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Official Gazette of the United States Patent OfficeReadings in the Regulation of BusinessTIDEPublishing, Entertainment,
Advertising and Allied Fields Law QuarterlyThe Investigation of the Effectiveness of the Hobbs Amendment in Suppressing
RacketeeringHearings Before a Subcommittee of the Committee on Expenditures in the Executive Departments, House of
Representatives, Eightieth Congress, First Session. Februarym [!] 14, [M]arch 6, 10, 13, 14, 19, and 20, 1947 ...The Investigation
of the Effectiveness of the Hobbs Amendment in Suppressing Racketeering. Hearings, Before a Subcommittee ... Feb. 14- Mar.
20, 1947Printers' InkThe Law of Unfair Competition Trademarks and MonopoliesUniversity of Pennsylvania Law ReviewElectrical
EngineerAn Illustrated Record and Review of Electrical ProgressSouthern Economic Journal
The Sixth Edition has been comprehensively updated to take account of new judicial, legislative, and scholarly developments in all
areas of intellectual property law--trademark, copyright, and patent, and also idea protection, trade secrets, right of publicity, and
other areas. It provides cases and notes on emerging First Amendment limitations on federal and state intellectual property rights
and addresses emerging trends in Lanham Act section 43(a) and newly revised provisions of federal anti-dilution law. Other
highlighted topics include the Internet and domain names, secondary liability, safe harbors, and anti-circumvention provisions;
expanded coverage of software protection and business method patents; and notes comparing U.S. intellectual property doctrines
to rules in other countries. In the Sixth Edition the materials on trademark and unfair competition have been reorganized, as have
the materials on federal preemption of state law.

The definitive guide to intellectual property for business managers How can a product of the mind—an innovation, a song,
a logo, a business secret—become the subject of precise property rights? No idea is entirely original; every innovative
business borrows, sometimes extensively, from its competitors and others. So how do we draw the line between fair and
unfair use? Billions of dollars ride on that question, as do the fates of publishers, software producers, drug companies,
advertising firms, and many others. It’s also a key question for individuals—for instance, if you quit your job after
mastering the company’s secrets, what can you do with that information? With the growth of the internet and global
markets, having a smart IP strategy is more essential than ever. Intellectual Property is the ideal book for non-lawyers
who deal with patents, trade secrets, trademarks, and copyrights—all essential business issues that have changed rapidly
in the last few years. Goldstein draws on dozens of fascinating case studies, from the Polaroid vs. Kodak battle to
Kellogg’s surprising trademark suit against Exxon to whether a generic perfume is allowed to smell exactly like Chanel
No. 5. Every business decision that involves IP is also a legal decision, and every legal decision is also a business
decision. Lawyers and managers need to work together to navigate these murky waters, and this book shows how.
Vols. for 1967-70 include as a section: Who's who of Rhodesia, Mauritius, Central and East Africa.
Contains section : Book reviews.
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