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ALERT: Before you purchase, check with your instructor or review your course syllabus to ensure that youselect the
correct ISBN. Several versions of Pearson's MyLab & Mastering products exist for each title, including customized
versions for individual schools, and registrations are not transferable. In addition,you may need a CourseID, provided by
your instructor, to register for and use Pearson's MyLab & Mastering products. Packages Access codes for Pearson's
MyLab & Mastering products may not be included when purchasing or renting from companies other than Pearson; check
with the seller before completing your purchase. Used or rental books If you rent or purchase a used book with an access
code, the access code may have been redeemed previously and you may have to purchase a new access code. Access
codes Access codes that are purchased from sellers other than Pearson carry a higher risk of being either the wrong
ISBN or a previously redeemed code. Check with the seller prior to purchase. -- This 12 month access code care gives
you access to all of MyThinkingLab's tools and resources, including a complete eText of your book. You can also buy
immediate access to MyThinkingLab with Pearson eText online with a credit card atwww.mythinkinglab.com. With a clear
presentation, Ethics: Theory and Practice educates readers about ethical theory and has them apply what they learn to
specific classic and contemporary moral problems (lying, cheating, establishing ethical business practices, honoring
ethical obligations in medicine, etc.). Jacques P. Thiroux first wrote this text 1977 in order to educate readers about
ethical theory and its applications in a way that beginning students could understand. The result was an accessible text
that isn't too technical and doesn't plunge into complex readings without sufficient background. The text is fully updated
with global issues and non-Western ethical views. Keith W. Krasemann now continues Thiroux's efforts of making Ethical
Ideas accesible to students. Besides updating the foundations of the text, Krasemann incoporates new and relevant
material, most of which is often unique only to this text.
This is the eBook of the printed book and may not include any media, website access codes, or print supplements that
may come packaged with the bound book. Thematically introduces students to the major philosophic thinkers.
Fundamentals of Philosophy offers a broad scope of classic and contemporary selections from the world’s major thinkers
via a narrative format that presents difficult issues and readings in a simplified manner for students. Its readings are
grouped around nine major themes/chapters, and are organized as a debate on one central issue. This approach helps
students understand the argumentative style of philosophy, and learn how philosophic issues and solutions they
encounter can be applied to their everyday life. A better teaching and learning experience This program will provide a
better teaching and learning experience–for you and your students. Here’s how: Personalize Learning - MySearchLab
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delivers proven results in helping students succeed, provides engaging experiences that personalize learning, and comes
from a trusted partner with educational expertise and a deep commitment to helping students and instructors achieve
their goals. Improve Critical Thinking — “Questions for Discussion” and a “Glossary of Terms” help students study.
Engage Students — “Biographies” and “Recent Developments” stimulate student interest and understanding of
philosophy’s contemporary applications. Support Instructors — MySearchLab and an Instructor’s Manual to accompany
the text are available to be packaged with this text. Note: MySearchLab does not come automatically packaged with this
text. To purchase MySearchLab, please visit: www.mysearchlab.com or you can purchase a ValuePack of the text +
MySearchLab (at no additional cost): ValuePack ISBN-10: 0205879306 / ValuePack ISBN-13: 9780205879304.
This essential resource helps students synthesize and evaluate information and gauge their progress through The
Examined Life Telecourse. The guide offers stimulating and thought-provoking support activities as well as self-test
questions and a glossary of terms.
Mythinkinglab -- Standalone Access Card -- For Ethical Theory and BusinessPrentice HallNew Mythinkinglab Standalone Access Card - For Ethical Theory and BusinessEthical Theory and BusinessPearson College Division
Contemporary Moral Issues is an anthology that provides a selection of readings on contemporary social issues revolving
around three general themes: Matters of Life and Death, Matters of Equality and Diversity, and Expanding the Circle,
which includes duties beyond borders, living together with animals, and environmental ethics. The text contains a number
of distinctive, high-profile readings and powerful narratives, including Jonathan Foer's "Eating Animals," Eva Feder
Kittay's "On the Ethics of Selective Abortion for Disability," and Susan M. Wolf's "Confronting Assisted Suicide and
Euthanasia: My Father's Death." Each set of readings is accompanied by an extensive introduction, a bibliographical
essay, pre-reading questions, and discussion questions.
Resolving Moral Issues in Business. The ethical landscape of business is constantly changing, and the new edition of
Business Ethics: Concepts and Cases has been revised to keep pace with those changes most effecting business:
accelerating globalization, constant technological updates, proliferating of business scandals. Business Ethics: Concepts
and Cases introduces the reader to the ethical concepts that are relevant to resolving moral issues in business; imparts
the reasoning and analytical skills needed to apply ethical concepts to business decisions; identifies moral issues specific
to a business; provides an understanding of the social, technological, and natural environments within which moral issues
in business arise; and supplies case studies of actual moral conflicts faced by businesses. This Books á la Carte Edition
is an unbound, three-hole punched, loose-leaf version of the textbook and provides students the opportunity to
personalize their book by incorporating their own notes and taking only the portion of the book they need to class – all at
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a fraction of the bound book price. Teaching and Learning Experience Personalize Learning - MyThinkingLab delivers
proven results in helping students succeed, provides engaging experiences that personalize learning, and comes from a
trusted partner with educational expertise and a deep commitment to helping students and instructors achieve their
goals. Improve Critical Thinking - Business Ethics: Concepts and Cases provides summaries of basic ideas discussed
within the text in its margins; presents conceptual materials first, and then offers discussion cases second through
standardized chapters; all providing students the chance to critically think about the material they are learning. Engage
Students - Study questions at the beginning of each chapter, definitions of key terms in the margins, a glossary, chapterend study and discussion questions, end-of-chapter web resources, and chapter-opening concrete examples / cases all
ensure students' complete understanding of the material. Support Instructors - Teaching your course just got easier! You
can create a Customized Text or use our Instructor's Manual, Electronic “MyTest” Test Bank or PowerPoint Presentation
Slides. Note: MyThinkingLab does no come automatically packaged with this text. To purchase MyThinkingLab, please
visit www.MyThinkingLab.com or you can purchase a valuepack of the text + MyThinkingLab(VP ISBN-10: 0205029760,
VP ISBN-13: 9780205029761)
A groundbreaking exploration of the critical ethical issues in financial theory and practice Compiled by volume editor John
Boatright, Finance Ethics consists of contributions from scholars from many different finance disciplines. It covers key
issues in financial markets, financial services, financial management, and finance theory, and includes chapters on
market regulation, due diligence, reputational risk, insider trading, derivative contracts, hedge funds, mutual and pension
funds, insurance, socially responsible investing, microfinance, earnings management, risk management, bankruptcy,
executive compensation, hostile takeovers, and boards of directors. Special attention is given to fairness in markets and
the delivery of financial services, and to the duties of fiduciaries and agents Rigorous analysis of the topics covered
provides essential information and practical guidance for practitioners in finance as well as for students and academics
with an interest in finance ethics Ethics in Finance skillfully explains the need for ethics in the personal conduct of finance
professionals and the operation of financial markets and institutions.
Students learn to critically think about philosophy. The Philosopher's Way inspires students to think like a philosopher, helping them become
more accomplished critical thinkers and develop the analytical tools needed to think philosophically about important issues. This text features
readings from major philosophical texts and commentary to guide students in their understanding of the topics. It is organized by questions
central to the main branches of philosophy and examines the ideas of philosophers past and present. A better teaching and learning
experience This program will provide a better teaching and learning experience-for you and your students. Here's how: Personalize Learning
-- MySearchLab delivers proven results in helping students succeed, provides engaging experiences that personalize learning, and comes
from a trusted partner with educational expertise and a deep commitment to helping students and instructors achieve their goals. Improve
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Critical Thinking -- Critical thinking features challenge students to go beyond their reading and explore the connections philosophy has in their
everyday lives. Engage Students -- Full-color visuals bring topics to life, and writing examples give students a foundation for their own
philosophical exploration. Support Instructors -- MySearchLab, Instructor's Manual, Test Bank, MyTest, and PowerPoint slides are available
to be packaged with this text. Note: MySearchLab does not come automatically packaged with this text. To purchase MySearchLab, please
visit: www.mysearchlab.com or you can purchase a ValuePack of the text + MySearchLab (at no additional cost): ValuePack ISBN-10:
0205885888 / ValuePack ISBN-13: 9780205885886.
Provides a lively and accessible introduction to ethical theory An Introduction to Ethics provides readers with the guiding critical questions
needed to be considered in our decision making. Students learn about the principles we apply to direct our behavior. The text enhances
readers' abilities to form arguments and conclusions, developing a systematic and coherent ethical view of their own. MySearchLab is a part
of the Gibson program. Research and writing tools, including access to academic journals, help students explore ethical theories in even
greater depth. To provide students with flexibility, students can download the eText to a tablet using the free Pearson eText app. NOTE:
MySearchLab does not come automatically packaged with this text. To purchase the text with MySearchLab, order the package ISBN:
0205885500 / 9780205885503 Introduction to Ethics, An Plus MySearchLab with eText -- Access Card Package Package consists of:
0205239927 / 9780205239924 MySearchLab with Pearson eText -- Valuepack Access Card 0205708544 / 9780205708543 Introduction to
Ethics, An
With a clear presentation, Ethics: Theory and Practice educates readers about ethical theory and has them apply what they learn to specific
classic and contemporary moral problems (lying, cheating, establishing ethical business practices, honoring ethical obligations in medicine,
etc.). Jacques P. Thiroux first wrote this text 1977 in order to educate readers about ethical theory and its applications in a way that beginning
students could understand. The result was an accessible text that isn't too technical and doesn't plunge into complex readings without
sufficient background. The text is fully updated with global issues and non-Western ethical views. Keith W. Krasemann now continues
Thiroux's efforts of making Ethical Ideas accesible to students. Besides updating the foundations of the text, Krasemann incoporates new and
relevant material, most of which is often unique only to this text.
Designed for today's students through continuous feedback from students like you, ETHICS delivers a visually appealing, succinct print
component, tear-out review cards and CourseMate, our online digital product that is proven to enhance your learning experience and improve
your grades. CourseMate includes learning aids to accommodate your busy lifestyle such as an interactive eBook, self quizzes,
downloadable flash cards, all included at an affordable price. ETHICS takes you on an inspiring exploration of theory and major contemporary
moral problems. Step by step, this reader-friendly text guides you through sound reasoning strategies with its Thinking It Through modules, a
course-long examination of an important ethical issue. Attention CourseMate user: The CourseMate platform is being sunset and will not be
sold with this title after December 31st, 2019. Cengage will support existing users of CourseMate through August 1st, 2020. Important Notice:
Media content referenced within the product description or the product text may not be available in the ebook version.
This unique collection includes writings of the most important and influential moral philosophers of the Western tradition, from Plato to John
Rawls. Chronologically organized to illuminate each writer's role in the history of ethics, the book's comprehensive coverage fosters a firm
grasp of ideas in the history of Western moral philosophy, as well as contemporary moral philosophy. Selections from the contemporary
period are designed to highlight the continuity between the history of moral philosophy and contemporary moral theory. The collection
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includes an introduction to ethical theory, introductions to each of the major historical periods, brief introductions to each selection, and new
study tools to help focus students' reading. Important Notice: Media content referenced within the product description or the product text may
not be available in the ebook version.
ALERT: Before you purchase, check with your instructor or review your course syllabus to ensure that you select the correct ISBN. Several
versions of Pearson's MyLab & Mastering products exist for each title, including customized versions for individual schools, and registrations
are not transferable. In addition, you may need a CourseID, provided by your instructor, to register for and use Pearson's MyLab & Mastering
products. Packages Access codes for Pearson's MyLab & Mastering products may not be included when purchasing or renting from
companies other than Pearson; check with the seller before completing your purchase. Used or rental books If you rent or purchase a used
book with an access code, the access code may have been redeemed previously and you may have to purchase a new access code. Access
codes Access codes that are purchased from sellers other than Pearson carry a higher risk of being either the wrong ISBN or a previously
redeemed code. Check with the seller prior to purchase. -- Ethical Issues in Developing Business Policies Ethics and the Conduct of
Business is a comprehensive and up-to-date discussion of the most prominent issues in the field of business ethics, and the major positions
and arguments on these issues. Numerous real-life examples and case studies are used throughout the book to increase understanding of
issues, stimulate class discussion, and show the relevance of the discussion to real-life business practice. Note: The focus of Ethics and the
Conduct of Business is primarily on ethical issues that corporate decision makers face in developing policies about employees, customers,
and the general public. The positions and arguments on these issues are taken from a wide variety of sources, including economics and the
law. Teaching and Learning Experience Personalize Learning - MyThinkingLabdelivers proven results in helping students succeed, provides
engaging experiences that personalize learning, and comes from a trusted partner with educational expertise and a deep commitment to
helping students and instructors achieve their goals. Improve Critical Thinking - A substantial amount of legal material is contained within
Ethics and the Conduct of Business. Not only because the law addresses many ethical issues, but also because the management decisionmaking process must take into account relevant legal practices. Engage Students - This book employs fifty case studies that firmly illustrate
the wide variety of issues pertaining to business ethics and enable students to engage in ethical decision making. Support Instructors Teaching your course just got easier! You can create a Customized Text or use our Instructor's Manual, Electronic "MyTest" Test Bank or
PowerPoint Presentation Slides. Plus, a substantial number of cases within Ethics and the Conduct of Business provide the opportunity for a
case-study approach or a combined lecture/discussion format for your course. Note:MyThinkingLab does not come automatically packaged
with this text. To purchase MyThinkingLab, please visit www.MyThinkingLab.com or you can purchase a valuepack of the text +
MyThinkingLab (VP ISBN-10: 0205060048, VP ISBN-13: 9780205060047)
This is the eBook of the printed book and may not include any media, website access codes, or print supplements that may come packaged
with the bound book. Resolving Moral Issues in Business. The ethical landscape of business is constantly changing, and the new edition of
Business Ethics: Concepts and Cases has been revised to keep pace with those changes most effecting business: accelerating globalization,
constant technological updates, proliferating of business scandals. Business Ethics: Concepts and Cases introduces the reader to the ethical
concepts that are relevant to resolving moral issues in business; imparts the reasoning and analytical skills needed to apply ethical concepts
to business decisions; identifies moral issues specific to a business; provides an understanding of the social, technological, and natural
environments within which moral issues in business arise; and supplies case studies of actual moral conflicts faced by businesses. Teaching
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and Learning Experience Personalize Learning - MyThinkingLab delivers proven results in helping students succeed, provides engaging
experiences that personalize learning, and comes from a trusted partner with educational expertise and a deep commitment to helping
students and instructors achieve their goals. Improve Critical Thinking - Business Ethics: Concepts and Cases provides summaries of basic
ideas discussed within the text in its margins; presents conceptual materials first, and then offers discussion cases second through
standardized chapters; all providing students the chance to critically think about the material they are learning. Engage Students - Study
questions at the beginning of each chapter, definitions of key terms in the margins, a glossary, chapter-end study and discussion questions,
end-of-chapter web resources, and chapter-opening concrete examples / cases all ensure students’ complete understanding of the material.
Support Instructors - Teaching your course just got easier! You can create a Customized Text or use our Instructor’s Manual, Electronic
“MyTest” Test Bank or PowerPoint Presentation Slides. Note: MyThinkingLab does no come automatically packaged with this text. To
purchase MyThinkingLab, please visit www.MyThinkingLab.com or you can purchase a valuepack of the text + MyThinkingLab(VP ISBN-10:
0205029760, VP ISBN-13: 9780205029761)

Helping readers create a consistently Christian worldview, William Hasker addresses key questions of metaphysics and
discusses possible answers. In the Contours of Christian Philosophy series.
In the first edition of A Very Bad Wizard: Morality Behind the Curtain – Nine Conversations, philosopher Tamler Sommers
talked with an interdisciplinary group of the world’s leading researchers—from the fields of social psychology, moral
philosophy, cognitive science, and primatology—all working on the same issue: the origins and workings of morality.
Together, these nine interviews pulled back some of the curtain, not only on our moral lives but—through Sommers’
probing, entertaining, and well informed questions—on the way morality traditionally has been studied. This Second
Edition increases the subject matter, adding eight additional interviews and offering features that will make A Very Bad
Wizard more useful in undergraduate classrooms. These features include structuring all chapters around sections and
themes familiar in a course in ethics or moral psychology; providing follow-up podcasts for some of the interviews, which
will delve into certain issues from the conversations in a more informal manner; including an expanded and annotated
reading list with relevant primary sources at the end of each interview; presenting instructor and student resources online
in a companion website. The resulting new publication promises to synthesize and make accessible the latest
interdisciplinary research to offer a brand new way to teach philosophical ethics and moral psychology.
ALERT: Before you purchase, check with your instructor or review your course syllabus to ensure that you select the
correct ISBN. Several versions of Pearson's MyLab & Mastering products exist for each title, including customized
versions for individual schools, and registrations are not transferable. In addition, you may need a CourseID, provided by
your instructor, to register for and use Pearson's MyLab & Mastering products. Packages Access codes for Pearson's
MyLab & Mastering products may not be included when purchasing or renting from companies other than Pearson; check
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with the seller before completing your purchase. Used or rental books If you rent or purchase a used book with an access
code, the access code may have been redeemed previously and you may have to purchase a new access code. Access
codes Access codes that are purchased from sellers other than Pearson carry a higher risk of being either the wrong
ISBN or a previously redeemed code. Check with the seller prior to purchase. -- Students learn how traditional ethical
theories can be applied to practical problems . Introducing Ethics is a brief text that encourages students to determine
how the common wisdom of traditional ethical theories can be applied to practical problems such as the distribution of
income and wealth, torture, terrorism, and gay and lesbian rights. The text begins by challenging students to think about
whether or not ethics is useful for making choices. It poses three questions: 1) Is morality determined by religion rather
than reason? 2) Is everything relative? 3) Is it better to be an egoist? Then, after laying out Utilitarian ethics, Kantian
ethics, and Aristotelian ethics, the author poses an additional three challenges focused on the traditional conceptions of
ethics: the environmental challenge, the feminist challenge, and the multicultural challenge. Learning Goals Upon
completing this book readers will be able to: Answer the question: Do I make ethical or moral choices well? Determine
their own responses to ethical challenges Note: MySearchLab does not come automatically packaged with this text. To
purchase MySearchLab, please visit: www.mysearchlab.com or you can purchase a ValuePack of the text +
MySearchLab (at no additional cost): ValuePack ISBN-10: 0205903843 / ValuePack ISBN-13: 9780205903849.
This is the eBook of the printed book and may not include any media, website access codes, or print supplements that
may come packaged with the bound book. Ethical Issues in Developing Business Policies Ethics and the Conduct of
Business is a comprehensive and up-to-date discussion of the most prominent issues in the field of business ethics, and
the major positions and arguments on these issues. Numerous real-life examples and case studies are used throughout
the book to increase understanding of issues, stimulate class discussion, and show the relevance of the discussion to
real-life business practice. Note: The focus of Ethics and the Conduct of Business is primarily on ethical issues that
corporate decision makers face in developing policies about employees, customers, and the general public. The positions
and arguments on these issues are taken from a wide variety of sources, including economics and the law. Teaching and
Learning Experience Improve Critical Thinking - A substantial amount of legal material is contained within Ethics and the
Conduct of Business. Not only because the law addresses many ethical issues, but also because the management
decision-making process must take into account relevant legal practices. Engage Students - This book employs fifty case
studies that firmly illustrate the wide variety of issues pertaining to business ethics and enable students to engage in
ethical decision making. Support Instructors - Teaching your course just got easier! You can create a Customized Text or
use our Instructor’s Manual, Electronic “MyTest” Test Bank or PowerPoint Presentation Slides. Plus, a substantial
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number of cases within Ethics and the Conduct of Business provide the opportunity for a case-study approach or a
combined lecture/discussion format for your course.
How can you effectively stand up for your values when pressured by your boss, customers, or shareholders to do the
opposite? Drawing on actual business experiences as well as on social science research, Babson College business
educator and consultant Mary Gentile challenges the assumptions about business ethics at companies and business
schools. She gives business leaders, managers, and students the tools not just to recognize what is right, but also to
ensure that the right things happen. The book is inspired by a program Gentile launched at the Aspen Institute with Yale
School of Management, and now housed at Babson College, with pilot programs in over one hundred schools and
organizations, including INSEAD and MIT Sloan School of Management. She explains why past attempts at preparing
business leaders to act ethically too often failed, arguing that the issue isn’t distinguishing what is right or wrong, but
knowing how to act on your values despite opposing pressure. Through research-based advice, practical exercises, and
scripts for handling a wide range of ethical dilemmas, Gentile empowers business leaders with the skills to voice and act
on their values, and align their professional path with their principles. Giving Voice to Values is an engaging, innovative,
and useful guide that is essential reading for anyone in business.
Is there still anything worth living for? Is anything worth pursuing, apart from money, love, and caring for one's own
family?Internationally known social philosopher and ethicist Peter Singer has an answer to these and other questions in
this compelling new volume. If we can detach ourselves from our own immediate preoccupations and look at the world as
a whole and our place in it, there is something absurd about the idea that people should have trouble finding something
to live for.Singer suggests that people who take an ethical approach to life often avoid the trap of meaninglessness,
finding a deeper satisfaction in what they are doing than those people whose goals are narrower and more self-centered.
He spells out what he means by an ethical approach to life, and shows that it can bring about significant and far-reaching
changes to one's life.After completing each section, the reader will be compelled to stop and ponder for a while. -San
Antonio Current. . . extremely well written. -Mind (UK)Imagine that you could choose a book that everyone in the world
would read. My choice would be this book by Peter Singer. It is a good philosophy book, which covers many historical,
social, and biological issues with command and verve, but I would choose it because its persuasive power could change
many people's lives for the better, both from their own point of view and from that of the world as a whole. -Ethics
Making Ethical Ideas Accessible to Students With a clear presentation, Ethics: Theory and Practice educates readers
about ethical theory and has them apply what they learn to specific classic and contemporary moral problems (lying,
cheating, establishing ethical business practices, honoring ethical obligations in medicine, etc.). Jacques P. Thiroux first
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wrote this text 1977 in order to educate readers about ethical theory and its applications in a way that beginning students
could understand. The result was an accessible text that isn't too technical and doesn't plunge into complex readings
without sufficient background. The text is fully updated with global issues and non-Western ethical views. Keith W.
Krasemann now continues Thiroux's efforts of making ethical ideas accessible to students. Besides updating the
foundations of the text, Krasemann incorporates new and relevant material, most of which is often unique only to this
text.Teaching and Learning Experience Personalize Learning - MyThinkingLabdelivers proven results in helping students
succeed, provides engaging experiences that personalize learning, and comes from a trusted partner with educational
expertise and a deep commitment to helping students and instructors achieve their goals. Improve Critical Thinking Outstanding student content - including cases for study and discussion, a chapter on how to set up an ethical system,
eight appendices, supplementary reading lists, and more - encourage students to examine their assumptions, discern
hidden values, evaluate evidence, assess their conclusions, and more Engage Students - Ethics: Theory and Practice
provides chapter objectives, exercises for review, discussion questions, ethics problems and more All features which
encourage students to learn how ethical theories can be applied to their everyday lives. Support Instructors - Teaching
your course just got easier You can create a Customized Text or use our Instructor's Manual, Electronic MyTest Test
Bank or PowerPoint Presentation Slides. Note: MyThinkingLab does no come automatically packaged with this text.To
purchase MyThinkingLab, please visit www.MyThinkingLab.com or you can purchase a valuepack of the text +
MyThinkingLab (VP ISBN-10: 020517640, VP ISBN-13: 9780205064656)
Critical and creative thinking for life experience and career success The first edition of The Pearson Guide to Critical and Creative
Thinking provides students with the tools, techniques, and strategies for thinking both critically and creatively. A toolbox for higherorder analytical and imaginative thinking, readers practice critical and creative thinking by applying learned theories to examples,
demonstrations, and exercises. Exercises involve both individual and collaborative critical and creative thinking applications across
academic disciplines, as well as in personal and professional career contexts. The clear and easy to follow writing style makes
concepts and theories accessible to all students, especially in the foundational chapters. Later chapters enable students to
exercise their reasoning skills and judgment by generating ideas and applying what they’ve learned. ¿ MyThinkingLab is an
integral part of the DiYanni program. Engaging activities and assessment are part of a teaching and learning system that helps
students foster their critical and creative thinking skills. With MyThinkingLab, students can access The Pearson Guide to Critical
and Creative Thinking ebook, with highlighting and note taking capabilities, as well as view videos, simulations, and writing
assignments with the all new Writing Space. ¿ NOTE:¿MyThinkingLab does not come automatically packaged with this text. To
purchase the text with MyThinkingLab, order the package ISBN: ¿ 0205928269 / 9780205928262 The Pearson Guide to Critical
and Creative Thinking Plus NEW MyThinkingLab with eText -- Access Card Package ¿ Package consists of:¿¿¿ 0205871755 /
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9780205871759 MyThinkingLab -- Valuepack Access Card 0205909248 / 9780205909247 The Pearson Guide to Critical and
Creative Thinking ¿ ¿¿ ALERT:¿Before you purchase, check with your instructor or review your course syllabus to ensure that
you¿select the correct ISBN. Several versions of Pearson's MyLab & Mastering products exist for each title, including customized
versions for individual schools, and registrations are not transferable. In addition,¿you may need a CourseID, provided by your
instructor, to register for and use Pearson's MyLab & Mastering products. ¿ Packages Access codes for Pearson's MyLab &
Mastering products may not be included when purchasing or renting from companies other than Pearson; check with the seller
before completing your purchase. ¿ Used or rental books If you rent or purchase a used book with an access code, the access
code may have been redeemed previously and you may have to purchase a new access code. ¿ Access codes Access codes that
are purchased from sellers other than Pearson carry a higher risk of being either the wrong ISBN or a previously redeemed code.
Check with the seller prior to purchase. ¿ -ALERT: Before you purchase, check with your instructor or review your course syllabus to ensure that you select the correct ISBN.
Several versions of Pearson's MyLab & Mastering products exist for each title, including customized versions for individual
schools, and registrations are not transferable. In addition, you may need a CourseID, provided by your instructor, to register for
and use Pearson's MyLab & Mastering products. Packages Access codes for Pearson's MyLab & Mastering products may not be
included when purchasing or renting from companies other than Pearson; check with the seller before completing your purchase.
Used or rental books If you rent or purchase a used book with an access code, the access code may have been redeemed
previously and you may have to purchase a new access code. Access codes Access codes that are purchased from sellers other
than Pearson carry a higher risk of being either the wrong ISBN or a previously redeemed code. Check with the seller prior to
purchase. -- Provides a lively and accessible introduction to ethical theory An Introduction to Ethics provides readers with the
guiding critical questions needed to be considered in our decision making. Students learn about the principles we apply to direct
our behavior. The text enhances readers' abilities to form arguments and conclusions, developing a systematic and coherent
ethical view of their own. MySearchLab is a part of the Gibson program. Research and writing tools, including access to academic
journals, help students explore ethical theories in even greater depth. To provide students with flexibility, students can download
the eText to a tablet using the free Pearson eText app. 0205885500 / 9780205885503 Introduction to Ethics, An Plus
MySearchLab with eText -- Access Card Package Package consists of: 0205239927 / 9780205239924 MySearchLab with
Pearson eText -- Valuepack Access Card 0205708544 / 9780205708543 Introduction to Ethics, An
Resolving Moral Issues in Business. The ethical landscape of business is constantly changing, and the new edition of Business
Ethics: Concepts and Cases has been revised to keep pace with those changes most effecting business: accelerating
globalization, constant technological updates, proliferating of business scandals. Business Ethics: Concepts and Cases introduces
the reader to the ethical concepts that are relevant to resolving moral issues in business; imparts the reasoning and analytical
skills needed to apply ethical concepts to business decisions; identifies moral issues specific to a business; provides an
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understanding of the social, technological, and natural environments within which moral issues in business arise; and supplies
case studies of actual moral conflicts faced by businesses. Teaching and Learning Experience Personalize Learning MyThinkingLab delivers proven results in helping students succeed, provides engaging experiences that personalize learning, and
comes from a trusted partner with educational expertise and a deep commitment to helping students and instructors achieve their
goals. Improve Critical Thinking - Business Ethics: Concepts and Cases provides summaries of basic ideas discussed within the
text in its margins; presents conceptual materials first, and then offers discussion cases second through standardized chapters; all
providing students the chance to critically think about the material they are learning. Engage Students - Study questions at the
beginning of each chapter, definitions of key terms in the margins, a glossary, chapter-end study and discussion questions, end-ofchapter web resources, and chapter-opening concrete examples / cases all ensure students’ complete understanding of the
material. Support Instructors - Teaching your course just got easier! You can create a Customized Text or use our Instructor’s
Manual, Electronic “MyTest” Test Bank or PowerPoint Presentation Slides. NEW! Pearson's Reading Hour Program for
Instructors Interested in reviewing new and updated texts in Philosophy? Click on the below link to choose an electronic chapter to
preview… Settle back, read, and receive a Penguin paperback for your time!
http://www.pearsonhighered.com/readinghour/philosophy
ALERT: Before you purchase, check with your instructor or review your course syllabus to ensure that you select the correct ISBN.
Several versions of Pearson's MyLab & Mastering products exist for each title, including customized versions for individual
schools, and registrations are not transferable. In addition, you may need a CourseID, provided by your instructor, to register for
and use Pearson's MyLab & Mastering products. Packages Access codes for Pearson's MyLab & Mastering products may not be
included when purchasing or renting from companies other than Pearson; check with the seller before completing your purchase.
Used or rental books If you rent or purchase a used book with an access code, the access code may have been redeemed
previously and you may have to purchase a new access code. Access codes Access codes that are purchased from sellers other
than Pearson carry a higher risk of being either the wrong ISBN or a previously redeemed code. Check with the seller prior to
purchase. -- An anthology of readings, legal perspectives, and cases in business ethics. Ethical Theory and Business provides
students with a strong understanding of ethics in business. Case studies, a discussion of ethical theory, and a diverse range of
perspectives on specific topics give students the tools needed to address ethical situations in business and challenge them to think
for themselves. Learning Goals Upon completing this book readers will be able to: Reflect on ethical and sustainable business
practices Understand the role of ethics in all function areas of business including management, marketing, international business,
human resources, finance, and accounting Discuss the most pressing issues confronting business leaders today Note:
MySearchLab does not come automatically packaged with this text. To purchase MySearchLab, please visit:
www.mysearchlab.com or you can purchase a ValuePack of the text + MySearchLab (at no additional cost): ValuePack ISBN-10:
0205201199 / ValuePack ISBN-13: 9780205201198.
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ALERT: Before you purchase, check with your instructor or review your course syllabus to ensure that you select the correct ISBN.
Several versions of Pearson's MyLab & Mastering products exist for each title, including customized versions for individual
schools, and registrations are not transferable. In addition, you may need a CourseID, provided by your instructor, to register for
and use Pearson's MyLab & Mastering products. Packages Access codes for Pearson's MyLab & Mastering products may not be
included when purchasing or renting from companies other than Pearson; check with the seller before completing your purchase.
Used or rental books If you rent or purchase a used book with an access code, the access code may have been redeemed
previously and you may have to purchase a new access code. Access codes Access codes that are purchased from sellers other
than Pearson carry a higher risk of being either the wrong ISBN or a previously redeemed code. Check with the seller prior to
purchase. -- Making Ethical Ideas Accessible to Students! With a clear presentation, Ethics: Theory and Practice educates readers
about ethical theory and has them apply what they learn to specific classic and contemporary moral problems (lying, cheating,
establishing ethical business practices, honoring ethical obligations in medicine, etc.). Jacques P. Thiroux first wrote this text 1977
in order to educate readers about ethical theory and its applications in a way that beginning students could understand. The result
was an accessible text that isn't too technical and doesn't plunge into complex readings without sufficient background. The text is
fully updated with global issues and non-Western ethical views. Keith W. Krasemann now continues Thiroux's efforts of making
ethical ideas accessible to students. Besides updating the foundations of the text, Krasemann incorporates new and relevant
material, most of which is often unique only to this text. Teaching and Learning Experience Personalize Learning MyThinkingLabdelivers proven results in helping students succeed, provides engaging experiences that personalize learning, and
comes from a trusted partner with educational expertise and a deep commitment to helping students and instructors achieve their
goals. Improve Critical Thinking - Outstanding student content - including cases for study and discussion, a chapter on how to set
up an ethical system, eight appendices, supplementary reading lists, and more! - encourage students to examine their
assumptions, discern hidden values, evaluate evidence, assess their conclusions, and more! Engage Students -- Ethics: Theory
and Practice provides chapter objectives, exercises for review, discussion questions, ethics problems and more! All features which
encourage students to learn how ethical theories can be applied to their everyday lives. Support Instructors -- Teaching your
course just got easier! You can create a Customized Text or use our Instructor's Manual, Electronic "MyTest" Test Bank or
PowerPoint Presentation Slides. Note: MyThinkingLab does no come automatically packaged with this text. To purchase
MyThinkingLab, please visit www.MyThinkingLab.com or you can purchase a valuepack of the text + MyThinkingLab (VP ISBN-10:
020517640, VP ISBN-13: 9780205064656)
Among the most important and influential philosophical works in Western thought: the dialogues entitled Euthyphro, Apology, Crito
and Phaedo. Translations by distinguished classical scholar Benjamin Jowett.
"Beginning with examples of the scandals that have shaken public confidence in the ethics of Wall Street, this book explains the
need for ethics in the personal conduct of finance professionals and the operation of financial markets and institutions. A broad
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range of practical issues in the financial services industry, investment decision making, and corporate financial management are
explored, focusing on standards of fairness in market transactions and the duties of fiduciaries and agents in financial
relationships. Among the topics covered are unethical sales practices, the churning of accounts, personal trading by fund
managers, discrimination in home mortgage lending, the role of institutional investors, the socially responsible investment
movement, insider trading and program trading, the abuse of bankruptcy, and hostile takeovers. Ethics in Finance also contains a
critical examination of conception of the theory of the firm in finance and the financial objective of firms." - product description.
ALERT: Before you purchase, check with your instructor or review your course syllabus to ensure that you select the correct ISBN.
Several versions of Pearson's MyLab & Mastering products exist for each title, including customized versions for individual
schools, and registrations are not transferable. In addition, you may need a CourseID, provided by your instructor, to register for
and use Pearson's MyLab & Mastering products. Packages Access codes for Pearson's MyLab & Mastering products may not be
included when purchasing or renting from companies other than Pearson; check with the seller before completing your purchase.
Used or rental books If you rent or purchase a used book with an access code, the access code may have been redeemed
previously and you may have to purchase a new access code. Access codes Access codes that are purchased from sellers other
than Pearson carry a higher risk of being either the wrong ISBN or a previously redeemed code. Check with the seller prior to
purchase. -- Applying philosophy to everyday life. Core Questions in Philosophy emphasizes the idea that philosophy is a subject
devoted to evaluating arguments and constructing theories. Presented in an engaging lecture-style format, this text/reader focuses
on the basic issues and ideas in philosophy with lectures/discussions, supported by readings from historically important sources.
Discussions emphasize the logic of philosophical arguments and how they relate to the content of modern physical and social
sciences. Teaching & Learning Experience The teaching and learning experience with this program helps to: Personalize Learning
-- MySearchLab delivers proven results in helping students succeed, provides engaging experiences that personalize learning,
and comes from a trusted partner with educational expertise and a deep commitment to helping students and instructors achieve
their goals. Improve Critical Thinking -- Review questions at the end of each chapter allow students to review what they've just
learned and think critically about related problems. Engage Students -- Following a lecture format, the text portion is written in an
engaging conversational tone. Explore Theory -- Emphasis on evaluating arguments and constructing theories. Support Instructors
-- An instructor's manual, test bank, MyTest Test Bank, and PowerPoint presentation provide more teaching resources.
MySearchLab w/ etext has topic-specific assessment, flashcards, and chapter exams offer and report directly to your grade book.
0205861156 / 9780205861156 Core Questions in Philosophy: A Text with Readings Plus MySearchLab with eText -- Access Card
Package Package consists of: 0205206697 / 9780205206698 Core Questions in Philosophy: A Text with Readings 0205239927 /
9780205239924 MySearchLab with Pearson eText -- Access Card
ALERT: Before you purchase, check with your instructor or review your course syllabus to ensure that you select the correct ISBN.
Several versions of Pearson's MyLab & Mastering products exist for each title, including customized versions for individual
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schools, and registrations are not transferable. In addition, you may need a CourseID, provided by your instructor, to register for
and use Pearson's MyLab & Mastering products. Packages Access codes for Pearson's MyLab & Mastering products may not be
included when purchasing or renting from companies other than Pearson; check with the seller before completing your purchase.
Used or rental books If you rent or purchase a used book with an access code, the access code may have been redeemed
previously and you may have to purchase a new access code. Access codes Access codes that are purchased from sellers other
than Pearson carry a higher risk of being either the wrong ISBN or a previously redeemed code. Check with the seller prior to
purchase. -- Integrating Logic Skills into the Critical Decision-Making Process Organized around lively and authentic examples
drawn from jury trials, contemporary political and social debate, and advertising, Critical Thinking: Consider the Verdict shows
students how to detect fallacies and how to examine and construct cogent arguments. Accessible and reader friendly--yet
thorough and rigorous--Critical Thinking: Consider the Verdict shows students how to integrate all logic skills into the critical
decision-making process, and construct arguments from examples gained through the study of contemporary and historic debates,
both legal and popular. Teaching and Learning Experience Personalize Learning - MyThinkingLab delivers proven results in
helping students succeed, provides engaging experiences that personalize learning, and comes from a trusted partner with
educational expertise and a deep commitment to helping students and instructors achieve their goals. Improve Critical Thinking "Argue Your Case" segments, "Consider the Verdict" boxes, real-life examples and cases, and an optional chapter on "Thinking
Critically about Statistics" all encourage students to examine their assumptions, discern hidden values, evaluate evidence, assess
their conclusions, and more! Engage Students - Critical Thinking: Consider the Verdict's readable, conversational style, wealth of
exercises, suggested Website resources, glossary (and more!) allows your students to easily read, understand and engage with
the text. Support Instructors - Teaching your course just got easier! You can create a Customized Text or use our Instructor's
Manual, Electronic "MyTest" Test Bank or PowerPoint Presentation Slides. Plus, instructors find it easy to teach from Critical
Thinking: Consider the Verdict because students are given an argument context that orients them to new material and helps them
place it in a familiar setting - giving you the freedom to present different, complimentary material in class! Note: MyThinkingLab
does no come automatically packaged with this text. To purchase MyThinkingLab, please visit www.mythinkinglab.com or you can
purchase a valuepack of the text + MyThinkingLab (VP ISBN-10: 0205176046, VP ISBN-13: 9780205176045)
Make Ethical Ideas Accessible to Students With a clear presentation, Ethics: Theory and Practice educates readers about ethical
theory and has them apply what they learn to specific classic and contemporary moral problems (lying, cheating, establishing
ethical business practices, honoring ethical obligations in medicine, etc.). Jacques P. Thiroux first wrote this text 1977 in order to
educate readers about ethical theory and its applications in a way that beginning students could understand. The result was an
accessible text that isn't too technical and doesn't plunge into complex readings without sufficient background. The text is fully
updated with global issues and non-Western ethical views. Keith W. Krasemann now continues Thiroux's efforts of making ethical
ideas accessible to students. Besides updating the foundations of the text, Krasemann incorporates new and relevant material,
Page 14/15

Read PDF Ethical Theory Business Edition Mythinkinglab
most of which is often unique only to this text. Teaching and Learning Experience Personalize Learning - MyThinkingLab delivers
proven results in helping students succeed, provides engaging experiences that personalize learning, and comes from a trusted
partner with educational expertise and a deep commitment to helping students and instructors achieve their goals. Improve Critical
Thinking - Outstanding student content - including cases for study and discussion, a chapter on how to set up an ethical system,
eight appendices, supplementary reading lists, and more! - encourage students to examine their assumptions, discern hidden
values, evaluate evidence, assess their conclusions, and more! Engage Students - Ethics: Theory and Practice provides chapter
objectives, exercises for review, discussion questions, ethics problems and more! All features which encourage students to learn
how ethical theories can be applied to their everyday lives. Support Instructors - Teaching your course just got easier! You can
create a Customized Text or use our Instructor’s Manual, Electronic “MyTest” Test Bank or PowerPoint Presentation Slides.
NEW! Pearson's Reading Hour Program for Instructors Interested in reviewing new and updated texts in Philosophy? Click on the
below link to choose an electronic chapter to preview… Settle back, read, and receive a Penguin paperback for your time!
http://www.pearsonhighered.com/readinghour/philosophy
A comprehensive, best practices resource for public health and healthcare practitioners and students interested in humanitarian
emergencies.
An anthology of readings, legal perspectives, and cases in business ethics. Ethical Theory and Business provides students with a
strong understanding of ethics in business. Case studies, a discussion of ethical theory, and a diverse range of perspectives on
specific topics give students the tools needed to address ethical situations in business and challenge them to think for themselves.
Learning Goals Upon completing this book readers will be able to: * Reflect on ethical and sustainable business practices *
Understand the role of ethics in all function areas of business including management, marketing, international business, human
resources, finance, and accounting * Discuss the most pressing issues confronting business leaders today
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