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Factors Affecting Adoption Of Le Banking Ajbms
Academic Paper from the year 2021 in the subject Economy - Environment economics, language: English, abstract: The paper specifically
aims to review factors affecting adoption of agricultural and soil water conservation Technologies in Ethiopia with objective of assessing
factors affecting adoption of agricultural and soil conservation technologies. Development programs in Ethiopia over the past two decades
have included several new technologies. Among the most recently introduced are improved seed, pesticides, improved on farm storage
techniques, methods of small scale irrigation and fertilizer usage and different scheme soil water conservation practices. However, there has
not been a wide-spread provision and adoption of these technologies in Ethiopia. Various socioeconomic factors and the degree of risk
aversion may be the causes of adoption rates. Low adoption of agricultural technology country results low farm productivity and high
incidence of poverty and food insecurity in Ethiopia. From the review factors affecting adoption of new agricultural technology and soil water
conservation is categorized under Demographic, socioeconomic and Institutional variables. The variables significantly affect the adoption of
agricultural new and soil conservation technologies in farmers specific are age, education level, family size, farm size, extension service
provision and credit access. To solve problems of inadequate use of production technologies, decision makers have pursued a range of
policies and strategies to boost agricultural production and productivity by understanding adoption status and factors affecting adoption of
agricultural and soil water conservation technologies crucial issues in Ethiopia.
Master's Thesis from the year 2014 in the subject Sociology - Economy and Industry, grade: Excellent, Mekelle University (Institute of
Development Studies), language: English, abstract: In the developing world plenty of programmes and initiatives have been working to
disseminate improved wood burning cookstoves which have health, economic and environmental benefits. To this end, understanding factors
affecting adoption of improved cookstoves plays a key role. The purpose of this study was to identify factors that affect households ‘Mirt’
stove adoption decision in rural kebeles of Dembecha Woreda, Amhara Regional State of Ethiopia, by using mixed research methods. A
survey was conducted with a structured questionnaire for 210 households that were systematically selected from three rural kebeles which
were selected purposively. Semi-structure interviews and focus group discussions were also held with a total of 9 key informants. Data from
questionnaires were analyzed by using descriptive statistics and binary logistic regression and data from interviews and the focus group
discussions were analyzed through intensive textual analysis. The regression result reveals that women literacy level and separate kitchen
house were found to be significant and positively correlated with the probability of Mirt stove adoption decision while marital status, source of
wood and price of Mirt stove were found to be significant and negatively correlated with the probability of Mirt stove adoption decision.
Furthermore, age and family size of the household characteristics were not found to be statistically significant. Providing services and
supports to the potential users and producers, denying access to open forest and decentralizing Mirt stove production sites were found to be
institutional factors to influence Mirt stove adoption. Membership in social associations, active participation in social activities, informal
information exchange, early adopters and neighbors’ influence were found to be social factors that influence Mirt stove adoption. Thus,
women’s literacy level should be increased through adult education. Improved cookstoves programs and projects should target on areas
where there is no open forest access. And there should be more structural decentralization in terms of assigning rural energy experts from
Woreda to kebele level. Key words: Adoption, Cookstoves, Logit Model, Improved, Open-fire, Solid-fuel

Factors Affecting Adoption of Cover Crops and Its Effect on Nitrogen Use by ProducersTechnology Acceptance Factors Affecting
Adoption of Wireless Data TechnologyFactors Affecting Adoption of Agricultural Technologies by Small Farmers in Subsaharan
AfricaThe Case of New Varieties of Cowpeas Around the Agricultural Research Station of Cinzana, MaliAnalysis of the Factors
Affecting Adoption of New Drugs in a Health Maintenance OrganizationFactors Affecting the Adoption of Web Services
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Adoption of Automated Teller Machines, Direct Deposit of Paychecks and Partial Direct Deposit to Savings where AvailableThe
Future of Payments?Exploring the Factors Affecting Adoption of Mobile Payment Systems in the United KingdomFactors Affecting
Adoption of Agroforestry in Region de Tambacounda, SenegalInnovative Strategies for Implementing FinTech in BankingIGI
Global
FinTech is encouraging various new practices, such as diminishing the use of cash in different countries, increasing rate of mobile
payments, and introducing new algorithms for high-frequency trading across national boundaries. It is paving the way for new
technologies emerging in the information technology scene that allow financial service firms to automate existing business
processes and offer new products, including crowdfunding or peer-to-peer insurance. These new products cater to hybrid client
interaction and customer self-services, changing the ecosystem by increasing outsourcing for focused specialization by resizing
and leading to new ecosystems and new regulations for encouraging FinTech. However, such new ecosystems are also
accompanied by new challenges. Innovative Strategies for Implementing FinTech in Banking provides emerging research
exploring the theoretical and practical aspects of technology inclusion in the financial sector and applications within global
financing. It provides a clear direction for the effective implementation of FinTech initiatives/programs for improving banking
financial processes, financial organizational learning, and performance excellence. Featuring coverage on a broad range of topics
such as artificial intelligence, social financing, and customer satisfaction, this book encourages the management of the financial
industry to take a proactive attitude toward FinTech, resulting in a better decision-making capability that will support financial
organizations in their journey towards becoming FinTech-based organizations. As such, this book is ideally designed for financial
analysts, finance managers, finance administrators, banking professionals, IT consultants, researchers, academics, students, and
practitio
This study analyzes the factors influencing the adoption of Intelligent Transportation Systems (ITS) technologies in the U.S. amongst state
and local transportation agencies. Using data from the ITS Deployment Tracking survey, insight is provided on how economic and
demographic factors influence ITS adoption/deployment, the role safety or mobility problems play in the decision to adopt/deploy ITS
technologies, and how policy can affect ITS adoption/deployment. In addition, this study examines the historical adoption patterns of ITS
technologies as they entered the market place. Results indicate ITS markets are primarily made up of imitators (as opposed to innovators)
and at the aggregate level the markets examined are mature. Key factors affecting the adoption and deployment of ITS include agency
funding levels and the presence of a regional architecture. Based on these results, policy recommendations are presented on how best the
USDOT might target its efforts to influence the pattern of ITS adoption.
(?).

Adoption of e-commerce is vital for SMEs to survive in competitive global markets. The SMEs in developing countries
have recognized the benefits of e-commerce adoption. However, for successful implementation of e-commerce,
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awareness of various factors affecting the adoption remains crucial. This book discusses the adoption of e-commerce
with SMEs in Sri Lanka. As part of basic research, the study attempts to enhance available knowledge by investigating
the 'cost factors' affecting adoption.
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