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HR functions within both internal and external contexts. The understanding of both contexts is crucial for comprehending how and why they
drive HR strategies and practices in organizations, as well as the rules and structures within which they work. Built around five major themes
which impact upon the HR function, and mapping to the CIPD Level 7 Advanced module of the same name, Human Resource Management
in Context enables students to understand the complex and changing organizational context in which HR operates today by providing a
comprehensive breakdown of the concepts, theories and issues from globalization and government policy to demographic, social and
technological trends. This fully updated 4th edition of Human Resource Management in Context includes a range of pedagogical features,
balancing theory with practical analysis to form an engaging insight into the strategic side of HR. It includes enhanced emphasis on the
impact of the external environment on the HR profession, a discussion of the impact of technology and social media, increased coverage of
ethics and CSR and links to the HR Profession Map. Online supporting resources for lecturers include an instructor's manual, lecture slides,
annotated web links and guidance for the chapter activities.
Around the world the focus is on the relationship between ethics and governance codes and how widely this should be interpreted.
Sustainability has three main accepted dimensions: economic growth, social responsibility, and environmental protection. It is a truly
multidimensional and multidisciplinary concept, and one which directly affects the risks and opportunities for markets and businesses. In three
distinct parts, Sustainable Markets for Sustainable Business explores the relationship between markets and business and sustainable
development, as well as issues such as climate change, pollution, land degradation and biodiversity loss. Firstly the authors, all experts from
around the world, consider a variety of theoretical issues concerned with sustainability in the new environment. In Part Two the emphasis is
on looking at these issues in the market and business practice under various guises. Although every chapter contains discussion and
recommended solutions, the final part specifically focuses on future perspectives and the solution strategies for implementation of
sustainability measures. Throughout the book the authors address the need for business and market sustainability reforms. The world's
markets have the potential to improve the lives of billions in developing countries, reducing poverty and securing environmental quality for
future generations. Often they fail to capture the full value of natural resources or promote the interests of poor people. Therefore, an effective
public policy framework is required. Sustainable Markets for Sustainable Business and future titles in the Finance, Governance and
Sustainability Series address this need.
Releasing the genius of an individual, an enterprise and a society is a central pre-occupation of the contemporary business environment. A
fascinating approach to how we can begin to tackle this challenge is presented by the authors of Integral Polity. Integral spirituality, integral
philosophy and the integral age, at an overall or holistic level of consciousness, has therefore become a strong enough idea to form the
genesis of a movement over the course of the last half century. Taking as a starting point the ground-breaking work of the Trans4m Centre
for Integral Development this book applies such an ’integral’ notion to the realms of business, economics and enterprise. To be successful,
an integral approach must recognise the nuances of its environment - an integral approach in India is different from that in Indonesia, or
Iceland, and they may in fact complement rather than conflict. Therefore this book also provides a fascinating alignment of such ’integrality’
with, and between different ’southern’ and ’eastern’, ’northern’ and ’western’ worlds. Using case studies ranging across the globe this
review of a newly integral theory and practice provides a new lease of life to what may increasingly be perceived as the self-seeking,
insulated and occasionally violent and corrupt, realm of the political.
The old saying goes, ''To the man with a hammer, everything looks like a nail.'' But anyone who has done any kind of project knows a
hammer often isn't enough. The more tools you have at your disposal, the more likely you'll use the right tool for the job - and get it done right.
The same is true when it comes to your thinking. The quality of your outcomes depends on the mental models in your head. And most people
are going through life with little more than a hammer. Until now. The Great Mental Models: General Thinking Concepts is the first book in The
Great Mental Models series designed to upgrade your thinking with the best, most useful and powerful tools so you always have the right one
on hand. This volume details nine of the most versatile, all-purpose mental models you can use right away to improve your decision making,
productivity, and how clearly you see the world. You will discover what forces govern the universe and how to focus your efforts so you can
harness them to your advantage, rather than fight with them or worse yet- ignore them. Upgrade your mental toolbox and get the first volume
today. AUTHOR BIOGRAPHY Farnam Street (FS) is one of the world's fastest growing websites, dedicated to helping our readers master the
best of what other people have already figured out. We curate, examine and explore the timeless ideas and mental models that history's
brightest minds have used to live lives of purpose. Our readers include students, teachers, CEOs, coaches, athletes, artists, leaders,
followers, politicians and more. They're not defined by gender, age, income, or politics but rather by a shared passion for avoiding problems,
making better decisions, and lifelong learning. AUTHOR HOME Ottawa, Ontario, Canada
Economics for Managers, Global EditionPearson Higher Ed
The Killer Questions Your Company Should Be Asking Generating and executing great ideas is the key to staying ahead in a rapidly
changing world. It seems so basic. Why is it so hard to actually get right? According to innovation expert Phil McKinney, the real problem is
that we're teaching people to ask the wrong questions about their businesses--or none at all. There has to be a better way. In Beyond the
Obvious, McKinney will help you use his proven FIRE (Focus, Ideation, Rank, Execution) Method to dig deeper and get back to asking the
right questions--the ones all companies must ask to survive. Full of real-world examples, this book will change the way you operate, innovate,
and create, and it all begins with battle-tested questions Phil has gathered on note cards throughout his career. Shared for the first time here,
these "Killer Questions" include: What are the rules and assumptions my industry operates under? What if the opposite were true? What will
be the buying criteria used by my customer in 5 years? What are my unshakable beliefs about what my customers want? Who uses my
product in ways I never anticipated? These questions will reframe the way you see your products, your customers, and the way the two
interact. Whether you're a company of thousands or a lean startup, Beyond the Obvious will give you the skills and easy-to-follow plan you
need to make both the revolutionary changes and nuanced tweaks required for success. Praise for Beyond the Obvious "Human beings are
creatures of habit, so getting ourselves and our teams to think beyond the obvious is a challenge we face all the time. Phil McKinney is an
innovation expert, and his killer questions and hit-the-spot anecdotes provide a great way to get out in front of opportunities we otherwise
won't see." --Geoffrey Moore, author of Crossing the Chasm and Escape Velocity "I've always believed that asking the right questions is the
essence of design. Phil McKinney proves that point with this wonderful set of killer questions that will jumpstart-or greatly enhance- your
innovation efforts." --B. Joseph Pine II, co-author, The Experience Economy & Infinite Possibility. "Product Innovation is a prerequisite to
building great brands. Phil's questions are a prerequisite to building innovative products." --Satjiv S. Chahil, former global marketing chief,
Apple
A nation's economic success depends on the capacity of its companies and trading organizations to develop business relationships, trade
and do business in the international arena. Doing business across borders subtly changes the processes and skills the successful manager
needs. Cultural, social, geographic and legal factors serve to complicate the picture. The mantra for managers today is think global, act local.
In this handbook the authors concentrate on the big developments that currently are happening at an international level. They consider how
managers operating in the global business landscape must change what they do to create advantages and remain competitive. The Global
Business Handbook is based on the structure of the very successful IÉSEG International School of Management's programme on
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international management. It includes a global focus, backed by the latest research on different aspects of international business carried out
in different parts of the world.
The present economic system requires us to consume and throw away more and more goods. Yet often it's our desire, and the best interests
of the environment, for these goods to last. The contributors to this book, who comprise many of the most significant international thinkers in
the field, explore how longer lasting products could offer enhanced value while reducing environmental impacts. If we created fewer but better
quality products, looked after them carefully and invested more in repair, renovation and upgrading, would this direct our economy onto a
more sustainable course? The solution sounds simple, yet it requires a seismic shift in how we think, whether as producers or consumers,
and our voracious appetite for novelty. The complex range of issues associated with product life-spans demands a multidisciplinary approach.
The book covers historical context, design, engineering, marketing, law, government policy, consumer behaviour and systems of provision. It
addresses the whole range of consumer durables - vehicles, kitchen appliances, audio-visual equipment and other domestic products,
furniture and floor coverings, hardware, garden tools, clothing, household textiles, recreational goods and DIY goods - as well as the re-use of
packaging. Longer Lasting Products provides policy makers, those involved in product design, manufacturing and marketing, and all of us as
consumers, with clear and compelling guidance as to how we can move away from a throwaway culture towards an economy sustained by
more durable goods.
The concept of sustainability has grown in recognition and importance. The pressure on companies to broaden their reporting and
accountability from economic performance for shareholders, to sustainability performance for all stakeholders is leading to a change of
mindset in consumer behaviour and corporate policies. How can we develop prosperity without compromising the life and needs of future
generations? Sustainability in Project Management explores and identifies the questions surrounding the integration of the concepts of
sustainability in projects and project management and provides valuable guidance and insights. Sustainability relates to multiple perspectives,
economical, environmental and social, but also to responsibility and accountability and values in terms of ethics, fairness and equality. The
authors will inspire project managers to be aware of these considerations, and to apply them to the role they play in projects, not just 'doing
things right' but 'doing the right things right'.
Discretion has re-emerged as an issue of central importance for welfare professionals over the last two decades in the face of an
intensification of management culture across the public sector. This book presents an innovative framework for the analysis of discretion,
offering three accounts of the managerial role - the domination model, the street level model and the author's alternative discursive
perspective. These different regimes of discretion are examined through a case study within a social services department, comparing and
contrasting social work discretion in an Older Persons Team and a Mental Health Team. This innovative, theoretical and empirical analysis
will be of great interest to postgraduate students and researchers in social work and related disciplines including social policy, public
administration and organizational studies, as well as professionals in social work, health and education.
How do firms become Client-centric? Effective Client Management in Professional Services is about putting the Client first, everywhere, in the
activities of professional services firms. The book introduces The Client Management Model to enable firms to assess their level of Client
orientation and relationship development. It also features The Client Management Index which enables firms to benchmark their result
against their peers. Many firms are still developing and improving their commercial structures and approaches to attract, develop and retain
Clients. Characteristically, professional services firms tend to lag their consumer goods and service industry counterparts in overall
commerciality. Only recently have they discovered the value of having a strong brand promise with the associated employee engagement. In
many firms achievement of Client satisfaction is not a strategic objective; this may need to be reviewed. This book provides a comprehensive,
pragmatic guide to the Client relationship journey, from identifying potential Clients to their engagement, care, retention, development, loyalty
and beyond. The handbook format has exercises and tools which can help to establish which Clients are likely to be the most lucrative and
thus provide the desired financial returns. The book also includes insights from top practitioners, anecdotes, case studies, charts and useful
exercises and checklists. Readers can also determine their own level of effectiveness using the end of chapter reviews and a diagnostic tool
to produce a Client Management Profile.
Introduction to Air Transport Economics: From Theory to Applications uniquely merges the institutional and technical aspects of the aviation
industry with their theoretical economic underpinnings. In one comprehensive textbook it applies economic theory to all aspects of the
aviation industry, bringing together the numerous and informative articles and institutional developments that have characterized the field of
airline economics in the last two decades as well as adding a number of areas original to an aviation text. Its integrative approach offers a
fresh point of view that will find favor with many students of aviation. The book offers a self-contained theory and applications-oriented text for
any individual intent on entering the aviation industry as a practicing professional in the management area. It will be of greatest relevance to
undergraduate and graduate students interested in obtaining a more complete understanding of the economics of the aviation industry. It will
also appeal to many professionals who seek an accessible and practical explanation of the underlying economic forces that shape the
industry. The second edition has been extensively updated throughout. It features new coverage of macroeconomics for managers,
expanded analysis of modern revenue management and pricing decisions, and also reflects the many significant developments that have
occurred since the original’s publication. Instructors will find this modernized edition easier to use in class, and suitable to a wider variety of
undergraduate or graduate course structures, while industry practitioners and all readers will find it more intuitively organized and more user
friendly.
As the Ukrainian Crisis shows both political regimes and national borders in Eurasia are still in a state of flux. Bringing together literatures on
the external influences of democratization, the post-Soviet space and support for autocracy Autocratic and Democratic External influences in
Post-Soviet Eurasia provides a comprehensive overview of the interaction of domestic and international politics during times of regime
transition. Demonstrating the interplay of these forces the book explores the rich variation in motives and channels of autocratic and
democratic influences. International scholars consider two channels of external influence on regime transition; the role of supranational
organizations established by non-democracies and the role of non-governmental organizations and through a set of carefully chosen case
studies offer a new theoretical discussion on the phenomenon of multi-level regime transition.
The third edition of this practical textbook provides an introduction to the world of new and emerging ventures and to the fundamentals of
effective new venture management, including such diverse activities as planning, marketing, financing, and growth. This textbook is divided
into four distinct parts, guiding readers through the entire new venture management process and focusing in turn on ideas and opportunities,
planning, finance, and management challenges. All chapters of this revised edition feature international cases, and the complete business
plan has been replaced with a contemporary version. Other new elements to the third edition include: Expanded coverage of the Lean Startup
methodology Improved focus on the development and importance of teams A new section on the emergence of equity crowdfunding Further
discussion of ethics and the dangers of dramatic scaling Presented in an easy-to-understand style, this book will be a valuable resource for
undergraduate and postgraduate students in entrepreneurship and new venture management classes as well as active new venture owners
and managers. Online resources include an instructor’s manual, test bank, PowerPoint slides, and additional materials to aid instructors and
students in applying their knowledge.
Why on earth is economics perceived to come in only one or at best two different a-cultural if not a-moral guises? There are real, and many,
alternatives to the economic mainstream. The trouble is, of course, that they are hidden from us. In Integral Economics Ronnie Lessem and
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Alexander Schieffer pave the way for a sustainable approach to economics, building on the richness of diverse economic approaches from all
over the globe. By introducing the most evolved economic perspectives and bringing them into creative dialogue they argue that neither
individual enterprises nor wider society will be transformed for the better without a new economic perspective. Here, they introduce a
comprehensive framework based on the same 'Four Worlds' model that is applied to enterprise and research in their earlier works. Given the
richness of even mainstream economic theory reviewed in this book, let alone the variety of alternative approaches introduced, it is frustrating
that policymakers and business practitioners are impoverished by a lack of apparent economic choice – between a seemingly failing
capitalism and an already failed communism. The 'villains of the piece' in relation to this lack of choice are not so much the financial
community and governments, though they do have much to answer, but the schools of economics and the business schools, that have
created the very social ethos, the philosophical principles, and the mathematical models, that influence events. Integral Economics is partly
addressed to academics and students in those very schools, who have either realized the error of their ways, or, less dramatically, are
curious to explore whether our businesses and communities could be run in a different way. It will be welcomed by informed senior
practitioners, eager to understand the current rethink of economic theory and practice and to discover how to position themselves, their
organizations, and their society within a new framework.
Challenges for Europe in the World, 2030 embodies critical thinking about the long-term implications for Europe of the clear shift of power
from the West to the East and the South. Designed as a multi-faceted project, this book presents an integrated assessment covering a wide
range of policy areas and alternative assumptions about trends in global and European governance. In order to reach this ambitious objective
in a comprehensive and consistent way, several types of quantitative and qualitative approaches have been combined: a model of macro
regions of the world economy, an institutional perspective, and lessons from foresight studies.
Securing the Global Economy explores how and why the G8 and other institutions of global governance deal with increasingly comprehensive
and complex economic-security connections. These connections are explored from an interdisciplinary perspective, with economists, political
scientists and those in the policy world bringing their insights to bear. Moreover, this volume explores this economic-security connection from
a constitutional or institutional perspective. In a classical liberal spirit, it is concerned with the organizing principles of a liberal international
economic order and the framework of rules that enables it to survive and flourish. Security issues, national trade policies, the multilateral
trade system and the detailed technical issues they subsume are analysed from this higher vantage point. This is thus a work about global
governance as a whole and at its core, rather than a problem-solving manual for a few of the issues now at centre stage. Furthermore, it
applies this larger vision to the current G8 and global economic-security agenda to generate a set of policy recommendations about how the
global community, through and outside the G8, can better cope with the complex interconnected challenges it now confronts. Its innovative
policy recommendations are especially timely when the recent global financial crisis, economic recession and fragile recovery place great
strains on the liberal economic order, while new challenges from Iran, ongoing terrorist threats and corruption make this security-economic
connection critically important.
Few concepts in business today are as widely discussed as business models. Research shows that business models are a better predictor of
financial performance than traditional industry classifications. The unprecedented potential of the internet (interactivity, connectivity and
speed of communication) along with the new generation of IT applications for enabling co-operative working and communication gives rise to
new business models for organization creation and development. It is becoming clear that organizations that manage to incorporate values
such as sense of community, knowledge sharing and enlightened self-interest into their business model, will perform better in the network
economy than organizations whose business models are based solely on economic rationalism. This book features a business model that
presents three new types of business model, in which 'customization', 'innovation', and 'authenticity' play an important role as solutions to the
new requirements of business. The authors provide an explanation of their new models and explain how they can be used by both profit and
not-for-profit organizations to design an integrated strategy for organizational development, governance, IT and business processes. The
result is a rigorous but very accessible guide for anyone interested in organizational development and new business strategy.

The most powerful force in the world economy today is the redefinition of the relationship between state and marketplace
- a process that goes by the name of privatization though this term is inadequate to express its far-reaching changes. We
are moving from an era in which governments sought to seize and control the 'commanding heights' of the economy to
an era in which the idea of free markets is capturing the commanding heights of world economic thinking. Basic views of
how society ought to be organized are undergoing rapid change, trillions of dollars are changing hands and so is
fundamental political power. Great new wealth is being created - as are huge opportunities and huge risks. Taking a
worldwide perspective, including Britain, where the process began with Mrs Thatcher, Europe and the former USSR,
China, Latin America and the US, THE COMMANDING HEIGHTS shows how a revolution in ideas is transforming the
world economy - why it is happening, how it can go wrong and what it will mean for the global economy going into the
twenty-first century.
Interest in Aristotelianism and in virtue ethics has been growing for half a century but as yet the strengths of the study of
Aristotelian ethics in politics have not been matched in economics. This ground-breaking text fills that gap. Challenging
the premises of neoclassical economic theory, the contributors take issue with neoclassicism’s foundational separation
of values from facts, with its treatment of preferences as given, and with its consequent refusal to reason about final
ends. The contrary presupposition of this collection is that ethical reasoning about human ends is essential for any
sustainable economy, and that reasoning about economic goods should therefore be informed by reasoning about what
is humanly and commonly good. Contributions critically engage with aspects of corporate capitalism, managerial power
and neoliberal economic policy, and reflect on the recent financial crisis from the point of view of Aristotelian virtue ethics.
Containing a new chapter by Alasdair MacIntyre, and deploying his arguments and conceptual scheme throughout, the
book critically analyses the theoretical presuppositions and institutional reality of modern capitalism.
This updated and revised edition outlines strategies and models for how to use technology and knowledge to improve
performance, create jobs and increase income. It shows what skills will be required to produce, sell and manage
performance over time, and how manual jobs can contribute to reduce the consumption of non-renewable resources.
Investigating how people and places are connected into the creative economy, this volume takes a holistic view of the
intersections between community, policy and practice and how they are co-constituted. The role of the creative economy
and broader cultural policy within community development is problematised and, in a significant addition to work in this
area, the concept of ’place’ forms a key cross cutting theme. It brings together case studies from the European Union
across urban, rural and coastal areas, along with examples from the developing world, to explore tensions in universal
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and regionally-specific issues. Empirically-based and theoretically-informed, this collection is of particular interest to
academics, postgraduates, policy makers and practitioners within geography, urban and regional studies, cultural policy
and the cultural/creative industries.
Written in non-technical, everyday language that is accessible to the undergraduate audience, and requiring no
background in economic analysis, this acclaimed text provides a unique approach to understanding what the practice of
economics is all about. The authors address fourteen current economic issues, covering both micro- and macroeconomics, and offer analyses and proposed solutions for each from Conservative, Liberal, and Radical perspectives.
This new edition incorporates critical changes in economic policy since the last edition that affect every issue covered in
the text. Tables have been updated throughout to include current economic data, and an all-new section on social policy
frames the current debate about the Social Security system. The book's unique approach stimulates critical thinking on
everyday issues that traditional texts either ignore or present as "settled" debates. It helps students to understand the
dual role that ideology and logical/empirical argumentation play in economics. Issues are presented as stand-alone
subjects that can be read in any sequence and used to supplement a wide range of principles of economics texts. An
instructor's manual with a test bank and discussion questions is available to professors who adopt the text, and Power
Point downloads are available as teaching aids. The text is also available in two separate volumes: Microeconomics
Today and Macroeconomics Today.
For students in the one-semester MBA Managerial Economics course. This book is also suitable for all readers interested
in the field of managerial economics. ¿ Economics for Managers presents the fundamental ideas of microeconomics and
macroeconomics and integrates them from a managerial decision-making perspective in a framework that can be used in
a single-semester course. ¿ To be competitive in today's business environment, managers must understand how
economic forces affect their business and the factors that must be considered when making business decisions.¿ This is
the only book that provides business students and MBAs with a thorough and applied understanding of both micro- and
macroeconomic concepts in a way non-economics majors can understand. ¿ The third edition retains all the same core
concepts and straightforward material on micro- and macroeconomics while incorporating new case material and realworld examples that relate to today's managerial student.
For one semester MBA Managerial Economics courses Economics for Managers presents the fundamental ideas of
microeconomics and macroeconomics and integrates them from a managerial decision-making perspective in a
framework that can be used in a single-semester course. To be competitive in today’s business environment, managers
must understand how economic forces affect their business and the factors that must be considered when making
business decisions. This is the only book that provides business students and MBAs with a thorough and applied
understanding of both micro- and macroeconomic concepts in a way non-economics majors can understand. The third
edition retains all the same core concepts and straightforward material on micro- and macroeconomics while
incorporating new case material and real-world examples that relate to today’s managerial student.
Information services are currently going through what is probably the most significant period of change in their history. At
the same time, thinking about organisational change in general management has continued to develop, and many of the
emerging ideas, strategies and processes are increasingly relevant to information services. Since the first edition of this
highly regarded book was published in 2000 the pace of change has accelerated because of the influence of digitisation
and technological developments in general, the emergence of what might be called a business culture, changes in skills
and knowledge requirements, and changes in user and personnel attitudes. Despite these rapid developments the
current literature tends to reflect a preoccupation with technological developments at the expense of consideration for the
broader managerial base. This second edition fills the gap in the literature and is fully updated with the inclusion of a
number of new chapters and new case studies.
Airlines are buffeted by fluctuating political and economic landscapes, ever-changing competition, technology
developments, globalization, increasing deregulation and evolving customer requirements. As a consequence all sectors
of the air transport industry are in a constant state of flux. The principle aim of this book is to review current trends in the
airline industry and its related suppliers, thereby providing an insight into the forces that are changing its dynamics. The
factors that are reshaping the structure of the industry are examined with a view to identifying the key issues whose
impact will be critical in the future. The book features two very distinct sections. The first contains short contributions from
industry executives at CEO/VP level from airlines, aircraft/engine manufacturers, safety and navigational provider
organisations, who have set out their take of where the airline industry is heading. This commercial input sets the scene
for the book and provides the bridge to the second section, which is composed of 18 chapters written by distinguished
academic authors. Each chapter presents a valuable insight into a specific area of the air transport industry, including:
airlines, airports, cargo, deregulation, the environment, navigation, strategy, information technology, security and tourism.
The shared objective of the authors is to describe and explain the core competencies that are determining the current
shape of the industry and to examine the forces that will change its direction going forward. The book is written in a
management style and will appeal to all levels of personnel who work for airlines across the world. It is also written for
airport authorities, aerospace manufacturers, regulatory and government transportation agencies, researchers and
students of aviation management, transport studies, tourism and the wider air transport industry.
This book is one of a series of various doctoral research project papers and has been further refined and converted into a book. The book
has been deemed one of further versions of management science that are to come. These further versions focus more on information
technology and its effects as agile tools for management, including software engineering, algorithms and data structures, computer
architecture and electronics, systems science, artificial intelligence and robotics, quantum science, statistics, and web-internet and
multimedia design and building. Managers are usually multifaceted with multiple disciplines even though they have one or two areas as
majors, specialties, or experience. It is in the light of this that Management Science Featuring Micro-Macro Economics and Management of
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Information Technology was designed in this context to contain economics with IT as a course of study. In the future, further versions will be
pure courses instead of combinations. The world has changed gear for the better due to the advanced mysteries of information technology
innovations so that we could even conduct scientific laboratory experiments, medical diagnoses, and rule of law adjudications online. That
means we could not forget information technology as one major tool in hand that should be a pivot on and around which all other areas in
management should dwell and revolve, and this was one of the sole reasons of this book. It is therefore worthy of note for readers aspiring as
systems analysts, managers, and professionals to accustom themselves to the subject areas in the book to instill understanding of numerous
important terms and points in economics and IT. This will help to build further courage and understanding toward advancement in these
fields. All topics indicated in the table of contents have been made reader friendly and treated to focus easy understanding. We highly
acknowledge all the intellectual materials used.
This edition contains updated materials involving actual complex policy issues, such as cigarette smoking regulations, air pollution control,
public transit financing, HIV/AIDS prevention programmes, and prison overcrowding.
Develop winning brand strategies by focusing your team on the key strategic choices that drive organizational growth and learning. This book
presents a system of six practical choices that articulate exactly how to launch and grow brands. Big Picture Strategy shows readers how
limiting and focusing the strategic options available to company stakeholders can unlock previously inaccessible levels of productivity and
growth. Strategist, consultant, and author Marta Dapena Barón describes the six key decisions facing organizations and teams today and
how to develop a winning strategy by approaching these decisions systematically. The book includes discussions of: The critical choices that
leaders must make to define a marketing strategy and to align their teams to be able to execute on it The four strategies companies use to
launch and grow brands successfully How to use strategy-integrated metrics to promote continuous learning in organizations How to increase
communications efficiency in commercial organizations through the use of a common vocabulary to frame customer-based issues Unlike
many of its competitors, Big Picture Strategy does not pretend that your organization has unlimited resources or capacity to pursue every
area of possible strategic advantage. Instead, the author lays out a systematic and integrated choice-based framework that will drive growth
in your organization for years to come.
Indigenous peoples are an intrinsic part of countries like Australia, New Zealand, Canada, Finland, USA, India, Russia and almost all parts of
South America and Africa. A considerable amount of research has been done during the twentieth century mainly by anthropologists,
sociologists and linguists in order to describe, and document their traditional life style for the protection and safeguarding of their established
knowledge, skills, languages and beliefs. These communities are engaging and adapting rapidly to the changing circumstances partly caused
by post modernisation and the process of globalization. These have led them to aspire to better living standards, as well as preserving their
uniqueness, approaches to environment, close proximity to social structures and communities. For at least the last two decades, patterns of
increased economic activity by indigenous peoples in many countries have been viewed to be significantly on the rise. Indigenous People and
Economic Development reveals some of the characteristics of this economic activity, 'coloured' by the unique regard and philosophy of life
that indigenous people around the world have. The successes, difficulties and obstacles to economic development, their solutions and
innovative practices in business - all of these elements, based on research findings, are discussed in this book and offer an inside view of the
dynamics of the indigenous societies which are evolving in a globalised and highly interconnected contemporary world.
The New Economic Diplomacy explains how states conduct their external economic relations in the 21st century: how they make decisions
domestically; how they negotiate internationally; and how these processes interact. It documents the transformation of economic diplomacy in
the 1990s and early 2000s in response to the end of the Cold War, the advance of globalisation and the growing influence of non-state actors
like private business and civil society. Fully updated, the second edition reflects the impact of the campaign against terrorism, the war in Iraq
and the rise of major developing countries like China and India.Based on the authors' own work in the field of international political economy,
it is suitable for students interested in the decision making processes in foreign economic policy including those studying International
Relations, Government, Politics and Economics but will also appeal to politicians, bureaucrats, business people, NGO activists, journalists
and the informed public.
This title was first published in 2001. An important critical study of the theories of dependency both past and present. Since the theories of
dependency are based on the Marxian notion of exploitation and backwardness, the book starts with the elaboration of the Marxian theory of
development and underdevelopment. The book analyses various concepts and precepts of dependency as well as critically discussing the
individual theories of Baran, Frank, Amin, Emmanuel, Prebisch and Singer. The contributions of more recent writers including Furtado, Kay,
Wallerstein and Marini are also considered. The main focus of the book lies in the thorough analysis of all the important traditional as well as
modern theories of dependency. The main message of the present book is that the phenomenology of dependency is still relevant as a
methodology of study of development and underdevelopment. The book incorporates some pressing contemporary issues to give fresh
flavour to the old dependency debate. A special feature of the book lies in the critical appraisal for each of the theories studied. The book is
designed to serve as a valuable compendium for students of economic development and political economy and for those interested in the
study of the economic backwardness of the Third World countries.
Out of the debate over the effectiveness of the policy responses to the 2008 global financial crisis as well as over the innovativeness of global
governance comes this collection by leading academics and practitioners who explore the dynamics of economic crisis and impact. Edited by
Paolo Savona, John J. Kirton, and Chiara Oldani Global Financial Crisis: Global Impact and Solutions examines the nature of the recent
crisis, its consequences in major regions and countries, the innovations in the ideas, instruments and institutions that constitute national and
regional policy responses, building on the G8's response at its L'Aquila Summit. Experts from Africa, North America, Asia and Europe
examine the implications of those responses for international cooperation, coordination and institutional change in global economic
governance, and identify ways to reform and even replace the architecture created in the mid 20th century in order to meet the global
challenges of the 21st.
This title was first published in 2000: The author's masterly exposition of the principles and practice of project management has been preeminent in its field for four decades. It was among the very few early books to treat project management holistically, rather than as a
collection of separate techniques. It thus explains the entire project management process in great detail, demonstrating techniques ranging
from the simplest of charts to sophisticated computer applications. Everything is reinforced throughout with case examples and diagrams.
The text has been completely restructured and largely rewritten for this ninth edition, so that the sequence now follows even more closely the
life-cycle of a typical project from its earliest definition to final close-out. Case examples and diagrams have all been reviewed, updated,
augmented or replaced.
Charting the development of the travel plan as a concept, this book draws on a range of research-based contributions to determine the stateof-the-art and to explore a series of future scenarios in this area for practitioners and policy makers. Site-based mobility management or
'travel plans' address the transport problem by engaging with those organisations such as employers that are directly responsible for
generating the demand for travel, and hence have the potential to have a major impact on transport policy. To do this effectively however,
travel plans need to be reoriented to be made more relevant to the needs of these organisations, whilst the policy framework in which they
operate needs modifying to better support their diffusion and enhance their effectiveness. Marcus Enoch breaks down the travel plan concept
into four axes related to its development (namely segment, scale, structure and support), and investigates the following questions: - What
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makes them special? - Why are they introduced? - What do they look like in terms of their design and the measures they use? - How
common are they and in what sectors and location types? - How effective are they? - What barriers do they face and how might these be
overcome?
This volume offers an informed and critical analysis of the operationalization and institutionalization of the peace and security architecture by
the African Union and Africa's Regional Economic Communities (RECs). It examines the institutions that will carry the mandate forward,
raises pertinent research questions for the successful operationalization of the architecture and debates the medium and long-term
challenges to implementation.
Modeling Applications in the Airline Industry explains the different functions and tactics performed by airlines during their planning and
operation phases. Each function receives a full explanation of the challenges it brings and a solution methodology is presented, supported by
numerical illustrative examples wherever possible. The book also highlights the main limitations of current practice and provides a brief
description of future work related to each function. The authors have filtered the rich literature of airline management to include only the
research that has actually been adopted by the airlines, giving a genuinely accurate representation of real airline management and its
continuing development of solution methodologies. The book consists of 20 chapters divided into 4 sections: - Demand Modeling and
Forecasting - Scheduling of Resources - Revenue Management - Irregular Operations Management. The book will be a valuable source or a
handbook for individuals seeking a career in airline management. Written by experts with significant working experience within the industry, it
offers readers insights to the real practice of operations modelling. In particular the book makes accessible the complexities of the key airline
functions and explains the interrelation between them.
Economic foundations -- Managerial economics and decision making -- Demand and supply -- Measuring and using demand -- Market
structure and managerial decisions -- Production and costs -- Perfect competition -- Monopoly and monopolistic competition -- Cartels and
oligopoly -- Game theory and oligopoly -- A manager's guide to antitrust policy -- Managerial decisions -- Advanced pricing decisions -Decisions about vertical integration and distribution -- Decisions about production, products, and location -- Marketing decisions : advertising
and promotion -- Business decisions under uncertainty -- Managerial decisions about information -- Using present value to make multiperiod
managerial decisions -- Answer key to chapters -- Answer key to calculus appendix
"The Guide, in Part I, begins with a brief description of generalized CEA and how it relates to the two questions raised above. It then
considers issues relating to study design, estimating costs, assessing health effects, discounting, uncertainty and sensitivity analysis, and
reporting results. Detailed discussions of selected technical issues and applications are provided in a series of background papers, originally
published in journals, but included in this book for easy reference in Part II." (from the back cover).
Focusing on the limits and challenges of redistributive policies in Latin America, this volume synthesizes and updates the discussion of
inequality in the region, introducing the perspective of global and transnational interdependencies. The book explores the extent to which
redistributive policies have been interlinked with the provision and quality of public goods as well as with structural changes of the productive
sector. Inspired by structuralist and neostructuralist thinking of Latin American economists, authors question the redistributive impact of the
interplay of recent macroeconomic, fiscal and social policies, particularly under left and center-left administrations committed to greater
equality.
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