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NOTE: This edition features the same content as the traditional text in a convenient, three-holepunched, loose-leaf version. Student Value Editions also offer a great value; this format costs
significantly less than a new textbook. Before purchasing, check with your instructor or review
your course syllabus to ensure that you select the correct ISBN. For Student Value Editions
that include MyLab(tm) or Mastering(tm), several versions may exist for each title -- including
customized versions for individual schools -- and registrations are not transferable. In addition,
you may need a Course ID, provided by your instructor, to register for and use MyLab or
Mastering platforms. For courses in business communications. Students launch their careers
using modern communication skills For the past two decades, business communication has
been in a constant flux, with email, web content, social media, and mobile devices changing
the rules of the game. Business Communication Essentials: Fundamental Skills for the MobileDigital-Social Workplace equips students with the fundamental skills for a career in the
modern, mobile workplace. With a balance of basic business English, communication
approaches, and the latest technology, the text covers writing, listening, and presentation
strategies in a contemporary manner. In the 8th Edition, Bovee and Thill provide numerous
exercises, tools, and online resources to prepare students for the new reality of mobile
communications, and emerging trends, for a bright start in the business. Also available with
MyLab Business Communication By combining trusted authors' content with digital tools and a
flexible platform, MyLab personalizes the learning experience and improves results for each
student. NOTE: You are purchasing a standalone product; MyLab(tm) Business
Communication does not come packaged with this content. Students, if interested in
purchasing this title with MyLab Business Communication, ask your instructor to confirm the
correct package ISBN and Course ID. Instructors, contact your Pearson representative for
more information. If you would like to purchase both the loose-leaf version of the text and
MyLab Business Communication, search for: 0135246334 / 9780135246337 Business
Communication Essentials: Fundamental Skills for the Mobile-Digital-Social Workplace,
Student Value Edition Plus MyLab Business Communication with Pearson eText -- Access
Card Package Package consists of: 0134729625 / 9780134729626 Business Communication
Essentials: Fundamental Skills for the Mobile-Digital-Social Workplace, Student Value Edition
0134732618 / 9780134732619 MyLab Business Communication with Pearson eText -- Access
Card -- for Business Communication Essentials: Fundamental Skills for the Mobile-DigitalSocial Workplace
Business: A Changing World is the fastest growing introduction to business text available
today. Its success is due in large measure to the real-world, skill-building, decision-focused
framework in a compact and timely format, as well as the authors' commitment to providing the
content and teaching materials that instructors and students desire. Contemporary examples
and boxed features help the fundamental concepts of business come alive for students. The
authors provide an abundance of new real-world examples, cases, boxed features, and
exercises to make the course interesting and exciting. Feedback from adopters and reviewers
alike indicates that they have done an excellent job in providing a complete teaching package
that engages and connects students to the realities of business. Authors O.C. Ferrell and Geoff
Hirt emphasize the important issues and challenges facing business today, but they also
believe that there must be a balance in coverage to avoid an over-emphasis of trendy topics.
They believe that students must first learn some of the fundamental concepts that provide a
foundation for understanding the world of business. trail-blazing tradition that made the 3rd
edition so successful. In addition to Cybertrek icons throughout the text that lead the students
directly to the wealth of information available on the online learning center, a new chapter on
Information Technology and e-Business is a heralded feature of the new edition. And the new
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dot.comment boxes provide commentary on internet-related business issues. All chapters in
the new edition have been updated with the latest knowledge and best practices that are
appropriate for coverage at the introduction to business level, including such important
information as NBES, WTO, Mercosur, APEC, the future for small business, and 2000 census
data.
ESSENTIALS OF BUSINESS COMMUNICATION, 9TH EDITION presents a streamlined
approach to business communication that includes unparalleled resources and author support
for instructors and students. ESSENTIALS OF BUSINESS COMMUNICATION provides a fourin-one learning package: authoritative text, practical workbook, self-teaching
grammar/mechanics handbook, and premium Web site. Especially effective for students with
outdated or inadequate language skills, the Ninth Edition offers extraordinary print and digital
exercises to help students build confidence as they review grammar, punctuation, and writing
guidelines. Textbook chapters teach basic writing skills and then apply these skills to a variety
of e-mails, memos, letters, reports, and resumes. Realistic model documents and structured
writing assignments help students build lasting workplace skills. The Ninth Edition of this awardwinning text features increased coverage of electronic messages and digital media, redesigned
and updated model documents to introduce students to the latest business communication
practices, and extensively updated exercises and activities. Important Notice: Media content
referenced within the product description or the product text may not be available in the ebook
version.
This is the eBook of the printed book and may not include any media, website access codes,
or print supplements that may come packaged with the bound book. For courses in Technical
Communication. Fully centralizes the computer in the technical workplace, presenting how
writers use computers throughout their communication process. The networked computer, from
smartphone to mainframe, has become the central hub of written, spoken, and visual
communication in today’s scientific and technical workplace. Firmly rooted in core rhetorical
principles, Technical Communication Today presents computers as thinking tools that
powerfully influence how we develop, produce, design, and deliver technical documents and
presentations. This popular text helps communicators draft and design documents, prepare
material for print and web publication, and make oral presentations. Speaking to today's
readers, the narrative is “chunked,” so that readable portions of text are combined with
graphics and can be “raided” by readers seeking the information they need. Retaining these
features, the 6th Edition of Technical Communication Today also marks an important shift to
drawing readers’ attention to the centralization of innovation and entrepreneurship in the
technical workplace. Revised chapters, new case studies, and new exercises and projects
demonstrate that those who know how to write clearly, speak persuasively, and design
functional and attractive texts will be the most likely to succeed in today’s innovation-based
and entrepreneurial workplace. Technical Communication Today , 6th Edition is also available
via Revel™, an interactive learning environment that enables students to read, practice, and
study in one continuous experience. Learn more.
Readers refresh and strengthen language skills with proven grammar instruction and extensive
learning resources found in BUSINESS ENGLISH, 12E by Mary Ellen Guffey and Carolyn
Seefer. The market leader in grammar and mechanics since its first publication, BUSINESS
ENGLISH uses a three-level approach to divide topics into manageable units that help readers
hone the critical skills needed most. Packed with insights from the authors’ more than 60
years of combined classroom experience, this edition helps readers develop the strong
language skills necessary to perform confidently in today’s digital classroom and tomorrow’s
workplace. Important Notice: Media content referenced within the product description or the
product text may not be available in the ebook version.
Business Communication: Process & ProductCengage Learning
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BUSINESS COMMUNICATION: PROCESS AND PRODUCT presents the most current and
authoritative communication technology and business communication concepts. Written by
award-winning author and renowned leader Mary Ellen Guffey and new coauthor Dana Loewy,
BC:PP offers the most up-to-date and best researched text on the market. The 7th edition
includes new, interactive student resources and comprehensive coverage of workplace
technology. This innovative coverage enhances the hallmark features of this textbook: the
3-x-3 writing process, three-part case studies, abundant use of model documents, and
complete coverage in a 16-chapter textbook while retaining unparalleled teaching resources to
help instructors plan and manage their courses. Important Notice: Media content referenced
within the product description or the product text may not be available in the ebook version.
Learn to Write Business Messages Quickly and Easily with the Three-Step Process You will
learn to write business messages quickly, easily, and effectively with the exclusive
Bovee/Thill/Schatzman three-step process: planning, writing, and completing business
messages. When you use a process, you move toward a particular result, and this text's threestep process helps you get better results than you would get with any other business
communication textbook. Students and instructors alike will appreciate how this practical, threestep strategy provides a solid foundation for solving communication problems and creating wellcrafted business messages. The three-step process is fully integrated throughout the book. It is
introduced and explained in detail in chapters 4-6, just before the specific types of business
messages are discussed. Then the three-step process is applied to short messages (letters,
memos, and e-mail) in chapters 7-9, to reports and proposals in chapters 12-14, to speeches
and oral presentations in chapters 15-16, and to employment messages in chapters 17-18.
*Planning *Analyze Study your purpose, lay out your writing schedule, and then profile your
audience. your audience. *Analyze Study your purpose, lay out your writing schedule, and then
profile your audience. *Writing *Organize Define your main ideas, limit the scope, group your
points, and choose the direct or indirect approach. *Compose Control your style through level
of formality and conversational tone. Choose your words carefully so that you can create
effective sentences and paragraphs. *Completing *Revise Evaluate content and review
readability, editing, and rewriting for clarity and conciseness. *Produce Use effective design
elements and suitable delivery methods. *Proofread Review for errors in layout, spelling, and
mechanics. This text provides dozens of superb examples of the finished product, including
documents from such well-known companies as Krispy Kreme Doughnuts, Ace Hardware,
Target, Office Depot, Petsmart, and Carnival Cruise Lines, to name just a few. Many
documents are accompanied by a graphic describing how the three-step process is applied,
and all include annotations in the margins that discuss precisely how to apply the principles
presented in the text. reasons that Business Communication Today is the most successful
business communication textbook published in the past 50 years.
The Legal Environment of Business and Online Commerce, 6e examines how the current legal
environment, government regulation, and e-commerce environment impact today's business
decisions. Legal Heritage and the Information Age; Business Ethics and Social Responsibility;
Court Systems and Administrative Law; Alternative, Judicial, and E-Dispute Resolution;
Constitutional Law for Business and E-Commerce; Torts and Strict Liability; Criminal Law and
Cyber Crimes; International and World Trade Law; Formation of Traditional and E-Contracts;
Performance of Traditional and E-Contracts; Cyber Law and E-Commerce; Sales, Leases, and
Warranties; Credit, Secured Transactions, and Bankruptcy; Entrepreneurship and Small
Businesses; LLCs, LLPs, and Global Forms of Business; Corporations and Sarbanes-Oxley
Act; Investor Protection and E-Securities Transactions; Agency Law; Equal Opportunity in
Employment; Employment Compensation and Worker Protection Laws; Immigration and Labor
Laws; Intellectual Property and Cyber Piracy; Antitrust Law and Unfair Trade Practices;
Consumer Protection and Global Product Safety; Environmental Protection and Global
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Warming; Estates, Leaseholds, and Regulation of Property MARKET: For readers interested in
a current and cutting-edge understanding of the legal environment of business and online
commerce.
Revised edition of the authors' Business in action, [2017]
In the field of law enforcement in the United States, it is essential to know the contemporary
problems being faced and combine that knowledge with empirical research and theoretical
reasoning to arrive at best practices and an understanding of policing. Policing in America,
Eighth Edition, provides a thorough analysis of the key issues in policing today, and offers an
issues-oriented discussion focusing on critical concerns such as personnel systems,
organization and management, operations, discretion, use of force, culture and behavior,
ethics and deviance, civil liability, and police-community relations. A critical assessment of
police history and the role politics played in the development of American police institutions is
also addressed, as well as globalization, terrorism, and homeland security. This new edition
not only offers updated research and examples, it also incorporates more ways for the reader
to connect to the content through learning objectives, discussion questions, and "Myths and
Realities of Policing" boxes. Video and Internet links provide additional coverage of important
issues. With completely revised and updated chapters, Policing in America, Eighth Edition
provides an up-to-date examination of what to expect as a police officer in America. In full
color, including photographs and illustrations Video links provide additional coverage of topics
discussed in the text Learning objectives, critical thinking questions, and review questions in
every chapter help to reinforce key concepts Updated figures and “Myths and Realities of
Policing boxes provide important context Includes all-new content, such as further coverage of
violent crime reduction programs, gangs, and drug use Access to student and instructor
ancillaries, including Self-Assessments, Case Studies, Test Bank, and PowerPoint Lecture
Slides
This text's user-friendly format, manageable length, and up-to-date real world examples enable
students to experience business firsthand. 'Business in Action' takes students on an engaging
exploration of the fundamentals, strategies, and dynamics that make the business world work.

KEY BENEFIT: With its real-life examples and cases, and its lively, conversational
writing style, Bovee/Thill/Mescon brings concepts to life and prepares students for
obtaining and pursuing satisfying business careers. KEY TOPICS: Bovee/Thill/Mescon
weaves a four-part pedagogical tool through out each chapter. It starts with Orient,
which outlines what is going to be covered in the chapter and then connects these
topics with a “role-model” business professional. Next is Explore, which looks at the
skills that their “role-model” used in order to be successful. Third is Confirm, which
revisits what they have learned in the chapter. And, finally, Apply allows students to use
the skills they have learned in the chapter. MARKET: For introductory level business
students.
While the last few decades have witnessed incredible leaps forward in the technology
of energy production, technological innovation can only be as transformative as its
implementation and management allows. The burgeoning fields of renewable, efficient
and sustainable energy have moved past experimentation toward realization,
necessitating the transition to more sustainable energy management practices. Energy
Management is a collective term for all the systematic practices to minimize and control
both the quantity and cost of energy used in providing a service. This new book reports
from the forefront of the energy struggle in the developing world, offering a guide to
implementation of sustainable energy management in practice. The authors provide
new paradigms for measuring energy sustainability, pragmatic methods for applying
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renewable resources and efficiency improvements, and unique insights on managing
risk in power production facilities. The book highlights the possible financial and
practical impacts of these activities, as well as the methods of their calculation. The
authors’ guidelines for planning, analyzing, developing, and optimizing sustainable
energy production projects provide vital information for the nations, corporations, and
engineering firms that must apply exciting new energy technology in the real world.
Shows engineering managers and project developers how to transition smoothly to
sustainable practices that can save up to 25% in energy costs! Features case studies
from around the world, explaining the whys and hows of successes and failures in
China, India, Brazil, the US and Europe Covers a broad spectrum of energy
development issues from planning through realization, emphasizing efficiency, scale-up
of renewables and risk mitigation Includes software on a companion website to make
calculating efficiency gains quick and simple
BUSINESS COMMUNICATION: IN PERSON, IN PRINT, ONLINE, 9E offers a realistic
approach to communication in today's organizations. The text covers the most
important business communication concepts in detail and thoroughly integrates
coverage of today's social media and other communication technologies. Building on
core written and oral communication skills, the ninth edition helps readers make sound
medium choices and provides guidelines and examples for the many ways people
communicate at work. Readers learn how to create PowerPoint decks, use instant
messaging and texting effectively at work, engage customers using social media, lead
web meetings and conference calls, and more. Important Notice: Media content
referenced within the product description or the product text may not be available in the
ebook version.
With an emphasis on written and oral communication skills in our technologically
enhanced workplace, the ninth Canadian edition of Essentials of Business
Communication is designed to help students gain confidence in their communication
skills, better preparing them for both their academic career and beyond. Our complete
learning package is supported by three components: a textbook, an integrated
workbook, and MindTap, our online digital platform. Within our complete solution, we
provide students with the instruction and guidance to understand how important and
necessary strong communication skills are for success in one's career. Using real-life
business examples, we bring the instruction to life and allow students to immerse
themselves in an experiential learning environment. For instructors, we have a welldeveloped and curated site of additional resources that are built to support any course
using our learning resources. Guffey, Loewy, Almonte: your authoritative and trusted
brand in Business Communication!
This best-selling book captures the dynamics of business communication as no other
on the market does. It presents the subject in a fascinating way, powerfully stimulating
and motivating readers; this book gives the foundation for excellent, effective, and
practical business communication. By offering “On the Job” simulations that feature
actual companies, readers apply business communication concepts to real situations
and sharpen their problem-solving skills. Incorporating a three-step approach to writing
(planning, writing, and completing business messages), Excellence in Business
Communication covers letters, memos, e-mail and other brief messages, reports and
oral presentations, and employment messages (including resumes and application
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letters). With its helpful appendices and a “Handbook of Grammar, Mechanics, and
Usage,” this a must-have desk reference for anyone responsible for writing business
letters, e-mail, memos, and reports.
For undergraduate business communication courses Learn Business Communication
Skills by Example Students need to have excellent, effective, and practical business
communication skills in order to succeed in today's business world. Excellence in
Business Communication delivers an abundance of the most realistic model documents
and tools, helping students learn business communication skills by example.
Technology, globalization, and other forces have dramatically changed the practice of
business communication in recent years. The Eleventh Edition offers in-depth coverage
of new and emerging media skills and concepts, as well as chapter-opening vignettes,
figures, and communication cases that expose students to professional use of social
media and other new technologies. MyBCommLab for Excellence in Business
Communication is a total learning package. MyBCommLab is the online study tool that
helps you transform business communication students into polished professionals,
ready to tackle the rigors of today's business landscape. It helps students better
prepare for class, quizzes, and exams-resulting in better performance in the course-and
provides educators a dynamic set of tools for gauging individual and class progress.
This program will provide a better teaching and learning experience--for you and your
students. Here's how: Personalize Learning with MyBCommLab: Inspire the exchange
of new ideas and foster intriguing discussions with the abundant resources found in
MyBCommLab. Help Students Apply Knowledge from the Text to the Real World:
Cases give students the opportunity to solve real-world communication challenges.
Promote Active Learning and Stimulate Critical Thinking: Examples, exercises and
activities help students practice vital skills and put knowledge to immediate use. Offer
the Latest Information on Today's Hottest Topics and Trends: In-depth coverage of new
and emerging media skills and concepts, as well as chapter-opening vignettes, figures,
and communication cases that expose students to professional use of social media and
other new technologies. Note: You are purchasing a standalone product;
MyBCommLab does not come packaged with this content. If you would like to purchase
both the physical text and MyBCommLab search for ISBN-10: 0133806871/ISBN-13:
9780133806878. That package includes ISBN-10: 0133544176/ISBN-13:
9780133544176 and ISBN-10: 0133545814/ISBN-13: 9780133545814. MyBCommLab
is not a self-paced technology and should only be purchased when required by an
instructor.
This is the eBook of the printed book and may not include any media, website access
codes, or print supplements that may come packaged with the bound book. Technical
Communication: Process and Product, 8e by Sharon J. Gerson and Steven M. Gerson,
provides a proven, complete methodology that emphasizes the writing process and
shows how it applies to both oral and written communication. With an emphasis on real
people and their technical communication, it provides complete coverage of
communication channels, ethics, and technological advances. This edition includes
information on dispersed teams, collaboration tools, listening skills, and social
networking. Using before/after documents, authentic writing samples and skill-building
assignments, the book provides a balance of how-to instruction with real-world
modeling to address the needs of an evolving workplace.
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Organizational Behavior in Health Care, Fourth Edition is specifically written for health
care managers who are on the front lines every day, motivating and leading others in a
constantly changing, complex environment. Uniquely addressing organizational
behavior theories and issues within the healthcare industry, this comprehensive
textbook not only offers in-depth discussion of the relevant topics, such as leadership,
motivation, conflict, group dynamics, change, and more, it provides students with
practical application through the use of numerous case studies and vignettes.
Thoroughly updated, the Fourth Edition offers: - Two chapters addressing demographic
shifts and cultural competency and their importance for ensuring the delivery of high
quality care (Ch. 2 & 3) - New chapter on change management and managing
resistance to change. - New and updated content (modern theories of leadership,
teaming, etc), and case studies throughout.
BUSINESS COMMUNICATION: PROCESS AND PRODUCT, 9E prepares readers for
success in today's digital workplace. This book introduces the basics of communicating
effectively in the workplace, using social media in a professional environment, working
in teams, becoming a good listener, and developing individual and team presentations.
Authors Mary Ellen Guffey and Dana Loewy also offer a wealth of ideas for writing
resumes and cover letters, participating in interviews, and completing follow-up
activities. Optional grammar coverage in each chapter, including a comprehensive
grammar guide in the end-of-book appendix, helps readers improve critical English
language skills. Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.
This newly-revised sixth edition summarizes practical skills for communication strategy,
writing, and speaking—especially important in today's workplace. Chapter topics cover
how to efficiently compose written documents, editing for brevity and style,
presentations and visual aids, special speaking situations, and listening skills. For
anyone who needs to communicate in today's business or professional environment.
"Distinguished in the market by its ability to mesh accessibility and intellectual rigor,
How to Interpret Literature offers a current, concise, and broad historicist survey of
contemporary thinking in critical theory. Ideal for upper-level undergraduate courses in
literary and critical theory, this is the only book of its kind that thoroughly merges literary
studies with cultural studies, including film. Robert Dale Parker provides a critical look
at the major movements in literary studies since the 1930s, including those often
omitted from other texts. He includes chapters on New Criticism, Structuralism,
Deconstruction, Psychoanalysis, Feminism, Queer Studies, Marxism, Historicism and
Cultural Studies, Postcolonial and Race Studies, and Reader Response. Parker
weaves connections among chapters, showing how these different ways of thinking
respond to and build upon each other. Through these exchanges, he prepares students
to join contemporary dialogues in literary and cultural studies. The text is enhanced by
charts, text boxes that address frequently asked questions, photos, and a
bibliography"-For undergraduate courses in business communication. Develops Professional
Communication Skills Following in the wake of the digital revolution and the advent of
social media, business communication has been hit by yet another revolutionary
change: the rise of mobile communication. In this Twelfth Edition of Boveé and Thill’s
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related changes affecting the business world are thoroughly discussed. Not to be
forgotten, the text continues to emphasize fundamental skills and principles, including
the importance of writing, listening, presenting, and other components of business
communication. Featuring practical advice, time-tested processes, and real-world
examples, Excellence in Business Communication is the premier text for honing and
developing essential communication skills. Also Available with MyBCommLab® This
title is also available with MyBCommLab--an online homework, tutorial, and
assessment program designed to work with this text to engage students and improve
results. Within its structured environment, students practice what they learn, test their
understanding, and pursue a personalized study plan that helps them better absorb
course material and understand difficult concepts. NOTE: You are purchasing a
standalone product; MyBCommLab does not come packaged with this content. If you
would like to purchase both the physical text and MyBCommLab search for:
0134472438 / 9780134472430 Excellence in Business Communication Plus
MyBCommLab with Pearson eText -- Access Card Package Package consists of:
0134319052 / 9780134319056 Excellence in Business Communication 0134390113 /
9780134390116 MyBCommLab with Pearson eText -- Access Card -- for Excellence in
Business Communication

Early childhood mathematics is vitally important for young children's present and
future educational success. Research demonstrates that virtually all young
children have the capability to learn and become competent in mathematics.
Furthermore, young children enjoy their early informal experiences with
mathematics. Unfortunately, many children's potential in mathematics is not fully
realized, especially those children who are economically disadvantaged. This is
due, in part, to a lack of opportunities to learn mathematics in early childhood
settings or through everyday experiences in the home and in their communities.
Improvements in early childhood mathematics education can provide young
children with the foundation for school success. Relying on a comprehensive
review of the research, Mathematics Learning in Early Childhood lays out the
critical areas that should be the focus of young children's early mathematics
education, explores the extent to which they are currently being incorporated in
early childhood settings, and identifies the changes needed to improve the quality
of mathematics experiences for young children. This book serves as a call to
action to improve the state of early childhood mathematics. It will be especially
useful for policy makers and practitioners-those who work directly with children
and their families in shaping the policies that affect the education of young
children.
A unique approach to a hands-on course, written by the same author of Business
and Administrative Communication, this completely new approach is devised and
created with the assistance of a community college colleague. The innovative
module structure allows instructors to focus on specific skills and provides
greater flexibility for short courses and different teaching approaches. While
grounded in solid business communication fundamentals, this paperback takes a
strong workplace activity orientation which helps students connect what they
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learn to what they do or will do on the job.
ALERT: Before you purchase, check with your instructor or review your course
syllabus to ensure that you select the correct ISBN. Several versions of
Pearson's MyLab & Mastering products exist for each title, including customized
versions for individual schools, and registrations are not transferable. In addition,
you may need a CourseID, provided by your instructor, to register for and use
Pearson's MyLab & Mastering products. Packages Access codes for Pearson's
MyLab & Mastering products may not be included when purchasing or renting
from companies other than Pearson; check with the seller before completing your
purchase. Used or rental books If you rent or purchase a used book with an
access code, the access code may have been redeemed previously and you may
have to purchase a new access code. Access codes Access codes that are
purchased from sellers other than Pearson carry a higher risk of being either the
wrong ISBN or a previously redeemed code. Check with the seller prior to
purchase. -- Learn Business Communication Skills by Example. Excellent,
effective, and practical business communication skills are necessary in order to
succeed in today's business world. Excellence in Business Communication
delivers an abundance of the most realistic model documents and tools, helping
readers learn business communication skills by example. The tenth edition is a
more efficient, rigorously revised textbook that maintains solid coverage of
fundamentals while focusing on today's social media revolution and the impact it
will have on readers' future careers.
The landmark project management reference, now in a new edition Now in a
Tenth Edition, this industry-leading project management "bible" aligns its
streamlined approach to the latest release of the Project Management Institute's
Project Management Body of Knowledge (PMI®'s PMBOK® Guide), the new
mandatory source of training for the Project Management Professional (PMP®)
Certificat-ion Exam. This outstanding edition gives students and professionals a
profound understanding of project management with insights from one of the bestknown and respected authorities on the subject. From the intricate framework of
organizational behavior and structure that can determine project success to the
planning, scheduling, and controlling processes vital to effective project
management, the new edition thoroughly covers every key component of the
subject. This Tenth Edition features: New sections on scope changes, exiting a
project, collective belief, and managing virtual teams More than twenty-five case
studies, including a new case on the Iridium Project covering all aspects of
project management 400 discussion questions More than 125 multiple-choice
questions (PMI, PMBOK, PMP, and Project Management Professional are
registered marks of the Project Management Institute, Inc.)
This practical, student-focused text shows how to focus all of an organization's
resources on continuous and simultaneous improvement of quality and
productivity — thereby continually improving both performance and
competitiveness. QUALITY MANAGEMENT FOR ORGANIZATIONAL
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EXCELLENCE: INTRODUCTION TO TOTAL QUALITY, 7/e coherently
addresses all elements of quality management, including Lean, Six Sigma, Lean
Six Sigma, and many topics that competitive books overlook (e.g., peak
performance, partnering, manufacturing networks, culture, and crucial “people”
aspects of quality). Direct and straightforward, it links “big picture” theories and
principles to detailed real-world strategies and techniques. Throughout, critical
thinking activities, discussion assignments, and research links promote deeper
thinking and further exploration. This edition adds all-new cases, plus new
information on topics ranging from supervision to certification, QFD and SPC to
benchmarking and JIT.
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