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disciplinary perspectives concerning ethical issues
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Offers access to an online copy and a search engine for
tables of contents and article information. Lists the
editorial board. Posts contact information via mailing
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Transcultural management ; Management styles ;
Intercultural communication.
The Publication Manual of the American Psychological
Association is the style manual of choice for writers,
editors, students, and educators in the social and
behavioral sciences, nursing, education, business, and
related disciplines.
Challenging notions of what constitutes 'normal' and
'pathological' bodies, this ambitious, agenda-setting
study theoretically reinvigorates disability studies by
reconceptualising it as 'studies of ableism' focusing on
the practices and formations of able-bodiedness to
uncover what it means to be 'able' rather than 'disabled'.
The integrity of knowledge that emerges from research is
based on individual and collective adherence to core
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values of objectivity, honesty, openness, fairness,
accountability, and stewardship. Integrity in science
means that the organizations in which research is
conducted encourage those involved to exemplify these
values in every step of the research process.
Understanding the dynamics that support â€" or distort
â€" practices that uphold the integrity of research by all
participants ensures that the research enterprise
advances knowledge. The 1992 report Responsible
Science: Ensuring the Integrity of the Research Process
evaluated issues related to scientific responsibility and
the conduct of research. It provided a valuable service in
describing and analyzing a very complicated set of
issues, and has served as a crucial basis for thinking
about research integrity for more than two decades.
However, as experience has accumulated with various
forms of research misconduct, detrimental research
practices, and other forms of misconduct, as subsequent
empirical research has revealed more about the nature
of scientific misconduct, and because technological and
social changes have altered the environment in which
science is conducted, it is clear that the framework
established more than two decades ago needs to be
updated. Responsible Science served as a valuable
benchmark to set the context for this most recent
analysis and to help guide the committee's thought
process. Fostering Integrity in Research identifies best
practices in research and recommends practical options
for discouraging and addressing research misconduct
and detrimental research practices.
This book represents an introduction to and overview of
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the diverse facets of the ethical challenges confronting
companies today. It introduces executives, students and
interested observers to the complex trends and
developments in business ethics. Coverage presents
industry-specific topics in ethics. The book also provides
a general, interdisciplinary survey of the ethical
dimensions of management and business.
Understanding and appreciating the ethical dilemmas
associated with business is an important dimension of
marketing strategy. Increasingly, matters of corporate
social responsibility are part of marketing's domain.
Ethics in Marketing contains 20 cases that deal with a
variety of ethical issues such as questionable selling
practices, exploitative advertising, counterfeiting, product
safety, apparent bribery and channel conflict that
companies face across the world. A hallmark of this book
is its international dimension along with high-profile case
studies that represent situations in European, North
American, Chinese, Indian and South American
companies. Well known multinationals like Coca Cola,
Facebook, VISA and Zara are featured. This second
edition of Ethics in Marketing has been thoroughly
updated and includes new international cases from
globally recognized organizations on gift giving,
sustainability, retail practices, multiculturalism, sweat
shop labor and sports sponsorship. This unique casebook provides students with a global perspective on
ethics in marketing and can be used in a free standing
course on marketing ethics or marketing and society or it
can be used as a supplement for other marketing
classes.
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Sharing instead of owning is one of the major trends in
modern (business) life. By changing how people
consume, the rise of the sharing economy has the
potential to redefine the role of owners, consumers and
producers, change their mode of transaction, create
innovative business models, disrupt existing industries,
and challenge political and regulative institutions. In
addition to these practical implications, the sharing
economy phenomenon represents a novel playground
for theoretical advancement, attracting a multitude of
research and researchers from different disciplines.
While this can potentially open up new avenues for
practice and theory to stimulate each other, they do not
seem to go hand-in-hand at the moment. This volume
brings together research from a wide variety of
theoretical backgrounds and disciplines to encourage
academic discourse on the sharing economy
phenomenon. It comprises contributions that are
grounded in different theoretical perspectives, including
business history, economics, strategic management,
organization studies, information systems, political
science, legal studies, linguistics, and semantics. While
all contributions focus on the sharing economy
phenomenon, they examine the subject from different
disciplinary angles. Together, they provide a coherent
and comprehensive overview of research on the sharing
economy.
An anthology of readings, legal perspectives, and cases in
business ethics. Ethical Theory and Business provides
students with a strong understanding of ethics in business.
Case studies, a discussion of ethical theory, and a diverse
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range of perspectives on specific topics give students the
tools needed to address ethical situations in business and
challenge them to think for themselves. Learning Goals Upon
completing this book readers will be able to: * Reflect on
ethical and sustainable business practices * Understand the
role of ethics in all function areas of business including
management, marketing, international business, human
resources, finance, and accounting * Discuss the most
pressing issues confronting business leaders today
The Model Rules of Professional Conduct provides an up-todate resource for information on legal ethics. Federal, state
and local courts in all jurisdictions look to the Rules for
guidance in solving lawyer malpractice cases, disciplinary
actions, disqualification issues, sanctions questions and much
more. In this volume, black-letter Rules of Professional
Conduct are followed by numbered Comments that explain
each Rule's purpose and provide suggestions for its practical
application. The Rules will help you identify proper conduct in
a variety of given situations, review those instances where
discretionary action is possible, and define the nature of the
relationship between you and your clients, colleagues and the
courts.
The goal of this volume is to begin to create those critical
linkages between positive psychological attributes and
relevant research areas. Undoubtedly, there are many topics
in positive psychology that could not be covered in just one
volume, and many more topical linkages to business ethics
and social responsibility that need to be made. While much
research yet needs to be done in this nascent area, we hope
that much as other volumes on positive psychology served as
an impetus for research in social psychology (see Snyder &
Lopez, 2002) and organizational behavior (Cameron, Dutton,
& Quinn, 2003), this volume will ignite scientific interest in the
role positive psychology plays in key areas such as ethics
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and social responsibility. As the study of positive psychology
continues to emerge more fully, it may well help us to better
comprehend the impact of this paradigm on predicting ethical
decision making, organizational citizenship, and social
responsibility toward the end of creating more positive and
productive workplaces in general.
The book - which was originally published by Kluwer in 2004 is a collection of scholarly papers focusing on the role of
spirituality and ethics in renewing the contemporary
management praxis. The basic argument is that a more
inclusive, holistic and peaceful approach to management is
needed if business and political leaders are to uplift the
environmentally degrading and socially disintegrating world of
our age. The book uses diverse value-perspectives (Hindu,
Catholic, Buddhist, and Humanist) and a variety of disciplines
(philosophy, ethics, management studies, psychology, and
organizational sciences) to extend traditional reflections on
corporate purpose and focuses on a self-referential
organizational-existential search for meaning, identity and
success.
Multinational Corporations and Global Justice: Human Rights
Obligations of a Quasi-Governmental Institution addresses
the changing role and responsibilities of large multinational
companies in the global political economy. This cross- and
inter-disciplinary work makes innovative connections between
current debates and streams of thought, bringing together
global justice, human rights, and corporate responsibility.
Conceiving of corporate social responsibility (CSR) from this
unique perspective, author Florian Wettstein takes readers
well beyond the limitations of conventional notions, which
tend to focus on either beneficence or pure charity. While the
call for multinationals' involvement in the solution of global
problems has become stronger in recent times, few specifics
have been laid down regarding how to hold those institutions
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accountable in the global arena. This text attempts to work
out the normative basis underlying the responsibilities of
multinational corporations—thereby filling a crucial void in the
literature and marking a milestone in the CSR debate.
Despite global progress, staggering health inequalities
between rich and poor raise basic questions of social justice.
Defining the field of global health law, Lawrence Gostin drives
home the need for effective governance and offers a blueprint
for reform, based on the principle that the opportunity to live a
healthy life is a basic human right.
During the nineteenth century, the United States entered the
ranks of the world's most advanced and dynamic economies.
At the same time, the nation sustained an expansive and
brutal system of human bondage. This was no mere
coincidence. Slavery's Capitalism argues for slavery's
centrality to the emergence of American capitalism in the
decades between the Revolution and the Civil War. According
to editors Sven Beckert and Seth Rockman, the issue is not
whether slavery itself was or was not capitalist but, rather, the
impossibility of understanding the nation's spectacular pattern
of economic development without situating slavery front and
center. American capitalism—renowned for its celebration of
market competition, private property, and the self-made
man—has its origins in an American slavery predicated on the
abhorrent notion that human beings could be legally owned
and compelled to work under force of violence. Drawing on
the expertise of sixteen scholars who are at the forefront of
rewriting the history of American economic development,
Slavery's Capitalism identifies slavery as the primary force
driving key innovations in entrepreneurship, finance,
accounting, management, and political economy that are too
often attributed to the so-called free market. Approaching the
study of slavery as the originating catalyst for the Industrial
Revolution and modern capitalism casts new light on
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American credit markets, practices of offshore investment,
and understandings of human capital. Rather than seeing
slavery as outside the institutional structures of capitalism, the
essayists recover slavery's importance to the American
economic past and prompt enduring questions about the
relationship of market freedom to human freedom.
Contributors: Edward E. Baptist, Sven Beckert, Daina Ramey
Berry, Kathryn Boodry, Alfred L. Brophy, Stephen Chambers,
Eric Kimball, John Majewski, Bonnie Martin, Seth Rockman,
Daniel B. Rood, Caitlin Rosenthal, Joshua D. Rothman,
Calvin Schermerhorn, Andrew Shankman, Craig Steven
Wilder.
This book highlights the interconnectedness of integrity with
philosophical history, leadership, managerial decisionmaking, and organizational effectiveness in a wide variety of
contexts (e.g., time theft in organizations and family
business). Well-known researchers in business ethics from all
around the world reframe the literature on integrity in
business and management and develop updated and more
comprehensive models of integrity. Integrity in Business and
Management connects integrity to both ancient thought and
the modern philosophy of pragmatism, but also explains how
contemporary societal trends may shape the way we think
about integrity. The final chapter warns against oversocialized
conceptualizations of integrity and argues for a clear
differentiation between personal integrity and moral integrity.
Aimed at researchers and academics in the fields of business
ethics and organizational leadership, Integrity in Business
and Management explicates and critiques prior models of
managerial integrity in a wide variety of disciplines, covering
economics, moral philosophy, business ethics, organizational
behavior, sociology, history, and psychology and offers a
helpful set of readings in advanced undergraduate and
postgraduate courses of business ethics, corporate
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governance, corporate social responsibility, and leadership to
stimulate discussions about personal integrity, moral integrity,
and organizational leadership.

Executive leaders need a framework with which to
evaluate current and to create new corporate ethical
management systems in their organizations. This book
offers such a framework, called the Moldable Model©, a
system of consistent components that give leaders a
framework and a guide to build an organization-specific
corporate ethical management system (CEMS). This
book teaches how to design ethical workplaces utilizing
the role modeling, context, and accountability
components. In a step-by-step process, the author
guides the reader through the research-based
components with definitions, theory, explanations, and
the practical application of those components through
suggested organizational activities. Readers can expect
to develop ethical tools and a complete corporate ethical
management system for implementation into their
specific organizations. In just a few hours, a busy
executive can have the knowledge and tools to design
an ethical workplace that creates satisfied and
committed employees who increase organizational
productivity and competitive advantage.
This short book contrasts the philosophies of technology
of Heidegger and Marcus, and relates their work to
contemporary technology studies. Feenberg sets out the
historical and theoretical background of the debate, then
discusses each philosopher's theory in turn.
The Handbook of Inclusive and Social Innovation: The
Role of Organizations, Markets and Communities offers
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a comprehensive review of research on inclusive
innovation to address systemic and structural issues –
the “Grand Challenges” of our time. With 27
contributions from 57 scholars, the Handbook provides
frameworks and insights by summarising current
research, and highlights emerging practices and scalable
solutions. The contributions highlight a call to action and
place social impact at the heart of theory and practice. It
will be an invaluable resource for academics,
practitioners, and policymakers who champion social
inclusion and emphasize innovative approaches to
addressing sustainable development goals.
FINDING TOMORROW'S MARKETS FIRST Tomorrow's
booming economies are today's emerging markets.
Overlooked by most investors, these markets offer
serious opportunities for those prepared to move ahead
of the crowd and take their investing off the beaten path.
If you're an investor unafraid of the unfamiliar and
looking to carve out extraordinary opportunities in new
markets, this book should be your starting point. THE
EMERGING MARKETS HANDBOOK provides investors
with a highly detailed examination of 18 countries that
could host the stock market stars of the future - from
Chile and China to Thailand and Turkey. At its heart is
an analysis of the 18 economies' strength and potential
for growth. This assessment is based on the ten crucial
drivers of growth, including demographics, business
conditions, capital markets and more. Following
exhaustive research into the numbers behind each of
these drivers, Pran Tiku is able to draw on a wealth of
data from respected sources to form conclusions about
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the current position and future prospects of each market.
He illustrates this data with explanatory charts and
tables, allowing readers to trace recent trends and
compare this to where the countries stand now.
Providing a groundbreaking ranking of all emerging
markets, the author goes on to sort them into standouts,
in-betweeners and strugglers. This means you can truly
see which markets offer the most commanding
opportunities, which have room for development and
which currently present a poorer investment case.
Finally, the HANDBOOK concludes with a look at
investment vehicles that can be used to access
emerging market investments and a survey of the
industries and companies that are likely to be the primary
players within these 18 economies in the future. THE
EMERGING MARKETS HANDBOOK is your
indispensable guide to finding the future's hottest
markets. No investor can afford to be left behind.
In a global economy, multinational companies often
operate in jurisdictions where governments are either
unable or unwilling to uphold even the basic human
rights of their citizens. The expectation that companies
respect human rights in their own operations and in their
business relationships is now a business reality that
corporations need to respond to. Business and Human
Rights: From Principles to Practice is the first
comprehensive and interdisciplinary textbook that
addresses these issues. It examines the regulatory
framework that grounds the business and human rights
debate and highlights the business and legal challenges
faced by companies and stakeholders in improving
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respect for human rights, exploring such topics as: the
regulatory framework that grounds the business and
human rights debate challenges faced by companies and
stakeholders in improving human rights industry-specific
human rights standards current mechanisms to hold
corporations to account future challenges for business
and human rights With supporting case studies
throughout, this text provides an overview of current
themes in the field and guidance on practical
implementation, demonstrating that a thorough
understanding of the human rights challenges faced by
business is now vital in any business context.
An investigation of the syndrome of computer addiction
which attempts to discover if obsessive dependency is
harmful to the psychological and social development. It is
based on case studies made of volunteers, and other
extensive research.
Care is a human ability we all need for growing and
flourishing. It implies considering the needs and interests
of others, and the quality of how we relate to each other
is often defined by care. While the value of care in
private life is widely recognized, its role in the public
sphere is contested and subject to political debates. In
work organizations, instrumentality frequently overrides
considerations for colleagues’ and co-workers’ wellbeing, while relationships are often sacrificed in the
service of performance and meeting organizational
targets. The questions this volume attempts to address
concerns the organizational conditions that make care
flourish and how a caring organization functions in
practice. Specifically, we examine what it means to care
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for each other and what enhances caring behaviours in
organizations. The volume ultimately focuses on how
caring relations can contribute to making organizations
better places. In this perspective, care involves the
recognition of, and the limitations of, work as a key
aspect of personal and social identity. Because care
exceeds the sphere of individual intimacy, the book will
also centre on the necessity for building caring
institutions through a political process that considers the
needs, contributions, and prospects of many different
actors. This book aims to contribute to academic
discussions on care in organizations, care work,
business and organizational ethics, diversity, caring
leadership, well-being in organizations, and research
ethics. Managers, consultants, policy-makers, and
students will find reflections about the goodness of care
in organizations, and guidance about the ethical and
practical difficulties of pursuing the project of building
caring organizations.
Employees have personal responsibilities as well as
responsibilities to their employers. They also have rights.
In order to maintain their well-being, employees need
opportunities to resolve conflicting obligations.
Employees are often torn between the ethical obligations
to fulfill both their work and non-work roles, to respect
and be respected by their employers and coworkers, to
be responsible to the organization while the organization
is reciprocally responsible to them, to be afforded some
degree of autonomy at work while attending to
collaborative goals, to work within a climate of mutual
employee-management trust, and to voice opinions
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about work policies, processes and conditions without
fear of retribution. Humanistic organizations can
recognize conflicts created by the work environment and
provide opportunities to resolve or minimize them. This
handbook empirically documents the dilemmas that
result from responsibility-based conflicts. The book is
organized by sources of dilemmas that fall into three
major categories: individual, organizational (internal
policies and procedures), and cultural (social forces
external to the organization), including an introduction
and a final integration of the many ways in which
organizations can contribute to positive employee health
and well-being. This book is aimed at both academicians
and practitioners who are interested in how interventions
that stem from industrial and organizational psychology
may address ethical dilemmas commonly faced by
employees.
An introduction to theories about language in attempts to
understand and transform women's lives. This evolving
body of work encompasses linguistics, anthropology,
literary and cultural theory, psychoanalysis and
postmodern philosophy.
What is racism? is a timely question that is hotly
contested in the philosophy of race. Yet disagreement
about racism’s nature does not begin in philosophy, but
in the sociopolitical domain. Alberto G. Urquidez argues
that philosophers of race have failed to pay sufficient
attention to the practical considerations that prompt the
question “What is racism?” Most theorists assume that
“racism” signifies a language-independent phenomenon
that needs to be “discovered” by the relevant science or
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“uncovered” by close scrutiny of everyday usage of this
term. (Re-)Defining Racism challenges this metaphysical
paradigm. Urquidez develops a Wittgenstein-inspired
framework that illuminates the use of terms like
“definition,” “meaning,” “explanation of meaning,” and
“disagreement,” for the analysis of contested normative
concepts. These elucidations reveal that providing a
definition of “racism” amounts to recommending a form
of moral representation—a rule for the correct use of
“racism.” As definitional recommendations must be
justified on pragmatic grounds, Urquidez takes as a
starting point for justification the interests of racism's
historical victims.
Previous research on corporate cultures and ethical
business cultures has focused almost exclusively on
studies of multinational corporations from a handful of
developed countries. This book addresses the
intersection of human resource development and human
resource management with ethical business cultures in
the four BRIC countries, and four other fast-growing
emerging economies: those of Mexico, Indonesia, South
Africa and Turkey. Drawing on longitudinal large-scale
survey-based studies, it compares managers' and
employees' perceptions of ethical business cultures in
these countries, contrasting them with the US economy.
It then discusses the economic and socio-cultural context
and current research on business ethics in each of these
countries, including implications for research and
practice. This significant study will appeal to scholars,
researchers and students in business ethics,
management, human resource management and
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development, and organization studies, and addresses
issues faced daily by business executives and
practitioners working in emerging market countries.
The ebook edition of this title is Open Access, thanks to
Knowledge Unlatched funding, and freely available to
read online. The book extends the discussion on human
dignity to its practical applications, maps out strategic
approaches for responding to turbulent markets, and
drills moral skills for taming current turbulent markets.
Includes research papers that examines various issues
including the adoption of International Financial
Reporting Standards (IFRS) and International Public
Sector Accounting Standards (IPSASs), management
accounting change in the context of public sector
reforms, corporate reporting disclosures, auditing,
etcetera.
Business Ethics and Care in OrganizationsRoutledge
21st century Western neoliberalism has seen the
transformation of self-interest from an economic
imperative to a centrally constitutive part of dominant
modes of subjective existence. Against this celebration
of competitive individualism, Emmanuel Levinas’
philosophy stands as a haunting reminder of an ethics
that passively disturbs the self from its egoistic slumber,
awakening it to the incessant demands of the other.
Ethics stands as an anxious affective state of being
where one is held to account by others, each one
demanding care, attention and respect. Focussing on
business activities and organizations, this book explores
how this ethical demand of being for the other becomes
translated, in a necessarily impure way, into political
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action, contestation and resistance. Such a response to
ethics invokes a disturbance of organizational order,
including an order that might itself be labelled ‘ethical’.
On these grounds, the book offers an explication of an
ethics for organizations which disturbs the selfishness of
neoliberal morality, and can inform a democratic politics
rested on a genuine concern for the other and for justice.
Disturbing Business Ethics: Emmanuel Levinas and the
Politics of Organization offers an unconventional and
enlightening approach to ethical thinking and practice in
politics and organisations, and will be of interest to
students of business, management, leadership, political
science and organizational theory.
There's no such thing as business ethics. How can that
be? Because a single standard applies to both your
business and personal life-and it's one we all know and
trust: the Golden Rule. Now bestselling author John C.
Maxwell shows you how this revered ideal works
everywhere, and how, especially in business, it brings
amazing dividends. There's No Such Thing As
"Business" Ethics offers: * Stories from history, business,
government, and sports that illustrate how talented
leaders invoked this timeless principle * Examples of
difficult business decisions-layoffs, evaluations, billing
clients, expansion-and how the Golden Rule applies to
each * The five most common reasons people
compromise their ethics-and how you can prevail over
such moral obstacles * How applying the Golden Rule to
business builds morale, increases productivity,
encourages teamwork, lowers employee turnover, and
keeps clients coming back. John C. Maxwell not only
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reveals the many ways the Golden Rule creates the
perfect environment for business success, but does it
with great wisdom, warmth, and humor. Backed by
flawless research and the ideas of history's best thinkers,
this engaging book brilliantly demonstrates how doing
the right thing fosters a winning situation for all, with
positive results for employees, clients, investors, and
even your own state of mind. Business runs much more
smoothly, profits increase, and you know that you've set
the groundwork for years of future prosperity...and it's all
thanks to the tried-and-true Golden Rule.
These chapters on ‘Responsible Leadership’ represent the
latest thinking on a topic of increasing relevance in a
connected world. There are many challenges that still remain
when it comes to establishing responsible leadership both in
theory and practice. Whilst offering conceptualisations for the
improvement of leadership is a first and perhaps easier
response, what is more difficult is to facilitate the actual
change to happen. These chapters will not only generate
interest in the emerging domain of studies on responsible
leadership, but also will pave the way for future research in
this area in the years to come. Previously Published in the
Journal of Business Ethics, Volume 98 Supplement 2, 2011?
Georgetown University Press no longer publishes the Journal
of the Society of Christian Ethics (JSCE). To subscribe or find
out more about the journal, please visit the JSCE website.
A Contemporary Look at Business Ethics provides a ‘present
day’ look at business ethics to include the challenges,
opportunities and increased need for ethical leadership in
today’s and tomorrow’s organizations. The book discusses
current and future business ethics challenges, issues and
opportunities which provides the context leaders and their
organizations must navigate. The book includes an in?depth
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look at lessons learned about the causes of unethical
behavior by examining a number of real?world examples of
ethical scandals from around the world that have taken place
over the past few decades. The analysis of the various ethical
scandals focuses on concepts like ethical versus unethical
leadership, received wisdom, the bottom?line mentality,
groupthink and moral muteness, all of which contribute to the
kind of organizational culture and ethical behavior one finds in
an organization. The book discusses ethical decision making
in general and the increased role of religion and spirituality, in
confronting unethical behavior in contemporary organizations.
The book also takes an in?depth look at the impact ethical
scandals have on employees and more specifically the
psychological contract and person?organization ethical fit with
the goal of identifying, along with other things, what leaders
can do to restore relationships with employees and rebuild
the organization’s reputation in the eyes of various
stakeholders.
This book is based on an expert group meeting entitled 'Male
Roles and Masculinities in the Perspective of a Culture of
Peace', which was organised by UNESCO in Oslo, Norway in
1997, the first international discussion of the connections
between men and masculinity and peace and war. The group
consisted of researchers, activists, policy makers and
administrators and the aim of the meeting was to formulate
practical suggestions for change. Chapters in the book
consist of both regional case studies and social science
research on the connections of traditional masculinity and
patriarchy to violence and peace building. The Culture of
Peace initiatives in this book show how violence is ineffective,
and the book contests the views in the socialisation of boychildren that aggressiveness, violence and force are an
acceptable means of expression.
This book addresses a gap in the academic and professional
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literature in the area of criminal justice social work. This
compilation explores the scope of responsibilities undertaken
by social workers in the field of criminal law in India when
dealing with clients who are either offenders or victims of
crime. It provides an in-depth understanding of the sociostructural, legal and practical challenges faced by Indian
criminal justice social workers. The book encourages social
work professionals and students to consider three major
areas: encouraging education and training in this subject;
protecting the human rights of offenders and victims of crime;
and addressing mental illness within the criminal justice
system. It hopes to demystify social work in the area of
criminal justice, particularly because of the stigma attached to
it, given the potentially coercive enforcement of criminal law
alongside the traditional ethos of social work being primarily
about ‘caring’, ‘empathy’ and ‘empowerment’.
This book examines the legitimation of Private Military and
Security Companies (PMSCs), focusing on the controversy
between PMSCs and nongovernmental organizations
(NGOs). While existing studies disproportionately emphasizes
the ability for companies and their clients to dominate and
shape perceptions of the industry, this book offers an
alternative explanation for the oft-cited normalization of
PMSCs and the trend to privatize security by analyzing the
changing relationship between PMSCs and NGOs. It uses the
concept of ‘norm entrepreneurship’ to elucidate the
legitimation game between these two dissimilar actors.
Starting from the 1990s, the book shows that the relationship
between PMSCs and NGOs has undergone a transition by
literally moving from ‘the barricades to the boardrooms’.
After years of fierce advocacy and PR campaigns against
PMSCs, today both actors increasingly collaborate in multistakeholder initiatives, elevating the status of PMSCs from a
scorned actor to a trusted partner in the regulation of the
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industry. The work offers a comprehensive explanation of
when and why this kind of collective norm entrepreneurship is
likely to occur. This book will be of interest to students of
PMSCs, critical security studies, global governance,
international norms, and International Relations.
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