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Knowledge Networking Creating The Collaborative Enterprise
Knowledge Networking explains the strategic, organizational and human impact of technologies that support knowledge: the internet,
groupware, collaborative technologies. It shows how they can transform organizational practices and help to improve both individual and
team performances. Based on proven experience and includes customised toolkits, cases and action plans. From pooling expertise on a
sales bid via computer referencing, to improving customer service using the flexible office, the author demonstrates how potential can
become practice. Knowledge management is the big management idea currently influencing organizations, and Knowledge Networking
explores the global impact of sharing knowledge and expertise. It is a highly practical text which includes customised toolkits, cases and
action plans to enable individuals and teams to improve their performance.
The receipt of knowledge is a key ingredient by which the tourism sector can adjust and adapt to its dynamic environment. However although
its importance has long been recognised the fragmentation within the sector, largely as a result of it being comprised of small and medium
sized businesses, makes understanding knowledge management challenging. This book applies knowledge management and social network
theories to the business of tourism to shed light on successful operations of tourism knowledge networks. It contributes specifically to
understanding a network perspective of the tourism sector, the information needs of tourism businesses, social network dynamics of tourism
business operation, knowledge flows within the tourism sector and the transformation of the tourism sector through knowledge networks.
Social Network Analysis is applied to fully explore the growth and maintenance of tourism knowledge networks and the relationships between
tourism sector stakeholders in relation to their knowledge requirements. Knowledge Networks and Tourism will be valuable reading for all
those interested in successful operations of tourism knowledge networks.
QFINANCE: The Ultimate Resource (5th edition) is the first-step reference for the finance professional or student of finance. Its coverage and
author quality reflect a fine blend of practitioner and academic expertise, whilst providing the reader with a thorough education in the may
facets of finance.
The information age has enabled unprecedented levels of data to be collected and stored. At the same time, society and organizations have
become increasingly complex. Consequently, decisions in many facets have become increasingly complex but have the potential to be better
informed. Technologies for Supporting Reasoning Communities and Collaborative Decision Making: Cooperative Approaches includes
chapters from diverse fields of enquiry including decision science, political science, argumentation, knowledge management, cognitive
psychology and business intelligence. Each chapter illustrates a perspective on group reasoning that ultimately aims to lead to a greater
understanding of reasoning communities and inform technological developments.
In this book David and Alex Bennet propose a new model for organizations that enables them to react more quickly and fluidly to today's fastchanging, dynamic business environment: the Intelligent Complex Adaptive System (ICAS). ICAS is a new organic model of the firm based
on recent research in complexity and neuroscience, and incorporating networking theory and knowledge management, and turns the living
system metaphor into a reality for organizations. This book synthesizes new thinking about organizational structure from the fields listed
above into ICAS, a new systems model for the successful organization of the future designed to help leaders and managers of knowledge
organizations succeed in a non-linear, complex, fast-changing and turbulent environment. Technology enables connectivity, and the ICAS
model takes advantage of that connectivity by fostering the development of dynamic, effective and trusting relationships in a new
organizational structure. This book outlines the model in chapter four, and then breaks down the model into its components in the next two
chapters. This is a benefit to readers since different components of the model can be implemented at different times, so the book can guide
implementation of one or all of the components as a manager sees fit. There are eight characteristics of the ICAS: organizational intelligence,
unity and shared purpose, optimum complexity, selectivity, knowledge centricity, flow, permeable boundaries, and multi-dimensionality.
Collaborative Information Technologies are broadly defined as technologies that enable collaboration among individuals engaged in a
common task. Examples of such technologies are Web-based chat tools, Web-based asynchronous conferencing tools, e-mail, listservs,
collaborative writing tools, group decision support systems, etc. Collaborative Information Technologies includes research on the design and
implementation of such technologies, assessment of the impact of collaborative technologies on organizations, and theoretical considerations
on links between collaborative technologies and organizational outcomes.
ICDL conferences are recognized on of the most important platform in the world where noted expert share their experiences. Many DL
experts have contributed thought provoking papers in ICDL 2013. These important papers are reviewed and conceptualized into ICDL on
different areas of DL proceedings. The Proceedings have two volumes and has over 1100 pages.
"This book presents best practice environments to implement e-collaborative knowledge construction, providing psychological and technical
background information about issues present in such scenarios and presents methods to improve online learning environments"--Provided by
publisher.
Ongoing advancements in modern technology have led to significant developments in intelligent systems. With the numerous applications
available, it becomes imperative to conduct research and make further progress in this field. Intelligent Systems: Concepts, Methodologies,
Tools, and Applications contains a compendium of the latest academic material on the latest breakthroughs and recent progress in intelligent
systems. Including innovative studies on information retrieval, artificial intelligence, and software engineering, this multi-volume book is an
ideal source for researchers, professionals, academics, upper-level students, and practitioners interested in emerging perspectives in the field
of intelligent systems.
These proceedings represent the work of researchers presenting at the 16th European Conference on Knowledge Management (ECKM
2015). We are delighted to be hosting ECKM at the University of Udine, Italy on the 3-4 September 2015. The conference will be opened with
a keynote from Dr Madelyn Blair from Pelerei Inc., USA on the topic “The Role of KM in Building Resilience”. On the afternoon of the first day
Dr Daniela Santarelli, from Lundbeck, Italy will deliver a second keynote speech. The second day will be opened by Dr John Dumay from
Macquarie University, Sydney, Australia. ECKM is an established platform for academics concerned with current research and for those from
the wider community involved in Knowledge Management to present their findings and ideas to peers from the KM and associated fields.
ECKM is also a valuable opportunity for face to face interaction with colleagues from similar areas of interests. The conference has a wellestablished history of helping attendees advance their understanding of how people, organisations, regions and even countries generate and
exploit knowledge to achieve a competitive advantage, and drive their innovations forward. The range of issues and mix of approaches
followed will ensure an interesting two days. 260 abstracts were initially received for this conference. However, the academic rigor of ECKM
means that, after the double blind peer review process there are 102 academic papers, 15 PhD research papers, 1 Masters research papers
and 7 Work in Progress papers published in these Conference Proceedings. These papers reflect the continuing interest and diversity in the
field of Knowledge Management, and they represent truly global research from many different countries, including Algeria, Austria, Bosnia
and Herzegovina, Brazil, Canada, Chile, Colombia, Cuba, Cyprus, Czech Republic, Estonia, Finland, France, France, Germany, Hungary,
India, Indonesia, Iran, Ireland, Italy, Japan, Jordan, Kenya, Lithuania, Mexico, Nigeria, Norway, Pakistan, Poland, Portugal, Romania, Russia,
Slovakia, Slovenia, South Africa, Spain, Sri Lanka, Sultanate of Oman, Sweden, Switzerland, Thailand, The Netherlands, UK, United Arab
Emirates, USA and Venezuela.
"This book provides research on the pedagogical challenges faced in recent years to improve the understanding of social media in the
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educational systems"--Provided by publisher.
Debra M. Amidon, a worldwide pioneer in knowledge strategy, once again leads you into the future by charting the intersection of knowledge
management and innovation into a new frontier called 'Knowledge Innovation.' Groundbreaking and well researched, 'The Innovation
SuperHighway' provides global insights into how you can use knowledge processes and tools to sustain high levels of innovation among all
stakeholders to gain a competitive positioning. 'The Innovation SuperHighway' awakens the realization that information, economic
infrastructures, computer and communications technology - and even knowledge management and ICT's, has been a journey toward
profitable and prosperous innovation. Providing the sound rationale for knowledge strategy, Amidon defines the global vision on all levels of
economy—the enterprise, the national economy and societal transformation. 'The Innovation SuperHighway' turns knowledge vision into
innovation practice.
Includes articles in topic areas such as autonomic computing, operating system architectures, and open source software technologies and
applications.
"This book provides a valuable resource for promoting current academic discourse on innovation in knowledge-intensive organizations and
contexts"--Provided by publisher.
"This book analyzes different types of virtual communities, proposing Knowledge Management as a solid theoretical ground for approaching
their management"--Provided by publisher.
"This book explores the potential of Web 2.0 and its synergies with the Semantic Web and provides state-of-the-art theoretical foundations
and technological applications"--Provided by publisher.

As a consequence of social, technological, political and economic changes, the field of organizations management and
engineering becomes highly complex, calling for more effective strategies. In this book, the authors discuss innovative
technological resources and their implications on organizational policies, strategies, and flexibility, as well as on sustainable
management.
Collaborative working has been increasingly viewed as a good practice for organizations to achieve efficiency. Organizations that
work well in collaboration may have access to new sources of funding, deliver new, improved, and more integrated services, make
savings on shared costs, and exchange knowledge, information and expertise. Collaboration and the Semantic Web: Social
Networks, Knowledge Networks and Knowledge Resources showcases cutting-edge research on the intersections of Semantic
Web, collaborative work, and social media research, exploring how the resources of so-called social networking applications,
which bring people together to interact and encourage sharing of personal information and ideas, can be tapped by Semantic Web
techniques, making shared Web contents readable and processable for machine and intelligent applications, as well as humans.
Semantic technologies have shown their potential for integrating valuable knowledge, and they are being applied to the
composition of digital learning and working platforms. Integrated semantic applications, linked data, social networks, and
networked digital solutions can now be used in collaborative environments and present participants with the context-aware
information that they need.
This book includes a number of selected papers from the PRO-VE '07 Conference, providing a comprehensive overview of recent
advances in various Collaborative Networks domains. It covers trust aspects, performance and value systems, VO breeding
environments, VO creation, e-contracting, collaborative architectures and frameworks, professional virtual communities,
interoperability issues, business benefits, and case studies and applications in industry and services.
Selected from the prestigious 2006 International Conference on Knowledge Management held in Greenwich, London, this volume
represents much of the best and most up-to-date work by researchers and practitioners in the field of knowledge management
(KM). It covers a wide range of topics that include social network analysis, innovation and creativity, KM tools and technologies,
social network technologies, collaboration and knowledge sharing, issues in KM education and training, knowledge discovery (data
mining, data warehousing, intelligent agents), knowledge organization (meta data, taxonomies, ontology), and social and
psychological dimensions. This book has been selected for coverage in: . OCo Index to Scientific & Technical Proceedings(ISTP-/ISI Proceedings). OCo Index to Scientific & Technical Proceedings (ISTP CDROM version/ISI Proceedings). OCo Index to
Social Sciences & Humanities Proceedings- (ISSHP-/ISI Proceedings). OCo Index to Social Sciences & Humanities Proceedings
(ISSHP CDROM version/ISI Proceedings)."
In the emerging new collaborative economic order, innovation is achieved by an integrated process of collaboration between
policymakers, business and society. Often, the focus for this collaboration is at a regional level. Creating Collaborative Advantage
examines the trends in innovation policy that reflect this new thinking and regional focus. This book develops the view that
collaboration is one of many ways of organising a competitive economy. It asks how, when and where collaboration is a
meaningful way of organisation. It explores collaboration at business level, business networks between companies, and a wider
collaborative coalition between business and public authorities. It is not a manual, a 'how to do it', because there is no single
straightforward universal model to replace current orthodoxy on economic development, but it will enable people to learn. The
contributors to this unique book have been involved with the implementation of some of the most outstanding examples of
collaborative approaches, it therefore gives an outstanding picture of diversity, inbuilt comparisons and contrast, and debate
between the cases. The co-authors give their understanding of these issues, but the book tries to establish some common
understandings and bring the concept of collaboration to a larger audience, and to increase interest in a field which requires further
exploration. Policy makers, advisers and administrators at all levels of government, those involved in research and development,
and business leaders and educators, will find this book invaluable, together with readers having an academic interest in the
subject of innovation.
Since the dawn of the digital era, the transfer of knowledge has shifted from analog to digital, local to global, and individual to
social. Complex networked communities are a fundamental part of these new information-based societies. Emerging Pedagogies
in the Networked Knowledge Society: Practices Integrating Social Media and Globalization examines the production,
dissemination, and consumption of knowledge within networked communities in the wider global context of pervasive Web 2.0 and
social media services. This book will offer insight for business stakeholders, researchers, scholars, and administrators by
highlighting the important concepts and ideas of information- and knowledge-based economies.
Interoperability: the ability of a system or a product to work with other systems or products without special effort from the user is a
key issue in manufacturing and industrial enterprise generally. It is fundamental to the production of goods and services quickly
and at low cost at the same time as maintaining levels of quality and customisation. Composed of 40 papers of international
authorship, Interoperability of Enterprise Software and Applications ranges from academic research through case studies to
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industrial experience of interoperability. Many of the papers have examples and illustrations calculated to deepen understanding
and generate new ideas. A concise reference to the state of the art in software interoperability, Interoperability of Enterprise
Software and Applications will be of great value to engineers and computer scientists working in manufacturing and other process
industries and to software engineers and electronic and manufacturing engineers working in the academic environment.
This book contains the refereed proceedings of the 7th International Conference on Exploring Service Science (IESS), held in
Bucharest, Romania, in May 2016.Service science constitutes an interdisciplinary approach to systematic innovation in service
systems, integrating managerial, social, legal, and engineering aspects to address the theoretical and practical challenges of the
service industry and its economy. The 45 full papers and 13 short papers accepted for IESS were selected from 119 submissions.
The papers consider the topics service exploration theories and processes; modeling service requirements and management of
business processes; value co-creation through knowledge management and user-centric services; service design methodologies
and patterns; service innovation and strategy; IT-based service engineering; servitization in sustainable manufacturing; productservice systems; business software services and data-driven service design; web service design and service-oriented agents; IoT
and mobile apps for public transport service management; e-health services and medical data interoperability; and service and IToriented learning and education systems.
The concepts and theories of knowledge management and networks are well documented. Yet there are few, if any, guidelines on
how to implement knowledge management within an organization, especially focusing on how to manage knowledge in a network
environment. This book visualizes paths that allow one to make connections between theories, concepts and concrete actions. It
shows how to integrate these different roots into a holistic view on managing knowledge in networks. It develops a methodology
which will support the reader to move concrete steps forward towards building and maintaining knowledge networks in his
organization.
Identifying appropriate practices for reengineering and implementing automated technology measures an operational multiregional
business operation, modeling a foundation of security precautions that harness a feasible Virtual Private Network application of
hardware and software development strategy.
This volume provides original insight into the operational opportunities, challenges and constraints in managing Tourism
Destination Marketing. It explores how the various tourist destination systems including tourist, places (as seen by the tourist),
public and private tourism organisations and the social and physical environment can effectively communicate and co operate
together at a profit for each. Advances in Destination Marketing offers a comprehensive review of a wide range of aspects related
to marketing tourism products including networks in destinations, consumer experiences in destinations, destination branding,
destination image, events in destinations and destination tourism products. Throughout the book a network analysis perspective is
applied to offer alternative solutions of how each system can share network knowledge and system knowledge so profits can be
created effectively and maximised. The exploration of new topics such as Destination Networks and Destination Branding as well
as original international empirical research and case studies from well known researchers in the area, provides new thinking on
Marketing Tourism Destinations. The relevance of the arguments and the salient conclusions are valuable in the study of an ever
dynamic and burgeoning industry. This stimulating volume will be of interest to higher level students, academics, researchers
within Tourism and practitioners in the industry.
Data analysis is an important part of modern business administration, as efficient compilation of information allows managers and
business leaders to make the best decisions for the financial solvency of their organizations. Understanding the use of analytics,
reporting, and data mining in everyday business environments is imperative to the success of modern businesses. Business
Intelligence: Concepts, Methodologies, Tools, and Applications presents a comprehensive examination of business data analytics
along with case studies and practical applications for businesses in a variety of fields and corporate arenas. Focusing on topics
and issues such as critical success factors, technology adaptation, agile development approaches, fuzzy logic tools, and best
practices in business process management, this multivolume reference is of particular use to business analysts, investors,
corporate managers, and entrepreneurs in a variety of prominent industries.
This book introduces cutting-edge issues and thought-provoking concepts on innovation management. It illustrates how robotic
developments allow new powerful support functionalities for harnessing workplace innovations and new types of work in
enterprises. In particular, low status jobs—heavy, repetitive and dangerous jobs—are disappearing and increasingly replaced by
creative and meaningful work. It situates the research within theoretical developments and academic literature in business and
management studies on innovation networks and partnerships. The book then introduces the notion of "friction management,"
which invites us to re-examine creative tensions and explore how contradictions may spur or restrain change and innovation in this
landscape. Innovation and change challenge established patterns, cultures, value systems, interests and network
configurations—which creates a variety of frictions. Therefore, a theory of friction management is crucial, particularly in innovationintensive industries, and can help professionals to understand change and the dynamics of innovation so that they can orchestrate
events and learn to distinguish between the creative and negative frictions that can arise and that are important for change and the
innovation process. Thus, the goal of friction management is to orchestrate, mobilize and (re)combine key organizational
resources to strategically increase innovation capacity and promote dynamic renewal and creativity. It will be of interest to scholars
and postgraduates in the areas of innovation management, sociology and business administration.
Many organizations are embracing knowledge management as a source of strategic advantage. But already people are asking:
"what comes next?" Likewise almost every large organization is heavily involved in e-commerce and turning their organizations
into e-businesses. At the moment most e-commerce is focused on selling traditional products and services through the new
medium of the Internet. However, the more an organization evolves into an e-business, the more they can exploit knowledge flows
between themselves and their marketplace. This book draws together the two strands of knowledge and e-business into the
emerging field that this book has called k-business. A k-business is one that turns an organization's knowledge assets into
knowledge products and services and uses the Internet to market and deliver them online. Despite its newness, the Delphi Group
have forecast that within 5 years person-to-person information e-commerce (a major aspect of k-business) will be a $5 billion
business leveraging $50 billion in sales of other products and services. Capitalizing on Knowledge aims to give professionals and
managers early insights into how to develop successful k-businesses. It takes a critical and balanced view of the building blocks of
a k-business including knowledge productizing, e-commerce enablers and Internet marketing. It draws on lessons from successes
and failures in the dot.com landscape and of the early pioneers of knowledge markets. The writing style engenders interest and
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readability supported by diagrams, screen images, check lists and frameworks. There are 'points to ponder' to stimulate thinking
and decision-making. Five case studies and over 50 illustrative examples provide insights into the application of the book's
concepts. No other book brings all the elements of a k-business together in one place to provide a thought provoking yet practical
companion for those who want to capitalize on their knowledge.
"...???an invaluable contribution to anyone charged with shaping organizations, big and small." —DON KETTL, author, The Next
Government of the United States Praise for LEADING ACROSS BOUNDARIES "Leading Across Boundaries is a terrific resource
for nonprofit leaders. It is filled with great stories of collaboration, and also with the how-to's to make them work!" —ARLENE
KAUKUS, former president, United Way of Buffalo and Erie County, and a nonprofit consultant "Linden illustrates the importance
of collaboration, but drives further into issues of networks to teach us valuable lessons about core interests, trust, leadership, and
success. This book is a very valuable and timely resource for practitioners who seek to produce more value from effective
collaboration." —STEPHEN GOLDSMITH, Daniel Paul Professor of Government, Kennedy School of Government, Harvard
University, and author, The Power of Social Innovation "Linden provides a fresh, practitioner-oriented perspective on the topic of
collaboration—especially for those in the public and nonprofit sectors wanting to benefit from Web 2.0 and social-networking
technologies. It's a gem of a book and a terrific road map for leading change." —WARREN MASTER, president and editor-in-chief,
The Public Manager "Linden uses fabulous examples to illustrate the essential ideas for collaboration and for effective leadership.
His discussions of political acumen and the interpersonal side of collaboration are especially enlightening. I've been a manager for
a long time, and wish I'd read this book earlier in my career!" —ELLEN SWITKES, assistant vice president emeritus, academic
advancement, office of the president, University of California "Trust, transparency, and relationships are keys to successful
collaboration. Linden takes these concepts and more and constructs a masterful lesson plan for us to follow." —TIM LONGO, police
chief, Charlottesville, Virginia
"This book concentrates on strategies that exploit emerging technologies for the knowledge effectiveness in social
networks"--Provided by publisher.
The growing awareness of the crucial role that knowledge can play in gaining competitive advantage has lead businesses to
confront how to build competitive business strategy around a firm's intellectual resources and capabilities, and how to define and
guide the processes and infrastructure for managing organizational knowledge. Knowledge Management and Business Strategies:
Theoretical Frameworks and Empirical Research provides researchers and practitioners fundamental business and management
knowledge by exploring relevant theoretical frameworks and the latest empirical research findings in the area of knowledge and
knowledge management strategies and their formulation and alignment with organizations' competitive business strategies.
Knowledge Networking: Creating the Collaborative EnterpriseRoutledge
Building Corporate IQ - Moving the Energy Business from Smart to Genius gives a clear outline of organizational intelligence and
provides a framework for practitioners of good leadership. The synthesis starts with an overview of the fundamental skills and
competencies mastered by leaders and team members in organizations. Building Corporate IQ - Moving the Energy Business from
Smart to Genius also includes a corporate IQ test that is designed to help leaders gain insight into how their organization can stay
at the competitive frontier. Illustrated with case studies from the energy sector, Building Corporate IQ - Moving the Energy
Business from Smart to Genius explains the guiding principles of organizational learning, with the goal of developing better
organizational intelligence. It is intended as an indispensable guide for managers at all levels to help them meet and recognize
new challenges in the corporate innovation process. “For the third millennium, with the increase in depersonalized electronic
communication, business leaders, especially in the energy industry, must quickly develop organizational intelligence in their
organizations to survive. This book sets out the modus operandi.” Crispian McCredie, former Managing Director and Publisher,
The Petroleum Economist “MBA graduates and seasoned professionals will find this executive guide a powerful reference during
their careers.” Ken Graham, former Head Global Leadership Development, Shell
Business Strategy is ideal for those approaching strategy for the first time. The authors' user-friendly writing style and innovative
pedagogical features ensure students engage more readily with the material, so that complex strategic concepts are grasped
quickly and easily. The book is accompanied by Strategic Planning Software (SPS), a platform where students can evaluate,
formulate and implement specific company strategies – bringing the real world of business into the classroom with authentic
research and analysis based activity. Key Features: • Ensures students have access to all topical issues – includes dedicated
chapters on CSR, financial analysis, new technologies and emerging markets • Excellent international case studies of varying
lengths help students digest theory through practical examples, bringing the subject-matter to life • Innovative pedagogy including
'Guru Guides' (bite-sized bios of key thinkers in the field) and an on-page glossary to define complex issues as they appear • A
range of student learning and teacher resource materials, including bonus case studies, Powerpoint slides and self-test questions
available at www.palgrave.com/business/campbell • AND includes free access to SPS at www.planning-strategy.com where
students can solve real business problems
"This book seeks to examine the efforts made to bridge the gap between student and educator with computer applications through
an in-depth discussion of applications employed to overcome the problems encountered during educational processes"--Provided
by publisher.
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