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The classic Business of Shipping (now in its ninth edition) remains North America's
most comprehensive industry-focused book that explains and analyzes marine
transportation and related industries, both domestic and international. This is an
authoritative text that is required reading for a newcomer looking to understand basic
shipping operations, regulations, and international cargo movement, or a specialized
professional seeking insight into other industry segments. Revised and fully updated,
the ninth edition reaffirms its status as the cornerstone text in marine transportation
education.
Make workplace conflict resolution a game that EVERYBODY wins! Recent studies
show that typical managers devote more than a quarter of their time to resolving
coworker disputes. The Big Book of Conflict-Resolution Games offers a wealth of
activities and exercises for groups of any size that let you manage your business
(instead of managing personalities). Part of the acclaimed, bestselling Big Books series,
this guide offers step-by-step directions and customizable tools that empower you to
heal rifts arising from ineffective communication, cultural/personality clashes, and other
specific problem areas—before they affect your organization's bottom line. Let The Big
Book of Conflict-Resolution Games help you to: Build trust Foster morale Improve
processes Overcome diversity issues And more Dozens of physical and verbal
activities help create a safe environment for teams to explore several common forms of
conflict—and their resolution. Inexpensive, easy-to-implement, and proved effective at
Fortune 500 corporations and mom-and-pop businesses alike, the exercises in The Big
Book of Conflict-Resolution Games delivers everything you need to make your
workplace more efficient, effective, and engaged.
Good police officers are often promoted into supervisory positions with little or no
training for what makes a good manager. Effective Police Supervision provides readers
with an understanding of the group behaviors and organizational dynamics necessary
to understand the fundamentals of police administration. The Effective Police
Supervision Study Guide, which includes quizzes and other study tools, gives students,
as well as professionals training for promotional exams, a way to review the material
and be fully prepared for examinations and the world of police supervision. This new
edition, like the new edition of the textbook it accompanies, includes information on the
following topics: police accountability, police involvement with news media, dealing with
social media, updates on legal considerations, and avoiding scandals.
The ninth edition of Marketing of Agricultural Products contains completely updated
content, tables, figures, and references including the 1997 Census of Agriculture and
Business, as well as Trade data, and U.S. Department of Agriculture studies. It blends
marketing and economic theory with real world analytical tools to assist readers in
better understanding the food system and making profitable marketing decisions. This
edition includes increased treatment of food value-adding and marketing management,
including advertising, new product development, sales promotion, pricing, and logistics.
For farmers, consumers, or those in food marketing.
Two strengths distinguish this textbook from others. One is its presentation of subjects
in the contexts wherein they occur. The other is its use of current events. Other
improvements have shortened and simplified chapters, increased the numbers and
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types of pedagogical supplements, and expanded the international appeal of examples.
This new international edition provides increased coverage of the procedures for
estimating the cost of capital, expanded coverage of risk management techniques and
the use and misuse of derivatives, and additional coverage of agency problems.
For courses in International Management, Multinational Management, Global Strategy,
and Comparative Management. This globally oriented text covers the most current
research and trends in International Management. It offers comprehensive and
integrative cases that illustrate the actual behaviors and functions required for
successful cross-cultural management at the strategic and interpersonal level. - NEW New E-Biz boxes in each chapter. - Offers students insight into e-business. - NEW New opening profiles featuring real companies. - Offers students real examples. Comprehensive coverage of the roles and functions of managers in the global
environment. - Provides students with an inside view. - Management Focus boxes. Brings topics to life for students with real companies and people. - A cultural,
behavioral, and strategic emphasis. - Gives students a more realistic picture of
international management today. - Coverage of comparative management topics. Keeps students up to date on key global issues and events. - Internet Exercises are
included. - Helps students explore the text content in more detail. - Technology
Application boxes. - Keeps students abreast of how technolog
For undergraduate and graduate courses in global marketing The excitement, challenges, and
controversies of global marketing. Global Marketing reflects current issues and events while
offering conceptual and analytical tools that will help students apply the 4Ps to global
marketing. MyMarketingLab for Global Marketing is a total learning package. MyMarketingLab
is an online homework, tutorial, and assessment program that truly engages students in
learning. It helps students better prepare for class, quizzes, and exams–resulting in better
performance in the course–and provides educators a dynamic set of tools for gauging
individual and class progress.
This text presents both a logical path through the activities of operations management and an
understanding of the strategic context in which operations managers work. It features worked
examples of techniques discussed in the text.
#1 NEW YORK TIMES BESTSELLER • Brené Brown has taught us what it means to dare
greatly, rise strong, and brave the wilderness. Now, based on new research conducted with
leaders, change makers, and culture shifters, she’s showing us how to put those ideas into
practice so we can step up and lead. Look for Brené Brown’s new podcast, Dare to Lead, as
well as her ongoing podcast Unlocking Us! NAMED ONE OF THE BEST BOOKS OF THE
YEAR BY BLOOMBERG Leadership is not about titles, status, and wielding power. A leader is
anyone who takes responsibility for recognizing the potential in people and ideas, and has the
courage to develop that potential. When we dare to lead, we don’t pretend to have the right
answers; we stay curious and ask the right questions. We don’t see power as finite and hoard
it; we know that power becomes infinite when we share it with others. We don’t avoid difficult
conversations and situations; we lean into vulnerability when it’s necessary to do good work.
But daring leadership in a culture defined by scarcity, fear, and uncertainty requires skillbuilding around traits that are deeply and uniquely human. The irony is that we’re choosing not
to invest in developing the hearts and minds of leaders at the exact same time as we’re
scrambling to figure out what we have to offer that machines and AI can’t do better and faster.
What can we do better? Empathy, connection, and courage, to start. Four-time #1 New York
Times bestselling author Brené Brown has spent the past two decades studying the emotions
and experiences that give meaning to our lives, and the past seven years working with
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transformative leaders and teams spanning the globe. She found that leaders in organizations
ranging from small entrepreneurial startups and family-owned businesses to nonprofits, civic
organizations, and Fortune 50 companies all ask the same question: How do you cultivate
braver, more daring leaders, and how do you embed the value of courage in your culture? In
this new book, Brown uses research, stories, and examples to answer these questions in the
no-BS style that millions of readers have come to expect and love. Brown writes, “One of the
most important findings of my career is that daring leadership is a collection of four skill sets
that are 100 percent teachable, observable, and measurable. It’s learning and unlearning that
requires brave work, tough conversations, and showing up with your whole heart. Easy? No.
Because choosing courage over comfort is not always our default. Worth it? Always. We want
to be brave with our lives and our work. It’s why we’re here.” Whether you’ve read Daring
Greatly and Rising Strong or you’re new to Brené Brown’s work, this book is for anyone who
wants to step up and into brave leadership.
With over one million copies sold worldwide, Exploring Strategy has long been the essential
strategy text for managers of today and tomorrow. From entrepreneurial start-ups to
multinationals, charities to government agencies, this book raises the big questions about
organisations- how they grow, how they innovate and how they change. Texts and Cases also
provides a wealth of extra case studies written by experts in the subject to aid and enrich your
understanding. Examples are taken from events and organisations as diverse as Glastonbury,
Mondelez and Formula 1 racing.
Marketing Channel Strategy: An Omni-Channel Approach is the first book on the market to
offer a completely unique, updated approach to channel marketing. Palmatier and Sivadas
have adapted this classic text for the modern marketing reality by building a model that shows
students how to engage customers across multiple marketing channels simultaneously and
seamlessly. The omni-channel is different from the multi-channel. It recognizes not only that
customers access goods and services in multiple ways, but also that they are likely doing this
at the same time; comparing prices on multiple websites, and seamlessly switching between
mobile and desktop devices. With the strong theoretical foundation that users have come to
expect, the book also offers lots of practical exercises and applications to help students
understand how to design and implement omni-channel strategies in reality. Advanced
undergraduate and graduate students in marketing channels, distribution channels, B2B
marketing, and retailing classes will enjoy acquiring the most cutting-edge marketing skills from
this book. A full set of PowerPoint slides accompany this new edition, to support instructors.
"Helps apply the research findings of behavioral neuroscience to daily life. " The ninth edition
of "Foundations of Behavioral Neuroscience" offers a concise introduction to behavioral
neuroscience. The text incorporates the latest studies and research in the rapidly changing
fields of neuroscience and physiological psychology. The theme of strategies of learning helps
readers apply these research findings to daily life. "Foundations of Behavioral Neuroscience "is
an ideal choice for the instructor who wants a concise text with a good balance of human and
animal studies. MyPsychLab is an integral part of the Carlson program. Key learning
applications include the MyPsychLab Brain. Teaching & Learning Experience "Personalize
Learning"" "MyPsychLab is an online homework, tutorial, and assessment program. It helps
students prepare for class and instructor gauge individual and class performance."Improve
Critical Thinking"" "Each chapter begins with a list of Learning Objectives that also serve as the
framework for the Study Guide that accompanies this text. "Engage Students"" "An Interim
Summary follows each major section of the book. The summaries provide useful reviews and
also break each chapter into manageable chunks. "Explore Theory/Research"" "APS Reader,
"Current Directions in Biopsychology" in MyPsychLab "Support Instructors"" " A full set of
supplements, including MyPsychLab, provides instructors with all the resources and support
they need. 0205962092 / 9780205962099 Foundations of Behavioral Neuroscience Plus NEW
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MyPsychLab with eText -- Access Card Package Package consists of: 0205206514 /
9780205206513 NEW MyPsychLab with Pearson eText -- Valuepack Access Card
0205940242 / 9780205940240 Foundations of Behavioral Neuroscience
Introduction to Business covers the scope and sequence of most introductory business
courses. The book provides detailed explanations in the context of core themes such as
customer satisfaction, ethics, entrepreneurship, global business, and managing change.
Introduction to Business includes hundreds of current business examples from a range of
industries and geographic locations, which feature a variety of individuals. The outcome is a
balanced approach to the theory and application of business concepts, with attention to the
knowledge and skills necessary for student success in this course and beyond.

This package includes a physical copy of Exploring Strategy text only 10th edition as
well as access to the eText and MyStrategyLab. With over one million copies sold
worldwide, Exploring Strategy has long been the essential introduction to strategy for
the managers of today and tomorrow. From entrepreneurial start-ups to multinationals,
charities to government agencies, this book raises the big questions about
organisations - how they grow, how they innovate and how they change. With two new
members added to the renowned author team, this tenth edition of Exploring Strategy
has been comprehensively updated to help you: - Understand clearly the key concepts
and tools of strategic management - Explore hot topics, including internationalisation,
corporate governance, innovation and entrepreneurship - Learn from case studies on
world-famous organisations such as Apple, H&M, Ryanair and Manchester United FC.
Very few companies are successful in undertaking strategic transformation while
maintaining long term superior financial performance. Strategic Transformation, written
by leading strategy experts, draws upon extensive interviews with business leaders and
provides insights from companies faced with this challenge.
One million students and business executives have used the market-leading text
Exploring Strategy to boost their academic and professional careers. The expert
authors now transfer the essence of Exploring Strategy into The Fundamentals of
Strategy. This book is particularly suited for those engaged in short courses.
First published in 2004. Routledge is an imprint of Taylor & Francis, an informa
company.
Corporate Financial Strategy is a practical guide to understanding the elements of
financial strategy, and how directors and advisors can add value by tailoring financial
strategy to complement corporate strategy. The book sets out appropriate financial
strategies over the key milestones in a company's life. It discusses the practicalities
behind transactions such as: * Raising venture capital * Flotation on a stock exchange *
Making acquisitions * Management buyouts * Financial restructuring In explaining
financing structures, the book sets out the basic building blocks of any financial
instrument to enable the reader to appreciate innovations in the field. It also illustrates
how and why different types of security might be used. The second edition of this very
popular textbook brings to bear the considerable commercial and academic experience
of its co-authors. Throughout, the book offers a range of up-to-date case studies,
abundant diagrams and figures, and frequent 'Working Insight' sections to provide
practical illumination of the theory. This book will enable you to understand the potential
value added by the best financial strategy, while fully demonstrating the working role of
financial strategy within an overall corporate strategy. An excellent practical guide for
senior financial managers, strategic-decision makers and qualified accountants, the text
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is also invaluable as a clear-sighted and thorough companion for students and senior
executives on finance courses (including MBA, MSc and DMS).
Covers the strategic management topics in cost accounting. This title helps students to
understand about the management and the role of cost accounting in helping an
organization succeed. It addresses issues such as: How does a firm compete? and
What type of cost management information is needed for a firm to succeed?
The second Canadian edition of Health Psychology: Biopsychosocial Interactions
integrates multidisciplinary research and theory to help students understand the
complex connections between psychology and health. This comprehensive yet
accessible textbook covers the biopsychosocial factors that impact human health and
wellness, placing particular emphasis on the distinctive characteristics of the Canadian
health care system, the issues and challenges unique to Canadian culture, and the
most recent Canadian research in the field of health psychology. Clear, student-friendly
chapters examine topics such as coping with stress and illness, lifestyles for enhancing
health and preventing illness, managing pain and discomfort, getting medical treatment,
and living with chronic illness. This fully revised second edition features the latest
available data and research from across Canada and around the world. New and
expanded chapters explore psychosocial factors in aging and dying, legalized
marijuana use in Canada, the link between inflammation and depression, Canadian
psychosocial models of pain, recent Medical Assistance in Dying (MAiD) legislation,
weight control, eating disorders, and exercise, and much more. Throughout the text,
updated illustrative examples, cross-cultural references, and real-world cases reinforce
key points and strengthen student comprehension, retention, and interest.
Understand basics and develop expertise to think and behave like a manager Exploring
Strategy, 12th Edition, by Whittington, Angwin, Regner, Johnson and Scholes has long been
the essential introduction to strategy for the managers of today and tomorrow and has sold
over one million copies worldwide. From entrepreneurial start-ups to multinationals, charities to
government agencies, this book raises the big questions about organisations – how they
prosper, how they grow, how they innovate and how they change. Text and Cases also
provides a wealth of extra case studies written by experts in the subject to aid and enrich your
understanding. Examples are taken from events and organisations as diverse as Adnams,
Siemens, Air Asia, Apple, Handlesbanken, Glastonbury and the Indian Premier League. New
to this edition: The 12th Edition of Exploring Strategy has been comprehensively updated to
help you: · Understand clearly the key concepts and tools of strategic management · Explore
hot topics, including business models, corporate governance, innovation and entrepreneurship
· Learn from case studies on world-famous organisations such as ITV, IKEA, Uber, Airbnb,
Alibaba, and the Chinese movie business. Richard Whittington is Professor of Strategic
Management at the Said Business School, University of Oxford. Duncan Angwin is Dean of
Nottingham University Business School. Patrick Regner is Professor of Strategic Management
at Stockholm School of Economics. Gerry Johnson is Emeritus Professor of Strategic
Management at Lancaster University School of Management. Kevan Scholes is Emeritus
Professor of Strategic Management and formerly Director of the Sheffield Business School.
Pearson, the world’s learning company.
Exploring Strategy Text Only 10e
This title includes coverage of key topic areas in this fast-moving discipline such as
internationalization, mergers, innovation and entrepreneurship, and corporate strategy and
diversification. It is written for students of strategic management at all levels.
Strategic Management is a core strategy textbook, covering all the major topics particularly
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from a global perspective. It delivers comprehensive coverage of the subject in an easy-to-read
style with extensive examples and a range of free support material that will help you learn
actively and effectively. This eighth edition of Strategic Management builds on proven
strengths ... · over 70 short case studies to provide easily accessible illustrations of strategy in
practice and additional cases available online to provide more in-depth examples of recent
strategic decisions involving Sony, Apple and industry sectors · a continuous contrast between
prescriptive and emergent views of strategy to highlight the key debates within the discipline ·
emphasis on practice throughout with features to help you turn theory into practice · major
international strategy cases from Europe, Africa, China, India, Middle East and the Americas ·
clear exploration of the key concepts · comprehensive, logical structure to guide you through
this complex subject · Specialist chapters on public/third sector strategy, green strategy and
sustainability, entrepreneurial strategy and international and global strategy New for the eighth
edition: - Dynamic capabilities and resource renewal explored in a revised and updated
chapter - Emergent strategy completely revised in two new chapters, one focusing on
innovation, and technology and the other exploring knowledge and learning - New material on
innovation and strategy in uncertain environments - Case studies from large and small
organisations from Google, Spotify and Cadbury to Snapchat, Uber and green energy
companies with 14 new cases and many cases updated This new edition also includes a
wealth of free, online, open-access learning resources. Use these materials to enhance and
test your knowledge to improve your grades. Online resources include web based cases with
indicative answers, chapter based support material, long cases and multiple-choice questions.
Richard Lynch is Emeritus Professor of Strategic Management at Middlesex University,
London. He is an active researcher, lecturer and consultant, particularly in the area of global
strategy and sustainable strategy.
Aiming to bridge the gap between theory and application, this work focuses on strategic
management.
This textbook emphasizes asset allocation while presenting the practical applications of
investment theory. The authors have eliminated unnecessary mathematical detail and
concentrate on the intuition and insights that will be useful to practitioners throughout their
careers as new ideas and challenges emerge from the financial marketplace.
Most strategic management textbooks seem to stem from the old belief that âe~more is always
betterâe(tm). But in this age of data deluge, many are calling for a return to the basics. If
students can master the core concepts and learn how to apply these basics, they are bound to
be better equipped to approach and resolve even the most complex problems. This book,
unlike most textbooks, focuses on the core concepts of strategic management, aiming to help
students understand the basic ideas of the field more clearly, rather than overloading them with
new, peripherally-related information. With cases designed to help students apply their deeper
understanding of the core concepts, this book will equip any student with the solid grounding in
strategic management fundamentals needed to succeed in the academic and professional
arena.

This leading strategy text presents the complexities of strategic management through
up-to-date scholarship and hands-on applications. Highly respected authors Charles
Hill and Gareth Jones integrate cutting-edge research on topics including corporate
performance, governance, strategic leadership, technology, and business ethics
through both theory and cases. Based on real-world practices and current thinking in
the field, the Ninth Edition of Strategic Management features an increased emphasis on
the changing global economy and its role in strategic management. The high-quality
case study program contains 30 cases covering small, medium, and large companies of
varying backgrounds. All cases are available in the main student text or the core case
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text.
This edition examines the philosophical, historical and methodological foundations of
psychological testing, assessment and measurement, while helping students appreciate
their benefits and pitfalls in practice.
This comprehensive textbook on bonds takes a practical real-world approach focusing
on the bond market and the tools for managing bond portfolios. It includes a detailed
discussion of each type of bond and interest rate derivative. The text features
comprehensive discussion of not only the instruments, but their investment
characteristics, the state-of-the art technology for valuing them, and portfolio strategies
for using them.
Updated in its 7th edition, Working Through Conflict provides an introduction to conflict
and conflict management that is firmly grounded in current theory, research, and
practice, covering the whole range of conflict settings (interpersonal, group, and
organizational). Encompassing a broad spectrum of theoretical perspectives, the text
includes an abundance of real life case studies that illustrate key concepts and help
students learn how to apply theory. The book's emphasis on application of concepts
makes it highly accessible to students, while expanding their understanding of both
conflict theory and practical skills.An introduction to social science research and theory
on conflict
An extensive process of market research & product development has formed the basis
for this new edition. It covers all of the underlying concepts, processes of development
& analytical methods of corporate strategy within a variety of organisations.
Copyright: 9dcd44f4126fd550a920ee0722f1787d

Page 7/7

Copyright : m.nexenta.com

