines the industry’s origins, structure, economic, social and
environmental impacts, education, training and career opportunities, and the industry's
future development. It also explores its links with the wider tourism industry, and
suggests that there should be a realignment of these links, putting a greater focus on
designing, executing and measuring meeting and convention contents so that they
have a purposeful impact on participants, thus creating greater value for stakeholders.
It suggests that there should be greater emphasis on the role that meetings play in
economic, professional and educational development, promoting the benefits they
provide in knowledge exchange, scientific research, technology transfer, networking
and motivation and showing clearly what such business events actually accomplish.
This revised 3rd edition has been updated to reflect current trends and emerging topics
and achieve a more international approach. This edition has also been updated with the
following features: New content on social media, web based marketing, the use of
technology, experiential marketing and events, the role of trade shows in conventions,
issues of sustainability, and moves to create a profession for event management. Fully
integrated and updated case studies to highlight current issues and demonstrate theory
in practice. Also contains new case studies on the growth markets of Asia, Brazil and
the Middle East. A detailed meetings and events industry lexicon. This book is written in
an accessible and engaging style and structured logically with useful features
throughout to aid students’ learning and understanding. This book is an invaluable
resource to students following Events Management, Hospitality and Tourism courses.
The dynamic and fast-expanding business events sector plays a vital role in the
professional lives of hundreds of millions of people worldwide by providing settings in
which they can meet for the purposes of negotiation, deliberation, motivation, the
dissemination of knowledge, and the celebration of their greatest career-related
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achievements. This book provides a sound practical and theoretical context for the
study of this subject by covering, in depth, all categories of business-related events
including corporate meetings, association conferences, political events, incentive travel,
exhibitions, corporate hospitality, awards ceremonies and SMERF (social, military,
educational, religious and fraternal) gatherings. This new edition has been extensively
revised and updated to reflect recent developments in business events, including: Five
new chapters on business events destination marketing, knowledge, sustainability,
ethics and technology New ‘It’s my job’ voice boxes offering practical insights from
people employed in the business events industry A wide range of new case studies
illustrating business events throughout the world, including emerging business events
destinations such as Russia and the Middle East Written in an accessible yet analytical
manner, Business Events is essential reading for all students of events, tourism and
hospitality management.
The ‘long tail’ of holiday offerings implies dramatic shifts in the sector’s concentration
levels and its competitive dynamics. In order to examine the applicability and validity of
this scenario, a number of key holiday niches are examined in terms of their demand
development, supplier landscapes, operational challenges and future potential.
???????????????????“????????”??????????????????????????????????????????????
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Destination Marketing offers the reader an integrated and comprehensive overview of
the key challenges and constraints facing destination marketing organisations (DMOs)
and how destination marketing can be planned, implemented and evaluated to achieve
successful destination competitiveness. This new third edition has been revised and
updated to include: 27 new and updated case studies, including destinations such as
Sri Lanka, Barbados, the UAE, and crucially relevant topics such as the Australian
bushfires and the threat of COVID-19 Brand-new pedagogical features such as inchapter class activities, key term definitions, and highlighted critical points New content
on cross-sector consortia marketing for meetings and events, social media influencer
marketing, the role of technology, resource consumption and climate change, creativity
and innovation in developing destination branding, experiential destination marketing
and the influence of culture and sustainability on destination marketing Links to free
access of the author’s journal articles on destination marketing Updated additional
online resources for lecturers and students including PowerPoint slides, quizzes and
discussion questions It is written in an engaging style and applies theory to a range of
tourism destinations at the consumer, business, national and international level by
using topical examples.
International Perspectives of Festivals and Events addresses contemporary issues
concerning the potential of festivals and events to produce economic, social, cultural
and community benefits. Incorporating a range of international perspectives, the book
provides the reader with a global look at current trends and topics, which have until
now, been underrepresented by current literature. International Perspectives of
Festivals and Events includes a broad range of research, case studies and examples
from well-known scholars in the field, to form a unified volume which informs the reader
of the current status of festivals and events around the world. In a fast-moving industry
where new theory and practice is implemented rapidly, this is essential reading for any
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advanced student or researcher in festivals and events. * Provides a contemporary look
at the current issues in the field * Expertly edited and contributed to by an international
group of subject specialists * Advances and emphasises the interrelationship of
multidisciplinary academic approaches, contexts and research methodologies in
festivals and events
This full colour student book provides candidates with all the mandatory units they need
to complete the Single Award. It is exactly matched to specifications of Edexcel.
For use in events and convention management courses Experience the World of
Meetings, Expositions, Events, and Conventions Meetings, Expositions, Events, and
Conventions: An Introduction to the Industry acquaints students with the burgeoning
field of event planning. Constructed with the Delphi method based on the opinions of
experts and educators, the text is divided into the most up-to-date and relevant topics of
the MEEC world. A comprehensive overview of all aspects of the MEEC industry, the
Fourth Edition is the ideal text with which to introduce newcomers to this broad field.
The text features case studies and examples that help students relate the material to a
future career in Event Planning, as well as major trends in this fast-growing field.
"This book arises from the need to analyse, in detail, the various economic aspects that
the Olympic Games mean for host cities. Since 1984 increasingly more cities in the
world have announced their interest in staging the Olympic Games, making it a festival
with significant economic dimensions. What followed have been economic triumphs and
tragedies, glories and fiascos - all are included in the 36 years of Olympic history
reviewed in this book." - foreword.
The tourism industry in India is one of them most profitable industries in the country and
contributes substantially to foreign exchange. Tourism Marketing deals exhaustively
with the subject. It is based on a well researched structure of marketing and
international research in tourism. Special care has been taken to give the book a global
touch. It covers almost all prominent international destinations.
This book provides a comprehensive and readable overview of the critical debates and
controversies around tourism in Africa, and the major factors that are affecting tourism
development now and in the future. Drawing upon research emerging from
collaborations between a growing number of African academics and practitioners based
in the continent and in the African diaspora as well as international colleagues, the
Handbook offers key critical insights into the issues, challenges and trends that Africa
and African tourism is facing. Part I covers continent-wide issues such as climate
change, ICT, heritage and development. The remaining parts are organised along
geographic lines, with each chapter covering the development of tourism, current trends
and discussion of critical issues such as community participation, gender, backpacking,
urban tourism, wildlife tourism and conservation. Combining an overview of key
theories, concepts, contemporary issues and debates, this book will be a valuable
resource for students, academics and practitioners investigating the role of tourism in
Africa.
This bestselling all-in-one guide to the event planning business is back and better than
ever, fully updated and revised to reflect the very latest trends and best practices in the
industry. This handy, comprehensive guide includes forms, checklists, and tips for
managing events, as well as examples and case studies of both successful and
unsuccessful events. Judy Allen (Toronto, ON, Canada) is founder and President of
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Judy Allen Productions, a full-service event planning production company.
Thorough analysis of the industry's key markets, combining insightful articles with
detailed case studies.
Marketing Destinations and Venues for Conferences, Conventions and Business
Events covers key areas in marketing and promotion, such as: * Trends and issues in
destination and venue marketing * Strategic marketing planning, ROI and strategy
evaluation * Destination and venue selling strategies * Future challenges, opportunities
and supply-side developments
Quality of life (QOL) research in tourism has gained much momentum over the last two
decades. Academics working in this area research issues related to tourists and host
communities. Practitioners are becoming increasingly interested in understanding the
science that allows them to develop better marketing and managerial programs
designed to enhance the quality of life of tourists. Tourism bureaus and government
agencies are increasingly interested in issues of sustainable tourism, specifically in
understanding and measuring the impact of tourism on the quality of life of the residents
of the host communities. This handbook covers all relevant topics and is divided into
two parts: research relating to travelers/tourists, and research relating to the residents
of host communities. It is the only state-of-the-art reference book in its field and will
prove invaluable to academics interested in QOL research, as well as tourism
practitioners interested in applying the science of QOL in the tourism industry.

Capital city status attracts and drives tourism by enhancing a city's appeal to the
tourist and its international standing. With a focus on city tourism themes, this
book examines subjects including the identity of a city in a tourism context and
practical matters such as promoting the city as a product. By examining tourist
activities in national capitals, the book addresses issues in capital city
development as tourist destinations with a broad, international approach and
case studies on major tourist cities.
International Recommendations for Tourism Statistics 2008 Compilation Guide is
a companion document to the International Recommendations for Tourism
Statistics (IRTS 2008). The primary purpose of this Compilation Guide is to
provide further clarifications and practical guidance for using sources and
methods to compile statistics on tourism. It is designed to support the production
of a high quality set of basic data and indicators in each country, and to
strengthen the international comparability of tourism statistics. The Compilation
Guide was prepared by national compilers of tourism statistics, experts from
international and regional organisations, and by staff of UNWTO.
Tourism is the world’s fastest growing industry, and impacts globally upon
ecology, economies, peoples, cultures and the built environment. Development,
therefore, must be sustainable and sympathetic in order to preserve the
environment and culture it exploits. Despite sustainable tourism being an area of
considerable recent interest, there has been no synthesis of the diverse
considerations of sustainable tourism, and the language and terms particular to
this subject. An important resource for researchers of tourism, this reference
work defines and explains terms associated with considering and preserving the
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environment, host peoples, communities, cultures, customs, lifestyles and social
and economic systems.
The part of the tourism industry which covers events, conventions and meetings
is a substantial part of the global economy. This book examines the role of
people who work in events, meetings and conventions by looking at the context
in which they work, and presenting theories, perspectives underlying trends of
employment in this sector.
Northern Ghana depends largely on agriculture for livelihood of its people. In
December 2019 the COVID-19 pandemic emerged in Wuhan, China. By 12th of
March 2020, two cases were confirmed in Ghana, increasing to 5408 cases
within two months. A number of social interventions were undertaken to
slowdown the spread of the contagious virus and limit its impact on livelihoods. In
this book analyses are made on how COVID-19 would impact crop and livestock
production, nutrition security, as well as the hospitality industry. The book
outlines how outlined social interventions could affect productivity of these
sectors and proposes mitigation steps to ensure that the sectors remain resilient
to supply essential services. From the perspective of experts, a team of scientific
authors analyzed the prevailing food production technologies, the potential
impacts of the disease and mapped out the mitigation steps to aid decision
making by stakeholders in the sectors.
Tourism studies at Masters level are often divided into subsets of tourism such as
environmental tourism, rural tourism and sports tourism. This book provides an
overview of types of tourism, and common themes studied in courses to allow
undergraduate students to become familiar with a wide range of tourism topics at
a foundation level, allowing them to make an informed decision about their future
studies and career. It will also be a useful text for providing a broad brush
introduction to the major topics that are covered in undergraduate courses.
Popular subjects like urban tourism, festival.
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