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Essentials Of Entrepreneurship And Small Business Management 7th Edition
For courses in small business management, entrepreneurship, and new venture creation and/or management. The foundation to
building a successful small business Taking a practical, hands-on approach to entrepreneurship, this text equips students with the
tools and critical-thinking skills needed for small business success. Now in its 9th Edition, Essentials of Entrepreneurship and
Small Business Management teaches students how to successfully launch and manage a business. By dissecting case studies,
examining successes and failures in the context of the market, and observing the tactics used by today's most successful small
business ventures, students can develop the skills that will give them a unique advantage in a hotly competitive environment. Also
available with MyLab Entrepreneurship By combining trusted authors' content with digital tools and a flexible platform, MyLab
personalizes the learning experience and improves results for each student. Note: You are purchasing a standalone product;
MyLab Entrepreneurship does not come packaged with this content. Students, if interested in purchasing this title with MyLab, ask
your instructor to confirm the correct package ISBN and Course ID. Instructors, contact your Pearson representative for more
information. If you would like to purchase both the physical text and MyLab Entrepreneurship, search for: 0134890434 /
9780134890432 Essentials of Entrepreneurship and Small Business Management Plus MyLab Entrepreneurship with Pearson
eText -- Access Card Package, 9/e Package consists of: 0134741080 / 9780134741086 Essentials of Entrepreneurship and Small
Business Management 0134743067 / 9780134743066 MyLab Entrepreneurship with Pearson eText -- Access Card -- for
Essentials of Entrepreneurship and Small Business Management
For courses in small business management, entrepreneurship, and new venture creation and/or management. The foundation to
building a successful business Taking a practical, hands-on approach to entrepreneurship, this text equips students with the tools
and critical-thinking skills they need for business success. Now in its 9th Edition, Essentials of Entrepreneurship and Small
Business Management teaches students how to successfully launch and manage a business. By dissecting case studies,
examining successes and failures in the context of the market, and observing the tactics used by today's most successful small
business ventures, students can develop the skills that will give them a unique advantage in a hotly competitive environment.
It doesn't matter how old you are or where you're from; you can start a profitable business. The Young Entrepreneur's Guide to
Starting and Running a Business will show you how. Through stories of young entrepreneurs who have started businesses, this
book illustrates how to turn hobbies, skills, and interests into profit-making ventures. Mariotti describes the characteristics of the
successful entrepreneur and covers the nuts and bolts of getting a business up, running and successful.
Most entrepreneurship and small business textbooks contain few, if any, cases that an instructor can use with students and
illustrate important theories or topics from the course. This book contains cutting-edge case studies that illustrate key problems
confronting contemporary entrepreneurs. Set in familiar business environments, this original set of cases provides useful insights
into the experiences of real-world entrepreneurs for classroom environments.
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Small Business Management provides a balanced introduction to both entrepreneurship and small business management with a
focus on achieving and maintaining a sustainable competitive advantage as a small organization. Current issues including global
opportunities, service, quality and technology are highlighted throughout the text. The streamlined format allows instructors to
cover the entire text of 18 chapters within a standard semester timeline without sacrificing important topics. The Fourth Edition
features an increased emphasis on small business ownership by women and minority groups. The online Business Plan Guide
and templates provide some of the most extensive information available on business planning. The text also includes a complete
sample business plan.
A gold mine of advice and guidance from an international team of entrepreneurial all-stars From TiE, the world's largest not-forprofit entrepreneurial organization, this valuable handbook features chapters written by acknowledged experts in their respective
fields. It covers all areas of vital concern to entrepreneurs-as well as the accountants, venture capitalists, and attorneys who work
with them-including legal issues, venture funding, management teams, stock options, business planning, and much more. TiE is a
worldwide organization founded in Silicon Valley over a decade ago and dedicated to promoting entrepreneurial ventures. Its
members number 800 professionals in forty-one locations in eight countries.
An updated third edition of the most comprehensive guide tosmall business success Whether you're a novice entrepreneur or a
seasoned pro, TheSmall Business Bible offers you everything you need to know tobuild and grow your dream business. It shows
you what really works(and what doesn't!) and includes scores of tips, insiderinformation, stories, and proven secrets of success.
Even if you'verun your own business for years, this handy guide keeps you up todate on the latest business and tech trends. This
ThirdEdition includes entirely new chapters devoted to social media,mobility and apps, and new trends in online discounting and
groupbuying that are vital to small business owners everywhere. New chapters include: How to use Facebook, Twitter, and other
social media tools toengage customers and potential stakeholders How to generate leads and win strategic partnerships
withLinkedIn How to employ videos and YouTube to further your brand What you need to know about Groupon and group
discountbuying What mobile marketing can do for your business Give your small business its best shot by understanding the
bestand latest small business strategies, especially in thistransformative and volatile period. The Small Business Bibleoffers every
bit of information you'll need to know to succeed.
Introduces he processes of new venture creation and the critical knowledge needed to manage a business once it is formed. This
text offers complete coverage and a practical hands-on approach to entrepreneurship. Supported by supplementary material for
the lecturer and student in both a CD-Rom and companion website.
Concise, Contemporary, and Practical The ideal tool for the next generation of entrepreneurs! A time-tested book that todays
students need to master the most essential and critical issues involved in starting and managing a successful new business
venture. Take a look! New Sections on "Building a Business Plan," and "Putting the Business Plan to Work." Sample business plan
for Sluggers, an indoor pitching/batting cage, included both in the text "and" on the Web site. A dedicated Web site at
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www.prenhall.com/zimmerer includes numerous links to relevant small business sites, complete chapter summaries with quizzes,
and other valuable teaching and learning resources.
From Heidi Neck, one of the most influential thinkers in entrepreneurship education today, Chris Neck, an award-winning
professor, and Emma Murray, business consultant and author, comes this ground-breaking new text. Entrepreneurship: The
Practice and Mindset catapults students beyond the classroom by helping them develop an entrepreneurial mindset so they can
create opportunities and take action in uncertain environments. Based on the world-renowned Babson Entrepreneurship program,
this new text emphasizes practice and learning through action. Students learn entrepreneurship by taking small actions and
interacting with stakeholders in order to get feedback, experiment, and move ideas forward. Students walk away from this text with
the entrepreneurial mindset, skillset, and toolset that can be applied to startups as well as organizations of all kinds. Whether your
students have backgrounds in business, liberal arts, engineering, or the sciences, this text will take them on a transformative
journey.
This is the eBook of the printed book and may not include any media, website access codes, or print supplements that may come
packaged with the bound book. Written by award-winning experts, Steve Mariotti and Caroline Glackin, Entrepreneurship and
Small Business Management presents complex economic, financial and business concepts in a manner easily understood by a
variety of students. Based on a proven curriculum from the Network for Teaching Entrepreneurship (NFTE), it is organized to
follow the life-cycle of an entrepreneurial venture–from concept through implementation to harvesting or replication. Filled with
examples from a broad range of industries, it moves further into the entrepreneurial process–discussing the business plan and
also the unique aspects of managing and growing entrepreneurial ventures and small businesses.
"Based on in-depth interviews with more than 200 leading entrepreneurs, [including the founders of LinkedIn, Chipotle, eBay,
Under Armour, Tesla Motors, SpaceX, Spanx, Airbnb, PayPal, JetBlue, Gilt Group, Theranos, and Dropbox], a business executive
and senior fellow at [the Harvard Kennedy School] identifies the six essential disciplines needed to transform your ideas into realworld successes, whether you're an innovative manager or an aspiring entrepreneur"-For courses in small business management, entrepreneurship, and new venture creation and/or management. The foundation to
building a successful business Taking a practical, hands-on approach to entrepreneurship, this text equips students with the tools
and critical-thinking skills they need for business success. Now in its 9th Edition, Essentials of Entrepreneurship and Small
Business Management teaches students how to successfully launch and manage a business. By dissecting case studies,
examining successes and failures in the context of the market, and observing the tactics used by today's.
An instant classic, this revised and updated edition of the phenomenal bestseller dispels the myths about starting your own
business. Small business consultant and author Michael E. Gerber, with sharp insight gained from years of experience, points out
how common assumptions, expectations, and even technical expertise can get in the way of running a successful business.
Gerber walks you through the steps in the life of a business—from entrepreneurial infancy through adolescent growing pains to the
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mature entrepreneurial perspective: the guiding light of all businesses that succeed—and shows how to apply the lessons of
franchising to any business, whether or not it is a franchise. Most importantly, Gerber draws the vital, often overlooked distinction
between working on your business and working in your business. The E-Myth Revisited will help you grow your business in a
productive, assured way.
The Essentials Of Entrepreneurship And Small Business Management for business owners and entrepreneurs.
A Brief History of Entrepreneurship charts how the pursuit of profit by private individuals has been a prime mover in revolutionizing
civilization. Entrepreneurs often butt up against processes, technologies, social conventions, and even laws. So they circumvent,
innovate, and violate to obtain what they want. This creative destruction has brought about overland and overseas trade,
colonization, and a host of revolutionary technologies—from caffeinated beverages to the personal computer—that have transformed
society. Consulting rich archival sources, including some that have never before been translated, Carlen maps the course of
human history through nine episodes when entrepreneurship reshaped our world. Highlighting the most colorful characters of each
era, he discusses Mesopotamian merchants' creation of the urban market economy; Phoenician merchant-sailors intercontinental
trade, which came to connect Africa, Asia, and Europe; Chinese tea traders' invention of paper money; the colonization of the
Americas; and the current "flattening" of the world's economic playing field. Yet the pursuit of profit hasn't always moved us
forward. From slavery to organized crime, Carlen explores how entrepreneurship can sometimes work at the expense of others.
He also discusses the new entrepreneurs who, through the nascent space tourism industry, are leading humanity to a
multiplanetary future. By exploring all sides of this legacy, Carlen brings much-needed detail to the role of entrepreneurship in
revolutionizing civilization.
Entrepreneurship is a fundamental business discipline and a phenomenon that drives economic growth globally. This shortform
textbook focuses on the absolute essential elements of the field, covering theory and practice. Illuminating the development of
entrepreneurship, the author also concise introduces the entrepreneurial personality and some of the additional hurdles faced by
female and minority entrepreneurs. The central role of creativity, innovation and culture are also examined as well as
entrepreneurial strategies for finance and marketing. This short text provides a unique expert overview for students of
entrepreneurship, whilst the practical insights will also be useful in applications for budding entrepreneurs
The action plan for building your entrepreneurial empire—one day at a time While every entrepreneur knows that the key to
success is business growth, few ever see it happen. Why? Because they know how to plant seeds, but they don’t understand that
the real work lies in helping that seed grow—which takes knowledge, persistence, and patience. The Entrepreneurs Book of Actions
helps you develop the mindset of a true entrepreneur and provides manageable steps for making your business vision a reality.
Informative, inspiring, and based on real-life, hard-earned lessons, it provides common-sense, daily exercises you can jump into
on day one. Learn how to drive sustainable business growth by: * Breaking bad habits—and developing good ones * Managing your
time and money more effectively * Hiring the right people for the right job * Minimizing the effort required to perform basic tasks *
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Motivating your staff to be mission-focused * Creating “free” time to feed your innovative side You’ll begin to see your business in
a completely new way—with a sense of clarity and purpose. You’ll begin identifying the issues that really affect your business—not
the ones that feed your anxiety. You’ll become the kind of leader other entrepreneurs look up to—calm, optimistic, driven. The
Entrepreneurs Book of Actions will provide the direction you need to make the best use of your time, your energy, and your
creativity. It’s not isn’t a quick-fix. It’s work. But it’s manageable, it’s proven effective—and it will pay off big.
Now in its 5th edition this comprehensive, practically focused and highly accessible text explores the contexts, choices and
strategies facing the small business venture, including extensive coverage of planning a new venture. Pedagogical features
developed in response to market feedback include running case material to explore the same case situation from a number of
different but interrelated angles, annotated further reading, new chapter-end real world case studies, learning objectives and linked
chapter summaries – providing a student- and lecturer-friendly learning environment.Students on modules such as Personal
Development and Effectiveness, Study Skills, Management Skills, Business Skills, Business Communication, Business
Awareness, Managing Oneself and Others at – for example – BABS/BABA, HND/HNC, DMS, MBA levels will all find this a hugely
valuable text through study and working life.
Drawing on their own creativity, energy, and personal experience, entrepreneurs identify and seek to fill needs not currently being
met by existing products or services. By doing so, they create financial/and or social value. This text examines all phases of the
entrepreneurial process: ideas for something new and better than what currently exists, determining whether these ideas suggest
viable business opportunities, obtaining needed financial and human resources, securing intellectual property protection, launching
the new venture, developing strategies for gaining and maintaining competitive advantage, and building a customer base. In
discussing these and other topics, the text draws on research findings that help identify variables that play a role in entrepreneurs’
effective performance of these tasks, and so–ultimately–in their success.
"What does everyone in the modern world need to know? [The author's] answer to this most difficult of questions uniquely
combines the hard-won truths of ancient tradition with the stunning revelations of cutting-edge scientific research. [The author
discusses] discussing discipline, freedom, adventure and responsibility, distilling the world's wisdom into 12 practical and profound
rules for life"-Begin your small business success today as you transform your business idea into a powerful, functional business plan with
Hiduke/Ryan's SMALL BUSINESS: AN ENTREPRENEUR'S BUSINESS PLAN, 9E. This indispensable guide to small business
takes a practical action-step approach to help you sharpen your business talents and focus your business ownership dreams. You
learn to identify business opportunities, market needs, and target customers as you develop an actual working business plan from
the ground up. Timely business tools and ongoing links to the latest small business information available on the Internet keep the
information you're using focused on the future. Throughout the book, you gain firsthand glimpses into the challenges and
successes that other passionate entrepreneurs face. Whether you plan to build your own business, pursue a franchise, or
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purchase an existing business, in SMALL BUSINESS: AN ENTREPRENEUR'S BUSINESS PLAN, 9E, you'll find the timely advice,
powerful skills, and effective plans you need for success. Make the grade with CourseMate + LivePlan! This interactive website
helps you make the most of your study time by accessing everything you need to succeed in one convenient place. This version of
CourseMate includes LivePlan from Palo Alto Software; a proven web-based business plan software that allows you to produce a
professional-grade business plan through software used by real entrepreneurs. MANAGEMENT CourseMate also provides an
interactive eBook, dynamic flashcards, interactive quizzes, videos, games, and more to help you master today's management
concepts. Available with InfoTrac Student Collections http://gocengage.com/infotrac. Important Notice: Media content referenced
within the product description or the product text may not be available in the ebook version.
Essentials of Entrepreneurship and Small Business ManagementPearson
This fifth edition of the popular book introduces you to the processes of new venture creation and the critical knowledge needed to
manage your business once it is formed. With the help of this book, readers can follow their dreams of becoming successful
entrepreneurs. Topics include: the challenges of entrepreneurship, building a business plan, marketing considerations, ecommerce and the entrepreneur, advertising and pricing for profit, financial considerations and managing cash flow, building a
competitive edge, and debt/equity and site and location considerations. For any person interested in owning, operating, and
managing a small business. Also a handy reference for entrepreneurs and managers of small businesses.

This is the eBook of the printed book and may not include any media, website access codes, or print supplements that
may come packaged with the bound book. Entrepreneurship: Starting and Operating A Small Business, Third Edition,
demystifies the process of starting a business by presenting difficult economic, financial and business concepts in a
manner easily understood by beginning business students. This edition is based on a proven curriculum from the
Network For Teaching Entrepreneurship (NFTE) and includes new case studies, a new Honest Tea Business Plan, and
more on topics such as cash flow and e-marketing. Drawing on the experience of Steve Mariotti and Caroline Glackin,
students will begin building their business plan as soon as they open the text! In a step by step process students will
learn how to start a small business, operate a small business and turn their ideas into viable business opportunities.
This timely book provides a fresh perspective on contemporary research in the field of entrepreneurship and small
business, considering both theory and application.
This book covers the practical aspects of database design, data cleansing, data analysis, and data protection, among
others. The focus is on what you really need to know to create the right database for your small business and to leverage
it most effectively to spur growth and revenue. Databases for Small Business is a practical handbook for entrepreneurs,
managers, staff, and professionals in small organizations who are not IT specialists but who recognize the need to ramp
up their small organizations’ use of data and to round out their own business expertise and office skills with basic
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database proficiency. Anna Manning—a data scientist who has worked on database design and data analysis in a
computer science university research lab, her own small business, and a nonprofit—walks you through the progression of
steps that will enable you to extract actionable intelligence and maximum value from your business data in terms of
marketing, sales, customer relations, decision making, and business strategy. Dr. Manning illustrates the steps in the
book with four running case studies of a small online business, an engineering startup, a small legal firm, and a nonprofit
organization. Databases for Small Business teaches non-techie entrepreneurs and professionals how to: Design a small
business database from scratch Extract the maximum profit from your data Follow guidance on data protection law
Effectively use data collection and data cleansing techniques Train staff to leverage your data
Extensively revised for the second edition, this popular text deals with the problems and issues facing entrepreneurs and
small business in the modern era.
Are you looking for an alternative to a career path at a big firm? Does founding your own start-up seem too risky? There
is a radical third path open to you: You can buy a small business and run it as CEO. Purchasing a small company offers
significant financial rewards—as well as personal and professional fulfillment. Leading a firm means you can be your own
boss, put your executive skills to work, fashion a company environment that meets your own needs, and profit directly
from your success. But finding the right business to buy and closing the deal isn't always easy. In the HBR Guide to
Buying a Small Business, Harvard Business School professors Richard Ruback and Royce Yudkoff help you: Determine
if this path is right for you Raise capital for your acquisition Find and evaluate the right prospects Avoid the pitfalls that
could derail your search Understand why a "dull" business might be the best investment Negotiate a potential deal with
the seller Avoid deals that fall through at the last minute
Help your students realize their dreams of small business success with Small Business Management: Launching and
Growing New Ventures, Sixth Canadian Edition. This text incorporates current theory and practice relating to starting,
managing, and growing small firms. With well-balanced coverage of critical small business issues, innovative tools,
engaging examples, and integrated resource package, Small Business Management provides instructors with the
necessary tools to support the varied goals of those seeking independent business careers. Students appreciate the
text’s clear and concise writing style that makes business concepts understandable, and the real-world examples and
hands-on activities that help them understand how to apply those concepts. The sixth Canadian edition is available with
MindTap, a powerful online platform that provides a clear learning path that gets students thinking like entrepreneurs.
Offers practical advice for all areas of concern to the small business student, such as business plans, financing, location
and layout, marketing, advertising and promotion, purchasing, inventory, crime, computers, human resource
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management, business law and government regulation.
One key for success for an entrepreneur is to obtain sales (revenue) and profits as quickly as possible upon launching
the venture. Entrepreneurial Marketing focuses on this and the essential elements of success in order to achieve these
needed sales and revenues and then grow the company. The authors build a comprehensive, state-of-the-art picture of
entrepreneurial marketing issues, providing major theoretical and empirical evidence that offers a clear, concise view of
the field.Through an international approach that combines both theoretical and empirical knowledge on entrepreneurship
and marketing, this book informs and enhances an entrepreneurs' creativity, their ability to bring innovations to the
market and their willingness to face risk and change the world. Key components addressed include: identifying and
selecting the market, determining the consumer needs cost-effectively, executing the basic elements of the marketing
mix (product, price, distribution, and promotion) and competing successfully in the domestic and global markets by
implementing a sound marketing plan. Numerous illustrative examples bring the content to life. The mix of theoretical
content, examples, empirical analyses and case studies, make this book an excellent resource for students, professors,
researchers, practitioners, and policymakers all over the world.
Entrepreneurial Small Business (ESB) provides students with a clear vision of small business as it really is today. It focuses on the
distinctive nature of small businesses that students might actually start versus high growth firms. The goal of the companies
described in this textbook is personal independence with financial security; not market dominance with extreme wealth. Traditional
beliefs and models in small business are discussed, as well as the latest findings and best practices from academic and consulting
arenas. Katz and Green recognize the distinction between entrepreneurs who aim to start the successor to Amazon.com and the
pizza place around the corner. They discuss the challenges facing entrepreneurs, while keeping focused on the small businesses
students plan to start.
The New Manager's Guide and Mentor. The Harvard Business Essentials series provides comprehensive advice, personal
coaching, background information, and guidance on the most relevant topics in business. Drawing on rich content from Harvard
Business School Publishing and other sources, these concise guides are carefully crafted to provide a highly practical resource for
readers with all levels of experience and will prove especially valuable for the new manager. To assure quality and accuracy, a
specialized content adviser from a world-class business school closely reviews each volume. Whether you are a new manager
seeking to expand your skills or a seasoned professional looking to broaden your knowledge base, these solution-oriented books
put reliable answers at your fingertips.
In this instant New York Times bestseller, Angela Duckworth shows anyone striving to succeed that the secret to outstanding
achievement is not talent, but a special blend of passion and persistence she calls “grit.” “Inspiration for non-geniuses
everywhere” (People). The daughter of a scientist who frequently noted her lack of “genius,” Angela Duckworth is now a
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celebrated researcher and professor. It was her early eye-opening stints in teaching, business consulting, and neuroscience that
led to her hypothesis about what really drives success: not genius, but a unique combination of passion and long-term
perseverance. In Grit, she takes us into the field to visit cadets struggling through their first days at West Point, teachers working in
some of the toughest schools, and young finalists in the National Spelling Bee. She also mines fascinating insights from history
and shows what can be gleaned from modern experiments in peak performance. Finally, she shares what she’s learned from
interviewing dozens of high achievers—from JP Morgan CEO Jamie Dimon to New Yorker cartoon editor Bob Mankoff to Seattle
Seahawks Coach Pete Carroll. “Duckworth’s ideas about the cultivation of tenacity have clearly changed some lives for the
better” (The New York Times Book Review). Among Grit’s most valuable insights: any effort you make ultimately counts twice
toward your goal; grit can be learned, regardless of IQ or circumstances; when it comes to child-rearing, neither a warm embrace
nor high standards will work by themselves; how to trigger lifelong interest; the magic of the Hard Thing Rule; and so much more.
Winningly personal, insightful, and even life-changing, Grit is a book about what goes through your head when you fall down, and
how that—not talent or luck—makes all the difference. This is “a fascinating tour of the psychological research on success” (The
Wall Street Journal).
Now with SAGE Publishing, Timothy S. Hatten’s Seventh Edition of Small Business Management equips students with the tools
they need to navigate the important financial, legal, marketing, managerial, and operational decisions to help them create and
maintain a sustainable competitive advantage in small business. Strong emphasis is placed on application with Experiential
Learning Activities and application of technology and social media throughout. New cases, real-world examples, and illuminating
features spotlight the diverse, innovative contributions of small business owners to the economy. Whether students dream of
launching a new venture, purchasing a franchise, managing a lifestyle business, or joining the family company, they will learn
important best practices for competing in the modern business world. This title is accompanied by a complete teaching and
learning package. Contact your SAGE representative to request a demo. Digital Option / Courseware SAGE Vantage is an intuitive
digital platform that delivers this text’s content and course materials in a learning experience that offers auto-graded assignments
and interactive multimedia tools, all carefully designed to ignite student engagement and drive critical thinking. Built with you and
your students in mind, it offers simple course set-up and enables students to better prepare for class. Learn more. Assignable
Video with Assessment Assignable video (available with SAGE Vantage) is tied to learning objectives and curated exclusively for
this text to bring concepts to life. Watch a sample video on advice for new business owners. LMS Cartridge Import this title’s
instructor resources into your school’s learning management system (LMS) and save time. Don’t use an LMS? You can still
access all of the same online resources for this title via the password-protected Instructor Resource Site. Learn more.
THE ULTIMATE BEGINNER'S GUIDE TO STARTING A BUSINESS! Have you ever dreamt of starting your own business and
living life on your terms? This book shows you EXACTLY what you need to know to stand out from the crowd! Do you have an
idea for an amazing product or service but you aren’t sure how to build a business around it? Then you NEED this book. Buy now
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and start reading today! Are you a current business owner who struggles to identify your customers and deliver true world-class
value? Everything you need to know is included in these pages! Do you want to build your hobby business into a fully-fledged
venture that will help you build the life you deserve? Then you NEED this book. Buy now and start reading today! The most
comprehensive guide ever developed for starting and growing a business! In the highly competitive world of business, what makes
or breaks a new entrepreneur? Sourced from over twenty years of firsthand experience working with entrepreneurs, new ventures,
and high-growth startups, author Ken Colwell, PHD, MBA has the answers. In his comprehensive Starting a Business QuickStart
Guide, Ken Colwell concisely presents the core fundamentals that all new entrepreneurs need to know to get started, find success,
and live the life of their dreams. Business and entrepreneurship students, small business owners, managers, and soon-to-be
entrepreneurs will all find a wealth of value within the pages of the Starting a Business QuickStart Guide. From the very first steps
conceptualizing your venture to winning your first customers, delivering value, and turning a profit, this book acts as an invaluable
blueprint for your path to entrepreneurial success. Colwell’s clear voice, extensive experience, and easy-to-understand
presentation come together to make this book a must-have resource in the library of every budding entrepreneur! Starting a
Business QuickStart Guide is Perfect For: - Would-Be Entrepreneurs With a Ton of Passion! - Entrepreneurial Students of All
Ages! - Beginners with Zero Prior Experience! - Managers, Business Owners, and Decisions Makers Growing into a New Role!
You'll Discover: - The Difference Between an Idea and an Opportunity! - What Makes an Entrepreneurial Opportunity Great! - The
Very First Steps You Need To Take To Get Your Venture Off The Ground! - Pricing, Competition, Customer Identification,
Marketing, and Distribution Demystified! - The REAL Components of an Entrepreneurial Mindset! - Exactly How To Craft Your
Value Proposition! - How to Write a Comprehensive Business Plan! **LIFETIME ACCESS TO FREE RESOURCES & BUSINESS
SUPPORT* Each book comes with free lifetime access to tons of exclusive online resources to help you become a better business
owner such as workbooks, cheat sheets and reference guides. You also receive lifetime access to our online coaching community
to help you achieve all of your financial goals!.* *GIVING BACK: * ClydeBank Media proudly supports the non-profit
AdoptAClassroom whose mission is to advance equity in K-12 education by supplementing dwindling school funding for vital
classroom materials and resources.* *CLASSROOM ADOPTION:* Teachers and professors are encouraged to contact the
publisher for test banks and classroom presentation materials.
"Entrepreneurship has become a major force in the global economy. Policy makers across the world are discovering that economic
growth and prosperity lie in the hands of entrepreneurs -- those dynamic, driven men and women who are committed to achieving
success by creating and marketing innovative, customer-focused new products and services. Not only are these entrepreneurs
creating economic prosperity, but many of them are also striving to make the world a better place in which to live. Those who
possess this spirit of entrepreneurial leadership will continue to lead the economic revolution that has proved time and again its
ability to raise the standard of living for people everywhere."-Copyright: e69f5698d60996efdfd21aaf03d5c41e
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