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Offers practical but inspiring ideas aimed at helping us discover our inner creative genius.
#1 NEW YORK TIMES BESTSELLER • INCLUDES BONUS MATERIAL • “Reacher gets
better and better. . . . [This is the] craftiest and most highly evolved of Lee Child’s electrifying
Reacher books.”—Janet Maslin, The New York Times “Child is a superb craftsman of
suspense, juggling several plots and keeping his herrings well-rouged. . . . Chances are you’ll
want to seek out other Reacher adventures the moment you finish.”—Entertainment Weekly A
bus crashes in a savage snowstorm and lands Jack Reacher in the middle of a deadly
confrontation. In nearby Bolton, South Dakota, one brave woman is standing up for justice in a
small town threatened by sinister forces. If she’s going to live long enough to testify, she’ll
need help. Because a killer is coming to Bolton, a coldly proficient assassin who never misses.
Reacher’s original plan was to keep on moving. But the next 61 hours will change everything.
The secrets are deadlier and his enemies are stronger than he could have guessed—but so is
the woman he’ll risk his life to save. “Masterful . . . a tour-de-force of both structure and
suspense.”—The Providence Journal “Child keeps his foot hard on the throttle. . . . This is Child
in top form, but isn’t he always?”—Booklist (starred review) “Compulsively addictive [with] an
explosive climax that will have you tearing out your hair until Reacher’s next
appearance.”—The Miami Herald
From the author of How to Rescue a Dead Princess comes Out of Whack, an outrageous
comedy about friendship, love, following your dreams, and other really scary stuff. Seth Trexler
has two goals in life: to find success with his off-the-wall sketch comedy troupe, and to win the
girl of his dreams. But when you suffer from brain-erasing stage fright and an incredible femalephobia, those goals can be a bit tricky to attain. With his best friend Travis at his side, Seth
struggles to overcome his fears (along with the 2,873 other roadblocks in the path to success)
in this hilariously demented yet heartfelt tale. But don't read it for the laughs. And don't read it
for the heartfelt parts. Read it for the sex scene, which proves that even if you're filled with
ravenous animal passion, trying to dramatically tear off somebody's underwear can only lead to
wedgies.
Tog on Software Design discusses the evolution computers will undergo in the coming decade
and the impact these changes will have on society as a whole. You'll find essays on topics
from quality management to the meaning of standards, to corporate structure and cooperation,
interspersed with responses to queries supplied by designers and developers. These essays
will furnish industry managers, programmers, and designers with a blueprint for success in the
coming decade. Discussion of issues surrounding home, school, and business will give
computer enthusiasts a fascinating view of how their lives will soon be transformed.
A Newbery Honor Book New York Times Bestseller “Wolf Hollow has stayed with me long
after I closed the book. It has the feel of an instant classic." —Linda Sue Park, Newbery
Medalist and New York Times bestselling author of A Long Walk to Water “This book matters.”
—Sara Pennypacker, New York Times bestselling author of Pax Despite growing up in the
shadows cast by two world wars, Annabelle has lived a mostly quiet, steady life in her small
Pennsylvania town. Until the day new student Betty Glengarry walks into her class. Betty
quickly reveals herself to be cruel and manipulative, and though her bullying seems isolated at
first, it quickly escalates. Toby, a reclusive World War I veteran, soon becomes the target of
Betty’s attacks. While others see Toby’s strangeness, Annabelle knows only kindness. And
as tensions mount in their small community, Annabelle must find the courage to stand as a
lone voice for justice. The brilliantly crafted debut of Newbery Honor– and Scott O'Dell
Award–winning author Lauren Wolk (Beyond the Bright Sea, Echo Mountain), Wolf Hollow is a
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haunting tale of America at a crossroads and a time when one girl’s resilience, strength, and
compassion help to illuminate the darkest corners of history.
How to get past the most common myths about creativity to design truly innovative strategies
We tend to think of creativity in terms reminiscent of the ancient muses: divinely-inspired,
unpredictable, and bestowed upon a lucky few. But when our jobs challenge us to be creative
on demand, we must develop novel, useful ideas that will keep our organizations competitive.
The Myths of Creativity demystifies the processes that drive innovation. Based on the latest
research into how creative individuals and firms succeed, David Burkus highlights the mistaken
ideas that hold us back and shows us how anyone can embrace a practical approach,
grounded in reality, to finding the best new ideas, projects, processes, and programs. Answers
questions such as: What causes us to be creative in one moment and void in the next? What
makes someone more or less creative than his or her peers? Where do our flashes of creative
insight come from, and how can we generate more of them? Debunks 10 common myths,
including: the Eureka Myth; the Lone Creator Myth; the Incentive Myth; and The Brainstorming
Myth Written by David Burkus, founder of popular leadership blog LDRLB For anyone who
struggles with creativity, or who makes excuses for delaying the work of innovation, The Myths
of Creativity will help you overcome your obstacles to finding new ideas.
“This is a How To manual at the highest level from a man who has lived the life and has
watched and worked intimately with hundreds of others who’ve done the same. Indispensable
reading for anyone in a creative field who is seeking to achieve not just a flash of brilliance but
a lifelong career.” Steven Pressfield, bestselling author of The War of Art “I love my work so
much I would do it for free.” Many creative people have uttered these words in a moment of
enthusiasm—they express the joy of creative work. But they also hint at some of the pitfalls that
lie in wait for creatives . . . In one sense, creative people have no problem with motivation. We
fall in love with our creative work and pursue a career that allows us to do what we love every
day. Psychological research confirms what we know in our hearts: we are at our most creative
when we are driven by intrinsic motivation—working for the sheer joy of it, regardless of
rewards. Focusing on extrinsic motivation—such as money, fame, or other rewards—can kill your
creativity. If you don’t feel excited by the task in front of you, it’s impossible to do your best
work, no matter what rewards it might bring. You may be determined not to sell out, but selling
yourself short can be just as damaging. And when it comes to public recognition,
comparisonitis and professional jealousy can consume far too much of your creative energy.
Working for love is all well and good, but if you’re a creative professional you can’t ignore the
rewards: you need money to enjoy your life and to fund your projects. You may not need to be
famous, but you do need a good reputation within your professional network. And if you’re in a
fame-driven industry you need a powerful public profile, whether or not you enjoy the limelight.
There’s a precious balance at play—get it wrong, and you could seriously damage your
creativity and even your career. For the past twenty years creative coach Mark McGuinness
has helped hundreds of creatives like you to overcome these challenges. In his latest book,
Motivation for Creative People, Mark helps you rise to these challenges and create a fulfilling
and rewarding creative career. All the solutions he shares have been tested with real people in
real situations, including ways to: * stay creative and in love with your work—even under
pressure * overcome Resistance to tackling your creative challenges * reclaim your creative
soul if you wander off your true path * stop selling yourself short—and start reaping the rewards
of your creativity * attract the right kind of audience for your work * cultivate an outstanding
artistic reputation * avoid destroying your creativity through attachment to money, fame,
reputation, and other rewards * surround yourself with people who support your creative
ambitions * avoid getting stuck in unhealthy comparisonitis or professional jealousy * balance
your inspiration, ambition, desires, and influences in the big picture of your creative career
Motivation for Creative People is the perfect guide to figuring out your different motivations and
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how they affect your creativity and career. The book is packed with practical advice and
inspiring stories from Mark’s own experience, his transformative work with coaching clients,
and famous creators and creations—including Stanley Kubrick, Dante, The Smiths,
Shakespeare, kabuki drama, and Breaking Bad. If you are serious about succeeding in your
creative career—while staying true to your inspiration—read Motivation for Creative People
Describes mental locks that discourage the capacity for creative thought & suggests
challenging & enjoyable techniques for breaking free of them.

Meet Tammy, Egypt, Isis, Nikki, Coco, and Tiny-the bodacious women of the Big Girls
Book Club. There's only one rule to being a member. You must be at least a size 14. . .
BGBC president Tammy loves everything about her life-especially taking care of
business for her husband, Tim. This year, she intends to top all his past birthdays by
having a threesome with her best friend, Egypt. Now, if only Egypt will agree . . . And
then there's Coco, who has a habit of messing around with married men. But now that
she's hooked up with a man who makes his living being every woman's fantasy, all she
cares about is making sure he doesn't stray. As insatiable about books as they are
about love, these friends are about to discover how tough it is to keep it real when they
all have something on the side. "These babes find there's a consequence to every
freaky action in or out of the bedroom." -Publishers Weekly "You'll fall in love with the
members of the Big Girls Book Club." -Essence ®
With his Now-Legendary Store on 125th Street in Harlem, Dapper Dan pioneered highend streetwear in the early 1980s, remixing classic luxury-brand logos into his own
iconic designs. But before reinventing fashion, he was a hungry boy with holes in his
shoes, a teen who daringly gambled drug dealers out of their money, a young man in a
prison cell who found nourishment in books, and, finally, a designer who broke barriers
to outfit a who's who of music, sport, and underworld celebrities in looks that went on to
define an era. By turns playful, poignant, and inspiring, and featuring two incredible
eight-page color photograph inserts, Dapper Dan's memoir is a high-stakes coming-ofage story, spanning more than seventy years and set against the backdrop of an everevolving America. Book jacket.
Features five of the author's best early stories: title selection plus "The Phantom
Rickshaw," "Wee Willie Winkie," "Without Benefit of Clergy" and "The Strange Ride of
Morrowbie Jukes."
A Space on the Side of the Road vividly evokes an "other" America that survives
precariously among the ruins of the West Virginia coal camps and "hollers." To
Kathleen Stewart, this particular "other" exists as an excluded subtext to the American
narrative of capitalism, modernization, materialism, and democracy. In towns like
Amigo, Red Jacket, Helen, Odd, Viper, Decoy, and Twilight, men and women "just
settin'" track a dense social imaginary through stories of traumas, apparitions,
encounters, and eccentricities. Stewart explores how this rhythmic, dramatic, and
complicated storytelling imbues everyday life in the hills and forms a cultural poetics.
Alternating her own ruminations on language, culture, and politics with continuous
accounts of "just talk," Stewart propels us into the intensity of this nervous, surreal
"space on the side of the road." It is a space that gives us a glimpse into a breach in
American society itself, where graveyards of junked cars and piles of other trashed
objects endure along with the memories that haunt those who have been left behind by
"progress." Like James Agee's portrayal of the poverty-stricken tenant farmers of the
Depression South in Let Us Now Praise Famous Men, this book uses both language
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and photographs to help readers encounter a fragmented and betrayed community, one
"occupied" by schoolteachers, doctors, social workers, and other professionals
representing an "official" America. Holding at bay any attempts at definitive, social
scientific analysis, Stewart has concocted a new sort of ethnographic writing that
conveys the immediacy, density, texture, and materiality of the coal camps. A Space on
the Side of the Road finally bridges the gap between anthropology and cultural studies
and provides us with a brilliant and challenging experiment in thinking and writing about
"America."
The best-selling guide to overcoming creative blocks and unleashing a torrent of great
ideas-updated for a new generation of problem solvers.
NEW YORK TIMES BESTSELLER • A former Galleon Group trader portrays an afterhours Wall Street culture where drugs and sex are rampant and billions in trading
commissions flow to those who dangle the most enticements. A remarkable writing
debut, filled with indelible moments, The Buy Side shows as no book ever has the
rewards—and dizzying temptations—of making a living on the Street. Growing up in the
1980’s Turney Duff was your average kid from Kennebunk, Maine, eager to expand his
horizons. After trying – and failing – to land a job as a journalist, he secured a trainee
position at Morgan Stanley and got his first feel for the pecking order that exists in the
trading pits. Those on the “buy side,” the traders who make large bets on whether a
stock will rise or fall, are the “alphas” and those on the “sell side,” the brokers who
handle their business, are eager to please. How eager to please was brought home
stunningly to Turney in 1999 when he arrived at the Galleon Group, a colossal hedgefund management firm run by secretive founder Raj Rajaratnam. Finally in a position to
trade on his own, Turney was encouraged to socialize with the sell side and siphon
from his new broker friends as much information as possible. Soon he was not just
vacuuming up valuable tips but also being lured into a variety of hedonistic pursuits.
Naïve enough to believe he could keep up the lifestyle without paying a price, he
managed to keep an eye on his buy-and-sell charts and, meanwhile, pondered the
strange goings on at Galleon, where tens of millions were being made each week in
sometimes mysterious ways. At his next positions, at Argus Partners and J.L.
Berkowitz, Turney climbed to even higher heights – and, as it turned out, plummeted to
even lower depths – as, by day, he solidified his reputation one of the Street’s most
powerful healthcare traders, and by night, he blazed a path through the city’s
nightclubs, showing off his social genius and voraciously inhaling any drug that would
fill the void he felt inside. A mesmerizingly immersive journey through Wall Street’s first
millennial decade, and a poignant self portrait by a young man who surely would have
destroyed himself were it not for his decision to walk away from a seven-figure annual
income, The Buy Side is one of the best coming-of-age-on-the-Street books ever
written.
“Speedy, exhilarating, and smooth. Nobody does it better.” —Washington Post “The
man knows how to grab you—and Pronto is one of the best grabbers in years.”
—Entertainment Weekly Fans of U.S. Marshal Raylan Givens of the hit TV series
Justified are in for a major treat. The unstoppable manhunter with the very itchy trigger
finger stars in Pronto, a crime fiction gem from the one and only Elmore Leonard, “the
greatest crime writer of our time, perhaps ever” (New York Times Book Review). The
Grand Master justifies the overwhelming acclaim he has received over the course of his
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remarkable career with an electrifying thriller that sends the indomitable Raylan racing
to Italy on the trail of a fugitive bookie who’s hiding from the vengeful Miami mob. The
legendary Leonard, whom the Seattle Times lauds as the “King Daddy of crime
writers,” proves that all comparisons to American noir icons John D. MacDonald,
Dashiell Hammett, and James M. Cain are well deserved with this tale of very dirty
doings and extremely dangerous men coming together in the birthplace of Puccini,
Garibaldi, and La Cosa Nostra.
The fun and simple problem-solving guide that took Japan by storm Ken Watanabe
originally wrote Problem Solving 101 for Japanese schoolchildren. His goal was to help
shift the focus in Japanese education from memorization to critical thinking, by adapting
some of the techniques he had learned as an elite McKinsey consultant. He was
amazed to discover that adults were hungry for his fun and easy guide to problem
solving and decision making. The book became a surprise Japanese bestseller, with
more than 370,000 in print after six months. Now American businesspeople can also
use it to master some powerful skills. Watanabe uses sample scenarios to illustrate his
techniques, which include logic trees and matrixes. A rock band figures out how to drive
up concert attendance. An aspiring animator budgets for a new computer purchase.
Students decide which high school they will attend. Illustrated with diagrams and quirky
drawings, the book is simple enough for a middleschooler to understand but
sophisticated enough for business leaders to apply to their most challenging problems.
"Whack-a-mole. It's an arcade game. ... Watching moles pop up, the child with the
hammer seeks to hit the exposed mole before it retreats back into the safety of its hole.
Whack-a-mole is also a metaphor for modern life. ... It's how we set expectations of
each other, how we respond when our fellow human being makes a mistake. Whack-amole."--Prologue, p. [1].
"Aha! is a joyful, upbeat survey of ideas for enhancing creativity. Jordan Ayan's
enthusiasm is hard to resist, and every reader will find personally suitable strategies.
Aha! is an inspiring yet practical guidebook for freeing the creative spirit." --Betty
Edwards, author of Drawing on the Right Side of the Brain "A delightful romp through
the rich and complicated field of creativity. Ayan's Aha! is bound to make the reader's
thinking more interesting and original." --Mihaly Csikszentmihalyi, ph.d., author of Flow:
the Psychology of Optimal Experience "The future belongs to those who create it.
Jordan Ayan's exceptional book will show you how to create yours by providing the
keys to unlock your great ideas." --Daniel Burrus, author of Technotrends and a leading
technology forecaster Behind every successful venture, there's a great idea. If you
haven't found your great idea yet, or if you've always thought you "just weren't the
creative type," Jordan Ayan's accessible and entertaining book will give you the
confidence to listen to your own creative spirit and to find the breakthrough you've been
waiting for. Based on the notion that creativity is a life skill that must be continually
cultivated, Ayan offers ten strategies for finding and harnessing inspiration--wherever
and whenever it occurs. His mini workshops will show you how travel, reading, the arts,
new technology, journaling, and more can form the basic building blocks of a more
creative and rewarding life.
"Benjamin Percy is a force." -Anthony Doerr, All the Light We Cannot See RED MOON
author Benjamin Percy's widely praised debut story collection, originally published by a
university press, is now available for the first time as an ebook. This debut collection of
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stories, The Language of Elk, by the award-winning author of Red Moon, assembles its
cast from the mountain towns and low life taverns and high desert ranches of
Oregon--a state that in isolated pockets remains a still-unfinished place, the frontier.
Here nature exists as a source of wonder and a force to be conquered. Here myths
haunt the moss-laden woods and Benjamin Percy shines his light on them, revealing
bearded ladies and Bigfoot and marijuana colonies and elk hunting ranches and
haunted Indian burial sites, the underside of contemporary western America. With a
salty mystical voice that partners the landscape and a vision as wild as his characters,
Percy explores a world of surprising violence and gentleness, hilarity and heartbreak,
loveliness and ugliness, and in doing so emerges as a beautifully raw voice of the
West.
Sample Text
This is the 25th anniversary edition of the creativity classic by Dr. Roger von Oech.
Over the years, A WHACK ON THE SIDE OF THE HEAD has been praised by
business people, educators, scientists, homemakers, artists, youth leaders, and many
more. The book has been stimulating creativity in millions of readers, translated into
eleven languages, and used in seminars around the world. Now Roger von Oech's fully
illustrated and updated volume is filled with even more provocative puzzles, anecdotes,
exercises, metaphors, cartoons, questions, quotations, stories, and tips designed to
systematically break through your mental blocks and unlock your mind for creative
thinking. This new edition will attract an entire new generation of readers with updated
and mind-stretching material.
Terrorist attacks. Natural disasters. Domestic crackdowns. Economic collapse. Riots.
Wars. Disease. Starvation. What can you do when it all hits the fan? You can learn to
be self-sufficient and survive without the system. **I've started to look at the world
through apocalypse eyes.** So begins Neil Strauss's harrowing new book: his first fulllength worksince the international bestseller The Game, and one of the most originaland provocative-narratives of the year. After the last few years of violence and terror, of
ethnic and religious hatred, of tsunamis and hurricanes–and now of world financial
meltdown–Strauss, like most of his generation, came to the sobering realization that,
even in America, anything can happen. But rather than watch helplessly, he decided to
do something about it. And so he spent three years traveling through a country that's
lost its sense of safety, equipping himself with the tools necessary to save himself and
his loved ones from an uncertain future. With the same quick wit and eye for cultural
trends that marked The Game, The Dirt, and How to Make Love Like a Porn Star,
Emergency traces Neil's white-knuckled journey through today's heart of darkness, as
he sets out to move his life offshore, test his skills in the wild, and remake himself as a
gun-toting, plane-flying, government-defying survivor. It's a tale of paranoid fantasies
and crippling doubts, of shady lawyers and dangerous cult leaders, of billionaire gun
nuts and survivalist superheroes, of weirdos, heroes, and ordinary citizens going off the
grid. It's one man's story of a dangerous world–and how to stay alive in it. Before the
next disaster strikes, you're going to want to read this book. And you'll want to do
everything it suggests. Because tomorrow doesn't come with a guarantee...
The world's first creativity teacher was Heraclitus, an ancient Greek philosophers. This
is a collection of 30 ancient whacks designed as individual creativity exercises.
How you can be more creative.
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A five-step process for generating big ideas in business, personal, and professional
contexts is outlined in this high-energy guide to the creative process. Real-world
anecdotes and inspirational messages complement the straightforward discussions of
exploring, being free, pausing, embracing, and enjoying life. These five steps cover
issues such as how to use observation to uncover fresh ideas, how potential ideas are
stymied, and how incubation allows the subconscious to find solutions. Brainstorming
tools, exercises, and action steps illustrate how to put creative tools into practice. The
upbeat, conversational style of this guide encourages professionals in all disciplines to
develop a competitive edge through creativity.
An addition to the bestselling , award winning Bal of Whacks creative game series
"This book offers the first significant examination of the rise of neo-nationalism and its
impact on the missions, activities, behaviors, and productivity of leading national
universities. This book also presents the first major comparative exploration of the role
of national politics and norms in shaping the role of universities in nation-states, and
vice versa, and discusses when universities are societal leaders or followers-in
promoting a civil society, facilitating talent mobility, in researching challenging social
problems, or in reinforcing and supporting an existing social and political order"-New York Times Bestseller The good, the bad, and the ugly, served up Bourdain-style.
Bestselling chef and Parts Unknown host Anthony Bourdain has never been one to pull
punches. In The Nasty Bits, he serves up a well-seasoned hellbroth of candid, often
outrageous stories from his worldwide misadventures. Whether scrounging for eel in
the backstreets of Hanoi, revealing what you didn't want to know about the more
unglamorous aspects of making television, calling for the head of raw food activist
Woody Harrelson, or confessing to lobster-killing guilt, Bourdain is as entertaining as
ever. Bringing together the best of his previously uncollected nonfiction--and including
new, never-before-published material--The Nasty Bits is a rude, funny, brutal and
passionate stew for fans and the uninitiated alike.
Why isn’t everyone creative? Why doesn’t education foster more ingenuity? Why is
expertise often the enemy of innovation? Bestselling creativity expert Michael Michalko
shows that in every ?eld of endeavor — from business and science to government, the
arts, and even day-to-day life — natural creativity is limited by the prejudices of logic and
the structures of accepted categories and concepts. Through step-by-step exercises,
illustrated strategies, and inspiring real-world examples, he shows readers how to
liberate their thinking and literally expand their imaginations by learning to synthesize
dissimilar subjects, think paradoxically, and enlist the help of the subconscious mind.
He also reveals the attitudes and approaches that diverse geniuses share — and
anyone can emulate. Fascinating and fun, Michalko’s strategies facilitate the kind of
lightbulb-moment thinking that changes lives — for the better.
Jump Start Your Business Brain details data-proven methods that can make your sales,
marketing and business development measurably more effective. What makes this
book unique is that the methods detailed are backed up with hard data. They're
grounded in statistical analysis of the success and failures of more than 4,000 new
products and services, and more than 6,000 innovation teams. The research quantifies
the impact of a back-to-basic, customer-focused approach to sales, marketing and
business development. The research also uncovers news regarding how you can
measurably increase effectiveness in today's super-competitive, time-compressed and
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overstressed marketplace. It's the perfect book for today's up-and-coming executive.
What happens when the bottlenecks that stand between supply and demand in our
culture go away and everything becomes available to everyone? "The Long Tail" is a
powerful new force in our economy: the rise of the niche. As the cost of reaching
consumers drops dramatically, our markets are shifting from a one-size-fits-all model of
mass appeal to one of unlimited variety for unique tastes. From supermarket shelves to
advertising agencies, the ability to offer vast choice is changing everything, and causing
us to rethink where our markets lie and how to get to them. Unlimited selection is
revealing truths about what consumers want and how they want to get it, from DVDs at
Netflix to songs on iTunes to advertising on Google. However, this is not just a virtue of
online marketplaces; it is an example of an entirely new economic model for business,
one that is just beginning to show its power. After a century of obsessing over the few
products at the head of the demand curve, the new economics of distribution allow us
to turn our focus to the many more products in the tail, which collectively can create a
new market as big as the one we already know. The Long Tail is really about the
economics of abundance. New efficiencies in distribution, manufacturing, and
marketing are essentially resetting the definition of what's commercially viable across
the board. If the 20th century was about hits, the 21st will be equally about niches.
Each card describes a different strategy for creative thinking.
#1 NEW YORK TIMES BESTSELLER • Over two million copies sold! “Packed with incredible
insight about what it means to be a woman today.”—Reese Witherspoon (Reese’s Book Club x
Hello Sunshine Book Pick) In her most revealing and powerful memoir yet, the activist,
speaker, bestselling author, and “patron saint of female empowerment” (People) explores the
joy and peace we discover when we stop striving to meet others’ expectations and start
trusting the voice deep within us. NAMED ONE OF THE BEST BOOKS OF THE YEAR BY O:
The Oprah Magazine • The Washington Post • Cosmopolitan • Marie Claire • Bloomberg •
Parade • “Untamed will liberate women—emotionally, spiritually, and physically. It is
phenomenal.”—Elizabeth Gilbert, author of City of Girls and Eat Pray Love This is how you find
yourself. There is a voice of longing inside each woman. We strive so mightily to be good:
good partners, daughters, mothers, employees, and friends. We hope all this striving will make
us feel alive. Instead, it leaves us feeling weary, stuck, overwhelmed, and underwhelmed. We
look at our lives and wonder: Wasn’t it all supposed to be more beautiful than this? We quickly
silence that question, telling ourselves to be grateful, hiding our discontent—even from
ourselves. For many years, Glennon Doyle denied her own discontent. Then, while speaking at
a conference, she looked at a woman across the room and fell instantly in love. Three words
flooded her mind: There She Is. At first, Glennon assumed these words came to her from on
high. But she soon realized they had come to her from within. This was her own voice—the one
she had buried beneath decades of numbing addictions, cultural conditioning, and institutional
allegiances. This was the voice of the girl she had been before the world told her who to be.
Glennon decided to quit abandoning herself and to instead abandon the world’s expectations
of her. She quit being good so she could be free. She quit pleasing and started living. Soulful
and uproarious, forceful and tender, Untamed is both an intimate memoir and a galvanizing
wake-up call. It is the story of how one woman learned that a responsible mother is not one
who slowly dies for her children, but one who shows them how to fully live. It is the story of
navigating divorce, forming a new blended family, and discovering that the brokenness or
wholeness of a family depends not on its structure but on each member’s ability to bring her
full self to the table. And it is the story of how each of us can begin to trust ourselves enough to
set boundaries, make peace with our bodies, honor our anger and heartbreak, and unleash our
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truest, wildest instincts so that we become women who can finally look at ourselves and say:
There She Is. Untamed shows us how to be brave. As Glennon insists: The braver we are, the
luckier we get.
From a New York Times–bestselling author: A true story of Irish gangsters in Manhattan—“A
harrowing account of big city crime” (Library Journal). It’s men like Jimmy Coonan and Mickey
Featherstone who gave Hell’s Kitchen its name. In the mid-1970s, these two longtime friends
take the reins of New York’s Irish mob, using brute force to give it hitherto unthinkable power.
Jimmy, a charismatic sociopath, is the leader. Mickey, whose memories of Vietnam torture him
daily, is his enforcer. Together they make brutality their trademark, butchering bodies or hurling
them out the window. Under their reign, Hell’s Kitchen becomes a place where death literally
rains from the sky. But when Mickey goes down for a murder he didn’t commit, he suspects
his friend has sold him out. He returns the favor, breaking the underworld’s code of silence
and testifying against his gang in open court. From one of the creators of NYPD Blue and
Homicide: Life on the Street comes an incredible true story of what it means to survive in the
world of organized crime, where murder is commonplace.
For too long, women have been told to confine themselves—physically, socially, and
emotionally. Eliza VanCort says now is the time for women to stand tall, raise their voices, and
claim their space. Women fight the pressure to make themselves small in private, professional,
and public spaces. Eliza VanCort, a teacher, consultant, and speaker, provides the necessary
tools for women to rewrite the rules and create the stories of their choosing safely and without
apology. VanCort identifies the five key behaviors of all “Space Claiming Queens”: use your
voice and posture to project confidence and power, end self-sabotage, forge connections,
neutralize unsafe spaces, and unite across differences. Through personal narrative, research,
and actionable strategies, VanCort provides how-tos on combatting challenges like
antimentors and microaggressions and gives advice for building up your “old girls” club,
asking for what you're worth, and owning your space without apology. Bold, fun, and
enlightening, this book is birthed from VanCort's incredible story. Having a mother with
schizophrenia forced VanCort to learn to be small and invisible at an early age, and suffering a
traumatic brain injury as an adult required her to rethink communication from the ground up.
Drawing on these experiences, and those of real women everywhere, VanCort empowers
women to claim space for themselves and for their sisters with courage, empathy, and
conviction because “when we rise together, we rise so much higher.”
The long-awaited update of the classic guide to outperforming the competition using Herrmann
International's trademark Whole Brain Methodology Packed with new research, updated
examples, and more actionable content, The Whole Brain Business Book outlines four basic
thinking styles--administrator, talker, problem-solver, dreamer--corresponding to the four
quadrants of the brain and explains that many are dominated by only one quadrant. By getting
out of the "brain rut" and channeling all four quadrants, business people and organizations can
become more flexible, creative, and competitive. Herrmann-Nehdi uses her extensive research
and experience working with her father and expert practitioners across the globe to highlight
new research developments, replace outdated information, incorporate new stories and realworld examples while building on the core applications of The Whole Brain Business Book.
A Whack on the Side of the HeadHow You Can Be More CreativeGrand Central Publishing
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